FUTURE SKILLS AND FINANCIAL LITERACY QUESTION BANK

Q1. Career 3R Job & T FTT 3R AT &7

A. @t &1 3T TH & &l
B. Job T ARG &1t 3R FATS &1 AT &, Safh Career T el Professional

Journey %I
C. Career %ad Government Sector & gdT &l
D. Job & fopel Skill & 3maTerdr & aial

el 39%: B
Q2. Degree 3R Skill & T =T Faw ¥?

A. Degree 3R Skill T & @ &l

B. Degree da Salary fAuiRa & &I

C. Degree Eligibility gt &, STafes Skill Employability dercT &
D. Skill dael Technical Jobs & forw 3marae®

el 5: C
Q3. Employer f¥l Candidate @ Al da THI J&F TT & AT SATAT dTeel &7

A. Candidate & fohder Irel wpiolal & AT &1

B. Candidate fhdel Certificates I@dT &l

C. Candidate @ Family Background &T %I

D. Candidate @1 & Jhdl & 3R Real Problems &8 Solve & ThdT &l

H@I’W:D
Q4. el skill & R 3 FlF-7 e aca FAscager &2

A. Education, Training 3R Experience

B. Degree, Salary 3R Promotion

C. Education, Advertisement IR Marketing
D. Training, Networking 3iR Salary

T 3 A



Q5. Career Awareness & HET 33T FT §7?

A. Pdd 3% Salary arell Job AT

B. &Rl & Career & Fehel BT

C. Career Options, 31U=lr &7dT 3R 3Ueley Opportunities @ TFSTRT AT AT|
D. %del Government Jobs WX €T STl

T 3 C
Q6. forelr =afeh & Shiaer & Work &1 == 39 &7

A. had g8 &1F Taas faw Salary Ao &
B. ®15 81 var @ fSHet Effort ofemr STaT %
C. &ad Office # AT STl ATl HIA]|

D. &del Professional Qualification ¥ 33T @& |

T 39X B
Q7. Profession @ §a¥ HAgcayqol fadAwar #r g7

A. Fixed Monthly Salary

B. frdY T& Company & HIH T

C. a1 Training & ®rHA HEATI

D. Specific Skills, Training 3R Education & 3T9R W Professional Ugded ddaT|

T 3aX: D

Q8. Remote Work &r T 37 §?

A. Company & Office & dTeX & PIH BT
B. far ford Company & &1 &ieT|

C. &ad Freelancing &T|

D. f&T Internet & 1A AT

T 3N A

Q9. Remote Work 3R Freelancing 3 #&I 3R T §?



A. it 3 <afth gA Th & Client & T He &am B
B. Remote Work & @I Salary &l f&eIdl|
C. Remote Work & &gfh Company @ Employee & H&dT &, Sidich Freelancer 37eldT-

37191 Clients & Projects WX &IH &I &l
D. Freelancing &ael Foreign Companies & fow gidt &

el 5R: C
Q10. Gig Economy #r fraelt &g emaErd gt §7

A @
B. d
C. @R
D. U

T 39X B
Q. afaf@a 3 & Sia-dr Gig Economy #ir iy FyEa amam3it # nfder &2

A. Permanent Government Service
B. Traditional Office Work
C. Full-time Corporate Employment

D. Independent Consulting a1 Professional Services
& 3 D
Q12. Platform-based Gig Work 3 Digital Platform & & s{f&er a=m gt &7

A. Customer 3T Skilled Professional @t 30qd & SNgaT|
B. ¥ Professionals @I Permanent Job ¢

C. Professionals @1 Salary f4TRa &=

D. Professional &1 Sf9T& QI Project &l

T 3N A

Q13. Freelancing & Client 3iX Professional & T Hudh TG HA H SFASR
AT w0 ¥ fpadr i ¥2



A. Government &1

B. College &1

C. Freelancer &I

D. f&rdT Permanent Employer &1

T 3 C
Q14. Freelancing & e & fou fAsafaf@a & & la-d ar Ot Fecagor &2

A. Degree, Salary, Office 3{R Promotion
B. Skill, Portfolio, Communication 3iR Reliability
C. Social Media Followers, Likes, Comments 31X Views

D. Office, Manager, Team IR Salary
T 3R B
Q15. Portfolio @1 &I 32T AT 7

A. 34T Personal Information f&arer|

B. 319el Salary @ fIaRoT ST

C. G Professionals & @rH I fe@rET|

D. 31Ul &1 & Examples & #ATSIH & 34T Capability fe@m=T

T 3aX: D

Q16. Fiverr 78 YR & Platform &7

A. Online Marketplace &l Professionals 3i0ell Services U¥dd @Y Fahd ol
B. Government Recruitment Portal
C. dad Educational Institution

D. Permanent Corporate Employment Portal
el S A

Q17. Fiverr W T Professional # 3Uell Service & AU AT U hiell dIfeU?

A. had UT ATH 3R gdn|
B. &hdol 37Ul Degreel



C. Service Description, Work Samples 3iR Pricel
D. %ael Social Media Followers &I T&aT|

el 3X: C
Q18. Upwork &T &I 33T &1 7

A. Students @I University & Admission &=

B. Clients @ Projects Post @3al 3iR Freelancers @I 3 W Apply &a &7 A& STl
C. &ad Permanent Government Jobs 3Ucled] &I

D. ael Online Courses ST

e 3 B
Q19. Upwork W Proposal &T & 389 &idT &?

A. Client @I 310ell Personal Life & aR # adre|

B. 31Uel Degree &l SATHAGRI SATI

C. &hael 39T Salary &I HT HEAT

D. Client @I Iam=r fF 3T 38T Requirement il QT & Fehd o

Y 3aX: D
Q20. LinkedIn &I a3 @ dlid T $H gReNN™T Rham 51 Tahar &2

A. Professional Networking Platform
B. &ael Entertainment Platform

C. Online Shopping Platform

D. %hael Video Editing Software

T 5 A
Q21. LinkedIn Profile fFT & & $RT T §?

A. &ad Social Media Account
B. &ddl Personal Photo Gallery
C. Digital Professional Identity
D. %del Online Resume Storage



el 33X C
Q22. LinkedIn Profile & foheT REAT & Professional d@ih ¥ AR LT =few?

A. &ae Profile Photo

B. Profile Photo, Headline, About Section, Skills, Projects 3iR Experience
C. &ad Friends List

D. &adl Personal Posts

el 39%: B
Q23. Recruiter @ LinkedIn Profile d@aR J&T § A FT A AT ATfT?

A. Candidate @T Favourite Food

B. Candidate & Social Media Friends

C. Candidate & Personal Lifestyle

D. Candidate @il &, 38 &7 31T & 3R g o UPR & a8 T & &l

e 3R D
Q24. Creator Economy ¥ afth H&d ¥ ¥ fhad MUR UT HUAT Career T §?

A. Knowledge, Creativity, Skills 31k Audience & R & 3TUR ||
B. &hadl fohdT Company &7 Salary & 3TUR ||

C. gl Government Certification & 3TYR WX

D. %hdel Permanent Employment & 3TYR |

el 3X: A
Q25. Creator Economy & Ha® #gcayul Asset T @Il &7

A. Office Building
B. Permanent Employee Contract
C. Audience

D. Expensive Equipment

T 3 C



Q26. Creator Economy & Income & SIa-8 HICIH & Thd &7

A. &had Monthly Salary

B. Advertisements, Brand Collaborations, Online Courses 3R Products
C. gl Government Grants

D. %ad Freelancing Projects

el 3R B
Q27. Remote Work & fI¥aR 3 COVID-19 Pandemic & T $fdamr &7

A. 38 Remote Work & Q{1 d& T & f&am|

B. 38 &hdaed Government Offices @ UHTIad fepam|

C. 384 Freelancing @ ufaafaa & feam)

D. g8 &RieT gfadr 3 & Remote Work @l a8 TR WX 30T 91T

el 3a%: D
Q28. Future of Work # Technology 3iR Al & HRUT =T SEaTd & & &7

A. TS R FHA deol & & IR AT gdR A Jobs o el & & ¥
B. T YR T Jobs TATH o I ¥

C. I Industries & hael Manual Work Ig SITTam|

D. Education 3R Skills &7 3Taeaehar FATH & ST |

el 5 A
Q29. Career Planning # Transferable Skills &l &T #Fgcd 2

A. ¥ &ad Tk Company & &1 37T &

B. ST 3UANT shael Ueh Software & FIT ST ThaTl &

C. ST 3UIMT 37eA9T-3719T Tools, Platforms 31k Work Situations 3 fepam ST HepeT B
D. & dad Experienced Professionals & foT gl &I

e 3 C

Q30. Career Awareness {@a drell Student fFH YR cIGER T §?



A. dde Job THA &I IR LT Bl

B. Internships, Projects 3R Skills & #T€Id & Opportunities TR &1
C. &I & Career Decisions @1 e T &

D. &del Degree Q¥ el W €A ST &l

T 3 B

Q31. Afed B.Com &7 Final-Year Student | 3% Excel 31X Data Analysis &I 3reh
SATEERT &1 T Company 3¥ Internship 2t & 3 Sales Data @&t Revenue &
ORIE &1 HRUT Il P Fecl & Aed I TIH Tga FIT BT AIRE?

A. @I Excel # Random Formulas @91l & &AT ATRT]

B. < Data & 3Uel I el =fev]

C. Company ¥ Y& dfet o Salary fehdet faerd|

D. Ugdl Jg AT Al foF Revenue fFT Product, Region 3R Time Period & fRT
el

T 3aX: D

Q32. 3% BA & Student §| g Y NGO & Awareness Campaign W HIH HT &
%1 Campaign @T Impact & & & &1 TE Analysis T & U 30 T FET ARE?

A. Target Audience, Communication Platform 3R Ground-level Feedback &7 31¢Tae
AT TATRTI

B. Q¥d Posters &1 H&AT der =1 @ifen|

C. T fey Research & Campaign @T Budget [T &Y T ATfRT]

D. Campaign &¢ @R ¢aT dIeU|

T 3N A

Q33. 3#Ad Graphic Design SIidT &1 3Ha 30 College & folT &3 Posters I=T &
T Startup P Logo 3 Social Media Creatives &Y ST &1 31T Pl Ugell e
T 33T ATfgu?

A. a1 @ fg@me 3% Payment ARTET|
B. Startup @I 31Ul Degree &1 SITABRI T



C. 37UaT Portfolio f¢@met 310ell Design Skills 3R Service UEd @l
D. Startup & Permanent Job #ARTEATI

T 3 C

Q34. e T Video Editor §1 & fhdl Company & Permanent Employee & 3R
T A T Il & 3T Job, Salary 3R Responsibilities & & I8 6T YR &I
Work Model §?

A. Freelancing
B. Remote Work
C. Independent Consulting

D. Creator Economy

T 3 B

Q35. TG HelaT-37el?T Clients & T Logo, Website 3R Social Media Designs
41T &1 I A T Company &7 Permanent Employee &8 &1 39 fpg &7 &
gedidl SiTudn?

A. Government Employee
B. Permanent Corporate Employee
C. Full-time Office Manager

D. Freelancer
T 3aX: D

Q36. TH Student & Mathematics 3= a¥& 3T &1 g% T Online Tutoring
Platform & #HTYIH ¥ Students &I TSTAT Payment UTH HdT &1 I& fPTSPT ISTE0T 872

A. Platform-based Gig Work
B. Permanent Employment
C. Independent Consulting
D. Traditional Office Work

T 3N A



Q37. 0T TP Graphic Designer &l 33 frdY Digital Platform & & =& o &l a8
WY Th Startup F HUdh I JUAT Portfolio @Y & 3R Project #if Fee ad &dr
%1 g% fraer semreur &2

A. Remote Work
B. Permanent Job
C. Freelancing

D. Government Employment
& 3 C

Q38. TH HIHAT HR Professional & Company @' Recruitment Process a@d<
Il Y Helle ool &1 dg fordt AT Task @1 QU &l & I 3HTeAT Expertise &
Company &' Problem Solve &dT &l I5 ThT®T 3SEI0T §7?

A. Platform-based Gig Work
B. Independent Consulting
C. Remote Employment

D. Creator Economy

T 3 B

Q39. Th Freelancer @' Client & Website Design @T Project f&aT &I Project &
A A T 39 Pia-Ur I1d TIT HEAr AMfeu?

A. Client & Employees & H&aT|

B. Client &I Personal Lifestylel

C. Client & Social Media Followers|

D. Project &I Requirements, Timeline 3iR Payment|

T 3aX: D

Q40. fET Freelancer & Client @ TIT W Project Deliver =gl frar 3K @rer &t
Quality 8 3= a8 | sHET Fa AT aRomH F=ar g

A. Client SRT &TH 23 ¥ T FhdT & 3R 3TH Professional Reputation gaTfaa &
qhdl &l



B. 38&T Professional Reputation 3M0al 3T d&dX & STUal|
C. Client 38 =T Y BRUT Recommend &am|
D. 38T Portfolio 3U<l 3T HTd & AT

T 3 A

Q41. FfAT Video Editing @ Thr &, aAfdhcT 38& U HI$ Work Sample =& &1 T&
Fiverr X Freelancing & &l dTech &l 38 HA Ugel AT el A1feT?

A. T foell Sample & @gd 31w Price o @iell =1fey|

B. gAY Editors & Videos 310e A & fG@me amfew]|

C. P 3= Sample Projects ddR &b Portfolio ATl M{gT|
D. &ddl 37U Followers dgla a1fRU|

e 3 C

Q42. fRAY Client @ Instagram & faW@ Promotional Posts gsaiat €1 & U Digital
Platform W 30=1 Requirement 3TeiaT & 3R && Designers & & U@ &t Project T
%1 Ig PIF-A1 Model &?

A. Creator Economy
B. Platform-based Gig Work
C. Permanent Employment

D. Independent Consulting

T 3K B

Q43. s Fiverr WX 31Ul Profile 94T T &1 3§ 31Ul Graphic Design Service &
IR F FAT YA BT AMRT?

A. haa Ig for@ar aifew & 38 Designing 31TcT &1

B. &hddl 37Ul College Degree fe@rer arfeu|

C. had 37T Personal Photos Upload ¥aT I1fRT|

D. Service &1 STdRY, Work Samples 3iR Price & I I dd1am d@1feT fb a& Client
B T FE QI P AT &

T 39X D



Q44. TH Startup o Upwork UX 319l YouTube Channel & foIT & Videos Edit #a
T Project Post a1 &1 T&h Freelancer 38 Project & ToT Apply &A1 I8dT &1 38
T PLAT AIfRT?

A. Requirement UgsT 31U Profile, Portfolio 3iR Proposal & #¢IH & adrem drfev f&
ag BIH HY QI B

B. f&aT Project U¢ Ush TATHACT Message AT AIRT|

C. ddl 3UaT ATH 3R Contact Number &ar =nfeu|

D. Client & Ugel & Permanent Employment #EET afew|

T 3 A

Q45. Upwork UT T& Client & & Proposals @ §| U&al Freelancer & &adl for@r &
fF 3@ Video Editing 3l ¥1 g@X ¥ 379 Samples fE@mw ¥ 3R aarm & &5 ag
Client #f g8 Videos ¥ Edit ®am| fHT®dT Proposal 3@ wsirdy &2

A. Ugdl Freelancer &I, Fifp 38 &H QTee forld §l

B. aidl THIA T & g &

C. @& Freelancer @, @ifeh 38 Client $T Requirement & 3fJ@R Ul Value UFd
ELR

D. fordr 1 oY a9, FAifes Upwork U Proposal &Y 3TadehdT =Tl aidl|

T 3 C

Q46. T Final-Year Student o Excel, Al Tools 3X Social Media Campaigns IX
H1T ThaT 1 a8 Tmedr & 76 Recruiters 381 Skills 3R Projects & ax & i Tl
38 T AT TAIfRT?

A. &adl Instagram WX Personal Photos 3Teell d1fgT]

B. 31Uell LinkedIn Profile @ Professional a{is & dIR &I ATRT|
C. adl WhatsApp Status IeTaT =mfew|

D. 31Ul Projects @ ferdl ol A%l fe@mar anfeu|

T 3 B



Q47. Uh Recruiter o AAT 6 LinkedIn Profile @ell| 38 $ad a1 3R College &r
T @S 2ar ¥ AT 3T Profile Y eaX $HA e ThaT §?

A. dhad 37T=T Profile Photo deeTenl|
B. 31ga g3 Social Media Friends Sgai|
C. 379l Personal Life & R & a1 faaror for@a|

D. Headline, About Section, Skills, Projects 3iR Experience &l STA®RT SSH|

T 3aX: D

Q48. @iel A College & W Marketing Project fhar &, aifthad 3@ urg frel
Company & &I @l & Experience F& &l T8 Linkedin WX 34T Professional
Identity ST TR &1 3§ T el AIfeu?

A. 310<T College Projects, Education, Skills 31X Achievements @1 Profile # T&dd &am
Bl

B. Experience d & & ®RUT LinkedIn Profile d%l adT=r afew|

C. [t 3= <afth &1 Experience 310a At @ for@ar amfeu|

D. &hadl 37TT a1H 3R Photo STelel a1fey]

T 3N A

Q49. T& Student LinkedIn UY &had Account JThY OIS &l &1 38®T Profile 3
Skills, Projects 3T Professional Interests & SpRY A€ &1 3TF TaI& I8 sy F=r

2

A. 3P Profile & g 3T SITAaRT &

B. 38% UTH UAT@ Social Media Followers %I &I
C. 3961 Digital Professional Identity TT¥ & &I
D. 38 & 1 Friend &1 9o &

e 3 C

Q50. 31RT Udh Science Student §1 38 Research 3iX Report Writing & 3 &1 a8
AT Skill & 3MYR W Online Clients & ToIT 1T FHaT aRdT &1 38% fow T
3UYh YIATA HeH FAT BIM?



