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ÁR;sd Á’u ds pkj oSdfYid mRrj Á’u ds uhps fn;s x;s gSaA bu pkjksa esa ls dsoy ,d gh mRrj 

lgh gSA ftl mRrj dks vki lgh ;k lcls mfpr le>rs gSa] vius mRrj i=d (O.M.R. 

ANSWER SHEET)esa mlds v{kj okys oR̀r dks dkys ;k uhys cky IokabV isu ls iwjk Hkj nsaA 

;fn fdlh ijh{kkFkhZ }kjk fu/kkZfjr Á’uksa ls vf/kd Á’uksa ds mRrj fn;s tkrs gSa rks mlds }kjk gy 

fd;s x;s ÁFker% ;Fkk fufnZ”V Á’uksRrjksa dk gh ewY;kadu fd;k tk;sxkA 
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iF̀kd&iF̀kd miyC/k djkus ds ckn gh ijh{kk d{k ls ÁLFkku djsaA 
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1. “Marketing is a social and 
managerial process whereby 
individuals and groups obtain what 
they need and want through 
creating and exchanging products 
and value with others.” who said 
this? 
(A) Philip B. Crosby 
(B) Philip Kotler 
(C) Peter Drucker 
(D) Joseph M. Juran 

 1. Þfoi.ku ,d lkekftd vkSj izca/kdh; izfØ;k 
gS ftlds }kjk O;fDr;ksa vkSj lewgksa dks og 
izkIr gksrk  gS tks mUgsa pkfg, vkSj nwljksa ds 
lkFk mRiknksa vkSj ewY;ksa dks cukus vkSj 
vknku&iznku djus ds ek/;e ls izkIr gksrk 
gSß ;g fdlus dgk \ 
(A) fQfyi ch0 ØkWLch 
(B) fQfyi dksVyj 
(C) ihVj MªwDdj 
(D) tkslsQ ,e0 tqjkuks 

2. Find the odd one out. 
(A)   Political Dimensions 
(B) social Dimensions 
(C) Cultural Dimensions 
(D) Technological Dimensions 

 2. fo”ke dk irk yxk,aA 
(A) jktuhfrd vk;ke 
(B) lkekftd vk;ke 
(C) lkaLd̀frd vk;ke 
(D) rduhdh vk;ke 

3. The four P’ s of marketing mix is 
not: 
(A)   Product 
(B) Price 
(C) Place 
(D) Package 

 3. ekdsZfVax feDl ds pkj P ugha gS% 
(A) mRikn 
(B) dher 
(C) txg 
(D) iSdst 

4. Four P’ s of marketing mix is 
given by: 
(A)   E. Jerome McCarthy 
(B) Philip Kotler 
(C) Koichi Shimizu 
(D) Booms and Bitner 

 4. foi.ku feJ.k ds pkj P fdlds }kjk fn, 
x, gSa \ 
(A) bZ0 tsjkse eSdkFkhZ 
(B) fQfyi dksVyj 
(C) dksbph f’kfet+q 
(D) cwe vkSj fcVuj 

5. Seven P’ s of marketing mix is 
given by: 
(A)   E Jerome McCarthy 
(B) Philip Kotler 
(C) Koichi Shimizu 
(D) Booms and Bitner 

 5. ekdsZfVax feDl ds lkr P fdlds }kjk fn, 
x, gSa\ 
(A) bZ0 tsjkse eSdkFkhZ 
(B) fQfyi dksVyj 
(C) dksbph f’kfet+q 
(D) cwe vkSj fcVuj 
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6. A serial consisting of one or a few 
pages in print, electronic or any 
other form, containing recent 
information which is of interest to 
a particular group of users is 
known as: 
(A)   House Journal 
(B) Technical Digests 
(C) Newsletters 
(D) Magazines 

 6. ,d /kkjkokfgd ftlesa fizaV] bysDVªkWfud ;k 

fdlh vU; :i esa ,d ;k dqN ì”B gksrs gSa] 

ftlesa gky dh tkudkjh gksrh gS tks 

mi;ksxdrkZvksa ds ,d fo’ks”k lewg ds fy, 

:fpdj gksrh gS] ds :i esa tkuk tkrk gS % 

(A) gkml tuZy 

(B) rduhdh MkbtsLV 

(C) lekpkj 

(D) if=dk 

7. Categories of house journal is: 
(A)   Internal House Journal 
(B) External House Journal 
(C) Both 
(D) None of the above 

 7. gkml tuZy dh Jsf.k;k¡ gSa % 

(A) vkarfjd gkml tuZy 

(B) ckgjh gkml tuZy 

(C) nksuksa 

(D) buesa ls dksbZ Hkh ugha 

8. The people in industry require 
information on new products, 
machinery, manufacturing 
processes, management 
techniques, etc. to keep themselves 
abrast of the latest development as 
well as to solve technical problems 
associated with running and 
management of an industrial 
enterprise is known as: 
(A)   Technical Digests 
(B) Trade literature 
(C) Manufactures’ Catalogues 
(D) Trade Bulletins 

 8. 
 
 

m|ksx esa yksxksa dks u, mRiknksa] e’khujh] 

fuekZ.k izfØ;kvksa] izca/ku rduhdh vkfn ds 

ckjs esa tkudkjh dh vko’;dRkk gksrh gS 

rkfd os [kqn dks uohure fodkl ds 

lkFk&lkFk ,d vkS|ksfxd m|e ds lapkyu 

vkSj izca/ku ls tqM+h rduhdh leL;kvksa dks 

gy dj ldsaA 

(A) rduhdh MkbtsLV 

(B) O;kikj lkfgR; 

(C) dSVykWx cukrh gS 

(D) O;kikj cqysfVu 
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9. Find the odd one out: 

(A)   People 

(B) Process 

(C) Performance 

(D) Physical Evidence 

 9. fo”ke dk irk yxk,a % 

(A) yksx 

(B) izfØ;k  

(C) izn’kZu 

(D) HkkSfrd lcwr 

10. Techman is published by: 

(A)   I.N.S.D.O.C. 

