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1. Which of the following is known as the year

in which income is earned?

(A) Assessment Year

(B) Previous Year

(C) Financial Year

(D) Calendar Year

2. The period of 12 months starting from 1st

April and ending on 3Ist March is”called:

(A) Accounting Year

(B) Previous Year

(C) Assessment Year

(D) Calendar Year

3. In income tax law, “Assessee” means:

(A) Only an individual paying tax

(B) A person by whom any tax or any

sum of money is payable under the

Act

(C) Only a company

(D) None of the above

4. Which of the following is not included in the

definition of “person” under the Income Tax

Act, 1961?

(A) Individual

(B) Hindu Undivided Family (HUF)

(C) Partnership Firm

(D) Government Department

Employee

[P.T.O.]

5. Agricultural income in India is:

(A) Fully taxable

(B) Fully exempt under Section 10(1)

(C) Partially taxable

(D) Taxable only for companies

6. Which of the following is included in

agricultural income?

(A) Rent received from letting out of

agricultural land

(B) Income from growing and selling

crops

(C) Income from poultry farming

(D) Income from dairy farming

7. Gross Total Income means:

(A) Total of all incomes before

deductions under Chapter VI-A

(B) Net taxable income after deductions

(C) Agricultural income plus taxable

income

(D) Total income including exempt

income

8. The Assessment Year immediately following

the Previous Year 2024-25 will be :

(A) 2023-24

(B) 2024-25

(C) 2025-26

(D) 2026-27

SECTION-A : INCOME TAX
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9. Which of the following incomes is exempt

under Section 10 of the Income Tax Act?

(A) Salary received by a Government

employee

(B) Agricultural income

(C) Dividend from an Indian company

(subject to conditions)

(D) Both (B) and (C)

10. An individual earning income in the Previous

Year 2024-25 will be assessed to lax in:

(A) Same year 2024-25

(B) 2025—26 (Assessment Year)

(C) 2023-24

(D) None of the above

11. “Total Income” means:

(A) Gross Total Income minus

deductions under Chapter VI-A

(B) Gross Total Income plus exempted

income

(C) Only salary income

(D) Income from business and

profession only

12. Which of the following is not an exempt

income?

(A) Agricultural income

(B) Share of profit from a partnership

firm

(C) Gifts received from relatives

(D) Salary income

13. Which section of the Income Tax Act deals

with incomes that do not form part of total

income?

(A) Section 2

(B) Section 10

(C) Section 80C

(D) Section 14

14. A financial year in India starts on:

(A) 1st January

(B) 1st March

(C) 1st April

(D) 1 st July

15. The income of an assessee is charged

under the Income Tax Act in respect of the:

(A) Assessment Year

(B) Previous Year

(C) Both Previous Year and

Assessment Year

(D) None of the above

16. Residential status of an assessee is

determined for:

(A) Assessment Year

(B) Previous Year

(C) Calendar Year

(D) Both Previous and Assessment

Year
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17. An individual is treated as a resident in India

if he stays in India for at least:

(A) 30 days in the previous year

(B) 60 days in the previous year and

365 days in the preceding 4 years

(C) 182 days in the previous year

(D) Both (B) and (C) subject to

conditions

18. Residential status is important because:

(A) It determines the rate of tax

(B) It determines the scope of total

income chargeable to tax

(C) It determines the filing date

(D) None of the above

19. Which of the following is a taxable

allowance?

(A) Dearness Allowance

(B) House Rent Allowance (subject to

exemption)

(C) Medical Allowance

(D) All of the above

20. House Rent Allowance (HRA) is exempt

under Section:

(A) Section 10(10AA)

(B) Section 10(13 A)

(C) Section 80C

(D) Section 24

21. Which of the following is considered a

perquisite?

(A) Free residential accommodation

provided by employer

(B) Reimbursement of medical bills

(C) Use of motor car owned by

employer

(D) All of the above

22. Pension received by a Government

employee is:

(A) Fully exempt

(B) Fully taxable

(C) Taxable subject to exemption under

Section 10(10A)

(D) Partially exempt

23. Gratuity received by a non-government

employee covered under the Payment of

Gratuity Act is exempt up to: .

(A) ` 10,00,000

(B) ` 20,00,000

(C) ` 5,00,000

(D) Fully exempt

24. Which of the following is not a perquisite?

(A) Rent-free accommodation

(B) Free education facilities to children

of employee

(C) Pension received

(D) Use of employer’s assets
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25. Profits in lieu of salary are taxable under

which head?