A. T fpdr Il & #AGIN Services IS oITEAT|

B. Research 3iR Report Writing & Sample Projects Sl Portfolio d¥R &
C. &del Social Media TX 3101 ATH fer@e|

D. ferdl @Y Freelancer @ Portfolio Copy &l

T 3 B

Q51. T Student 379 Ugell Freelancing Opportunity & foT Uama@ & & &1 3HdT
TSl Project ©ieT § 3iR Payment $f & &1 38 I Project T TPR HLaT U
I ThHAT &2

A. 388 38 a1 &1 fhT Payment fem|

B. 388 38 Permanent Job &I Guarantee el

C. 3ad 34 et Skill & Sa & g9l

D. 388 38 Real-world Experience fderam 3R &1 Portfolio FSIId & HehdT &

T 3aX: D

Q52. T Student YouTube WX Physics UgeY dlef Videos ITdl &1 ¥R-4Y sqh
Audience d&dT & 3R @197 38 Content WX IRET T o910 &1 I8 6T Economy &l
R g7 @I 72

A. Creator Economy
B. Traditional Employment
C. Construction Economy

D. Manufacturing Economy
e 3T A

Q53. U Content Creator & Videos a9l #T Problems Solve &yd & 3dd
Audience 38 W $AT T &1 TH Company 38P Y Brand Collaboration &=T
el &1 Company & VG T HT I FHTTAT PROT F=T §7?

A. Creator fF8T Government Department & I &I &
B. Creator & Urd@ Permanent Office &I



C. 39 Audience 38 W 4y o #
D. Creator & fp&T Company & Permanent Job &r %I

T 3 C

Q54. T&h Creator 30l Income & AT dadl YouTube Advertisements W AT FEF
Tl AredT| dg 3R Pla-a1 qlar 39T ool 7

A. %ae Permanent Job g&T|

B. Online Course, Workshops a1 Membership Community [& &IT|
C. 3{UaT Content dATAT &G & Sell|

D. 379er Audience ¥ TU® FHATT HT ceT|

T 3K B

Q55. UF Student & 9T & &6 Al 31 & TG 3TN G Career Field AT &
SirEalt| Career Awareness & HJHR 3 &HIT AT dIfRT?

A. A TR UeT$ BN & AR

B. e | fepdl g@dl Field & e =@nfe|

C. Technology ¥ sy &Y HIFAY AT aMRTI

D. Ig THSIAT AT 5 Field 3 o1 gcomag & I § 3R 39 Ha-A@ J3 Skills @
aifeT|

T 3aX: D

Q56. Th Company & T Candidate @1fgw St T Software 3 Tools & Siedr @
¥&| & Candidates 3 ¥ T & Uiy 3RS Certificates ¥, Fafh qEr 78 ol Sedr
Hr@ar & 3iR Problems Solve & T&dT &1 Company fF& Candidate @ Wrafdsdar &
T &2

A. &R Candidate @I, @ifeh Learning Ability 31 Problem-solving Skills #gcaqoT &
B. Ugal Candidate @I, @ifeh Certificates & Employability a3 #d &l

C. @l @ Reject &Y ST aMfRT|

D. &gl 38 Candidate @ T ATV TAHHT Degree 31fUh FLM T

T 3 A



Q57. T B.Com Student & Accounting @ Theory Tdr &1 38 Excel & Training
s o &1 Internship & 3 aafd® Business Data W HIH T H IHqET AT ¢
Skill Development #t UfHAT & Internship fFd®T SemEI0T §7?

A. dad Education
B. dddl Formal Degree
C. Experience

D. &hael Career Awareness
T 3 C

Q58. T& Student & ar Career Options ffe@ §1 Ueel Job 3 YT Salary 3w
%, aféhet Learning 3R Growth i FHEATT 1 ¥ gEl Job 3 Salary A3t & ¥,
AfhaT a$ Skills 3 Professional Growth & 3198 &1 Career Awareness & TR W
38 AT AT aAIfeu?

A. THT 7RAF Salary drell Job Feieht aTfRT|

B. @l Jobs @1 Long-term Growth 3iR 379aY Career Goals & 3TUR W AU o
aifeT|

C. had U &l A e W Aok aar afru)

D. e ST & 1% A Job T AT AMRTI

T 3 B

Q59. T Student Remote Job & faT Apply T TBdT §1 g8 Kanpur 3 T&dT §,
Sidfeh Company Bengaluru 3 f&Id ¥1 Remote Work &I 3/dURoT & 3[R T Ig
T §?

A. 71, FifF Employee @1 &3 Company & e & I&aTT UsdT &l

B. &I, @gifes Remote Work @hael Foreign Companies 3 BIdT &

C. &, Jfthad dhael dd SId I8 Freelancer I U]

D. &, If& Company Remote Work @ 3JAfd &t & 3R Student & urd 3maeass Skills

Td Internet Connection gl

T 39X D



Q60. T Student & AT & fF Career 1Y & foIT Ugel Th Permanent Job fe=T
A &1 Ha-ar far 3fRe @ &7

A. Career 941 & folT Remote Work, Freelancing, Gig Work 3iR Creator Economy
JT TEa Y Uy B

B. Career %hddl Government Job & d ThdT &l

C. Permanent Job & foar forelY Ut &1 Professional Experience ¥¥d &l &l

D. Freelancing 3R Creator Economy @T Career & #$ Ha¢ &I &

T 3 A

Q61. Fiverr W 31U Service I YEJd i FAF Freelancer d Fa& ¥ fpd a1
W g ST aTeu?

A. &hadl 3T Educational Qualification sIdiel WX

B. Client & S 31X 310= Service & fg §TY TUT A W
C. had AU AW &I J1H forga W

D. 379t gl cafehora STaTepIRAT I8 e UX

T >R B
Q 62. Fiverr W Work Samples @& &7 &I 33T AT &7

A. 39T Capability @T GHTOT ST
B. 31Ul Profile @ o€l e

C. g Freelancers &1 Fehel el
D. 379t Service @I Price f&umar

e 3T A
Q 63. Upwork W Client §RT Project Post &el & &1 7T &7

A. Client 3795t Company d¢ & & §

B. Client f"&T Freelancer @I Training ¢ & &

C. Client 379efT Work Requirements 3{R Project #I STE@RT & @ &
D. Client ael Al & forw Advertisement T @I &



el 3 C
Q 64. Upwork T Proposal frT 32T & AT SATaT §7

A. 39T Personal Information @TET &l & fow

B. g&X Freelancers I RIBR—IT & & fow

C. Platform & Policies dcelet & forw

D. Client @ I HHS & forw T AT 3 Project hdl QU & Fehd &

e 3R D
Q 65. fEr Freelancer @ Professional Profile 31X Portfolio 3 H&T 3iay T §7?

A. St T 32T dael Education f@m=m &
B. Profile Professional STeThRI U¥dd &cll &, STdih Portfolio @A & Examples f&@rar

®
C. Portfolio & ael Contact Details aidl &
D. Profile @T Freelancing & @1 T %l &

el 39X: B
Q 66. LinkedIn &T Digital Professional Identity &Y &gl ST &7

A. FEifF Tg Fae FAARSE F T sEHATS g &

B. Fifh Ig hddd Messages Holad &l ATCIH ©

C. il Ig <gfih & Education, Skills 31X Professional Experience @I T a1 T&Jd
PR &

D. @ife I8 T Users &l Aledl T Guarantee &aT &

T 3 C
Q 67. LinkedIn Profile 3 Headline & U@ 3237 &AT &7

A. Tafk & Professional Ugdare 3R Expertise &7 Tfed o=@ &1
B. &hae Afh @ QU udr forgar

C. caft &1 Tl suafeal & favrga Ferer forgar

D. &hdel ZHH STeATATA T



TR 3N A
Q 68. LinkedIn & About Section ¥ T YR &I STPRT TN Ty &7

A. ad THSIET oAl & g

B. &hdel URER &1 TR=T

C. &ad Social Media WX Followers I T&am

D. Professional Background, Skills 31T Career Interests @T =T

T 3aX: D

Q 69. LinkedIn Profile 3 Projects 3iiX Internships MAST I ¥ AT H BT &2

A. Profile @I Professional Relevance 3R Experience @& & HAce Rl ©
B. cafeh & AT Interview el e Sl &

C. cafth & |t Skills 37U AT YATOIT & STl &

D. TaRb &I Freelancing & Jeh f&ar ST §

e 3T A
Q 70. Gig Economy # Independent Consulting T AL ATUR FT BT &7

A. &adl Digital Platform & el arel SIc &

B. fordlt T Employer & 31l Permanent @ret

C. Professional Expertise & 3R W Tels 3R Fa@ a1
D. foar fpdr Skill & A HIam

el W C.
Q 71. Platform-based Gig Work 3 Digital Platform & J&T §farer &= i &2

A. I Professionals @ Permanent Employee STl
B. Customer 3iR Skilled Professional @I Siiser
C. & Project & Fee dd &

D. Professional & ST9T& QT A el

T 5 B.



Q 72. Freelancing & Professional Relationship ST T@T AT ™A &7

A. a@ifs Freelancer @1 fop&l 31T Client & 1Y HTH o AT U

B. dIfth Freelancer 379<i Skills &7 39T d¢ oY ¢

C. aifs & Project &T Hrerd AT I

D. drfep Client & I 9RGT 3R #fIsT F HrA A Hr GHEGAT a9

T 5 D.

Q 73. Freelancing 3 Expectations T e & T HY §?

A. BH, GAI-TIAT 3T Client H TGl P Uga I TAT HIAT
B. Client &I =T STHRT HH AF T el

C. Project &l T8 o1t 3@ e

D. %hael Payment fHea & d1¢ &1 GaHSAAT

T 3 A

Q 74. Freelancer & foIT Reliability &1 &1 3T &7

A. T Project &I FTHIHR Y ol
B. hddl & HAT W HIH IAT
C. d¥ §HY 3R FeAfd & FFAR F{AG dAqdh F PHIHA QI Bl

D. Client & dradid & &l

QT'(%W: C.

Q 75. fHT Student & faIT Ugem Freelancing Project faW &7 @ 3uaiel wif &r
HhT &2

A. 38E 38 qid 931 Company # Alndl e Srcl &

B. 389 Real-world Experience 3R Portfolio Gidl #Fgd & TAdhd &
C. 3HY M Skill W& HT ST A& el

D. 389 g3 Clients & T FIHA A I Guarantee fHerct &

T 5 B.

Q 76. 7Y Freelancer & falT Communication &7 #Agcd AT &2



A. Tadl 3T PIHA BT TR BT

B. Client & 3T Tarell & Ia=

C. Project &1 STA®RT f&arEr

D. Client &I SR FHSTAT 3R HH ¥ BT SAABRI TIE HIAT

el 5X: D
Q 77. Creator Economy # Audience &I Wil Hwcadqul Asset dT AT STl &7

A. Fifeh Audience @1 TEAT & Content T Quality I AT &

B. @ifeh Audience ¥ Creator &l dhadl fa<Tua Fed &

C. Fifh Audience @1 IR faffea HaS & 3awR U HT T &

D. @gifeh Audience @ ¥ SPTIAR Content I 6l SRIT WA @ ST &

QT‘(%W: C.

Q 78. Creator Economy & Brand Collaboration & &1 31 §?

A. fRET Creator 3R Brand &7 1Y TR Bl el
B. Creator &l 31Ul Account & &l

C. Creator @l &hae g@R Creators @I Follow &I

D. fsdT Brand @T Creator &I Profile @lg of<r

e 3 A
Q 79. Creator Economy & Membership Community ¥ S 5T UHR & Tehdl &7

A. ad Free Content UIFC @

B. Audience @I fpdl 8 TR &1 JETpRT U &=

C. g&X Creators &1 Profile Copy @&

D. Members @I faW Content AT Community Access ¢aR

e 3 D
Q 80. Creator Economy & Consistency &l T fAecd &?

A. 388 & Content Viral @1 #T Guarantee Heldl &
B. 38d Audience & HIY SMAR FBA 3R AT Tl H Feg Ao &



C. 3998 Content T ST AT o AT &
D. 398 Creator &I fopaEY Skill Fr SRRT el Igdl

el 5 B.
Q 81. fpEY Creator & AT Value Creation &l Ha¥ 3BT 3EEIUT Pid-AT &2

A. foar frdY 38T & dR-IR agl Content GIEE &

B. %hdd 31U Products & TR e

C. &1 Content 1T St Audience H1 HHEIT g Y AT $o a1 fJ@m
D. &R Creators & Content &l fIT ageltd & AT el

QT‘(%W: C.

Q 82. fRHT Freelancer &I IUaY Service &I Price dd & I TaaAdl fbd g &
frerchr 72

A. Freelancing

B. dddl Government Employment

C. dad Permanent Payroll

D. &hdel Traditional Classroom Learning

el 5 A
Q 83. fpEY Freelancer & faT Professional Network Zuaiaft &=f §?

A. 388 38 W IR a1 &1 fFr Payment et &

B. 388 30 I Clients &1 STTpRT 31ua 310 e A1t &

C. 38Y Portfolio I & TR AT & T &

D. 5% HHTfad Clients 31 Professional Opportunities & Ugael 3 Hag ffel Hehcll ¥

e X D.
Q 84. LinkedIn Profile 3 Achievements QA Pl PI 32T FAT §?

A. Fad cafhea sfaar feamer
B. 31Ul 3uafe™al 3R Professional Progress @ U¥dd e



C. g@X o9l & 3UeIfetrdl & YT aefrelr
D. Profile & 319Ad STHPRI Sl

T 3R B.

Q 85. LinkedIn WX Professional Interests ¥dle & Recruiter & &1 HS & #ge
frerchr 72

A. 3FfIcar fFE UBR & P AR et & I @ar §
B. 3#fiar &1 THEIET HISe T &

C. sedIcar ThE AT A AT TR &

D. 3FHIaR & Social Media Followers fhder &

T 3 A
Q 86. Fiverr T Service @ Tdh ¥IE ¥T I YFJd BT Hf FAecdqol &7

A. a@ifs Client @ Freelancer &1 @efl fash Saeiar el

B. difeh Service & Quality P ST = TS

C. difh Client IFT H&h fF Freelancer PIA-AT HTH 3UeY HU T&T &
D. dTfeh Freelancer @t Portfolio a1l T S o &

QT'(%W: C.

Q 87. Upwork WX fh&Y Project & forw Apply & & Ugat Freelancer @ &I &lal
aifeu?

A. fdar ¢ Proposal #sT T
B. &hddl Project &r Title &
C. g Applicants @I Profile Copy &

D. Project &1 Work Requirements &I €I & HASTA
el 3a%: D.
Q 88. f¥ Freelancer @t Profile, Portfolio 31X Proposal & WJ® 38T T &7

A. &hae 38T Educational Degree fe@rer
B. Client & @TH 3 Professional Capability 31 Project & folT Sugehal TUE &l



C. Client @I Project &I JT&d Gl & ToIT dhgel
D. I Freelancers & Teh AT @ET

el 5 B.
Q 89. fpEY Student & fAT Professional Profile AT &l T YR FAT BT AfRT?

A. arEdfae Skills, Projects 3R Experience
B. &hdel U Aeq 3N a3-T8 g/

C. g& =ith &l SUelferral

D. ¥ Skills ST 38 PI$ regora & ¥

e 3T A
Q 90. Fiverr, Upwork 3iR LinkedIn &T ¥ JAgca &T §?

A. T T daa Online Shopping Platforms &

B. ¥ M Fdd ARSI & fow aa §

C. & Skills 3R Professional Identity @! HTfad Clients AT Opportunities e Tgam &
GG P &

D. ¥ gt & User @ Aldd &1 Guarantee ed &

QT'(%W: C.

Q 91. AFT & Excel 3R Data Analysis fr 3= SJdRT &1 38 College & Th
Sales Report R #T &1 a& Fiverr UX 31Ul Service 4T ATEdT &1 3¥ 31U« Profile
# Had T AT BT TIRT?

A. dad 3UT Degree @l ATH for@ar aifew

B. Ut Data Analysis Service @I fdaxor 3R Report @1 Sample fg@mEr anfew
C. &hael 39T WIel Upload @it TRy

D. 9T Service IdTT Price for@edr arfew

QT'(%W: B.



Q 92. UF P Upwork T TS Startup &7 Project @ré &ar ¥, f5wd g@ YouTube
Videos Edit #a #f SR ¥ g Video Editing et ¥ 3R 38 U $o IS
Samples ¥ &1 38 FIT HEAT AIRT?

A. Project @1 Requirement Uga 370 Experience 3R Samples & 3TUR W Proposal
ECIICIY

B. AT Project U¢ thael 3UAT AT HoldT dlfel

C. Client ¥ a1 SR Payment AN a1few

D. fora W Freelancer &7 Proposal Copy &l dTfel

QT'(%W: A.

Q 93. TP Recruiter LinkedIin X fRAY Student $r Profile ¢@dr &1 Student & 31U=i
Education df o &, afha Skills, Projects 3R Internship & STy =& & &1 39
Y=l Profile 3 &RIT UR &ieT difeu?

A. &adl Profile Photo Sigerel anfew

B. H SIRY T AT AIfRy

C. &hdd HUAT AH IaRT for@ar afgw

D. Skills, Projects 3iR Internship @1 faaRor Sgar =@nfew

T 5 D.

Q 94. T Graphic Designer Fiverr UT 31Ul Service & FAHPRT T &, Afhed TP
U @@ & fow #1$ Sample Design @1 &1 Client @ 38 Capability &= 3
HSE B WY ¥ Designer & &7 AT ART?

A. 370a Service € &Y ST dfeT

B. &hde & Price @Al A1fRT

C. 5 3= Sample Designs dIR & Portfolio 3 MfAer &iet @ifew
D. Client & 9T Sample & &TH THHR HIA P deal ANl

T R C.



Q 95. AT M Upwork T T&H Research Report G—IR #Xa &1 Project fAerar &
Client 3 fAW ¥ ¥ Market Trends 3R Data Analysis &t STIHRT Al &1 AT
31Ut Proposal & &1 admar anfgu?

A. p gg Y off v o {9 Research & Report AT TehdT &

B. f6 & Market Research 31X Data Analysis & #HT¢IH & Client &I Requirement &
qdr I

C. o5 30 Project @ STIPRY Ugad & ST 8l &

D. &6 @& &ddl 37U College & ATH TATTI

T 3 B

Q 96. T&H Student o College Event & fol¥ Social Media Campaign d3Tely 2| ag
LinkedIn WX 310t Professional Profile 3&cR Tl Aol ¢ 38 $H 31T # Pl
fAer &ear afeu?