(B) SENDOC 

(C) DESIDOC 

(D) NASCAIR 

 10. VsdeSu fdlds }kjk izdkf’kr fd;k tkrk gS\ 

(A) vkbZ0,u0,l0Mh0vks0lh0 

(B) lsaMksd 

(C) MslhMkWd 

(D) fuLds;j 

11. Full from of TERI: 

(A)   Tata Energy Review Institute 

(B) Tata Environment Research 

institute 

(C) Tata Environment Review 

Institute 

(D) Tata Energy Research 

Institute 

 11. TERI dk iw.kZ :i % 

(A) VkVk ,uthZ fjO;w bafLVV;wV 

(B) VkVk i;kZoj.k vuqla/kku laLFkku 

(C) VkVk i;kZoj.k leh{kk laLFkku 

(D) VkVk ,uthZ fjlpZ bafLVV;wV 

12. Issue of BHEL Journal: 

(A)   Monthly 

(B) Bimonthly 

(C) Quarterly 

(D) Yearly 

 12. 
 
 
 
 

Hksy tuZy dk fuxZe % 

(A) eghus ds 

(B) f}ekfld 

(C) =Sekfld 

(D) lkykuk 
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13. A serial publication issued by an 
industrial, commercial, public 
service or a similarorganisation to 
inform the public of its 
performance and style of 
functioning is known as: 
(A)   Newsletter 
(B) Trade Literature 
(C) Technical Digests 
(D) House Journal 

 13. ,d vkS|ksfxd] okf.kfT;d] lkoZtfud lsok 

;k blh rjg ds laxBu }kjk turk dks 

mlds izn’kZu vkSj dk;Ziz.kkyh ds ckjs eas 

lwfpr djus ds fy, tkjh fd, x, ,d 

/kkjkokfgd izdk’ku ds :i esa tkuk tkrk gS% 

(A) lekpkj if=dk 

(B) O;kikj lkfgR; 

(C) rduhdh MkbtsLV 

(D) gkmLk tuZy 

14. A Products are prepared by 
selecting, acquiring, evaluating, 
analyzing, synthesizing, 
restructuring, packaging and 
repackaging information gathered 
carefully from various sources is 
known as: 
(A)   Data product 
(B) Information product 
(C) Knowledge product 
(D) None of the above 

 14. fofHkUu L=ksrksa ls lko/kkuhiwoZd ,d= dh xbZ 

tkudkjh dk p;u] vf/kxzg.k] ewY;kadu] 

fo’ys”k.k] la’ys”k.k] iquxZBu] iSdsftax vkSj 

iqu% iSdsftax djds ,d mRikn rS;kj fd;k 

tkrk gS] ftls dgk tkrk gS % 

(A) MsVk mRikn 

(B) lwpuk mRikn 

(C) Kku mRikn 

(D) buesa ls dksbZ Hkh ugha 

15. The marketing concepts in Library 
Service include:  
(A)   Analysis, 

planning,implementation, 
control 

(B) Analysis, planning, storage, 
control 

(C) Modification, analysis, 
storage, implementation 

(D) Planning, analysis, 
modification, control 

 15. iqLrdky; lsok esa foi.ku vo/kkj.kkvksa esa 

‘kkfey gSa % 

(A) fo’ys”k.k] ;kstuk] dk;kZUo;u] fu;a=.k 

(B) fo”ys”k.k] ;kstuk] HkaMkj.k] fu;a=.k  

(C) la’kks/ku] fo’ys”k.k] HkaMkj.k] dk;kZUo;u 

(D) ;kstuk] fo’ys”k.k] la’kks/ku] fu;a=.k 
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16. Current awareness bulletin is: 

(A)   Marketing strategy 

(B) Information products 

(C) Knowledge products 

(D) None of the above 

 16. orZeku tkx:drk cqysfVu gS % 

(A) foi.ku j.kuhfr 

(B) lwpuk mRikn 

(C) Kku mRikn 

(D) buesa ls dksbZ Hkh ugha 

17. SWOT analysis was developed by: 

(A)   Mc Colvin 

(B) Albert Humphrey 

(C) Harild Koontz 

(D) Henry Gantt 

 17. SWOT fo’ys”k.k }kjk fodflr fd;k x;k 

Fkk % 

(A) eSd dksfYou 

(B) vYcVZ gEÝh 

(C) gSfjYM dksaV~t+ 

(D) gsujh xSaVw 

18. Full form of CPM is: 

(A)   Critical Path Method 

(B) Commercial Product Method 

(C) Customer Price Method 

(D) Current Price Method 

 18. CPM dk iw.kZ :i gS % 

(A) xaHkhj iFk fof/k 

(B) okf.kfT;d mRikn fof/k 

(C) xzkgd ewY; fof/k 

(D) orZeku ewY; fof/k 

19. Six sigma is invemted by: 

(A)   Idea 

(B) Airtel 

(C) Motorola 

(D) Vodafone 

 19. flDl flXek fdlds }kjk fuosf’kr fd;k 

tkrk gS \ 

(A) fopkj 

(B) ,;jVsy 

(C) eksVksjksyk 

(D) oksMkQksu 

20. In which year Six sigma was 

developed: 

(A)   1951 

(B) 1961 

(C) 1971 

(D) 1981 

 20. flDl flXek fdl o”kZ fodflr fd;k x;k 

Fkk % 

(A) 1951 

(B) 1961 

(C) 1971 

(D) 1981 
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21. PERT was developed by: 

(A)   The Navy Special Project 

Office 

(B) Bonz Allen Hamelton 

(C) Both (A) and (B) 

(D) None of the above 

 21. PERT fdlds }kjk fodflr fd;k x;k 

Fkk\ 

(A) ukSlsuk fo’ks”k ifj;kstuk dk;kZy; 