(A) Income from Salary

(B) Income from Other Sources

(C) Capital Gains

(D) Business Income

26. Leave encashment received during service

is:

(A) Fully exempt

(B) Fully taxable

(C) Exempt up to certain limits

(D) Taxable only for government

employees

27. Retrenchment compensation is exempt

under Section:

(A) Section 10(10B)

(B) Section 10(10A)

(C) Section 10(13A)

(D) Section 80C

28. Which of the following incomes is taxable

under the head “Salary”?

(A) Salary received by a partner from

partnership firm

(B) Salary received by a Member of

Parliament

(C) Salary received by a company

director

(D) Salary received by an employee

from his employer

29. Standard deduction from salary income (as

per current law) is :

(A) ` 25,000 (B) ` 40,000

(C) ` 50,000 (D)  ̀1,00,000

30. Family pension is taxable under the head:

(A) Salary

(B) Income from House Property

(C) Income from Other Sources

(D) Capital Gains

31. The basis of charge under the head “Income

from House Property” is:

(A) Ownership of property

(B) Actual receipt of rent

(C) Occupation of property

(D) Location of property

32. Which of the following is not chargeable

under “Income from House Property”?

(A) Rent from residential house

(B) Rent from commercial building

(C) Rent from vacant plot of land

(D) Rent from let-out factory building
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33. Annual Value of a property is determined

as:

(A) Actual rent received or receivable

(B) Expected rent based on municipal

value and fair rent

(C) Higher of (A) or (B) subject to

standard rent

(D) All of the above

34. For a self-occupied property, the Annual

Value is taken as:

(A) Actual rent received

(B) Zero

(C) Municipal value

(D) Fair rent

35. Standard deduction available from Net

Annual Value is :

(A) 10% of NAV

(B) 20% of NAV

(C) 30% of NAV

(D) 40% of NAV

36. Interest on borrowed capital for a self-

occupied house property is deductible up

to :

(A) ` 1,00,000

(B) ` 1,50,000

(C) ` 2,00,000

(D) ` 2,50,000

37. Unrealized rent is deductible if:

(A) The tenancy is bonafide

(B) The tenant has vacated or steps

have been taken for eviction

(C) Tenant is not in occupation

(D) All of the above

38. Arrears of rent received are taxable under

the head “House Property”:

(A) Only if the property is let out

(B) Even if property is not owned now

(C) Only if received during tenancy

(D) Only in the year of ownership

39. Deduction for unrealized rent or arrears of

rent is allowed under Section:

(A) 24(a)

(B) 24(b)

(C) 25A/25B

(D) 80C

40. If an assessee owns two self-occupied

properties, then:

(A) Both are treated as self-occupied

with NIL value

(B) One is treated as self-occupied and

the other as deemed let-out

(C) Both are deemed let-out

(D) Both are fully exempt
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41. Loss from house property can be carried

forward for:

(A) 4 years (B) 6 years

(C) 8 years (D) 10 years

42. Municipal taxes are deductible from Gross

Annual Value if:

(A) Paid by the tenant

(B) Accrued but not paid

(C) Actually paid by the owner

(D) Adjusted against rent

43. Which of the following expenses is not

allowed as a deduction under the head

“Profits and Gains of Business or

Profession”?

(A) Salary paid to employees

(B) Personal expenses of the

proprietor

(C) Rent paid for business premises

(D) Depreciation on business assets

44. Income from speculative business is taxed

under :

(A) Income from Other Sources

(B) Capital Gains

(C) Profits and Gains of Business or

Profession

(D) None of the above

45. Depreciation under section 32 is allowed

on:

(A) Land

(B) Building used for residence

(C) Intangible assets like patents

(D) Personal vehicles

46. Disallowance under section 40A(3) applies

when cash payment exceeds :

(A) ` 2,000 (B) ` 5,000

(C) ` 10,000 (D) ` 20,000

47. The presumptive taxation scheme under

section 44AD is available to:

(A) Company

(B) Partnership firm

(C) Individual and HUF only

(D) Individual, HUF and Partnership firm

(excluding LLP)

48. Audit is mandatory under section 44AB if

turnover exceeds :

(A) ` 10 lakhs

(B) ` 50 lakhs

(C) ` 1 crore (or `10 crores, if cash

transactions ̀  5%)

(D) crores

49. Interest on capital paid to partners is allowed

up to :

(A) 10% (B) 12%

(C) 15% (D) 18%

50. Which of the following is an admissible

expense?

(A) Income tax paid

(B) Fine for traffic violation

(C) Legal expenses for defending

business

(D) Personal tour expenses
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51. Which medium is often called the visual
mass medium because of its reach and
impact?