A. Projects I1 Experience Section &
B. &dadl Profile Photo &

C. %ad Contact Details 3

D. %hdel Password & faaxor &

T 5 A

Q 97. QAT M Content Writing 3Tl ¥ & U&h Business & faT Product
Descriptions for@aT a@dy &1 Fiverr UT 38d Service @Y Client &Y g HASTAT
IifeT T 38 &7 fAQ| QST P AT HIET AT

A. daa I for@en aifew fF 38 Writing 0de &

B. hael 37U=T Educational Qualification sar=t =nfew

C. U=t T cafhord ¥R for@elr amfye

D. TA¥ AT d1fel fob a8 foh@ TR & Product Descriptions for@ Hadr & 31K Client
P AT Value THeN

T 3aX: D



Q 98. 3/HT A TH Client ¥ Project FHR ram 3R 38 a1 &=t o @ & &7 arer
foram| Afha ag e Rl Gaar & e 7 8 FT W/ &1 Sla-3 Professional Quality

3P gaeR & fews & & wWr 2

A. Creativity
B. Technical Knowledge
C. Reliability

D. Educational Qualification
T 3 C.

Q 99. TF Freelancer &l Client § VT Project e & S/ @et #e7 fir aram 3k
Deadline ¥UT A% §| FHA YE Il & Ul 38 FAT FAT ART?

A. TS RE T BS 3 Deadline dF &R ol ATfeT

B. Client & & HI ULV IR FHAIL-HIAT TIT HEAT AU
C. e aradid & Project QU &A1 dAfeT

D. Client @I STaTd ST ¢ X ST dlied

QT'(%W: B.

Q 100. T& Student & 379 College # o 373 Graphic Design Projects ST §|
38 39 a& 1S Paid Client s1&f f@aT ¥ Freelancing ¥ &t & fow @em 3eram
3T HeA AT QAIM?

A. 3 Projects @l eaffdd & Portfolio TaTar AR FHIFAT Clients eh Tgerer
B. faar fret Sample & #HEIM Service Y& HIEAT
C. 31Uatt Skills T 373ATH dc Pl

D. &hdo AT Social Media Account JTeT
el a3 A.

Q 101. T& Startup & 33U Instagram Page & T Promotional Posts Iaae &1 T8
Digital Platform WX 310l Requirement 3Taidl & 3R @@l #ISE Designers & & T &
HH erar ¥ I% 59 UPR F FE 7



A. Independent Consulting
B. Permanent Employment
C. Traditional Government Job

D. Platform-based Gig Work
e 3w D.

Q 102. Th HFHA Financial Advisor f6HI Company @@ 38&Hr Financial Planning &
IR F goe <ar &1 g R T Company & Permanent Payroll X =i#f &1 I€
ToREPT 3ETe0T &7

A. Platform-based Delivery Work
B. Traditional Office Employment
C. Independent Consulting

D. Classroom Assignment
e 3 C.

Q 103. UH Student & Mathematics & 37 s d4S &1 g8 Online Tutoring
Platform & HTCIH § GEX Students H USTH FHATS I dredT &l Ie o6a cgaeam
B 3ETI0T &7

A. Platform-based Gig Work
B. Independent Consulting
C. Permanent Corporate Employment

D. Manufacturing Employment
e 3T A

Q 104. &TEAT TH Freelancer &1 33 T Client 3 Presentation Design @Rel &7 &1
f&ar &1 ®19 QU ¥ W Client HecT ¢ f6 Presentation 3H& Sd & HJAR el ol
50 fRAfd 3 Frear o Tad Tgd FT FREAT AMRT?

A. Client & aTddId 9 &< el dRT
B. Client &I Feedback THSIHT AT dealdl UL Il Bl AT




C. R g4 Project @ QU €A &R &a amfew
D. 31Ul et TNBR fFT AT Client &1 W &1 =few

T 3R B.

Q 105. T Student a fHE gAY Freelancer @1 Portfolio 3/Ua slldH & Upload &
1| Client & g1 & Ul Ioar & 6 Samples 3T& T €1 Ig <¥aer fha
Professional Principle & fa%g &?

A. Consistency
B. Time Management

C. Creativity
D. $aTeRT 3R Professional Trust

T 3aX: D

Q 106. TP Recruiter LinkedIin T W& 3Fcar i dalel T @ & o9 Video Editing
3R Social Media Content &T 3@ &1l AT & Profile F F Skills g &, Afher
Headline 3 &ael “Student” for@m ¥ 38 T JUR e A1few?

A. Headline 3 310t Tafd Professional Skills 3R TR Tug &= aifye
B. 31Uell Education &Y STTpRI &eT &t a1feuw

C. Profile @ Private &< &aT @TgT

D. hdel 30l Q@ Ul ferear @mfen

T 3 A

Q 107. T Student @ LinkedIn & About Section 3 Fad “I3 dAlsdr afee” forar &
g% Recruiter @1 319=T Professional Potential fG@&r amedr &1 3@ @1 forgar afgu?

A. Bdd U TESIET el & ATH
B. &hdel 370 aR¥dl & AH
C. 3gar Skills, Education, Projects 3R Career Interests @1 &t aR@d

D. %hddl 3HUT AS Password

e 3 C



Q 108. T& Freelancer @I Client & & Projects & U¥did fAed &1 Usem Project 3HdT
Skills & HafteT ¥, SR qERT SHH &HT & A} ¥ 39 PlT-wr QoRy Qe afee?

A. ST Projects THPR & ol dIleT

B. 37U=lr Skills 3{R 3Ueley &HAdT & AR 3UYh Project I @Mfew
C. e Sl Sl @l 3R &Y el dTfeT

D. dhael 3D Hfd Project YA HATRT

QT'(%W: B.

Q 109. U Creator AT ® & Educational Videos 9Tl &1 38Hr Audience 3
Videos ¥ &3 Skills Tradt & 3R 389 0T s et &1 30 IR & 3UR W 306
fow la-a1 3aW 9 whar §?

A. Audience @ T JIY THTT BT

B. Content JTT d¢ el
C. &del gaX Creators & Videos IS il
D. Online Courses, Workshops T Brand Collaborations & 3a&X

T 3aX: D

Q 110. T Creator & Social Media W dgd 3% Followers ¥, dfthet a8 o worg
e IS 3UAEN Content A& TATAT| 36 TAT FaW Fgeaqul Yaldr ar @an?

A. Audience @T Trust 3iR Engagement ¥aTT I@AT
B. &ad Followers &1 T&IT d&lAT

C. |3 QU Content &1 gl

D. ferdll g@X Creator & UgTe 3UAT

T 3N A

Q 111. Th Student Cooking ¥ 3=oT § 3R el & FWT Recipes R@E & fow
Videos aTaT &1 a8 #fasy & 310ell Audience ¥ HATS FET ITedT &1 PlT-T1 T
Creator Economy & 3iJ&J &?

A. &hael gEl & Videos Copy &Yl
B. foar Aafdaar & 359af@a Content Uiee &



C. 3uaef Content & HTY Online Workshops 3T 310« Products/Services T&dd &
D. Audience &7 Sl I ACET AT

T 3R C.

Q 112. T Freelancer @&l Client & Logo Design &7 &1 AT &1 Freelancer & &
ar =T fhaT, AR Client Y IHT W g Update & feam| su RRAfa & fpa Skill
B e Tl B TR &7

A. &ae Drawing Skill
B. Communication
C. &ad Typing Speed

D. Educational Qualification

T 3 B

Q 113. T Student LinkedIin T 379 Internship &7 faavor Sigar amedr &1
Internship & &R1 38 Customer Support 3R Excel Reporting &T & fRar 21|
39 T AT TIfpu?

A. &had Company & ATH for@ar amfew

B. Internship @ IS 3col@ gl AT AT

C. &ad Internship &1 aid ferga anfew

D. Ul fAFAeRal 3R € a15 Skills @ ¥UE ¥ § g aifew

T 3aX: D

Q 114. T Client P FY Freelancer # Profile U 3 ¥, Afhad 30 I5 T T8)
1T fF Freelancer 3HAT HFTAT FW &I HWM| Freelancer HI U= Profile a1
Service 3 HIT FUR L AIfew?

A. Client &1 ST & AR 37UAT Service ¥ oo drell Value TUE &Yl =TT
B. &ddl 30 38 AR UdT adrar aifew

C. 3T Work Samples &eT ¢ drfew

D. 31Uell Skills &7 Soold G HIAT AT

T 3 A



Q 115. & Student & Al Tools &T 3UAIT FXF Reports IR FHIAT W@ & I8 39
Skill A Freelancing 3 SEIHATT AT IedT &1 30 TEY Ugd AT AT AMeU?

A. T 319018 & gg @l Expert IdTeAT Moy

B. el Al Tool & AH 3Uell Profile # for@er =nfgw

C. 39 Skill ¥ 33 $S 37> Sample Projects dIR #Xa dA1feT
D. Client @ f@aT S Al-generated @1 AelaT ITRT

QT'(%W: C.

Q 116. T& Freelancer & Client & [T & WHT A Project U & &1l Client 8%
HH ¥ TJE &1 HAST F g Professional Relationship T @ & fow 38 &=
PLAT TATRT?

A. Client ¥ SIRT HH TUR FAE HAT AT

B. Professional dlish & Jdlg T’ TW@AT 3R JIST I FWAT & foIT 3T &=
e

C. Client & AT & a1 3qH F SATHAPRT AT Bl IfeT

D. &IH QU A & o1 FHT Messages Delete & a4 aifew

QT'(%W: B.

Q 117. T Student & Fiverr ¥ 3=l Profile g8 &, afched 3H Service
Description, Work Samples 3X Price fif ST/ RY 8! &1 3T Profile & gl Ty
& fou dla-ar wes Tad sRT §2

A. dadl Username dGolell

B. Account @I §¢ &l

C. frdlY g&X User &1 Profile Copy @i

D. Service Description, Samples 3R Price @ TA¥ 7 & ST

Y 3aX: D

Q 118. TH Freelancer &t f&dl Client & Project ffedr §1 a Project Q1 #at &
fow 31uelt Skills & AU TH 31T Professional Y g it oar &1 39 YA & gav

HecdquT T JIET?



A. B1H & TTFRAGIRAT 3R Client @I 3UeT3i @l FTUE @A
B. Client &I =T aaTT &1 6T JUTaAT HH HI Gl

C. Project I Deadline &l 3=T¢@T HIAT

D. 3T {fFHT & aR F ITTd ATHADPRT el

T 3N A

Q 119. TP Student Fir LinkedIn Profile & 3reeé Education 3iX &$ Skills gaf §,
APl 3Td UIH PS Project AT HIT B 3GV «Tel &l Recruiter & 3THI Capability
A & fav 389 w1 Hear arfge?

A. 37Tt Profile # dhael 31fl% Skills & &1 Sisd aifew

B. 310l Tl 3uaIfevmr ger ¢ anfew

C. S BIC Projects deThl 3 URUMHA 3R Samples s @ifew
D. Profile Photo dceld &aT drfew

Tl 3 C

Q 120. U Student & U 31 Technical Skills §, dfthe g% 31gel Skills & X &
fFET Client 3T Recruiter @1 &l a1 UldTl Student ko fra feRm & &re wear afeu?

A. Fad =5 Degree UTH @il U

B. Professional Identity, Communication 3R 370e &TH &I UEJd A T &THAT W
C. 3uelr Skills T 3UANT &g Pl W

D. &ael gER el &I Profile d&@ W

QT'(%W: B.

Q 121. Self-assessment &7 HET 3T AT &7

A. &hae Salary dF &L

B. 31Ue IR, &3 3R FAANNRIT Pl HIASTAT
C. frel 3 Job ol FIhR AT

D. &l & Career &1 Fehol Bl




e 393 B.
Q 122. John L. Holland & RIASEC Model fra® Tafla &7

A. Financial Planning
B. Career Interests 3iR Personality
C. Job Interview

D. Salary Structure

QT'(%W: B.

Q 123. RIASEC Model & Realistic category fohel a3t r gaifcdy &2

A. S o9t Fr FASE PIAT UHS hId &
B. o #MAT 3R Practical Activities & AT hIH AT TG A &
C. S @wenm 3R Folig & 3R @a §

D. Sl Research &{aT UdE A &

QT'(%W: B.

Q 124. RIASEC Model & Investigative category fhd UsR & ool &Y gifdr &7

A. ST TarEam3it &1 fTadwer 3R Research @ UdG &Rd &
B. St &9 @ Manage @Rl UHE &ld &

C. St f@3aAt 3R Records & TTY A FAT THG P &
D. St &ell & & H P AT TG I &

T 3 A
Q 125. Artistic category & @I @ Y@ T FAT AT &2

A. Routine 3R Data Entry
B. Creative 3iX Original &TaT
C. #MEAl & FAFAT

D. Financial Records d<TeT

T 5 B.



Q 126. Social category # fF UK & Career MAS B €2

A. SN &Y eTar, AR a1 3R 3P Ace P
B. #MAT &1 fAHATOT AT
C. Financial Accounts GHTAT

D. Business Investment hldT
e 3 A
Q 127. Enterprising category & @il & F&T faRiwar &= gt &7

A. 3ol Research &l

B. Leadership, Persuasion 3iR Business Activities & %I
C. &ad Routine &TH HAT

D. #MAT & G HIH HLAT

el 3 B
Q 128. Conventional category & #19T fFd YR & PET I URITHGCT & &2

A. Creative Writing
B. Social Work
C. =yaf¥yd Data, Records 3R Rules & 2 P1H

D. Outdoor Adventure Activities
T 3 C

Q 129. RIASEC Model & 3JdR el eafth 3 fohcell Interest Categories T
Combination & H&dl &?

A. had Th

B. HATT: & AT i
C. O3l o FFaT U A
D. Pis &Y F&

T 3 B

Q 130. Competency Framework &T 3T frafer frar sirar &2



A. Employee @I Salary &d & & T

B. frdT Role & forw 3magass Skills 3{X Behaviours & ugara« & forw
C. Job Location dF @l & forw

D. &dd Academic Marks TGS & forw

T 3 B

Q 131. Self-assessment Inventory &1 §?

A. T& I Tool S oaRh &1 AT 3R &JHAAI3N Pl TS H FAGE BT ©
B. Salary &7 List

C. Company @I Financial Report

D. Job Vacancy @I Advertisement

TR 3 A
Q 132. Situational Judgement Tests (SJTs) # T SraT AT §7?

A. 3FAICAR P Height

B. areafaes gRfeufadt & Aok o & araar
C. &ad Typing Speed

D. 3FHIGaR &I Financial fEufa

e 3 B.
Q 133. Skills Benchmarking & J&T 33T FT §7?

A. 3TeT Skills T T Industry Standards ¥ &
B. gl & Salary Sielel

C. Job Bz & vy oar

D. &del 31U Academic Qualification ¢&=T

el 3 A,
Q 134. Resume A Achievements ATFAST A T T TH &2

A. Resume il JaTS &t
B. 31Ul ISl 3R 3dAd UHE & e@rEar



C. &had Job Title for@ar
D. 37Ul hHESIRIAT ol f&arer

el 3¢ B
Q 135. STAR Method & T &1 &= 3 7

A. Talent
B. Task
C. Training
D. Target

QT'(%W: B.

Q 136. STAR Method # Action T &1 31 §?

A. GHEIT & FATUTT & foIv 3Ffigar & a1 HeH 3310
B. Company &I ATH

C. 3FHIgar & Salary

D. Job I 3rafa

e 3T A.
Q 137. CAR Method & C &7 &1 Y &7

A. Career
B. Context
C. Communication

D. Competency

T 3R B.
Q 138. CAR Method 3 Result & fFa TR UEd HAT Jea Bl &7

A. 3TETE Asal H

B. &hdol IThId T & IR WX
C. Measurable Outcomes & &A1Y
D. 9 fepdl 3ereor &



el 3a%: C.
Q 139. Career Decision ®d §HI Personal Values daf #Agcaqul gicr &7

A. 3 cafs fr wrafAewansit i Aot @ genfad e €
B. O %hael Salary dF &I &

C. 3<TpT Career ¥ PI$ TIY el &

D. & Job Location dF &al Pl THATT YR &

L 3T A,
Q 140. Choice Analysis &1 J&d 3239 AT &7

A. T3 Career Options @I faar T THdER HLAT
B. 3Ucley fepetl HI Jeledl b deak Ao aar
C. dhdel Gy 31T Salary arell Job AT

D. &l & ATl T 3EOT e

& 3T B.
Q 141. Priority Sorting & HHAd: PHlA-Hr T Categories BT &2

A. High, Medium, Low Salary
B. Must-have, Good-to-have, Least Important
C. Easy, Difficult, Impossible

D. Short-term, Medium-term, Long-term

e 3 B.
Q 142. SWOT Analysis & Strengths 3k Weaknesses & UWsR & Factors §?

A. External Factors
B. Internal Factors
C. Financial Factors

D. Government Factors

T 3 B



Q 143. SWOT Analysis & Opportunities 3iR Threats fFd YR & Factors §?

A. Internal Factors
B. Personal Factors
C. External Factors

D. Academic Factors
T 3 C.

Q 144. Career Mapping & &I 33T AT &7

A. Career & TIfd Goals 3R 3¢ UTH &R & TET dT FLAT
B. &hdel Salary & oIl AT

C. fordl o1 Job &1 FIPR AT

D. &ddl IIATH Job W &I AT

el 3 A,
Q 145. Interest Fit &7 =T 37 &7

A. Job & <afth &1 ol & Aa @
B. Job T &hdel BX & UTH BT

C. Job & HaH 31fQ% Salary f&Hear
D. Job & % ST &

e 3 A
Q 146. Career Progression &T @1 31 §?

A. Career & 3 doa 3R a3 SFReRAT urg = Hr ufchar
B. dR-dX Job dceler

C. &had Salary HH &l

D. Career ¥ dT&X [Adhdrar

T 3N A

Q 147. Vertical Career Growth fhY @gd &2?



A. FAH TR W d% Skills Tr@=T

B. Higher Position IT 31f& fSFAGRT drel Ug UX 3T dgaT
C. Industry dceldr

D. Part-time &TH AT

el 3X: B
Q 148. Job Market 3 Supply &1 FaT 3 §?

A. 3UelsY Job Vacancies &7 T&AT

B. Al & foIw 3ueley Candidates &r T&am
C. Company oI Profit

D. fr&Y Job & Salary

el 33X B.
Q 149. Entry-level Role & HTA 3237 AT el &7

A. T 31gHa & Senior Management 3 UdRr ST

B. AT Sraigant @l LT 3HgHa iR Skills [ApTd w1 3rea 31
C. &hdel 3T Professionals @I g et

D. 3FAGaRt &l Training ¥ &Y I@eT

e 3 B.
Q 150. Personal Finance & Savings &T &1 3 ¥?

A. Pl Income ¥ 316 @I AT

B. Income &1 g% REAT fo 8 @I Fa & Jog #fasy & forw g sar &
C. %del Loan o<l

D. @eff @df &l et

T 3R B.