(B) cksUt+ ,yu gSesYVu 

(C) (A)vkSj (B) nksuksa  

(D) buesa ls dksbZ Hkh ugha 

22. SWOT stands for: 
(A)   Strength, Weakness, 

Opportunity, threat 
(B) Stock, Wealth, Opportunity, 

Trade 
(C) Strength, Weakness, Order, 

Threat 
(D) Strategy, Weakness, 

Opportunity, threat 

 22. SWOT dk vFkZ gS % 

(A) rkdr] detksjh] volj] [krjk 

(B) LVkWd] /ku] volj] O;kikj 

(C) rkdr] detksjh] vkns’k] [krjk 

(D) j.kuhfr] detksjh] volj] [krjk 

23. CPM was developed by: 
(A)   Newman and Sumer 
(B) Morgan R. Walker and James 

E. Kelley 
(C) Luther and Gullick 
(D) John McDonald 

 23. CPM fdlds }kjk fodflr fd;k x;k Fkk\ 

(A) U;weSu vkSj lqesj 

(B) ekWxZu vkj0 okdj vkSj tsEl bZ0 dsyh 

(C) ywFkj vkSj xqfyd 

(D) tkWu eSdMksukYM 

24. Cs in marketing are: 
(A)   Customer, Credibility, Cost, 

Coverage 
(B) Content, Creation, Cost, 

Coverage 
(C) Content, Credibility, Cost, 

Creation 
(D) Content, Credibility, Cost, 

Coverage 

 24. ekdsZfVax es 4 Cs gSa % 

(A) xzkgd] fo’oluh;rk] ykxr] dojst 

(B) lkexh] fuekZ.k] ykxr] dojst 

(C) lkexzh] fo’oluh;rk] ykxr] fuekZ.k 

(D) lkexzh] fo’oluh;rk] ykxr] dojst 
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25. How many types of utility that 
marketers can satisfy customers’ 
needs and wants? 
(A)   Four 
(B) Five 
(C) Six 
(D) Seven 

 25. foi.kd xzkgdksa dh t:jrksa vkSj pkgrksa dks 

fdrus izdkj dh mi;ksfxrk ls larq”V dj 

ldrs gSa \ 

(A) pkj 

(B) ikap 

(C) N% 

(D) lkr 

26. SWOT is a: 
(A)   Strategic planning tool 
(B) Quality tool 
(C) Organisation tool 
(D) Quantity tool 

 26. SWOT ,d gS % 

(A) j.kuhfrd ;kstuk midj.k 

(B) xq.koDrk midj.k 

(C) laxBu midj.k 

(D) ek=k midj.k 

27. The aim of SWOT analysis is: 
(A)   To develop strategies to deal 

with the external changes 
(B) To develop strategies to deal 

with the internal changes 
(C) To develop strategies to deal 

with the management 
changes 

(D) None of the above 

 27. SWOT fo’ys”k.k dk mís’; gS % 

(A) ckgjh ifjorZuksa ls fuiVus ds fy, 

j.kuhfr fodflr djuk 

(B) vkarfjd ifjorZuksa ls fuiVus ds fy, 

j.kuhfr fodflr djuk 

(C) izca/ku ifjorZuksa ls fuiVus ds fy, 

j.kuhfr fodflr djuk 

(D) buesa ls dksbZ Hkh ugha 

28. Segmentation is associated with: 
(A)   Classification 
(B) Cataloguing 
(C) Circulation 
(D) Information Marketing 

 28. foHkktu fdlds lkFk tqM+k gqvk gS \ 

(A) oxhZdj.k 

(B) lwphc) 

(C) izlkj 

(D) lwpuk foi.ku 
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29. Who said the demand and supply 
theory of books? 
(A)   Melville Dewey 
(B) Dr. S.R. Ranganathan 
(C) Mc Colvin 
(D) Sayers 

 29. fdrkckas dh ekax vkSj vkiwfrZ dk fl)kUr 
fdlus dgk Fkk \ 
(A) esyfoy Msoh 
(B) MkW0 ,l- vkj0 jaxukFku 
(C) eSd dksfYou 
(D) ls;lZ 

30. Another term of PERT is: 
(A)   C.P.M. 
(B) POSDCORB 
(C) M.B.O. 
(D) H.R.M. 

 30. PERT dk nwljk in gS % 
(A) lh0ih0,e0 
(B) iksLMdkWcZ 
(C) ,e0ch0vks0 
(D) ekuo lalk/ku fodkl ea=h 

31. A skillful method of providing 
means mechanism and structural 
elements to streamline 
organizational work is known as: 
(A)   Strategic planning 
(B) Role analysis 
(C) Work culture 
(D) Autonomous planning 

 31. laXkBukRed dk;Z dks lqO;ofLFkr djus ds 
fy, lk/ku ra= vkSj lajpukRed rRo iznku 
djus dh ,d dq’ky fof/k fd :i esa tkuk 
tkrk gS % 
(A) j.kuhfrd ;kstuk 
(B) Hkwfedk fo’ys”k.k 
(C) dk;Z laLd̀fr 
(D) Lok;Rr ;kstuk 

32. PERT is a technique for: 
(A)   Collection of data 
(B) Job analysis 
(C) System analysis 
(D) Job Description 

 32. PERT fdlds fy, ,d rduhd gS \ 
(A) MsVk dk laxzg.k 
(B) dk;Z fo’ys”k.k 
(C) iz.kkyh fo’ys”k.k 
(D) ukSdjh dk fooj.k 

33. Transforming information into a 
more understandable. readable and 
acceptable presentation and 
putting it into more usable forms is 
known as: 
(A)   Packaging 
(B) Repackaging 
(C) Both 
(D) None of the above 

 33. tkudkjh dks vf/kd le>us ;ksX;] iBuh; 
vkSj Lohdk;Z izLrqfr esa cnyuk vkSj bls 
vf/kd mi;ksxh :iksa esa Mkyuk dgykrk gS % 
(A) iSdsftax 
(B) fjiSdsftax 
(C) nksuksa 
(D) buesa ls dksbZ Hkh ugha 



Series-A M.Lib - ML-103/ 517 Page - 11 

34. Which one is not E-marketing 
Classification? 
(A)   Business to Business E-

Marketing 
(B) Business to Consumer E-

Marketing 
(C) Consumer to Consumer E-

Marketing 
(D) All of the above 

 34. dkSu lk bZ&ekdsZfVax oxhZdj.k ugha gS \ 

(A) fctusl Vw fctusl bZ&ekdsZfVax 

(B) fctusl Vw daT;wej bZ&ekdsZfVax 

(C) miHkksDrk ls miHkksDrk bZ&ekdsZfVax 

(D) Åij ds lHkh 

35. 7’C was developed by: 

(A)   R Rayport and Jawosky 

(B) F. W. Taylor 

(C) H. E. Bliss 

(D) Henri Fayol 

 35. 7’C }kjk fodflr fd;k x;k Fkk % 

(A) ,Q0 jsiksVZ vkSj tkWOLdh 

(B) ,Q0 MCY;w0 Vsyj 

(C) ,p0 bZ0 fCyl 

(D) gsujh Qs;ksy 

36. 7’C was developed in which year: 
(A)   1999 

(B) 2001 

(C) 2002 

(D) 2005 

 36. 7’C fdl o”kZ fodflr fd;k x;k Fkk % 

(A) 1999 

(B) 2001 

(C) 2002 

(D) 2005 

37. 7’C is defined as: 
(A)   Context, Content, 

Community, Customisation, 
Communication, Contact, 
Commerce 

(B) Context, Content, 
Community, Customisation, 
Communication, Connection, 
Commerce 