Q 151. T fFardt @ MmiEt fir IEwa 3R v syt F AT B HET &6 e T
RIASEC Model & 3JuR 3&dr ¥ fohd Category & Hadt 30 A @it 87



A. Social
B. Artistic
C. Realistic

D. Conventional
T 3 C.

Q 152. T et @ Scientific Problems W Research #¥aT 3R Data @ Analysis
T gHE & 386 fow dla-d RIASEC Category a9 3Ugw &?

A. Investigative
B. Enterprising
C. Social
D. Atrtistic

T 5 A

Q 153. TP Ifeh B gedt dr e AR FT™aHAE A & FAee T gde &1 RIASEC
Model & ]8R % fhd Category ¥ Hefld &?

A. Conventional
B. Social
C. Realistic

D. Investigative
el 3 B

Q 154. T A T Business Y& &, @9 H dqed & 3R AT Projects & 30T
deldl UdE g 3udr o fFd Category ¥ Al @rdYr §7?

A. Artistic
B. Conventional
C. Enterprising

D. Realistic

e 3 C



Q 155. T 3FAIGaR I Accounting, Data Records 3 =@afead Office Work Udg
%1 38% fow Fia-d@ RIASEC Category T 3Ugwh &7

A. Social
B. Conventional
C. Artistic
D. Enterprising

QT'(%W: B.

Q 156. T Company fFEY Communication Executive @ #cdl & T §| 98 3ellcar
#I Communication Skills Y Hael 3TP T § =Ie1, dfed TP TTeR iR HEH &
HYR G AGAT diect &1 39 e suaer o aiee?

A. Competency Framework
B. &del Academic Marks
C. Salary Slip

D. Job Advertisement

QT'(%W: A.

Q 157. U Company STl dt & & 3efigar fFedt #fder Team Situation 3 4
v el $Ed faw HlA-A1 Assessment HIR 3UgH eMT?

A. Self-assessment Inventory
B. Situational Judgement Test
C. Financial Audit

D. Personality Photograph

QT'(%W: B.

Q 158. T Graduate @ Data Analytics fI Skills 31 §, afhT 39 uar & &6
Industry & BIT-¥ Tools 3T Skills 31/& 3uAeT fPu ST &1 30 AT AT AfRT?

A. 31T Skills T T Industry Standards ¥ @l dTfRT
B. foar dari¥r & Job & forw Apply & aifew



C. 39T Skills & ARG HIAT ATRT
D. dao gEdl &1 Salary q@T =TT

T 5N A

Q 159. T 3FHIGaR = College # TH Event Organise far 3iX 20 Volunteers &ft
Team &I Coordinate f6aT| Resume 3 38 3UAfY A HA TJd FAT Jeak B9M?

A. #3 College & uerg &r

B. #A &3 a9l & araiia &

C. 20 Volunteers & Team @I Coordinate @& College Event Hheldigae Organise
fomar

D. #{31 Events UG &
e 3 C.

Q 160. Interview  3FIgaR ¥ YT AT & fF 38x fre wfda oRFUT o HA
HHTAT| 3] 30T 3] fFF Framework & 31JAR &l @ifew?

A. SWOT

B. STAR

C. RIASEC
D. Budgeting

QT'(%W: B.

Q 161. T 3FAEAR 33U Resume & for@ar agar & &6 38 T Project & gl
I TIY 3 GUR fham| 9 e Suafcd o TUE T & Tgd Al daedm &l 39
P8 Method &T IUANIT HIAT ATfRT?

A. CAR Method
B. RIASEC Model
C. Financial Planning

D. Priority Sorting

QT'(%W: A.



Q 162. T Customer Support Executive & 31Ueil Ugel ¥ Customer Complaints &
30% &1 T Hi1 Resume FH 37 Achievement & $F& for@er e g 8PM?

A. #F Customer Support & @1 fopar

B. #a Customers & a1 &l

C. &Y Communication Skills 3= &

D. ufshar # YR &I Customer Complaints # 30% P HaAT &

T 3aX: D

Q 163. T 3FHIGar 3 AW Job Offer A & Sat 3= Salary &, dfh 3@ 39
B F P R & ¢ 3R a5 3°P Personal Values ¥ off A ¢ @il 38 F=r
PLAT ATRE?

A. had Salary ¢@HT Job THHR FHLAT d1feT

B. 37Ue Values 3R Career Goals & 3MUR W Qv oar =nfew
C. [ |/ Job B &t aifRu

D. g&il 1 werrg @l & 3ifaw vy e @nfew

QT'(%W: B.

Q 164. T 3FHCaR & AT & Job Offers &l Ugell Job & Salary 3% &, AAfehe
P BA B TIATAT A &1 GEY Job I Salary I FH §, Afhe Autonomy 3w
¥ 30 T e afeu?

A. ad Salary @7 Urafdedar S arfew

B. &l faeheul @1 U=l UrATHBAN & YR X FHedThel HLel AT
C. Ugall Job @l AT @I PR FHIAT AMRT

D. g1l Offers @l 3EAPR T AT ATfRT

T 39X B

Q 165. T 3FAIGaR WA Job TR & O a8 @arsr & fow uaeh FHH FHT 6|
Career Decision od ¥3d 38 fFd Value & Wrafdeddr &1 arfew?

A. Social Impact

B. %had Salary



C. Job Title
D. Office &l 3P

T 5N A

Q 166. TP 3FHIGaR P AT & fb 3TPr Communication Skills FHASR & SWOT
Analysis & 39 fFg ¥ & g fram Smwam?

A. Strength

B. Weakness
C. Opportunity
D. Threat

T 3R B.

Q 167. Tdh 3FAIGAR Pl Excel 3R Financial Analysis &T 37él STdRT &1 SWOT
Analysis & g% fra Category & 3Twam?

A. Weakness
B. Threat

C. Strength
D. Opportunity

e 33X C. Strength

Q 168. T& Graduate ¢®dT ¥ {6 &S Companies 37U HET F Al Tools & AT T
W &l 38% fav ¥ fhg UaR @1 Factor §?

A. Strength
B. Weakness
C. Opportunity

D. Personal Limitation
T 3 C.

Q 169. TP Industry F Jobs Fir T&AT HH & IW & 3 Candidates & f=g
Competition d& & &1 SWOT Analysis & I% fhd Category & 3Twam?



A. Strength
B. Opportunity
C. Weakness

D. Threat

QT'(%W: D.

Q 170. TP Science Graduate &' Research, Teaching 3R Data Analytics & Career
I & aER R@rs ¢ ¥ Career Mapping &Y @3 3 38 AT HLAT AIfRT?

A. faar STt & PI$ T Career I ol AT
B. 3UalsY Career Options &l List gr aTfeT

C. %hdel Salary & 3MUR WX haer HLAT difew

D. gl & Career &1 ehel HYeA TIMRT

T 3R B.

Q 171. T Tt & e 1 Career Options ¥ @& Salary, Skills, Job
Opportunities 3R Personal Interest & 3TYR WX 3! oIl Bl dledl &l 39 fva
Tool &T 3UMNIT FIAT AfRT?

A. Career Comparison Matrix
B. STAR Method

C. SWOT & &hae Strengths
D. Salary Slip

QT'(%W: A.

Q 172. T et Marketing & Career SET ATEdT &, «ifthed 30 38 Field & adA®
SFReRal 3R 3maad Skills $r FFPRT T &1 38 TS Ug AT I AMeT?

A. A Job BIF &t =fRT

B. Marketing Roles 3iR Industry @7 Research @&l daifew
C. far aardy & Senior Position & foT Apply e aifew
D. hdel Salary &7 STIPRT ol ATfeT

T 3R B.



Q 173. s faardt Data Analytics 3 Career IaTeT IEar 1 38 U=l ¥R 3 Skills
T Hedidhe I T &1 31T Career Mapping # 3H&HT 3Tl HeH FAT Blell ART?

A. Career Goal @I Ul & forw 3maegs Skills 3R Training &7 Ugda &EAT
B. 3717l AT Pl AoR3ErST el

C. far Jqsar & Job dEerT

D. ¥ Career Options &8 &A1

T 3N A

Q 174. T& Software Developer &I 3iHd & G Team Lead 3R f6T Project
Manager &I fSFdel Aedr €1 g8 59 UaR #f Career Growth &?

A. Horizontal Growth
B. Vertical Growth
C. Career Break

D. Job Rotation

T 3R B.

Q 175. T Employee 31Ul il Position W I&d §U % Technical Skills ¥r@ar ¥
AR g8 Projects W 1A & 9T &l I& 6T UHR H Career Growth 72

A. Vertical Growth
B. Horizontal Growth
C. Career Exit

D. Demotion

T 3R B.

Q 176. T& Graduate of $ Job Y¥ & ¥l Ugel 30 f&&T 3 3@ Company F & FA
& ik, Team 3R Responsibilities & THAS &1 IJaa Faar &1 39 50 79 Fa
W AT & Afee?

A. TIT Promotion &T AT &I

B. @1d 3R Workplace @ €I & THSIAT



C. a1 IR & g3 Iead AT
D. hdel Salary TX €1 &aT

T 3R B.

Q 177. TP AT Employee H Manager 3% HH # FUR & v Feedback T ¥l
Employee 38 Feedback & 3TUR W 30l Skills 3 FUR HaT ¢ I8 6w &7oram &t
golfar &7

A. Learning Agility
B. Financial Literacy
C. Job Geography

D. Conventional Interest
TR 3 A.

Q 178. T 3FIGar P Metro City 3 ¥50,000 Fr Salary arell Job Hech &, Safh
Small City & ¥35,000 &I Salary arell Job 3Uele¥ &l Metro City 3 Rent 3R Living
Cost 3 AP ¥ 38 FT IT TIfRT?

A. Pgd % Salary arell Job AT AT

B. Salary & ®1¥ Cost of Living @I Jeldl &ell AT
C. gl Job Title @A aTfRw

D. Living Cost &l ASR3TETS HAT ITRT

T 3R B.

Q 179. T Ifh T Monthly Income 25,000 &1 3FHI Rent ¥7,000, Food
Expenses 4,000 3K Travel Expenses ¥2,000 §| 31 @Wdf & 91¢ 38P U fohdar
Tfy gy &2

A. 10,000
B. 11,000
C. 12,000
D. %13,000

T 3R C.



Q 180. UH <AfF @ Internet Recharge & TaRISGCT ¥, Afthed T8 W FS Al
T Smartphone #t @lgar &, STafh 3HHT QT Phone 816 H1HA R & &1 Financial
Literacy & 3JdR Pl-8T HUF T &7

A. ST @Y Needs &

B. Internet Recharge T Need & 3iR dR-IR AT Phone @{gaT Want &
C. a1 Phone @IGAT EARM Need &

D. & @t &l Savings AT SATTIT

T 3R B.
Q 181. Job Market I TGX T b A HA AT ST Thl &7

A. hde Teh UVFT TATT @I 9T Interview e S &

B. Employers &I SRdl 3R Job Seekers &1 3Ucleddr & & @9y
C. &dad Government Jobs &1 gar

D. &Y Company @I Office

el 37X B.
Q 182. Job Market 3 Demand fF& gaifclr &7

A. AR T T T Te AN T &A1
B. Employers gRT 3UclsY &TS ST & AlpRaAr 3R Skills & 3maeTerdr
C. fordll R & SaaEr

D. Employees &I cafthard sToTd

& 3T B.
Q 183. frdY Job Market & Candidates #I Supply T &1 T UHT & HhaT §?

A. Competition ®a &lam AT &

B. Candidates & iI Competition d& T &
C. I Candidates @I AT Salary faersh

D. Employers &l S AT & Sl

QT'(%W: B.



Q 184. Metro Cities & Job Markets #T T GHAT fIAWar =T T &2

A. T8 Industries # Jobs &r &Y

B. faffi=et Industries # 3fA% gwR & Career Opportunities
C. Competition &1 QI d& AT

D. %del Government Jobs T 3Tl

T 5 B.

Q 185. Small Cities 3 Career Opportunities & Hedihad I TAT A I T AT
ceTr =rfee?

A. dad AT T FTAEETT W

B. g@l 3Ueie¥ Industries, Jobs 3iR Career Growth WX
C. dhdel AW & AH W

D. $adl A & gl W

el X B.
Q 186. Remote Work & Traditional Job Market I forg HaAT A e fFaT B2

A. Educational Qualification & S
B. #imfo Location TR fAsRar

C. Professional Skills &1 ST&d

D. Work Responsibilities

T 3R B.
Q 187. Remote Work & dga ¥ 3Ficari & fhd UK &l TR AT Tepar &2

A. hae 3T AT P Companies H HIH I Bl

B. g@Y AT AT &R1f T Companies & HIY HIHA el Bl
C. T Skills & Aty Tty @1

D. fdar fRel Communication & @A HIA &7

T 5 B.



Q 188. fordT Job Fr Salary & Hedihed T AT Hadl Salary Amount SEAT FAT
T e e

A. Fifp Salary & Career ¥ ®IS HaY A8l &

B. &ife Living Cost 3R g@X @dl § aredide Financial Benefit FTfad aidm &
C. Fifp Tl ol & @ A Bl &

D. Fifes 3% Salary THAT JHAFEIS Bl &

Hel X B.
Q 189. Career Mapping & Self-assessment &7 3UAT fFE 33T ¥ fhar ST 872

A. T e ST & Career gedt & forw

B. Career Options @I 31Ul Interests, Skills 3R Values & Tl & Hars1a & forw
C. Phaol GERI P Hheldl ST & o

D. Job Market &1 3eTedl #at & fow

& 3T B.
Q 190. Career Mapping @I Q{ fSigalt & fow e Fixed Plan It €l AT afew?

A. FIfR Career H ®H ISaTd & &dT

B. ik Technology, Industries, Skills Demand 3R Personal Priorities d¢el ddhdr %“
C. Fifh Career Planning &7 $i$ I a1 &

D. Fifes @y oo &1 Career U AT BT &

T 3R B.

Q 191. Career Comparison Matrix 3 Interest Fit & JcdicheT Fd YR W T &7

A. Career gfth &1 IRAT & fhaear A« @aT &
B. Career & fohdal Employees &

C. Office fehetell 3T &

D. Company férdell QU &

T 5 A

Q 192. Career Comparison Matrix & Skill Fit &I &=T Y 2



A. Career &I Popularity
B. <afth & HAiSar Skills 3R Career &1 3TaISATHT & T AA

C. Job &I X & g BT
D. &hae Salary &I TR

el X B.
Q 193. Career Comparison Matrix & Values Fit fopg aITd &I SAradar §?

A. Career &7 cgfh &1 Personal Values 3R Priorities & 3ol
B. dheel Career @ B3 # fdelel arell Salary

C. Company @I Market Share

D. Job & foIw 3dea A drel Candidates T H&aT

QT'(%W: A.

Q 194. Career Comparison Matrix # Learning Requirement &T d[cidhed I fram
ST &7

A. T8 ST & fow fF Career & fohdelr a8 Skills, Education 3T Training &1 SR @19i
B. ¥& I & fow {6 Office # fpael oicear el

C. Company @& 3fderd S & forw

D. &ael Job Title T & & forw

L 3T A,
Q 195. Career & HGH 3 Reality Check & H{E&T 33T T 872

A. ael U THE & YR W HHAT el

B. 31Uell Career Expectations @1 arecides URTEATIAT 3R IHTaRTBATIHN & Jolell e
C. T Career Options @I 3EABR FAT

D. &ad Salary &1 Jelell LT

QT'(%W: B.

Q 196. Career Mapping 3 Next Action T &al Pl T H §?



A. Career Planning @ dde faoRi d& @ifad t@ar

B. @& Career Goal &I f&om 3 Tsh TAE 39T HeH 3T
C. G Taehetl &l FAA Goll WA

D. fordT 8 Training & s/aaT

e 3 B
Q 197. Career Progression 3 Decision-making T &I 9ga &1 T 37 §?

A. Employee &hdol B¢ Tasks &dT &

B. Employee 3% #gcaqol 3R e Aol & AT o 9T &
C. Employee &I fSHFHGRY TTT & AT &

D. Employee & freY & dTd gl Hlal U3ar

& 3T B.
Q 198. Career Progression @I &dad Promotion d@d A &7 6l AT SATdT?

A. Tgifs 83 Responsibility, Capability, Influence 3R Impact & dcera 8 enfdrer &
B. &ifp Promotion T Career ¥ &I$ aY el &

C. Fifeh Designation ®¥T AT dGelcl

D. @ifeh Salary & Career Growth @I ThaTd MU &

el 3 A,
Q 199. Vertical Career Growth 3 Authority g& &T &1 31 ¥7?

A. Employee @ AT o 3R fSediely @we &1 3% 31fR@er Fear
B. Employee &I foiFaerl &ef T

C. Employee &l &IHA QU g dcol ST

D. Employee &7 ferell q@EY X & STl

T 5 A

Q 200. Horizontal Career Growth &T Ud U@ T &1 & Fehell &7

A. TP BT 3HeT-31e19T Skills 3R Areas #H 3gHd ferar &
B. cIfth & AT Promotion f&edr &



C. gt &1 4T Responsibilities TATT & AT &
D. &gfth @l Learning & ST el &dl

T 3K A

Q 201. Schwartz Values Model frad Tafdd &2

A. Personal Values & &I 3R 3@ qoffaor & &

B. Financial Accounting &
C. Job Market Geography &
D. Technical Skills &7 Testing &

QT'(%W: A.

Q 202. 7R Ifth & TUS Decisions HT fTIAYIT FId T 3HA Values & IR # T
T Il Tl &7

A. 356 gdg AR TrAfASat & 0SS HRoT
B. 3HaT Hfasy Af¥d ®u & @=r gom

C. 3H&T Academic Marks

D. 38&I Monthly Income

QT'(%W: A.

Q 203. Career Decisions 3 Trade-offs &T &= 319 §?

A. T TR JofeT & FHT faehey qA ol

B. T facheu ol qrufdehdr Sd gT qEl fadhed & Fo o1y oiar
C. g Career Goals 5 a1

D. dac gEdl & HhH AT

& 3T B.
Q 204. Personal SWOT Analysis & Strength @ Action Plan ¥ SiigaY &T &=r 3 &2

A. 31T Strength @T 3UAT Career Goal TS el & foIT &
B. 3{U=l Strength &1 FSI3ETST el




C. hadedl Weakness U &1 T
D. 37Telt Skills @t f&grar

el 5 A,
Q 205. SWOT Analysis 3 Weakness @&l Action ¥ S8 &T T dlhT AT §?

A. 3H AT HIAT

B. 38 QURA & T TUE PHeH I e
C. 38 Opportunity #TT o1

D. 38 q@il & HHEIT T

& 3T B.
Q 206. SWOT Analysis 3 Opportunity & Ugddal & G FAT HIAT TART?

A. 38 ddd Téh [0aR & &7 H B a1
B. 3T®T oTH 3 & ToIT Action dd &{aTm

C. 38 Weakness & d&ol T
D. 38 Qfl d& ASR3GST el

el X B.
Q 207. Personal SWOT Analysis & Threats &Y Ugdld o &1 3T HAT &2

A. b # T YeT e

B. THIfAA Challenges &I Ugel THSAHL AR AT
C. @3 Career Opportunities &3 AT

D. 31Ul Strengths @I & AT

el 3T B.
Q 208. Personal Finance & Spending Patterns & THST FT ST &7

ATAITR I TN e P S Fer IR ST @I T W §
B. 38Y Income 31U 3T d¢ AT &

C. sa¥ Tl @d Hag & I ©

D. 398 Loan o fl ™ de&dT ©



{E ST A,
Q 209. Financial Literacy 3 Financial Risks @ TS T ST 7

A. difs =afh e | 88 @ &Y wh

B. dIfeh <afeh 3101 U4FT & S FHTAd Jhard IR SNT@A A FAS b
C. dIfeh =afh Pael gEll & 4 39X o

D. arfes cafh 31u= Financial Goals & 15 A%

el 3K B.
Q 210. Personal Finance 3 Budget Sl T Teh Y@ 38T T 87

A. Income 3R Expenses & &7 9% Balance ST

B. &hdel @Y dElE

C. Savings &I AT HAT
D. @ Financial Goals @I eTelaT

QT'(%W: A.

Q 211. T Graduate 30l BIR AN H AP ¢g W §, Afhr sa& &7 & qga aa
Companies ¥| 38 g@X AWI & Job Markets ¥ @ =Mfew| 30 AR &7 F&I HROT
T §?

A. EY UG # Competition FEl BT

B. g&Y Job Markets # 319 Industries 3{R Opportunities el Fehell &
C. B¢ A& F P Career FEl I Fhal

D. G&Y AR # Skills &I ST AT Bl

QT'(%W: B.

Q 212. T 3FHIEaR @A Delhi & 45,000 3R 30ar B A F 35,000 I Monthly
Salary arell Job f&ed &1 Delhi & Iga 3R 3A- &1 @F wrdr 31 &1 T Aok
o & fow 38 1 FREr =@feu?



A. Pad 45,000 dTell Salary ¢@=T AT

B. @il Jobs & GHIfAT @Y G dda dTell IbA P JoldT el AT
C. BIC AT & Job &I e A AT =nfew

D. hael Job Title & Jelell el @i

QT'(%W: B.

Q 213. TH Company Bengaluru & f¥ud &, «ifhd a8 o BI¢ AW & T e
Graduate @ Remote Work & gfaur &t &1 6@ 33efigar & &1 aner e @eahvar 72

A. 38 & & Bengaluru ST 89T

B. g% 304 A H T&d U g8 MR &I Company & T H1H A Tl &
C. 38 forelT Professional Skill &1 ST A&l BIoi

D. 3qdr Fft foedterival gaArE o Sdan

T 3R B.

Q 214. A Industry 3 7§ Companies AT & Gar W ¥ 3R 3% Skilled
Employees & S &1 Job Market & SH®I T THIAT UHIT Bom?

A. 38 Industry & Job Demand d& Hahdl &
B. &3t Jobs HHATE B UM

C. Candidates @I Supply =T & STrEaf

D. Salary &AM & & JATTI

T 5 A

Q 215. TH BT Job Role & fAT 500 Candidates 3RET #a &, STafd Hael 10
Vacancies 30ele¥ &1 39 T&Afd & &1 UaT golar &2

A. Candidates @1 Supply I el # Vacancies HH &
B. Job Market & @S Competition el &

C. Employers @I Candidates =i%1 f&1el &

D. @ Candidates @ Al el

QT'(%W: A.



Q 216. T Tt @ Graphic Design & Interest &, afthed 33 37137 ST Design
Software &T 3HIHT Tel &1 Career Toda ¥ U 38 6 Factor WX faRIW &aret &ar
TIu?

A. Skill Fit 3iR Learning Requirement
B. doel Company @&T =TT
C. &ae Office &I Location
D. g faarfdat #r Salary

T 5 A

Q 217. U Graduate &' Teaching 31R Freelancing gt & 3R &1 a8 Q4 & Work

Environment 3iX 319s Personal Values &I eIl h{eT dTecl %l Career Comparison

Matrix 3 38 f6g Factor UX &I T ARE?

A. Values Fit

B. &ae Job Title

C. &ad Office Pl 3THR
D. &had A H FaaEdr

QT'(%W: A.

Q 218. Us A=A Entrepreneurship 3 Career ST A&l &1 3 UdT doidr ¢ 6
9% faw Business Planning, Financial Management 3X Risk Handling fr s/
g9ff| Career Mapping & 3T®T 39Tl heH AT BT AIRT?

A. 3 TAIABATIT Pl FHASIHL Skills 31X Learning Plan dIR &am
B. foar @t & gid @87 Business Y& Al

C. ®3ff g Career Options @1 el AT

D. hael gERT P FheldT G@eT

QT'(%W: A.

Q 219. T et @ N Career Options UEHE &1 g8 & A&ed & Interest Fit, Skill
Fit, Values Fit 3{R Learning Requirement & 3TYR U 3% T AT &1 J& fhg
UfshaT T 3ETER0T §7?



A. Career Comparison Matrix
B. Personal Budgeting
C. STAR Method

D. Job Interview
TR 3 A

Q 220. U 3Fcar P [T Career & 3=t Salary fAer Thcd &, AfhT 37 Field &
AT e P o 37 ) I fir 3fART Training T1Rw| 39 AT F 39 =1 F°Ew
TqIRu?

A. Learning Requirement 3R 38 S TAT dAT @I &l Hediched HAT AT

B. Training &1 SRRd &I ASR3IGIST AT ATl
C. %had Salary @ AT a1 =nfew
D. {9 SR & Job THHR T ITfeT

QT'(%W: A.

Q 221. T Graduate & THS Tal AT I& & 3@ Higher Education &= =1few a1
WY Job Y& T =Tl 3§ BFE 3MUR W St Rt it Jorer et amfew?

A. 379 Interests, Skills, Values 3iR Long-term Goals & 3TUR WX
B. dhadl gl & el & IHUR W

C. Phad HIH WO fdehod & YR W

D. faar ford STty &

QT'(%W: A.

Q 222. U& Software Developer @ 3 &hdael Coding =&l @l Usdll a& Architecture
Decisions # @& @9 ¥ 3 @Y Developers @I Technical Guidance &dT &1 3&&
Career 3 &HIT Salld 31T §?

A. 3861 Responsibility 31X Decision-making @I GRRT &l &
B. 3T&! Career Progression ¥ 8 §

C. 3H&T Skills & & T &

D. 3g& Job T oRE HE & S



QT'(%W: A.

Q 223. T Banking Employee Ugel Customers & Accounts HHTET Tl 3T a8 QU
Branch & Operations 3iX Performance @ Manage @dT §| ¥g fhu dcang o e ufdr

&7

A. Individual Performance @ Business Leadership fT 3R Tdear
B. Career & &S deolld el

C. &aa Horizontal Skill Development

D. Career ¥ a1 [Ahatar

QT'(%W: A.

Q 224. & Employee @I Promotion =gl e, afthd 38 AT Projects, 37elar-31e1dr
Teams 3R #TAYET Responsibilities T FHIH TN H 3aa AT T 3@ Career
Growth #ATET ST HHhdT &2

A. A, TR Promotion &l &

B. &, &ifep Career Growth # Skills, Experience 3R Impact &1 farar oft enfaer &
C. %1, FUifh Pad Salary deaT T™ §

D. @I, ofehed hael dd g Job Location d€al T

T 3R B.

Q 225. T =gfp B W Job UHE ¥ SRl 3 U TP F HH A i TadTar A
38 IR-IR Manager gRT & BIc HH 3 6 U I & uRARN @ §1 3adhr dla-ar
Value T 3T &7

A. Autonomy
B. Recognition
C. Stability

D. Security

T 5 A



Q 226. Tdh Graduate & HHA ar faded ¥l Tgel Job AT &, Afhe 3T Growth
A ¢l gEU Job F Risk 3fAF &, dAfdhT Learning 3R Growth & 3@ IR &l I%
T U & Career Decision &7 3GIEI0T §7?

A. Trade-off

B. Self-assessment Inventory
C. Financial Audit

D. Skills Benchmarking

T 5 A

Q 227. T% 3FHIGAR 3U=AT Career Priorities # Learning @ Must-have, Recognition
P Good-to-have 3il¥ Office fiI Location @ Least Important T&@dT §| 38 g
gfeRar &1 3uAleT fhar &2

A. Priority Sorting

B. STAR Method

C. SWOT Analysis

D. Job Market Mapping

QT'(%W: A.

Q 228. T Al A College 3 Data Analysis Project @Y &7 3G’ fReldr &1 I8
$H AT & 3T Strength & T F UgAAdT §1 SWOT Analysis 3 38 el @I
SIQd?

A. Threat
B. Opportunity
C. Strength

D. Weakness
T 3 C.

Q 229. TF Graduate P UdT Teldl & fb 38b Career Goal & faw Public Speaking
IR &, Afthel a8 39 Skill F FASR & SWOT & YR W 3 FAT el dMeT?



A. Public Speaking @ T3l BT IMRT

B. Practice 3iR Presentations & #ATTA & g Skill HT Improve HIAT TTfRT
C. Career Goal 9o & dIfRU

D. 3Ual HHASRT Bl Opportunity HeaT AT

QT'(%W: B.

Q 230. Toh At d@ar § fh 38P X F B A% Startups o W & IR A Interns
#r ot X W &1 Personal SWOT Analysis & I fhT®T IcTeor &2

A. Strength

B. Weakness
C. Opportunity
D. Threat

T 3R C.

Q 231. T et 39 Industry # Career ST AT&aT &, d@f Automation & HRUT
$S QT Job Roles & & & &1 38 SWOT Analysis 3 & fa Category 3 I@ar
aifew?

A. Strength
B. Opportunity
C. Weakness

D. Threat

QT'(%W: D.

Q 232. T fAardf i Strength Data Analysis &, afhd Communication &SR & T8
39Tl AT FAEEAT F & Projects ST 3R & T@HTE Presentation Practice &&ET a3
AT &1 TE TP SeTeor &2

A. SWOT @7 Action Plan & gedar
B. hdol Career Research &daT
C. Priority Sorting

D. Financial Planning



QT'(%W: A.

Q 233. T Ifh & AT 3T Income &7 I3T /Ear ar /I W @ AT T &
HEAS & 3id & 3UP U Savings FAdl ddl| 3V HIW Ug FAT HIAT AMRT?

A. 379ar Spending Patterns @I Track @AT
B. wal o1 RO T@ar d¢ &l
C. dad HfAH AL et @l
D. ¥ Financial Goals ©Ig &1

T 5 A

Q 234. T At Hir Monthly Income %18,000 &1 % ¥8,000 &Y @l W 3R
5,000 3g @l W Adr §1 IS ag arhr Ui a=rar &, o 38@A Monthly Savings
forcett gefre

A. %3,000
B. %4,000
C. %5,000
D. %6,000

QT'(%W: C.

Q 235. U <Ifh 4T Laptop TIGAT dTedT 8, oféhel 38 39T AL College Fees #Y
¢l ¥l Financial Planning & 37[aR 38 &7 ST dA1ie0?

A. Laptop qid @G &< @mfew

B. Ugal o™ Fees 3R Financial Goals @1 Wrdfdedr ¢ aifew
C. 30 g Savings @J & T AIfRRT

D. SI™Y @df &Y el &all amfeu

T 3R B.

Q 236. T <fP #T Income d¢ FATN & 3P 9 I 37U I e off ger &ar ¢ 3R
Savings Uga Toidell & &Y &1 98X Financial Decision @IT & Hehdl AT?



A. & §‘5‘ Income &7 $o f&EAT Savings 3R Financial Goals & forw 37efar T@em
B.qﬂaﬁrﬁ‘élncome'@ﬂ?ﬁ{m

C. @A Financial Goals dcdl ¢T

D. @df &I Track AT dG P Gl

QT'(%W: A.

Q 237. T Graduate Freelancing & &S & IRAT & 3HN Income T A HcHT-
AT BT &1 3¥ Personal Finance & 78 a1d &1 AW <o I@ar =nfgw?

A. Fad HRAF HAS aTel Al & YR W TI T&TT
B. Income 3iR Expenses @I Track @& #fasy & @df & foT Planning &Em
C. Savings & ST Tel THSAT

D. ¥ Financial Risks &l A3 Il
el 3aW: B.

Q 238. TS Tt 310 Income & QX YAT FARSH W @I W T ¥, FARD A
39Tl 9§ Higher Education & fav 3% Jea €1 38 &la-A1 wed 3oar afeu?

A. Financial Goal & 38R Savings & REAT Ugal & dF HAT
B. Higher Education & Goal &8 ¢aT

C. W &g @I gerdm

D. Income 3iR Expenses @ f&@@ o 3@

T 5 A

Q 239. Tsh afh & Weekend HEI' Restaurants 3 Fram &1 30 teOw a1 & &5 39
@ & PRUT SHP JI®Y Savings THTTAT & T &1 30 AT AT A1few?

A. T Tat B FAE FT F T AT AT

B. Wants W gl dTel @Y &l 310 Budget & AR HfAT e aifew
C. Savings dl QI dXE d¢ & ST ATfeT

D. 4T AT & Loan of<T AT

QT'(%W: B.



Q 240. T faardt 3r0el ugelt Internship Y€ FE AT B T8 TN TAS & TS
feewr Aot & wHf, $© Savings IR F& MY i U F AT TG TR ¥ TS
e a1 @ g ¥?

A. Personal Finance 3R Financial Goal Planning &7 J&sT
B. dhaa 31fe 30T @ o fr ed

C. Job Market Geography &T T&sT

D. Career Progression ol 3HTd

T 5 A



Q1. What is the main difference between a career and a job?

A. Both mean the same thing.

B. A job is a specific task and a means of earning money, whereas a career is a long-term
professional journey.

C. A career can only be built in the government sector.

D. A job does not require any skills.

Correct Answer: B

Q2. What is the relationship between a degree and a skill?
A. A degree and a skill are the same thing.

B. A degree only determines salary.

C. A degree provides eligibility, while skills improve employability.

D. Skills are required only for technical jobs.

Correct Answer: C

Q3. What does an employer mainly want to know when hiring a
candidate?

A. How many years the candidate spent in college.

B. How many certificates the candidate has.

C. What the candidate's family background is.

D. What the candidate can do and how they can solve real problems.
Correct Answer: D

Q4. Which three elements are important for developing a skill?
A. Education, Training, and Experience

B. Degree, Salary, and Promotion

C. Education, Advertising, and Marketing

D. Training, Networking, and Salary

Correct Answer: A

Q5. What is the main purpose of career awareness?

A. Choosing only a job with a higher salary.

B. Copying other people's careers.



C. Making informed decisions by understanding career options, one's abilities, and available
opportunities.

D. Focusing only on government jobs.

Correct Answer: C

Q6. What does work mean in a person's life?

A. Only an activity for which a salary is paid.

B. Any activity that involves effort.

C. Only work performed in an office.

D. Only work related to professional qualifications.

Correct Answer: B

Q7. What is the most important characteristic of a profession?
A. A fixed monthly salary.

B. Working for a single company.

C. Working without training.

D. Building a professional identity based on specific skills, training, and education.
Correct Answer: D

Q8. What does remote work mean?

A. Working from outside the company's office.

B. Working without being associated with any company.

C. Doing only freelance work.

D. Working without the internet.

Correct Answer: A

Q9. What is the main difference between remote work and freelancing?
A. In both, a person always works for the same client.

B. Remote workers do not receive a salary.

C. A remote worker may be an employee of a company, whereas a freelancer works on
projects for different clients.

D. Freelancing is available only with foreign companies.

Correct Answer: C



Q10. How many main branches does the gig economy have?
A. Two

B. Three
C. Four
D. Five

Correct Answer: B

Q11. Which of the following is included among the three main branches
of the gig economy?

A. Permanent government service

B. Traditional office work

C. Full-time corporate employment

D. Independent consulting or professional services

Correct Answer: D

Q12. What is the main role of a digital platform in platform-based gig
work?

A. Connecting customers with skilled professionals.

B. Providing permanent jobs to all professionals.

C. Determining professionals' salaries.

D. Completing the entire project on behalf of the professional.

Correct Answer: A

Q13. In freelancing, who is primarily responsible for establishing contact
between the client and the professional?

A. The government

B. The college

C. The freelancer

D. A permanent employer
Correct Answer: C

Q14. Which four things are important for starting freelancing?

A. Degree, Salary, Office, and Promotion



B. Skill, Portfolio, Communication, and Reliability

C. Social Media Followers, Likes, Comments, and Views

D. Office, Manager, Team, and Salary

Correct Answer: B

Q15. What is the main purpose of a portfolio?

A. To hide personal information.

B. To provide details of one's salary.

C. To show the work of other professionals.

D. To demonstrate one's capability through examples of one's work.
Correct Answer: D

Q16. What type of platform is Fiverr?

A. An online marketplace where professionals can offer their services.
B. A government recruitment portal.

C. An educational institution only.

D. A permanent corporate employment portal.

Correct Answer: A

Q17. What should a professional present along with their service on
Fiverr?

A. Only their name and address.

B. Only their degree.

C. A service description, work samples, and price.

D. Only the number of their social media followers.

Correct Answer: C

Q18. What is the main purpose of Upwork?

A. Helping students get admission to universities.

B. Allowing clients to post projects and freelancers to apply for them.
C. Providing only permanent government jobs.

D. Selling only online courses.

Correct Answer: B



Q19. What is the purpose of a proposal on Upwork?

A. To tell the client about one's personal life.

B. To provide information about one's degree.

C. Only to demand a salary.

D. To explain to the client how you can fulfil their requirements.
Correct Answer: D

Q20. How can LinkedIn best be defined?

A. A professional networking platform

B. An entertainment platform only

C. An online shopping platform

D. Video-editing software only

Correct Answer: A

Q21. What does a LinkedIn profile serve as?