(C) Context, Content, 
Community, Customisation, 
Communication’ Connection, 
Commerce 

(D) Context, Content, 
Convenience, Clarity, 
Communication, Connection. 
Commerce 

 37. 7’C dks ds :i esa ifjHkkf”kr fd;k x;k gS % 

(A) izlax] lkexzh] leqnk;] vuqdwyu] 

lapkj] laidZ] okf.kT; 

(B) izlax] lkexzh] leqnk;] vuqdwyu] 

lapkj] dusD’ku] okf.kT; 

(C) izlax] lkexzh] leqnk;] vuqdwyu] 

lapkj] dusD’ku] okf.kT; 

(D) izlax] lkexzh] lqfo/kk] Li”Vrk] lapkj] 

dusD’ku] okf.kT; 
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38. Six Sigma was introduced by: 

(A)   Joseph M Juran 

(B) John Thompson 

(C) Bill Smith and Mickel Larry 

(D) Bill smith and Mikel Harry 

 38. flDl flXek fdlds }kjk is’k fd;k x;k 

Fkk\ 

(A) tkslsQ ,e0 tqjkuks 

(B) tkWu FkkWEilu 

(C) fcy fLEkFk vkSj fedsy ySjh 

(D) fcy fLEkFk vkSj fedsy gSjh 
39. In which year six sigma was 

introduced: 

(A)   1976 

(B) 1986 

(C) 1988 

(D) 1989 

 39. flDl flXek dks fdl o”kZ is’k fd;k x;k 

Fkk% 

(A) 1976 

(B) 1986 

(C) 1988 

(D) 1989 

40. Find the correct sequence: 

(A)   Analyze, Control, Define, 

Measure, Improve 

(B) Define, Measure, Analyze, 

Improve, Control 

(C) Measure, Define, Improve, 

Control, Analyze 

(D) Define, Improve, Measure, 

Analyze, Control 

 40. lgh vuqØe [kkstsa % 

(A) fo’ys”k.k djsa] fu;a=.k djsa] ifjHkkf”kr 

djsa] ekisa] l/kkjsa 

(B) ifjHkkf”kr djsa] ekisa] fo’ys”k.k djsa] 

lq/kkjsa] fu;a=.k djsa 

(C) ekisa] ifjHkkf”kr djsa] lq/kkjsa] fu;a=.k 

djsa] fo’ys”k.k djsa 

(D) ifjHkkf”kr djsa] lq/kkjsa] ekisa] fo’ys”k.k 

djsa] fu;a=.k djsa 

41. Find the Correct statement: 

(A)   When production costs goes 

up, Supply goes down  

(B) When production costs goes 

down, Supply goes up 

(C) Both correct 

(D) Both incorrect 

 41. lgh dFku [kkstsa % 

(A) tc mRiknu ykxr c<+rh gS] rks 

vkiwfrZ de gks tkrh gS 

(B) tc mRiknu ykxr de gksrh gS] rks 

vkiwfrZ c<+ tkrh gS 

(C) nksuksa lgh 

(D) nksuksa xyr 
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42. When was PERT developed? 
(A)   1938 
(B) 1948 
(C) 1958 
(D) 1968 

 42. PERT dc fodflr fd;k x;k Fkk \ 

(A) 1938 

(B) 1948 

(C) 1958 

(D) 1968 

43. C.P.M. was developed in the year? 
(A)   1957 
(B) 1967 
(C) 1958 
(D) 1968 

 43. lh0ih0,e0 dk fodkl fdl o”kZ gqvk Fkk \ 

(A) 1957 

(B) 1958 

(C) 1967 

(D) 1968 

44. G.O.C. helps libraries in 
determining? 
(A)   Foreign exchange rates 
(B) Giving agents details 
(C) Foreign Agencies 
(D) None of these 

 44. th0vks0lh0 iqLrdky;ksa dks fu/kkZfjr djusa eas 

enn djrk gS \ 

(A) fons’kh fofue; nj 

(B) ,tsaVksa dk fooj.k nsuk 

(C) fons’kh ,tsafl;ka 

(D) buesa ls dksbZ ugha 

45. Which of the following activities 
is the activity of marketing? 
(A)   Selling 
(B) Promotion 
(C) Price 
(D) None of these 

 45. fuEufyf[kr esa ls dkSu lh xfrfof/k foi.ku 

dh xfrfof/k gS \ 

(A) cspuk 

(B) inksUufr 

(C) dher 

(D) buesa ls dksbZ ugha 

46. Which of the following is the 

network technique? 

(A)   C.P.M. 

(B) P.E.R.T. 

(C) M.B.O. 

(D) None of these 

 46. fuEufyf[kr esa ls dkSu lh usVodZ rduhd 

gS \ 

(A) lh0 ih0 ,e0 

(B) ih0 bZ0 vkj0 Vh0 

(C) ,e0 ch0 vks0 

(D) buesa ls dksbZ ugha 
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47. Information as a commodity is 

characterized by which of the 

following attributes: 

(A)   Public good concept 

(B) Indivisibility 

(C) Non-depletability 

(D) All the above 

 47. ,d oLrq ds :i esa lwpuk dh fo’ks”krk 

fUkEufyf[kr esa ls fdl fo’ks”krk ls gksrh gS % 

(A) lkoZtfud vPNh vo/kkj.kk 

(B) vfoHkkT;rk 

(C) xSj&viw.kZrk 

(D) mijksDr lHkh 

48. Outreach means____? 

(A)   Marketing 

(B) Advertising 

(C) Reaching out to the users 

(D) None of the above 

 48. vkmVjhp dk eryc ------------- \ 

(A) foi.ku 

(B) foKkiu 

(C) mi;ksxdrkZvksa rd igqapuk 

(D) buesa ls dksbZ Hkh ugha 

49. Task and bonus system are 

developed by? 