A. Only a social media account

B. Only a personal photo gallery

C. A digital professional identity

D. Only an online resume storage space

Correct Answer: C

Q22. Which parts of a LinkedIn profile should be prepared professionally?
A. Only the profile photo

B. Profile Photo, Headline, About Section, Skills, Projects, and Experience
C. Only the friends list

D. Only personal posts

Correct Answer: B

Q23. What should a recruiter mainly understand by looking at a LinkedIn
profile?

A. The candidate's favourite food.
B. The candidate's social media friends.

C. The candidate's personal lifestyle.



D. Who the candidate is, what they can do, and what kinds of opportunities they are seeking.

Correct Answer: D

Q24. On what does a person mainly build a career in the creator
economy?

A. Knowledge, creativity, skills, and the trust of an audience.

B. Only the salary offered by a company.

C. Only government certification.

D. Only permanent employment.

Correct Answer: A

Q25. What is the most important asset in the creator economy?
A. An office building

B. A permanent employee contract

C. An audience

D. Expensive equipment

Correct Answer: C

Q26. What can be the sources of income in the creator economy?
A. Monthly salary only

B. Advertisements, brand collaborations, online courses, and products

C. Government grants only

D. Freelancing projects only

Correct Answer: B

Q27. What role did the COVID-19 pandemic play in the expansion of
remote work?

A. It completely ended remote work.

B. It affected only government offices.

C. It restricted freelancing.

D. During this period, remote work was adopted on a large scale around the world.

Correct Answer: D



Q28. What changes are taking place in the future of work because of
technology and Al?

A. Some existing jobs are changing, and new types of jobs are also emerging.

B. All types of jobs are disappearing.

C. Only manual work will remain in every industry.

D. The need for education and skills will disappear.

Correct Answer: A

Q29. What is the importance of transferable skills in career planning?
A. They are useful only in one company.

B. They can be used with only one software program.

C. They can be used across different tools, platforms, and work situations.

D. They are meant only for experienced professionals.

Correct Answer: C

Q30. How does a student with career awareness behave?

A. They only wait to get a job.

B. They look for opportunities through internships, projects, and skills.

C. They copy other people's career decisions.

D. They focus only on completing their degree.

Correct Answer: B

Q31. Rohit is a final-year B.Com student. He has good knowledge of
Excel and data analysis. A company offers him an internship and asks

him to examine sales data and identify the reason for a decline in
revenue. What should Rohit do first?

A. Immediately start applying random formulas in Excel.
B. Give his opinion without looking at the data.
C. Ask the company how much salary he will receive.

D. First understand which product, region, and time period experienced the decline in
revenue.

Correct Answer: D



Q32. Neha is a BA student. She is working on an awareness campaign
for an NGO. The campaign's impact is declining. What should she do to
conduct a proper analysis?

A. Study the target audience, communication platform, and ground-level feedback.

B. Immediately increase the number of posters.

C. Double the campaign budget without conducting any research.

D. Shut down the campaign.

Correct Answer: A

Q33. Aman knows graphic design. He has created several posters for his

college. A startup needs a logo and social media creatives. What should
Aman do first?

A. Demand a higher payment without showing his work.

B. Tell the startup about his degree.

C. Present his design skills and services by showing his portfolio.

D. Ask the startup for a permanent job.

Correct Answer: C

Q34. Simran is a video editor. She is a permanent employee of a

company and works from home. Her job, salary, and responsibilities
remain the same. Which type of work model is this?

A. Freelancing

B. Remote Work

C. Independent Consulting
D. Creator Economy

Correct Answer: B

Q35. Rahul creates logos, websites, and social media designs for
different clients. He is not a permanent employee of any one company.
How would he be identified?

A. Government employee
B. Permanent corporate employee
C. Full-time office manager

D. Freelancer



Correct Answer: D

Q36. A student is good at mathematics. They teach students through an
online tutoring platform and receive payment. What is this an example of?

A. Platform-based gig work

B. Permanent employment

C. Independent consulting

D. Traditional office work

Correct Answer: A

Q37. Priya is a graphic designer. She does not want to get work through

a digital platform. She contacts a startup directly, shows her portfolio,
and agrees on a project fee. What is this an example of?

A. Remote work

B. Permanent job

C. Freelancing

D. Government employment

Correct Answer: C

Q38. An experienced HR professional advises a company on improving
its recruitment process. Instead of completing a specific task, the

professional uses their expertise to solve the company's problem. What
is this an example of?

A. Platform-based gig work
B. Independent consulting
C. Remote employment

D. Creator economy

Correct Answer: B

Q39. A client has assigned a website-design project to a freelancer.
What should the freelancer clarify before starting the project?

A. The number of the client's employees.
B. The client's personal lifestyle.

C. The number of the client's social media followers.



D. The project requirements, timeline, and payment.
Correct Answer: D

Q40. A freelancer fails to deliver a project to the client on time, and the
quality of the work is also poor. What is the most likely result?

A. The client may avoid assigning work again, and the freelancer's professional reputation
may be affected.

B. The freelancer's professional reputation will automatically improve.

C. The client will recommend the freelancer without any reason.

D. The freelancer's portfolio will automatically become stronger.

Correct Answer: A

Q41. Kavita has learned video editing, but she does not have any work

samples. She wants to start freelancing on Fiverr. What should she do
first?

A. Set a very high price without having any samples.

B. Present other editors' videos as her own.

C. Prepare a few good sample projects and build a portfolio.

D. Focus only on increasing her followers.

Correct Answer: C

Q42. A client wants promotional posts created for Instagram. The client

posts the requirement on a digital platform and assigns the project to
one of several designers. Which model is this?

A. Creator economy

B. Platform-based gig work
C. Permanent employment
D. Independent consulting

Correct Answer: B

Q43. Rohan is creating his profile on Fiverr. What should he present
about his graphic-design service?

A. He should only write that he knows designing.
B. He should show only his college degree.

C. He should upload only his personal photos.



D. He should provide service details and work samples, mention the price, and explain how
he can meet the client's needs.

Correct Answer: D
Q44. A startup has posted a project on Upwork to get ten videos edited

for its YouTube channel. A freelancer wants to apply for this project.
What should the freelancer do?

A. Read the requirements and explain through their profile, portfolio, and proposal how they
will complete the work.

B. Send a generic message without reading the project.

C. Send only their name and contact number.

D. Ask the client for permanent employment first.

Correct Answer: A

Q45. A client on Upwork has received two proposals. The first freelancer
has only written that they know video editing. The second has shown

samples and explained how they will edit the client's ten videos. Whose
proposal is more effective?

A. The first freelancer's, because it is shorter.
B. Both are equally effective.

C. The second freelancer's, because they have presented their value according to the
client's requirements.

D. Neither, because proposals are not required on Upwork.

Correct Answer: C

Q46. A final-year student has worked with Excel, Al tools, and social
media campaigns. They want recruiters to learn about their skills and
projects. What should they do?

A. Post only personal photos on Instagram.

B. Prepare their LinkedIn profile professionally.
C. Post only WhatsApp statuses.

D. Avoid showing their projects to anyone.

Correct Answer: B

Q47. A recruiter opens Amit's LinkedIn profile and sees only his name
and college name. How can Amit improve his profile?



A. By changing only his profile photo.

B. By adding all his social media friends.

C. By writing a long description of his personal life.

D. By adding information about his headline, About section, skills, projects, and experience.
Correct Answer: D

Q48. Sakshi completed a marketing project in college, but she has no

work experience at a company. She wants to build her professional
identity on LinkedIn. What should she do?

A. Present her college projects, education, skills, and achievements on her profile.

B. Avoid creating a LinkedIn profile because she has no experience.

C. List another person's experience as her own.

D. Add only her name and photo.

Correct Answer: A

Q49. A student creates a LinkedIn account and then leaves it inactive.

The profile contains no information about skills, projects, or
professional interests. What is its biggest weakness?

A. The profile contains too much information.

B. The student does not have enough social media followers.
C. The student's digital professional identity is not clear.

D. The student has not added any friends.

Correct Answer: C

Q50. Aarav is a science student. He is interested in research and report
writing. He wants to work for online clients using his skills. What would
be the most suitable first step for him?

A. Start selling expensive services without any preparation.

B. Create sample projects in research and report writing and prepare a portfolio.
C. Write only his name on social media.

D. Copy another freelancer's portfolio.

Correct Answer: B



Q51. A student is trying to get their first freelancing opportunity. Their
first project is small and offers low payment. Why might accepting this
project be useful?

A. It will provide payment without requiring any work.

B. It will guarantee a permanent job.

C. It will eliminate the need for any skills.

D. It will provide real-world experience and may strengthen their portfolio.

Correct Answer: D

Q52. A student creates videos teaching physics on YouTube. Gradually,

their audience grows and people begin to trust their content. Which
economy are they becoming a part of?

A. Creator economy

B. Traditional employment

C. Construction economy

D. Manufacturing economy

Correct Answer: A

Q53. A content creator's videos solve people's problems, and the

audience trusts the creator. A company wants to collaborate with the
creator. What is the most likely reason?

A. The creator works in a government department.

B. The creator has a permanent office.

C. The creator's audience trusts them.

D. The creator has held a permanent job at a company.

Correct Answer: C

Q54. A creator does not want to depend only on YouTube
advertisements for income. What other method can they adopt?

A. Only look for a permanent job.

B. Start an online course, workshops, or a membership community.
C. Stop creating content.

D. End communication with their audience.

Correct Answer: B



Q55. A student believes that their entire career field will disappear
because of Al. According to career awareness, what should they do?

A. Immediately quit their studies.
B. Move to another field without thinking.
C. Try to avoid technology.

D. Understand what changes are taking place in the field and identify which new skills they
need to learn.

Correct Answer: D

Q56. A company needs a candidate who can quickly learn new software
and tools. One candidate has more certificates, while the other learns
new things quickly and can solve problems. Which candidate might the
company prefer?

A. The second candidate, because learning ability and problem-solving skills are important.
B. The first candidate, because certificates alone determine employability.

C. The company should reject both candidates.

D. The company should choose only the candidate with the more expensive degree.
Correct Answer: A

Q57. A B.Com student has studied accounting theory and has also
received Excel training. During an internship, the student gets an

opportunity to work with real business data. In the process of skill
development, what does the internship represent?

A. Education only

B. A formal degree only

C. Experience

D. Career awareness only

Correct Answer: C

Q58. A student has two career options. The first job offers a higher
starting salary but has limited opportunities for learning and growth. The
second job offers a slightly lower salary but provides opportunities to

learn new skills and grow professionally. What should the student do
based on career awareness?

A. Always choose the job with the higher salary.



B. Decide by considering the long-term growth of both jobs and their own career goals.
C. Decide only on the advice of friends.

D. Choose either job without gathering information.

Correct Answer: B

Q59. A student wants to apply for a remote job. The student lives in

Kanpur, while the company is based in Bengaluru. Is this possible
according to the concept of remote work?

A. No, because an employee must always live in the same city as the company.
B. No, because remote work is available only with foreign companies.
C. Yes, but only if the student becomes a freelancer.

D. Yes, if the company allows remote work and the student has the required skills and an
internet connection.

Correct Answer: D

Q60. A student believes that getting a permanent job is essential before
building a career. Which view is more accurate?

A. Other career paths are also available, such as remote work, freelancing, gig work, and the
creator economy.

B. A career can be built only through a government job.
C. Professional experience is impossible without a permanent job.
D. Freelancing and the creator economy have no connection with careers.

Correct Answer: A

Q61. What should a freelancer focus on most when presenting a service
on Fiverr?

A. Only mentioning their educational qualifications.

B. Clearly explaining the connection between the client's needs and their service.
C. Only writing the name of their city.

D. Sharing all their personal information.

Correct Answer: B

Q62. What is the main purpose of showing work samples on Fiverr?

A. To provide proof of one's capability.



B. To make the profile longer.

C. To copy other freelancers.

D. To hide the price of the service.

Correct Answer: A

Q63. What does it mean when a client posts a project on Upwork?
A. The client is closing their company.

B. The client is training a freelancer.

C. The client is providing details of their work requirements and project.
D. The client is creating an advertisement only for a job.

Correct Answer: C

Q64. Why is a proposal sent on Upwork?

A. To share personal information.

B. To complain about other freelancers.

C. To change the platform's policies.

D. To explain to the client how you can complete their project.

Correct Answer: D

Q65. What is the main difference between a freelancer's professional
profile and portfolio?

A. Both are intended only to show education.

B. A profile presents professional information, while a portfolio shows examples of work.

C. A portfolio contains only contact details.

D. A profile has no connection with freelancing.

Correct Answer: B

Q66. Why is LinkedIn called a digital professional identity?

A. Because it is used only for entertainment.

B. Because it is only a medium for sending messages.

C. Because it presents a person's education, skills, and professional experience in one place.
D. Because it guarantees a job to all users.

Correct Answer: C



Q67. What is the main purpose of the headline in a LinkedIn profile?

A. To provide a brief introduction to a person's professional identity and expertise.
B. To write only the person's full address.

C. To tell the detailed story of all the person's achievements.

D. To mention only their date of birth.

Correct Answer: A

Q68. What type of information is useful in the About section of a
LinkedIn profile?

A. Only a list of favourite movies.

B. Only an introduction to the family.

C. Only the number of social media followers.

D. An introduction to professional background, skills, and career interests.
Correct Answer: D

Q69. What is the benefit of including projects and internships in a
LinkedIn profile?

A. They help demonstrate the profile's professional relevance and experience.
B. They guarantee a job without an interview.

C. They automatically certify all of a person's skills.

D. They prevent a person from freelancing.

Correct Answer: A

Q70. What is the main basis of independent consulting in the gig
economy?

A. Only small tasks received through digital platforms.

B. Permanent work under a single employer.

C. Providing advice and services based on professional expertise.
D. Working without any skills.

Correct Answer: C

Q71. What is the main role of a digital platform in platform-based gig
work?

A. Making all professionals permanent employees.



B. Connecting customers with skilled professionals.
C. Deciding the fee for every project.
D. Completing the work on behalf of the professional.

Correct Answer: B

Q72. Why is it important to maintain professional relationships in
freelancing?

A. So that the freelancer does not have to work with any other client.

B. So that the freelancer can stop using their skills.

C. So that every project has the same price.

D. So that trust with the client and the possibility of future work are maintained.
Correct Answer: D

Q73. What does setting expectations mean in freelancing?
A. Clarifying the work, timeline, and client's requirements in advance.

B. Starting and delivering work without informing the client.

C. Ignoring all the project's terms.

D. Understanding the project only after receiving payment.

Correct Answer: A

Q74. What does reliability mean for a freelancer?

A. Accepting every project.

B. Working only at a low price.

C. Completing work dependably according to the agreed terms and deadline.
D. Avoiding communication with the client.

Correct Answer: C

Q75. Why can a first freelancing project be especially useful for a
student?

A. It immediately gets them a job at a large company.
B. It can strengthen both real-world experience and their portfolio.
C. It removes the need to learn more skills.

D. It guarantees work with all clients.



Correct Answer: B

Q76. What is the importance of communication for a freelancer?

A. Only promoting their work.

B. Avoiding all questions from the client.

C. Hiding project information.

D. Understanding the client's needs and clearly communicating work-related information.

Correct Answer: D

Q77. Why is an audience considered the most important asset in the
creator economy?

A. Because the size of the audience alone determines content quality.

B. Because the audience provides creators only with advertisements.

C. Because audience trust can create different income opportunities.

D. Because having an audience removes the need to create content regularly.

Correct Answer: C

Q78. What does brand collaboration mean in the creator economy?
A. A creator and a brand working together.

B. A creator closing their account.

C. A creator only following other creators.

D. A brand purchasing a creator's profile.

Correct Answer: A

Q79. How can a creator earn money through a membership community?
A. By posting only free content.

B. Without providing members with any information.

C. By copying another creator's profile.

D. By providing members with exclusive content or access to a community.

Correct Answer: D

Q80. What is the importance of consistency in the creator economy?
A. It guarantees that every piece of content will go viral.

B. It helps build continuous engagement and trust with the audience.



C. It eliminates the need for content.

D. It removes the need for the creator to have any skills.

Correct Answer: B

Q81. Which is the best example of value creation for a creator?

A. Repeatedly posting the same content without any purpose.

B. Only promoting their own products.

C. Creating content that solves an audience's problem or teaches them something new.
D. Sharing other creators' content without making any changes.

Correct Answer: C

Q82. Under which arrangement does a freelancer have the freedom to
set the price of their service?

A. Freelancing

B. Government employment only

C. Permanent payroll only

D. Traditional classroom learning only

Correct Answer: A

Q83. Why is a professional network useful for a freelancer?
A. It provides payment every time without any work.

B. It automatically gives access to information about all clients.

C. It eliminates the need to create a portfolio.

D. It can help them access potential clients and professional opportunities.
Correct Answer: D

Q84. What is the purpose of including achievements in a LinkedIn profile?
A. To show only personal interests.

B. To present one's achievements and professional progress.

C. To claim other people's achievements as one's own.

D. To add unrelated information to the profile.

Correct Answer: B



Q85. What does stating professional interests on LinkedIn help a
recruiter understand?

A. The types of work and opportunities the candidate is interested in.

B. The candidate's favourite food.

C. Which city the candidate wants to visit.

D. How many social media followers the candidate has.

Correct Answer: A

Q86. Why is it important to present a service clearly on Fiverr?
A. So that the client receives all the freelancer's private information.

B. So that service quality is no longer necessary.

C. So that the client can understand what work the freelancer is offering.

D. So that the freelancer does not need to create a portfolio.

Correct Answer: C

Q87. What should a freelancer do before applying for a project on

Upwork?

A. Send a proposal without reading the project.

B. Look only at the project title.

C. Copy another applicant's profile.

D. Carefully understand the project's work requirements.

Correct Answer: D

Q88. What is the combined purpose of a freelancer's profile, portfolio,

and proposal?

A. To show only their educational degree.

B. To clearly demonstrate their professional capability and suitability for the project to the
client.

C. To ask the client to change the project's requirements.
D. To make all freelancers look the same.
Correct Answer: B

Q89. What should be the proper basis for a student's professional profile?

A. Genuine skills, projects, and experience.



B. Only attractive words and exaggerated claims.

C. Another person's achievements.

D. Skills in which the student has no experience.

Correct Answer: A

Q90. What is the shared importance of Fiverr, Upwork, and LinkedIn?
A. They are all online shopping platforms only.

B. They are all designed only for entertainment.

C. They help connect skills and professional identity with potential clients or opportunities.
D. They all guarantee jobs to every user.

Correct Answer: C

Q91. Neha has good knowledge of Excel and data analysis. She

prepared a sales report in college and wants to offer her service on
Fiverr. What should she do first on her profile?

A. Write only the name of her degree.

B. Describe her data-analysis service and show a sample of her report.

C. Upload only her photograph.

D. Write the price without describing the service.

Correct Answer: B

Q92. Rahul sees a startup's project on Upwork that requires editing ten

YouTube videos. Rahul knows video editing and has some good
samples. What should he do?

A. Read the project requirements and send a proposal based on his experience and
samples.

B. Send only his name without reading the project.

C. Ask the client for payment without providing any information.

D. Copy another freelancer's proposal.

Correct Answer: A

Q93. A recruiter views a student's profile on LinkedIn. The student has

mentioned their education but has not provided information about skills,
projects, or internships. What should they improve in their profile?

A. Change only the profile photo.



B. Remove all the information.

C. Write their name again.

D. Add details about skills, projects, and internships.

Correct Answer: D

Q94. A graphic designer describes their service on Fiverr but has no

sample designs to show. The client is finding it difficult to understand
the designer's capability. What should the designer do?

A. Shut down the service.

B. Only lower the price.

C. Prepare some good sample designs and include them in the portfolio.

D. Ask the client to accept the work without seeing any samples.

Correct Answer: C

Q95. Sumit receives a project on Upwork to prepare a research report.

The client has specifically asked for information about market trends
and data analysis. What should Sumit explain in his proposal?

A. That he can prepare a report on any topic without research.

B. How he will fulfil the client's requirements through market research and data analysis.
C. That he does not need to read the project details.

D. That he will mention only his college name.

Correct Answer: B

Q96. A student managed a social media campaign for a college event.
They want to improve their professional profile on LinkedIin. Where
should they include this experience?

A. In the Projects or Experience section.
B. Only in the profile photo.

C. Only in the contact details.

D. Only in the password details.

Correct Answer: A



Q97. Pooja knows content writing. She wants to write product
descriptions for a business. A client viewing her service on Fiverr
should understand what they will receive. What should Pooja do?

A. Write only that she likes writing.
B. Mention only her educational qualifications.
C. List all her personal interests.

D. Clearly explain what types of product descriptions she can write and what value the client
will receive.

Correct Answer: D
Q98. Aman accepted a project from a client and promised to complete it

within seven days. However, he is delaying the work without giving any
notice. Which professional quality is missing from his behaviour?

A. Creativity

B. Technical knowledge

C. Reliability

D. Educational qualification

Correct Answer: C

Q99. A freelancer receives a project from a client, but the amount of
work and deadline are not clear. What should the freelancer do before

starting?

A. Set any deadline on their own.

B. Clarify the client's expectations and the timeline.

C. Complete the project without any discussion.

D. Stop responding to the client.

Correct Answer: B

Q100. A student has created three good graphic-design projects in

college but has not yet received a paid client. What is the appropriate
next step to start freelancing?

A. Organise these projects into a portfolio and reach out to potential clients.
B. Start an expensive service without any samples.

C. Stop practising their skills.



D. Only create a new social media account.

Correct Answer: A

Q101. A startup wants promotional posts for its Instagram page. It posts
its requirement on a digital platform, and one of the designers on the
platform gets the work. What type of work is this?

A. Independent consulting

B. Permanent employment

C. Traditional government job

D. Platform-based gig work

Correct Answer: D

Q102. An experienced financial advisor advises a company on its

financial planning. The advisor is not on the permanent payroll of any
one company. What is this an example of?

A. Platform-based delivery work
B. Traditional office employment
C. Independent consulting

D. A classroom assignment

Correct Answer: C

Q103. A student has a strong command of mathematics. They want to
earn money by teaching other students through an online tutoring
platform. What type of arrangement is this?

A. Platform-based gig work

B. Independent consulting

C. Permanent corporate employment

D. Manufacturing employment

Correct Answer: A

Q104. Kavya is a freelancer. A client has assigned her a presentation-

design project. After the work is completed, the client says the
presentation does not meet their needs. What should Kavya do first?

A. Stop communicating with the client.

B. Understand the client's feedback and discuss the necessary changes.



C. Declare the project complete without listening to the client.

D. Blame the client without acknowledging any mistake.

Correct Answer: B

Q105. A student uploads another freelancer's portfolio under their own

name. The client later discovers that the samples do not belong to the
student. Which professional principle does this behaviour violate?

A. Consistency

B. Time management

C. Creativity

D. Honesty and professional trust

Correct Answer: D

Q106. A recruiter is looking on Linkedln for a candidate with experience

in video editing and social media content. Rohit's profile includes these
skills, but his headline says only "Student.” What should he improve?

A. Clearly mention his relevant professional skills and interests in the headline.

B. Remove his education details.

C. Make his profile private.

D. Write only his full address.

Correct Answer: A

Q107. A student has written only "l need a job" in the About section of

their LinkedIn profile. They want to show their professional potential to
recruiters. What should they write?

A. Only the names of their favourite movies.

B. Only the names of their friends.

C. A brief introduction to their skills, education, projects, and career interests.
D. Only their mobile password.

Correct Answer: C

Q108. A freelancer receives offers for two projects from clients. The first
project is related to their skills, while the second is beyond their
capabilities. What decision should they make?

A. Accept both projects.



B. Choose a suitable project according to their skills and available capacity.

C. Reject both without gathering information.

D. Choose only the more difficult project.

Correct Answer: B

Q109. A creator regularly makes educational videos. Their audience

learns new skills from these videos and trusts the creator. What
opportunity can this trust create?

A. Ending all relationships with the audience.

B. Stopping content creation.

C. Sharing only other creators' videos.

D. Opportunities for online courses, workshops, or brand collaborations.

Correct Answer: D

Q110. A creator has a very large number of social media followers but

does not create useful content for a long time. What will be the most
important challenge for the creator?

A. Maintaining audience trust and engagement.

B. Only increasing the number of followers.

C. Deleting all old content.

D. Adopting another creator's identity.

Correct Answer: A

Q111. A student is good at cooking and creates videos to teach people

easy recipes. They want to earn money from their audience in the future.
Which method is consistent with the creator economy?

A. Copying only other people's videos.

B. Posting unrelated content without consistency.

C. Creating useful content and offering online workshops or their own products/services.
D. Ignoring the needs of the audience.

Correct Answer: C



Q112. A freelancer has been assigned a logo-design project by a client.
The freelancer has done good work but has not provided the client with
any updates on time. Which skill needs improvement?

A. Drawing skills only

B. Communication

C. Typing speed only

D. Educational qualifications

Correct Answer: B

Q113. A student wants to add details of their internship to Linkedin.

During the internship, they worked in customer support and Excel
reporting. What should they do?

A. Mention only the company's name.

B. Make no mention of the internship.

C. Mention only the internship dates.

D. Clearly describe their responsibilities and the skills they learned.

Correct Answer: D

Q114. A client likes a freelancer's profile but cannot understand how the

freelancer will solve their problem. What should the freelancer improve
in their profile or service?

A. Clearly explain the value their service provides according to the client's needs.
B. Mention only their age and address.

C. Remove all work samples.

D. Avoid mentioning their skills.

Correct Answer: A

Q115. A student has learned to prepare reports using Al tools. They want
to use this skill in freelancing. What should they do first?

A. Call themselves an expert without practising.

B. Only write the name of the Al tool in their profile.

C. Prepare some good sample projects related to this skill.
D. Send Al-generated work to clients without checking it.

Correct Answer: C



Q116. A freelancer completes a client's project within the agreed time.
The client is satisfied with the work. What should the freelancer do to
maintain a better professional relationship in the future?

A. Never contact the client again.

B. Maintain professional communication and remain available for future requirements.
C. Share the client's private information without permission.

D. Delete all messages after completing the work.

Correct Answer: B

Q117. A student has created a profile on Fiverr, but it contains no

service description, work samples, or price information. What is the
most appropriate step to improve the profile?

A. Only change the username.

B. Close the account.

C. Copy another user's profile.

D. Clearly add the service description, samples, and price.

Correct Answer: D

Q118. A freelancer receives a project from a client. To complete it, the

freelancer also takes help from another professional along with using
their own skills. What is most important in this situation?

A. Keeping work responsibilities and the client's expectations clear.
B. Reducing the quality of the work without informing the client.

C. Ignoring the project's deadline.

D. Providing incorrect information about their role.

Correct Answer: A

Q119. A student's LinkedIn profile lists a good education and several
skills, but there are no projects or examples of work. What should the
student do to help recruiters understand their capability?

A. Add only more skill names to the profile.
B. Remove all their achievements.
C. Create a few small projects and add their results and samples.

D. Keep changing the profile photo.



Correct Answer: C

Q120. A student has good technical skills but cannot explain these skills
to a client or recruiter. What should the student focus on?

A. Obtaining only a new degree.

B. Professional identity, communication, and the ability to present their work.
C. Stopping the use of their skills.

D. Only viewing other people's profiles.

Correct Answer: B

Q121. What is the main purpose of self-assessment?

A. To determine only the salary.

B. To understand one's interests, abilities, and weaknesses.

C. To accept any job.

D. To copy other people's careers.

Correct Answer: B

Q122. What is John L. Holland's RIASEC Model related to?
A. Financial planning

B. Career interests and personality

C. Job interviews

D. Salary structure

Correct Answer: B

Q123. Which people are represented by the Realistic category in the
RIASEC Model?

A. People who like helping others.

B. People who like working with machines and practical activities.
C. People who are interested in art and music.

D. People who like conducting research.

Correct Answer: B

Q124. What type of people are represented by the Investigative category
in the RIASEC Model?



A. People who like analysing problems and conducting research.

B. People who like managing others.

C. People who like working with rules and records.

D. People who like working in the arts.

Correct Answer: A

Q125. What is the main interest of people in the Artistic category?
A. Routine work and data entry

B. Creative and original work

C. Repairing machines

D. Maintaining financial records

Correct Answer: B

Q126. What types of careers are included in the Social category?
A. Teaching, guiding, and helping people.

B. Manufacturing machines.

C. Managing financial accounts.

D. Making business investments.

Correct Answer: A

Q127. What is the main characteristic of people in the Enterprising

category?

A. Conducting research alone.

B. An interest in leadership, persuasion, and business activities.

C. Doing only routine work.

D. Working with machines.

Correct Answer: B

Q128. What type of work do people in the Conventional category prefer?
A. Creative writing

B. Social work

C. Work involving organised data, records, and rules

D. Outdoor adventure activities



Correct Answer: C

Q129. According to the RIASEC Model, how many interest categories
can generally be combined in one person's profile?

A. Only one

B. Usually two or three

C. All six are compulsory

D. None

Correct Answer: B

Q130. What is a Competency Framework used for?

A. Reducing an employee's salary.

B. Identifying the skills and behaviours required for a particular role.
C. Deciding the job location.

D. Measuring only academic marks.

Correct Answer: B

Q131. What is a Self-assessment Inventory?

A. A tool that helps a person understand their interests and abilities.
B. A list of salaries.

C. A company's financial report.

D. An advertisement for a job vacancy.

Correct Answer: A

Q132. What is assessed through Situational Judgement Tests (SJTs)?
A. A candidate's height

B. The ability to make decisions in real-life situations

C. Typing speed only

D. A candidate's financial status

Correct Answer: B

Q133. What is the main purpose of skills benchmarking?
A. Comparing one's skills with industry standards.

B. Finding out other people's salaries.



C. Deciding to leave a job.

D. Looking only at one's academic qualifications.

Correct Answer: A

Q134. What is the benefit of including achievements in a resume?
A. Increasing the length of the resume.

B. Demonstrating one's achievements and their impact.

C. Writing only the job title.

D. Hiding one's weaknesses.

Correct Answer: B

Q135. What does the letter T stand for in the STAR Method?
A. Talent

B. Task

C. Training

D. Target

Correct Answer: B

Q136. What does Action mean in the STAR Method?

A. The steps taken by the candidate to solve the problem.

B. The name of the company.

C. The candidate's salary.

D. The duration of the job.

Correct Answer: A

Q137. What does the letter C stand for in the CAR Method?
A. Career

B. Context

C. Communication

D. Competency

Correct Answer: B

Q138. How is it best to present the Result in the CAR Method?



A. In vague terms

B. Based only on personal opinion

C. With measurable outcomes

D. Without any examples

Correct Answer: C

Q139. Why are personal values important when making career decisions?
A. They influence a person's priorities and decisions.

B. They determine only the salary.

C. They have no connection with a career.

D. They are the only basis for deciding job location.

Correct Answer: A

Q140. What is the main purpose of choice analysis?
A. Accepting all career options without thinking.

B. Comparing available options to make a better decision.

C. Choosing only the job with the highest salary.

D. Following other people's decisions.

Correct Answer: B

Q141. Which three categories are generally used in priority sorting?
A. High, Medium, Low Salary

B. Must-have, Good-to-have, Least Important

C. Easy, Difficult, Impossible

D. Short-term, Medium-term, Long-term

Correct Answer: B

Q142. In SWOT Analysis, what type of factors are Strengths and
Weaknesses?

A. External factors
B. Internal factors
C. Financial factors

D. Government factors



Correct Answer: B

Q143. In SWOT Analysis, what type of factors are Opportunities and
Threats?

A. Internal factors

B. Personal factors

C. External factors

D. Academic factors

Correct Answer: C

Q144. What is the main purpose of career mapping?
A. Setting career-related goals and identifying the paths to achieve them.
B. Comparing only salaries.

C. Accepting any job.

D. Focusing only on the current job.

Correct Answer: A

Q145. What does interest fit mean?

A. A job matching a person's interests.

B. A job being located only near one's home.

C. Receiving the highest salary in a job.

D. Having no responsibilities in a job.

Correct Answer: A

Q146. What does career progression mean?

A. The process of moving forward in a career and taking on new responsibilities.
B. Changing jobs repeatedly.

C. Only a reduction in salary.

D. Leaving one's career.

Correct Answer: A

Q147. What is vertical career growth?

A. Learning new skills at the same level.

B. Moving to a higher position or a role with greater responsibility.



C. Changing industries.

D. Working part-time.

Correct Answer: B

Q148. What does supply mean in the job market?

A. The number of available job vacancies.

B. The number of candidates available for jobs.

C. A company's profit.

D. The salary of a particular job.

Correct Answer: B

Q149. What is the main purpose of an entry-level role?
A. Providing entry into senior management without experience.

B. Giving new candidates an opportunity to gain initial experience and develop skills.
C. Hiring only experienced professionals.

D. Keeping candidates away from training.

Correct Answer: B

Q150. What do savings mean in personal finance?

A. Spending more than one's total income.

B. The portion of income set aside for the future instead of being spent.
C. Taking loans only.

D. Increasing all expenses.

Correct Answer: B

Q151. A student likes repairing machines and working with new
equipment. According to the RIASEC Model, which category best
matches their interests?

A. Social

B. Artistic

C. Realistic

D. Conventional

Correct Answer: C



Q152. A student likes researching scientific problems and analysing
data. Which RIASEC category is most suitable for them?

A. Investigative
B. Enterprising
C. Social
D. Artistic

Correct Answer: A

Q153. A person likes teaching children and helping people in need.
According to the RIASEC Model, which category do they belong to?

A. Conventional
B. Social

C. Realistic

D. Investigative

Correct Answer: B

Q154. A student likes starting a business, leading people, and taking
new projects forward. Which category matches their interests?

A. Artistic

B. Conventional
C. Enterprising
D. Realistic

Correct Answer: C

Q155. A candidate likes accounting, data records, and organised office
work. Which RIASEC category is most suitable for them?

A. Social

B. Conventional
C. Artistic

D. Enterprising

Correct Answer: B



Q156. A company is recruiting a communication executive. It wants to
assess the candidate’'s communication skills not merely through their
claims, but through their behaviour and work. What should it use?

A. A Competency Framework
B. Academic marks only

C. A salary slip

D. A job advertisement
Correct Answer: A

Q157. A company wants to know how a candidate would make decisions
in a difficult team situation. Which assessment would be most suitable?

A. Self-assessment Inventory

B. Situational Judgement Test

C. Financial audit

D. Personality photograph

Correct Answer: B

Q158. A graduate has data analytics skills but does not know which
tools and skills are most widely used in the industry. What should they

do?

A. Compare their skills with industry standards.

B. Apply for jobs without preparation.

C. Ignore their skills.

D. Look only at other people's salaries.

Correct Answer: A

Q159. A candidate organised an event in college and coordinated a team

of 20 volunteers. How would it be best to present this achievement on a
resume?

A. | studied in college.

B. | spoke with many people.

C. Successfully organised a college event by coordinating a team of 20 volunteers.
D. | like events.

Correct Answer: C



Q160. During an interview, a candidate is asked how they handled a
difficult situation. According to which framework should they structure
their answer?

A. SWOT

B. STAR

C. RIASEC

D. Budgeting

Correct Answer: B

Q161. A candidate wants to mention on their resume that they improved

customer satisfaction during a project. They want to present this
achievement clearly. Which method should they use?

A. CAR Method

B. RIASEC Model

C. Financial planning

D. Priority sorting

Correct Answer: A

Q162. A customer support executive took the initiative to reduce

customer complaints by 30%. What is the best way to write this
achievement on a resume?

A. | worked in customer support.

B. | spoke with customers.

C. I have good communication skills.

D. Improved the process and reduced customer complaints by 30%.

Correct Answer: D

Q163. A candidate receives a job offer with a good salary, but they have
no interest in the work and it does not align with their personal values.
What should they do?

A. Accept the job based only on the salary.
B. Make a decision based on their values and career goals.
C. Leave the job without thinking.

D. Treat other people's advice as the final decision.



Correct Answer: B

Q164. A candidate has two job offers. The first offers a higher salary but
less freedom at work. The second offers a slightly lower salary but
greater autonomy. What should the candidate do?

A. Give priority only to salary.

B. Evaluate both options according to their own priorities.
C. Accept the first job without thinking.

D. Reject both offers.

Correct Answer: B

Q165. A candidate wants a job in which they can do useful work for
society. Which value should they prioritise when making a career
decision?

A. Social impact
B. Salary only
C. Job title

D. Office size

Correct Answer: A

Q166. A candidate feels that their communication skills are weak. How
should this be recorded in a SWOT Analysis?

A. Strength

B. Weakness
C. Opportunity
D. Threat

Correct Answer: B

Q167. A candidate has good knowledge of Excel and financial analysis.
In which category of SWOT Analysis would this fall?