(A)   Henry Fayol 

(B) Newman and Sumer 

(C) Phillip Kotler 

(D) Henry Gantt 

 49. VkLd vkSj cksul flLVe fdlds }kjk 

fodflr fd;k x;k gS \ 

(A) gsujh Qs;ksy  

(B) U;weSu vkSj lqesj 

(C) fQfyi dksVyj 

(D) gsujh xSaVw 

50. C.P.M. is developed by: 

(A)   DU Point Company 

(B) Aircraft Corporation 

(C) I.I.M. 

(D) I.B.M. 

 50. C.P.M fdlds }kjk fodflr fd;k x;k gS\ 

(A) Mh;w IokbaV dEiuh 

(B) foeku fuxe 

(C) vkbZ0vkbZ0,e0 

(D) vkb0ch0,e0 
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51. GOC Stands for: 
(A)   General Offices Committee 
(B) German Offices Committee 
(C) Good Offices Committee 
(D) Good Office Conduct 

 51. GOC dk eryc gS % 

(A) lkekU; dk;kZy; lfefr 

(B) teZu dk;kZy; lfefr  

(C) vPNk dk;kZy; lfefr 

(D) vPnk dk;kZy; vkpj.k 

52. Governments documents are 
generally divided intotwo 
categories such as: 
(A)   Published and unpublished 
(B) Parliamentary and non-

parliamentary 
(C) Conventional and neo-

conventional 
(D) Primary and secondary 

 52. ljdkjh nLrkostksa dks vkerkSj ij nks Jsf.k;ksa 

esa foHkkftr fd;k tkrk gS] tSls % 

(A) izdkf’kr vkSj vizdkf’kr 

(B) lalnh; vkSj xSj&lalnh; 

(C) ikjaifjd vkSj uo&ikjaifjd 

(D) izkFkfed vkSj ek/;fed 

53. Conversion rates create problems 
while buying: 
(A)   Government documents 
(B) Foreign periodicals 
(C) Conference proceedings 
(D) Reference collection 

 53. :ikarj.k njsa [kjhnrs le; leL;k,a iSnk 

djrh gSa % 

(A) ljdkjh nLrkost 

(B) fons’kh nLrkost 

(C) lEesyu dh dk;Zokgh 

(D) lanHkZ laxzg 

54. Which institutions decide 
conversion rates of foreign 
currencies and discount applicable 
to Indian Libraries while 
purchasing books and periodicals? 
(A)   N.I.C. 
(B) GILA 
(C) ILA 
(D) G.O.C. 

 54. iqLrdsa vkSj if=dk,¡ [kjhnrs le; dkSu lh 

laLFkk,¡ fons’kh eqnzkvksa dh :ikarj.k nj vkSj 

Hkkjrh; iqLrdky;ksa ij ykxw NwV dk 

fu/kkZj.k djrh gSa \ 

(A) ,u0vkbZ0lh0 

(B) fxyk 

(C) byk 

(D) th0vks0lh0 



Series-A M.Lib - ML-103/ 517 Page - 16 

55. Procurement of foreign periodicals 

are done through Direct 

Subscription and- 

(A)   Personal Correspondence 

(B) Government 

(C) Embassy 

(D) Agency Method 

 55. fons’kh if=dkvksa dh [kjhn izR;{k lnL;rk 

ds ek/;e ls dh tkrh gS vkSj & 

(A) O;fDrxr i=kpkj 

(B) ljdkj 

(C) nwrkokl 

(D) ,tsalh fof/k 

56. What are the reasons to Repackage 

Information? 

(A)   To customize information to 

user needs 

(B) to facilitate dissemination, 

organization, and for 

communication 

(C) To simplify 

(D) All the above 

 56. lwpuk dks nksckjk iSd djus ds D;k dkj.k 

gSa\ 

(A) mi;ksxdrkZ dh t:jrksa ds fy, 

tkudkjh dks vuqdwfyr djus ds fy, 

(B) izlkj] laxBu vkSj lapkj dh lqfo/kk 

ds fy, 

(C) ljy djus ds fy, 

(D) mijksDr lHkh 

57. Which of the following is not a 

document? 

(A)   Book 

(B) Periodical 

(C) Inscription 

(D) Machine Readable Catalogue 

 57. fuEufyf[kr esa ls dkSu ,d nLrkost ugha 

gS\ 

(A) iqLrd 

(B) fu;r dkyhu 

(C) f’kykys[k 

(D) e’khu iBuh; dSVykWx 

58. ‘Value-added services’ means: 

(A)   Additional services 

(B) Better value at a premium 

(C) Costlier services 

(D) Better value at a discount 

 58. 

 

 

^ewY; of/kZr lsokvksâ  dk vFkZ gS % 

(A) vfrfjDr lsok,a 

(B) izhfe;e ij csgrj ewY; 

(C) egaxh lsok,a 

(D) NwV ij csgrj ewY; 
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59. A marketing survey is required 

for: 

(A)   Deciding marketing strategies 

(B) Deciding product strategies 

(C) Deciding pricing strategies 

(D) All of these 

 59. ds fy, ,d foi.ku losZ{k.k vko’;d gS % 

(A) ekdsZfVax j.kuhfr r; djuk 

(B) mRikn j.kuhfr r; djuk 

(C) ewY; fu/kkZj.k j.kuhfr;k¡ r; djuk 

(D) ;s lHkh 

60. Marketing segmentation is useful 
for____? 
(A)   Preferential marketing 
(B) Targeting existing clients 
(C) Knowing customers’ tastes 
(D) All of these 

 60. foi.ku foHkktu fdlds fy, mi;ksxh gSa \ 

(A) rjthgh foi.ku 

(B) ekStwnk xzkgdksa dks yf{kr djuk 

(C) xzkgdksa ds Lokn dks tkuuk 

(D) ;s lHkh 

61. Market information means: 

(A)   Knowledge of industries 

(B) Knowledge of customer’s 

tastes  

(C) Knowledge of households 

(D) Knowledge of peers 

 61. cktkj dh tkudkjh dk vFkZ gS % 

(A) m|ksxksa dk Kku 

(B) xzkgd ds Lokn dk Kku 

(C) xg̀LFkh dk Kku 

(D) lkfFk;ksa dk Kku 

62. Marketing is the art of: 

(A)   Buying more 

(B) Paying more 

(C) Selling more 

(D) Talking more 

 62. ekdsZfVax fdldh dyk gSa \ 

(A) vf/kd [k+jhnuk 

(B) vf/kd Hkwxrku 

(C) vf/kd cspuk 

(D) vf/kd ckr dj jgs gSa 

63. Marketing is a: 

(A)   One-day effort 

(B) Team effort 

(C) One-man effort 

(D) All the above 

 63. ekdsZfVax ,d gS % 

(A) ,d fnu dk iz;kl 

(B) ny cy 

(C) ,d vkneh dk iz;kl 

(D) lc ls Åij 
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64. the word market is derived from 

the Latin word: 

(A)   Mercatus 

(B) Marcet 

(C) Mercatous 

(D) Meartus 

 64. cktkj ‘kCn ySfVu ‘kCn ls fy;k x;k gS % 

(A) edSZVl 

(B) eklsZVks 

(C) edZVkSl 

(D) ekVZl 

65. Which one is not product of 

information consolidation? 