A. Weakness
B. Threat
C. Strength

D. Opportunity



Correct Answer: C

Q168. A graduate notices that many companies are incorporating Al
tools into their work. What type of factor is this for the graduate?

A. Strength

B. Weakness

C. Opportunity

D. Personal limitation

Correct Answer: C

Q169. The number of jobs in an industry is declining, and competition

among candidates is increasing. In which category of SWOT Analysis
would this fall?

A. Strength

B. Opportunity

C. Weakness

D. Threat

Correct Answer: D

Q170. A science graduate sees opportunities to build a career in
research, teaching, and data analytics. What should they do at the

beginning of career mapping?

A. Choose any one career without gathering information.

B. Make a list of the available career options.

C. Decide only on the basis of salary.

D. Copy other people's careers.

Correct Answer: B

Q171. A student has three career options and wants to compare them

based on salary, skills, job opportunities, and personal interest. Which
tool should they use?

A. Career Comparison Matrix
B. STAR Method

C. Only the Strengths section of SWOT



D. Salary slip
Correct Answer: A
Q172. A student wants to build a career in marketing but does not know

the actual responsibilities and required skills in this field. What should
they do first?

A. Immediately leave their job.

B. Research marketing roles and the industry.

C. Apply for a senior position without preparation.

D. Find out only about the salary.

Correct Answer: B

Q173. A student wants to build a career in data analytics. They have

already assessed their interests and skills. What should be their next
step in career mapping?

A. Identify the skills and training required to achieve their career goal.

B. Ignore their interests.

C. Change jobs without a plan.

D. Give up all career options.

Correct Answer: A

Q174. After gaining experience, a software developer becomes a team

lead and then takes on the responsibilities of a project manager. What
type of career growth is this?

A. Horizontal growth
B. Vertical growth
C. Career break

D. Job rotation

Correct Answer: B

Q175. An employee learns new technical skills while remaining in their
current position and starts working on different projects. What type of
career growth is this?

A. Vertical growth

B. Horizontal growth



C. Career exit
D. Demotion

Correct Answer: B

Q176. A graduate has started a new job. During the first 30 days, they
get an opportunity to understand the company's way of working, team,
and responsibilities. What should they focus on during this period?

A. Immediately asking for a promotion.

B. Carefully understanding the work and workplace.
C. Making major changes without information.

D. Focusing only on salary.

Correct Answer: B

Q177. A manager gives a new employee feedback to improve their work.
The employee improves their skills based on that feedback. What ability
does this demonstrate?

A. Learning agility

B. Financial literacy

C. Job geography

D. Conventional interest

Correct Answer: A

Q178. A candidate receives a job offer with a salary of ¥50,000 in a metro
city, while a job paying ¥35,000 is available in a small city. Rent and
living costs are also higher in the metro city. What should the candidate
do?

A. Choose only the job with the higher salary.

B. Compare the salary with the cost of living.

C. Look only at the job title.

D. Ignore the cost of living.

Correct Answer: B

Q179. A person's monthly income is ¥25,000. Their rent is ¥7,000, food

expenses are ¥4,000, and travel expenses are ¥2,000. How much money
will remain after these expenses?



A.%10,000

B. ¥11,000

C.%12,000

D. 213,000

Correct Answer: C

Q180. A person needs an internet recharge but also buys a new

smartphone every few months even though their old phone works
properly. According to financial literacy, which statement is correct?

A. Both expenses are needs.

B. An internet recharge is a need, while repeatedly buying a new phone is a want.
C. Buying a new phone is always a need.

D. Both expenses are considered savings.

Correct Answer: B

Q181. How can the job market best be understood?

A. Only as a place where people go for interviews.

B. The relationship between employers' needs and the availability of job seekers.
C. Only a list of government jobs.

D. The office of a company.

Correct Answer: B

Q182. What does demand represent in the job market?

A. The number of people looking for jobs.

B. The jobs offered by employers and the skills they require.

C. The population of a city.

D. Employees' personal wishes.

Correct Answer: B

Q183. What could happen when the supply of candidates increases in a
job market?

A. Competition is certain to decrease.

B. Competition among candidates may increase.



C. All candidates will receive the same salary.

D. Employers' needs will disappear.

Correct Answer: B

Q184. What is a common characteristic of job markets in metro cities?
A. A shortage of jobs in every industry.

B. A wider variety of career opportunities across different industries.

C. A complete absence of competition.

D. Availability of government jobs only.

Correct Answer: B

Q185. What should be considered when evaluating career opportunities
in small cities?

A. Only the city's population.

B. The industries, jobs, and career growth available there.
C. Only the name of the city.

D. Only the city's distance.

Correct Answer: B

Q186. Which limitation of the traditional job market has remote work
reduced?

A. The need for educational qualifications.
B. Dependence on geographical location.
C. The need for professional skills.

D. Work responsibilities.

Correct Answer: B

Q187. What kind of opportunity can the growth of remote work provide
to candidates?

A. Working only for companies in their own city.
B. Working with companies in other cities or countries.
C. Getting a job without skills.

D. Working without any communication.



Correct Answer: B

Q188. Why is looking only at the salary amount insufficient when
evaluating a job's salary?

A. Because salary has no connection with a career.

B. Because living costs and other expenses affect the actual financial benefit.

C. Because expenses are the same in every city.

D. Because a higher salary is always disadvantageous.

Correct Answer: B

Q189. What is the purpose of using self-assessment in career mapping?
A. Choosing a career without any information.

B. Understanding career options in relation to one's interests, skills, and values.

C. Looking only at other people's success.

D. Ignoring the job market.

Correct Answer: B

Q190. Why should career mapping not be considered a fixed plan for
one's entire life?

A. Because careers never change.

B. Because technology, industries, skills demand, and personal priorities can change.
C. Because career planning has no benefit.

D. Because everyone's career is the same.

Correct Answer: B

Q191. On what basis is interest fit evaluated in a Career Comparison
Matrix?

A. How well a career matches a person's interests.
B. How many employees work in the career.

C. How large the office is.

D. How old the company is.

Correct Answer: A

Q192. What does skill fit mean in a Career Comparison Matrix?



A. The popularity of a career.

B. The match between a person's existing skills and the requirements of a career.

C. The distance of the job from the city.

D. The salary level only.

Correct Answer: B

Q193. What does values fit assess in a Career Comparison Matrix?
A. How well a career aligns with a person's personal values and priorities.

B. Only the starting salary in a career.

C. The company's market share.

D. The number of candidates applying for the job.

Correct Answer: A

Q194. Why is the learning requirement evaluated in a Career Comparison
Matrix?

A. To understand how many new skills, educational qualifications, or training courses will be
needed for the career.

B. To find out how many holidays are available at the office.

C. To learn about the company's history.

D. To decide only the job title.

Correct Answer: A

Q195. What is the main purpose of a reality check in relation to a career?
A. Making a decision based only on personal preference.

B. Comparing one's career expectations with real-world conditions and requirements.

C. Rejecting all career options.

D. Comparing only salaries.

Correct Answer: B

Q196. What is the benefit of deciding the next action in career mapping?
A. Keeping career planning limited to ideas.

B. Taking a clear next step towards a larger career goal.

C. Keeping all options open forever.



D. Avoiding all training.

Correct Answer: B

Q197. What does an increase in the scope of decision-making mean in
career progression?

A. The employee performs only small tasks.

B. The employee starts participating in more important and broader decisions.

C. The employee's responsibilities come to an end.

D. The employee does not have to speak to anyone.

Correct Answer: B

Q198. Why is career progression not limited to promotion alone?

A. Because it also includes changes in responsibility, capability, influence, and impact.
B. Because promotion has no connection with a career.

C. Because designations never change.

D. Because salary is the only basis of career growth.

Correct Answer: A

Q199. What does an increase in authority mean in vertical career growth?
A. The employee receives greater authority to make decisions and fulfil responsibilities.
B. The employee's responsibilities decrease.

C. The employee's work changes completely.

D. The employee moves to another city.

Correct Answer: A

Q200. What can be a major benefit of horizontal career growth?

A. A person gains experience in different skills and areas.

B. A person always receives a promotion.

C. All of a person's responsibilities come to an end.

D. A person no longer needs to learn.

Correct Answer: A

Q201. What is the Schwartz Values Model related to?

A. Understanding and classifying personal values.



B. Financial accounting.
C. Job market geography.
D. Testing technical skills.

Correct Answer: A

Q202. What can analysing a person's past decisions reveal about their
values?

A. The reasons behind their preferences and priorities.

B. Exactly what their future will be.

C. Their academic marks.

D. Their monthly income.

Correct Answer: A

Q203. What do trade-offs mean in career decisions?

A. Choosing all options without comparing them.

B. Giving up some benefits of one option while prioritising another option.
C. Giving up all career goals.

D. Accepting only other people's decisions.

Correct Answer: B

Q204. What does it mean to connect a strength to an action plan in
personal SWOT Analysis?

A. Using one's strength to achieve a career goal.
B. Ignoring one's strength.

C. Focusing only on weaknesses.

D. Hiding one's skills.

Correct Answer: A

Q205. What is the right way to connect a weakness to action in SWOT
Analysis?
A. Ignore it.

B. Decide on clear steps to improve it.

C. Treat it as an opportunity.



D. Blame others for it.

Correct Answer: B

Q206. What should be done after identifying an opportunity in SWOT
Analysis?

A. Leave it as only an idea.

B. Decide on actions to make use of it.
C. Turn it into a weakness.

D. Ignore it completely.

Correct Answer: B

Q207. What is the purpose of identifying threats in personal SWOT
Analysis?

A. To create fear in a person.

B. To understand possible challenges in advance and prepare for them.
C. To give up all career opportunities.

D. To reduce one's strengths.

Correct Answer: B

Q208. Why is it important to understand spending patterns in personal
finance?

A. It shows where and how money is being spent.
B. It automatically increases income.

C. It eliminates all expenses.

D. It increases the need to take loans.

Correct Answer: A

Q209. Why is it important to understand financial risks as part of
financial literacy?

A. So that a person can spend money without thinking.

B. So that a person can understand potential losses and risks related to their money.
C. So that a person can only borrow money from others.

D. So that a person can give up their financial goals.

Correct Answer: B



Q210. What is one major purpose of creating a budget in personal
finance?

A. Maintaining a better balance between income and expenses.

B. Increasing expenses only.

C. Eliminating savings.

D. Delaying all financial goals.

Correct Answer: A

Q211. A graduate is looking for a job in their small town, but there are

very few companies in their field. They should also explore job markets
in other cities. What is the main reason for this decision?

A. There is no competition in other cities.

B. Other job markets may offer more industries and opportunities.

C. No career can be built in small towns.

D. Skills are not required in other cities.

Correct Answer: B

Q212. A candidate receives a job offer with a monthly salary of ¥45,000
in Delhi and another offer with a monthly salary of ¥35,000 in their small

town. The cost of living and commuting in Delhi is considerably higher.
What should they do to make the right decision?

A. Look only at the salary of ¥45,000.

B. Compare the amount left after deducting the potential expenses for both jobs.
C. Choose the job in the small town without thinking.

D. Compare only the job titles.

Correct Answer: B

Q213. A company is based in Bengaluru but offers remote work to a
graduate living in a small town. What benefit can the candidate receive?

A. They will have to travel to Bengaluru every day.

B. They can work for a company in another city while living in their own town.
C. They will not need any professional skills.

D. All their responsibilities will come to an end.

Correct Answer: B



Q214. New companies are opening rapidly in an industry, and they need
skilled employees. What is the likely impact on the job market?

A. Job demand in that industry may increase.
B. All jobs will disappear.

C. The supply of candidates will become zero.
D. Salaries will always decrease.

Correct Answer: A

Q215. Five hundred candidates apply for a popular job role, while only
ten vacancies are available. What does this situation indicate?

A. The number of vacancies is low compared with the supply of candidates.

B. There is no competition in the job market.

C. Employers cannot find candidates.

D. All candidates will get jobs.

Correct Answer: A

Q216. A student is interested in graphic design but does not yet have

experience with the required design software. Which factor should they
pay special attention to before choosing this career?

A. Skill fit and learning requirement

B. The company's hame only

C. The office location only

D. Other students' salaries

Correct Answer: A

Q217. A graduate is interested in both teaching and freelancing. They
want to compare the work environments and their personal values in
both fields. Which factor should they consider in a Career Comparison

Matrix?
A. Values fit

B. Job title only
C. Office size only
D. City population only

Correct Answer: A



Q218. A student wants to build a career in entrepreneurship. They learn
that it requires business planning, financial management, and risk
handling. What should be their next step in career mapping?

A. Understand these requirements and prepare a skills and learning plan.

B. Start a large business immediately without preparation.

C. Consider all other career options wrong.

D. Only look at other people's success.

Correct Answer: A

Q219. A student likes three career options. They want to score each

option based on interest fit, skill fit, values fit, and learning requirement.
Which process does this represent?

A. Career Comparison Matrix

B. Personal budgeting

C. STAR Method

D. Job interview

Correct Answer: A

Q220. A candidate may receive a good salary in a particular career, but
entering that field requires two years of additional training. What should

they do?

A. Evaluate the learning requirement and the time and cost involved.

B. Ignore the need for training.

C. Decide only on the basis of salary.

D. Accept the job without gathering information.

Correct Answer: A

Q221. A graduate cannot decide whether to pursue higher education or
start working immediately. On what basis should they compare the two

options?

A. Their interests, skills, values, and long-term goals.
B. Only their friends' decisions.
C. Only the most popular option.

D. Without any information.



Correct Answer: A

Q222. A software developer is no longer required to do only coding.
They have also started making architecture decisions and providing
technical guidance to other developers. What change has taken place in
their career?

A. Their responsibilities and scope of decision-making have increased.

B. Their career progression has stopped.

C. Their skills have decreased.

D. Their job has ended completely.

Correct Answer: A

Q223. A banking employee previously handled customers' accounts.

Now they manage the operations and performance of an entire branch.
What does this change represent?

A. A shift from individual performance to business leadership.

B. No change in the career.

C. Only horizontal skill development.

D. Leaving the career.

Correct Answer: A

Q224. An employee did not receive a promotion but got the opportunity

to work on new projects, with different teams, and on important
responsibilities. Can this be considered career growth?

A. No, because there was no promotion.

B. Yes, because career growth also includes expanding skills, experience, and impact.

C. No, because only an increase in salary matters.

D. Yes, but only if the job location changes.

Correct Answer: B

Q225. A person likes a job where they have the freedom to work in their

own way. They dislike being instructed by a manager about every small
task. Which value does this reflect?

A. Autonomy

B. Recognition



C. Stability
D. Security

Correct Answer: A

Q226. A graduate has two options. The first job is secure but offers
limited growth. The second job involves more risk but offers better
learning and growth opportunities. What type of career decision does
this represent?

A. Trade-off

B. Self-assessment Inventory
C. Financial audit

D. Skills benchmarking

Correct Answer: A

Q227. A candidate ranks learning as a Must-have, recognition as Good-
to-have, and office location as Least Important among their career
priorities. Which process have they used?

A. Priority sorting

B. STAR Method

C. SWOT Analysis

D. Job market mapping

Correct Answer: A

Q228. A student gets an opportunity to work on a data-analysis project
in college. They identify this experience as one of their strengths. Where
should it be placed in SWOT Analysis?

A. Threat

B. Opportunity

C. Strength

D. Weakness

Correct Answer: C

Q229. A graduate realises that public speaking is necessary for their

career goal, but they are weak in this skill. Based on SWOT, what should
they do?



A. Ignore public speaking.

B. Improve this skill through practice and presentations.

C. Change their career goal.

D. Call their weakness an opportunity.

Correct Answer: B

Q230. A student notices that several new startups are opening in their
city and recruiting interns. What is this an example of in personal SWOT

Analysis?
A. Strength

B. Weakness

C. Opportunity

D. Threat

Correct Answer: C

Q231. In the industry where a student wants to build a career, some

older job roles are declining because of automation. In which SWOT
category should this be placed?

A. Strength

B. Opportunity
C. Weakness
D. Threat

Correct Answer: D

Q232. A student's strength is data analysis, but their communication
skills are weak. They decide to create two projects over the next three
months and practise presentations every week. What is this an example
of?

A. Turning SWOT into an action plan
B. Conducting career research only
C. Priority sorting

D. Financial planning

Correct Answer: A



Q233. A person spends a large part of their income every month without
keeping track of it. At the end of the month, they have no savings left.
What should they do first?

A. Track their spending patterns.

B. Stop keeping track of expenses.

C. Buy only more expensive things.

D. Give up all financial goals.

Correct Answer: A

Q234. A student’'s monthly income is ¥18,000. They spend ¥8,000 on

essential expenses and 5,000 on other expenses. If they save the
remaining amount, how much will their monthly savings be?

A. %3,000
B. %4,000
C. %5,000
D. %6,000

Correct Answer: C

Q235. A person wants to buy a new laptop but also has to pay their
college fees next month. According to financial planning, what should
they do?

A. Buy the laptop immediately.

B. Prioritise essential fees and financial goals first.
C. Spend all their savings.
D. Postpone essential expenses.

Correct Answer: B

Q236. A person's income increases. After that, they also increase all
their expenses, and their savings remain the same as before. What
would have been a better financial decision?

A. Set aside some of the increased income for savings and financial goals.
B. Spend all the increased income.
C. Change all financial goals.

D. Stop tracking expenses.



Correct Answer: A

Q237. A graduate starts earning through freelancing. Their income
varies from month to month. What should they pay special attention to in
personal finance?

A. Increase expenses based only on the months with higher earnings.

B. Track income and expenses and plan for future expenses.

C. Assume that savings are not necessary.

D. Ignore all financial risks.

Correct Answer: B

Q238. A student spends all their income on entertainment, even though

they need to save money for higher education next year. What step
should they take?

A. Decide in advance what portion of their income to save according to their financial goal.
B. Give up the goal of higher education.

C. Increase expenses every month.

D. Avoid keeping track of income and expenses.

Correct Answer: A

Q239. A person visits expensive restaurants every weekend. They

realise that this spending is affecting their essential savings. What
should they do?

A. Consider all expenses equally necessary.

B. Limit spending on wants according to their budget.

C. Stop saving completely.

D. Take a loan without a plan.

Correct Answer: B

Q240. A student is about to begin their first internship. They want to set

aside part of their earnings for daily expenses, part for savings, and part
for further education. What does this demonstrate?

A. An understanding of personal finance and financial goal planning.
B. A habit of spending more money only.

C. An understanding of job market geography.



D. A lack of career progression.

Correct Answer: A