(A)   Reviews 

(B) Reports 

(C) Databases 

(D) Book 

 65. dkSu lk lwpuk lesdu dk mRikn ugha gS \ 

(A) leh{kk 

(B) fjiksVksZa 

(C) MsVkcsl 

(D) iqLrd 

66. A report is used mostly in relation 

to technological topics and in 

business and commerce is known 

as: 

(A)   Technical Digests 

(B) State of the art 

(C) Handbooks 

(D) Trade Literature 

 66. ,d fjiksVZ dk mi;ksx T;knkrj rduhdh 

fo”k;ksa ds laca/k esa fd;k tkrk gS vkSj O;kikj 

vkSj okf.kT; esa ds :i esa tkuk tkrk gS % 

(A) rduhdh MkbtsLV 

(B) vk/kqfudre 

(C) gSaMcqd 

(D) O;kikj lkfgR; 

67. The final report in the field of 

I.A.S. including an Action Plan for 

implementation by- 

(A)   I.F.L.A. 

(B) ILA 

(C) UNESCO 

(D) UNISIST 

 67. vkbZ0,0,l0 ds {ks= eas vafre fjiksVZ 

dk;kZUo;u ds fy, ,d dk;Z ;kstuk lfgr& 

(A) vkbZ0,Q0,y0,0 

(B) byk 

(C) ;wusLdks 

(D) ;wfuflLV 
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68. Full form of I.A.C.- 
(A)   Information Analysis and 

Consolidation 
(B) Information Analysis and 

Communication 
(C) Institute of Analysis and 

Consolidation 
(D) Institute Analysis and 

Communication 

 68. I.A.C.dk iw.kZ :i& 

(A) lwpuk fo’ys”k.k vkSj lesdu 

(B) lwpuk fo’ys”k.k vkSj lapkj 

(C) fo’ys”k.k vkSj lesdu laLFkku 

(D) LkaLFkku fo’ys”k.k vkSj lapkj 

69. Which of the following is not the 
category of important media for 
information packaging? 
(A)   Print media 
(B) Audio-visual media 
(C) Electronic media 
(D) Intrapersonal contacts 

 69. fuEufyf[kr esa ls dkSu lwpuk iSdsftax ds 

fy, egRoiw.kZ ehfM;k dh Js.kh ugha gS \ 

(A) eqnz.k ek/;e 

(B) vkWfM;ks&fotqvy ehfM;k 

(C) bysDVªkWfud ehfM;k 

(D) varoSZ;fDrd laidZ 

70. The issue of Terra Green 
Periodical is: 
(A)   Weekly 
(B) Monthly 
(C) Bimonthly 
(D) Quarterly 

 70. Vsjk xzhu ihfj;ksfMdy dk vad gS % 

(A) lkIrkfgd 

(B) eghus ds 

(C) f}ekfld 

(D) +=Sekfld 

71. CAMPS stand for- 
(A)   Community Adoption 

Monitoring Programme in 
Schools 

(B) Community Adoption 
Monitoring Policy in Schools 

(C) Commercial Advertising 
Monitoring Programme in 
Schools 

(D) Commercial Adoption 
Monitoring Policy in Schools 

 71. CAMPS dk vFkZ gS& 

(A) Ldwyksa esa lkeqnkf;d nRrd xzg.k 

fuxjkuh dk;ZØe 

(B) Ldwyksa esa lkeqnkf;d nRRkd xzg.k 

fuxjkuh uhfr 

(C) Ldwyksa esa okf.kfT;d foKkiu fuxjkuh 

 dk;ZØe 

(D) Ldwyksa esa O;kolkf;d nRRkd xzg.k 

fuxjkuh uhfr 
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72. Full form of NISCAIR- 

(A)   National Information of 

Science Communication and 

Information Resources 

(B) National Institute of Science 

Communication and 

Information Research 

(C) National Information of 

Science Communication and 

Information Research  

(D) National Institute of Science 

Communication and 

Information Resources 

 72. fuLds;j dk iw.kZ :i& 

(A) foKku lapkj vkSj lwpuk lalk/kukasa dh 

jk”Vªh; lwpuk 

(B) jk”Vªh; foKku lapkj vkSj lwpuk 

vuqla/kku laLFkku 

(C) foKku lapkj vkSj lwpuk vuqla/kku dh 

 jk”Vªh; lwpuk 

(D) jk”Vªh; foKku lapkj vkSj lwpuk 

laLkk/ku laLFkku 

73. NISCAIR came in to existence on- 

(A)   30 August 2002 

(B) 30 September 2002 

(C) 20 September 2002 

(D) 20 August 2002 

 73. fUkLds;j vfLrRo esa vk;k & 

(A) 30 vxLr 2002 

(B) 30 flrEcj 2002 

(C) 20 flrEcj 2002 

(D) 20 vxLr 2002 

74. Science-Ki-Duniya isa periodical 

published in which language: 

(A)   English 

(B) Hindi 

(C) Urdu 

(D) Bengali 

 74. lkbal&dh&nqfu;k fdl Hkk”kk essa izdkf’kr 

gksus okyh if=dk gS \ 

(A) vaxszth 

(B) fgUnh 

(C) mnwZ 

(D) caxkyh 
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75. Distribution of products through a 

very large number of 

intermediaries at each level of 

marketing channel is known as: 

(A)   Direct Distribution 

(B) Indirect Distribution 

(C) Exclusive Distribution 

(D) Intensity Distribution 

 75. foi.ku pSuy ds izR;sd Lrj ij cgqr cM+h 

la[;k esa fcpkSfy;ksa ds ek/;e ls mRiknksa ds 

forj.k dks D;k dgk tkrk gS \ 

(A) izR;{k forj.k 

(B) vizr;{k forj.k 

(C) fof’k”V forj.k 

(D) rhozrk forj.k 

76. The process whereby producers 

organise their knowledge of 

customer groups and select for 

particular attention, those whose 

needs and wants they are best able 

to supply with their products is 

known as: 

(A)   Marketing Mix 

(B) Market Segmentation 

(C) Marketing Strategy 

(D) None of these 

 76. og izfØ;k ftlds }kjk fuekZrk xzkgd lewgksa 

ds ckjs esa vius Kku dks O;ofLFkr djrs gS 

vkSj fo’ks”k /;ku nsus ds fy, pqurs gS] 

ftudh t:jrsa vkSj pkgrs gSa fd os vius 

mRiknksa ds lkFk vkiwfrZ djus esa l{ke gSa] ds 

:i esa tkuk tkrk gS % 

(A) foi.ku feJ.k 

(B) cktkj foHkktu 

(C) foi.ku j.kuhfr 

(D) buesa ls dksbZ ugha 

77. Which one is not the variable of 

market segmentation? 

(A)   Geographic Segmentation  

(B) Psychographic Segmentation 

(C) Physical Segmentation 

(D) Price Segmentation 

 77. dkSu lk cktkj foHkktu dk pj ugha gS \ 

(A) HkkSxksfyd foHkktu 

(B) lkbdksxzkQh foHkktu 

(C) HkkSfrd foHkktu 

(D) ewY; foHkktu 
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78. The concept of marketing for non-

profit organizations was first 

introduced by Kotler and Levy in 

which year- 

(A)   1956 

(B) 1959 

(C) 1961 

(D) 1969 

 78. xSj&ykHkdkjh laxBuksa ds fy, foi.ku dh 

vo/kkj.kk igyh ckj dksVyj vkSj ysoh }kjk 

fdl o”kZ is’k dh xbZ Fkh& 

(A) 1956 

(B) 1959 

(C) 1961 

(D) 1969 

79. Which Governing Board has set 

out four strategic Directions? 

(A)   I.F.L.A. 

(B) UNESCO 

(C) ALA 

(D) ILA 

 79. fdl xofuZax cksMZ us pkj j.kuhfrd fn’kk,¡ 

fu/kkZfjr dh gS \ 

(A) vkbZ0,Q0,y0,0 

(B) ;wusLdks 

(C) vkyk 

(D) byk 

80. Which one is not the governing 

Board has Strategic Directions? 

(A)   Libraries Classification 

(B) Information and Knowledge 

(C) Cultural Heritage 

(D) Capacity Building 

 80. dkSu lk xofuZax cksMZ ugha gS ftlds ikl 

j.kuhfrd funsZ’k gSa \ 

(A) iqLrdky; oxhZdj.k 

(B) lwpuk vkSj Kku 

(C) lkaLd̀frd fojklr 

(D) {kerk fuekZ.k 

81. Full from of PERT is: 
(A)   Program Expert Review 

Technique 
(B) Program Evaluation Research 

Test 
(C) Program Examination 

Review Test 
(D) Program Evaluation Review 

Technique 

 81. PERT dj Qqy QkWeZ gS % 

(A) dk;ZØe fo’ks”kK leh{kk rduhd 

(B) dk;ZØe ewY;kadu vuqla/kku ijh{k.k 

(C) dk;ZØe ijh{kk leh{kk ijh{kk 

(D) dk;ZØe ewY;kadu leh{kk rduhd 
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82. Who is the father of marketing? 

(A)   F. W. Taylor 

(B) E. Jerome McCarthy 

(C) Philip Kotler 

(D) Koichi Shimizu 

 82. foi.ku vkSj tud dkSu gSa \ 

(A) ,Q0 MCY;w0 Vsyj 

(B) bZ- tsjkse eSdkFkhZ 

(C) fQfyi dksVyj 

(D) dksbph f’kfetq 

83. A marketing that helps the 

organisation of focus its limited 

resources for better management 

and determines what the user 

wants and needs and then produces 

a product or service to meet those 

needs is known as: 

(A)   Marketing Approach 

(B) Market Analysis 

(C) Market Strategy 

(D) Marketing Mix 

 83. ,d foi.ku tks laxBu dks csgrj izca/ku ds 

fy, vius lhfer lalk/kuksa ij /;ku dafnzr 

djus esa enn djrk gS vkSj ;g fu/kkZfjr 

djrk gS fd mi;ksxdrkZ D;k pkgrk gS vkSj 

D;k t:jr gS vkSj fQj mu t:jrksa dks iwjk 

djus ds fy, mrikn ;k lsok dk mRiknu 

djrk gS] ds :i es tkuk tkrk gS % 

(A) foi.ku nf̀”Vdks.k 

(B) cktkj dk fo’ys”k.k 

(C) cktkj dk j.kuhfr 

(D) foi.ku feJ.k 

84. How many stages of product life 

cycle? 

(A)   Three 

(B) Four 

(C) Five 

(D) Six 

 84. mRikn thou pØ ds fdrus pj.k gSa \ 

(A) rhu 

(B) pkj 

(C) ik¡p 

(D) Ng 
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85. Which of the following is the third 

stage of Product life cycle? 

(A)   Growth 

(B) Introduction 

(C) Decline 

(D) Maturity 

 85. fuEufyf[kr esa ls dkSu mRikn thou pØ 

dk rhljk pj.k gS \ 

(A) fodkl 

(B) ifjp; 

(C) iru 

(D) ifjiDdrk 

86. Bryson suggested how many 

Strategies for Market 

Segmentation? 

(A)   Three 

(B) Four 

(C) Five 

(D) Six 

 86. czk;lu us lq>ko fn;k fd cktkj foHkktu 

ds fy, fdruh j.kuhfr;k¡ gSa\ 

(A) rhu 

(B) pkj 

(C) ik¡p 

(D) Ng 

87. Which of the following factors 

affects the demands and supply? 

(A)   Income 

(B) Expectations 

(C) Seasons 

(D) All the above 

 87. fuEufyf[kr esa ls dkSu&lk dkjd ekax vkSj 

vkiwfrZ dks izHkkfor djrk gS \ 

(A) vk; 

(B) mEehnsa 

(C) ekSle 

(D) mijksDr lHkh 

88. Which one of the following is not 

the type of needs can be identified 

on which information may be 

evaluated? 

(A)   Functional Needs 

(B) social Needs 

(C) Emotional Needs 

(D) Cultural Needs 

 88. fuEufyf[kr esa ls dkSu&lk izdkj dh 

vko’;drkvksa dh igpku ugha dh tk ldrh 

gS ftlds vk/kkj ij lwpuk dk ewY;kadu 

fd;k tk ldrk gS \ 

(A) dk;kZRed vko’;drk,a 

(B) lkekftd vko’;drk,a 

(C) HkkoukRed t:jrsa 

(D) lkaLd̀frd vko’;drk,a 
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89. Which of the following is not a 

type of market segmentation? 

(A)   Demographic 

(B) Psychographic 

(C) Geographic 

(D) Political 

 89. fuEufyf[kr esa ls dkSu ,d izdkj dk cktkj 

foHkktu ugha gS \ 

(A) tulkaf[;dh; 

(B) euksoSKkfud 

(C) HkkSxksfyd 

(D) jktuhfrd 

90. Issue of Indian Science Abstract. 

(A)   Weekly 

(B) Monthly 

(C) Fortnightly 

(D) Qrarterly 

 90. Hkkjrh; foKku lkj dk vadA 

(A) lkIrkfgd 

(B) eghus ds 

(C) ikf{kd 

(D) =Sekfld 

91. Wealth of India is a type of: 

(A)   Journal 

(B) Series 

(C) Newsletter 

(D) Report 

 91. Hkkjr dk /ku ,d izdkj dk gS % 

(A) if=dk 

(B) Jà[kyk 

(C) lekpkj if=dk 

(D) izfrosnu 

92. Market segmentation is: 

(A)   Division of market 

(B) Division of products 

(C) Division of services 

(D) None of the above 

 92. cktkj foHkktu gS % 

(A) cktkj dk foHkktu 

(B) mRiknksa dk foHkktu 

(C) lsokvksa dk foHkktu 

(D) mijksDr esa ls dksbZ ugha 

93. Which one is not come under the 

I.A.C. products? 

(A)   Directories 

(B) Brochures 

(C) Posters 

(D) None of these 

 93. dkSu I.A.C. mRiknksa ds varxZr ugha vkrk 

gS\ 

(A) funsZf’kdk 

(B) czks’kj 

(C) iksLVj 

(D) buesa ls dksbZ ugha 
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94. Which of the following is not a 

Functions of Information 

Repackaging? 

(A)   Systematic and selective 

sorter of useful information. 

(B) Wide information 

transmission 

(C) Promote delivery of relevant 

information 

(D) Current information service 

 94. fuEufyf[kr esa ls dkSu lwpuk iqu% iSdsftax 

dk dk;Z ugha gS \ 

(A) mi;ksxh tkudkjh dk O;ofLFkr vkSj 

p;ukRed lkWVZjA 

(B) O;kid lwpuk izlkj.k 

(C) izklafxd tkudkjh ds forj.k dks 

c<+kok nsuk 

(D) orZeku lwpuk lsok 

95. Which one of the following is not 

the content management software? 

(A)   Joomla 

(B) Drupal 

(C) Umbraco 

(D) Crafty 

 95. fuEufyf[kr esa ls dkSu lk lkexzh izca/ku 

lkW¶os;j ugha gS \ 

(A) tweyk 

(B) nzqiy 

(C) mEczkdks 

(D) pkykd 

96. Joomla software is? 

(A)   Free 

(B) Paid 

(C) Both 

(D) None of these 

 96. tweyk lkW¶os;j gS \ 

(A) eq¶+r 

(B) Hkqxrku fd;k x;k 

(C) nksuksa 

(D) buesa ls dksbZ ugha 

97. Word press was launched in which 

year? 

(A)   2000 

(B) 2001 

(C) 2002 

(D) 2003 

 97. oMZizsl fdl o”kZ ykWUp fd;k x;k Fkk \ 

(A) 2000 

(B) 2001 

(C) 2002 

(D) 2003 
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98. Packaging is the process of: 

(A)   Recording, 

(B) Arranging 

(C) Presentation in some new 

media 

(D) All the above 

 98. iSdsftax dh izfØ;k gS % 

(A) fjdkWfMax] 

(B) O;oLFkk 

(C) dqN u, ehfM;k esa izLrqfr 

(D) mijksDr lHkh 

99. Internal marketing means: 

(A)   Marketing to self 

(B) Marketing to family members 

(C) Marketing to the staff 

members 

(D) Marketing inside India 

 99. vkarfjd foi.ku dk vFkZ gS % 

(A) Lo;a ds fy, foi.ku 

(B) ifjokj ds lnL;ksa ds fy, foi.ku 

(C) LVkQ lnL;ksa ds fy, foi.ku 

(D) Hkkjr ds vanj foi.ku 

100. Consumer Day is celebrated on: 

(A)   15th March 

(B) 16th March 

(C) 20th April 

(D) 20th March 

 100. miHkksDrk fnol euk;k tkrk gS % 

(A) 15 ekpZ 

(B) 16 ekpZ 

(C) 20 vizSy 

(D) 20 ekpZ 

****** 
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DO NOT OPEN THE QUESTION BOOKLET UNTIL ASKED TO DO SO 

1. Examinee should enter his / her roll number, subject and Question Booklet 

Series correctly in the O.M.R. sheet, the examinee will be responsible for 

the error he / she has made. 

2. This Question Booklet contains 100 questions, out of which only 75 

Question are to be Answered by the examinee. Every question has 4 

options and only one of them is correct. The answer which seems 

correct to you, darken that option number in your Answer Booklet 

(O.M.R ANSWER SHEET) completely with black or blue ball point 

pen. If any examinee will mark more than one answer of a particular 

question, then the first most option will be considered valid.   

3. Every question has same  marks. Every question you attempt correctly, 

marks will be given according to that. 

4. Every answer should be marked only on Answer Booklet (O.M.R 

ANSWER SHEET).Answer marked anywhere else other than the 

determined place will not be considered valid. 

5. Please read all the instructions carefully before attempting anything on 

Answer Booklet(O.M.R ANSWER SHEET). 

6. After completion of examination please hand over the Answer Booklet 

(O.M.R ANSWER SHEET) to the Examiner before leaving the 

examination room.   

7. There is no negative marking. 

Note: On opening the question booklet, first check that all the pages of the 

question booklet are printed properly in case there is an issue please ask the 

examiner to change the booklet of same series and get another one.  

 