(A) Newspaper

(B) Television

(C) Radio

(D) Internet
52.  Which advertising medium is known as the

“theatre of the mind”?

(A) Television

(B) Radio

(C) Magazine

(D) Outdoor

53.  The main purpose of media planning in
advertising is:

(A) To design packaging

(B) To select the right media channels
for communication

(C) To set product pricing

(D) To train sales teams

54.  A billboard placed on highways is an
example of:

(A) Print Media

(B) Broadcast Media

(C) Outdoor Media

(D) Digital Media

55.  Which of the following is a print medium for
advertising?

(A) Television

(B) Magazines

(C) Radio

(D) Internet

56. Why is television considered a powerful
advertising medium?

(A) It is cheapest

(B) It combines sound, sight, and
motion

(C) It is limited to rural areas

(D) It is used only for government ads

57. Which advertising medium is most effective
for local shop promotions like restaurants
and retailers?

(A) National Television

(B) Local Newspaper

(C) Internet

(D) Cinema

58. Radio is often chosen for advertising
because:

(A) It is free of cost

(B) It provides strong visual appeal

(C) It is relatively low-cost and has wide
reach

(D) It replaces television

SECTION-B : MARKETING COMMUNICATION
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59. Which medium allows advertisers to target
very specific audiences, such as
professionals, students, or homemakers?

(A) Magazines

(B) Outdoor Media

(C) Television

(D) Radio
60.  Why do advertisers use outdoor media like

billboards?

(A) To provide detailed product
information

(B) To create repeated visibility and
quick recall

(C) To target only rural customers

(D) To replace digital ads

61.  Internet advertising is becoming popular
because:

(A) It reaches only a small audience

(B) It allows interactive and targeted
advertising

(C) It is slower than other media

(D) It is not measurable

62. Which media type would be most suitable
for luxury products like cars and jewelry that
need high-quality visuals?

(A) Radio

(B) Newspaper

(C) Television and Magazines

(D) Outdoor Media

63. Cinema advertising is effective mainly
because:

(A) Audiences can skip ads easily

(B) It captures undivided attention in a
closed environment

(C) It is always cheaper than radio

(D) It targets only children

64. A limitation of newspaper advertising is:

(A) Short life span of the ad

(B) Low credibility among readers

(C) No coverage in urban areas

(D) Lack of flexibility

65. Which medium is most suitable for
demonstrating how a product works?

(A) Radio

(B) Television

(C) Magazine

(D) Billboard

66. A local bakery wants to advertise daily offers
to neighborhood customers. Which medium
should it apply for maximum relevance?

(A) National TV

(B) Local Newspaper

(C) Outdoor Billboards on Highways

(D) International Magazines
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67. A company finds that its television ads
generate awareness but not sales. What is
the most logical reason?

(A) TV ads have no reach

(B) TV shows features but cannot push
purchase action

(C) Competitors don’t advertise

(D) TV is only used in rural areas

68. If a new fashion brand wants to target youth,
which medium should it choose?

(A) Magazines + Social Media

(B) Radio + Cinema

(C) Billboards + Hoardings

(D) Local Newspaper

69. Which medium provides high credibility but
may lack quick reach compared to
television?

(A) Radio

(B) Newspapers and Magazines

(C) Outdoor Hoardings

(D) Social Media

70. If an FMCG company has to pick between
radio and outdoor billboards for promoting
a new soap in rural areas, which is the better
choice and why?

(A) Radio, because of wide rural reach
and affordability

(B) Billboards, because they last longer

(C) Radio, because it provides visuals

(D) Billboards, because they target
professionals

71. You are designing an ad campaign for a
new smartphone. Which media combination
would you propose for maximum impact?

(A) TV + Internet + Magazines

(B) Radio + Posters + Flyers

(C) Only Newspapers

(D) Only Cinema

72. Which of the following is a weakness of
internet advertising compared to TV?

(A) It cannot provide visuals

(B) It is less interactive

(C) It may face credibility issues like
fake ads

(D) It does not allow global reach

73. A company wants to launch a luxury car in
India. Which media plan would you create?

(A) TV + Radio

(B) Magazines + Television + Digital
Platforms

(C) Outdoor Billboards only

(D) Local Newspaper ads

74. Why would a company prefer magazines
over newspapers for advertising?

(A) Magazines are cheaper

(B) Magazines allow detailed and
colorful visuals for niche readers

(C) Newspapers last longer

(D) Magazines reach every household
daily
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75. A brand invests heavily in cinema
advertising, but attendance at theatres is
declining. Which conclusion is most valid?

(A) Cinema advertising is always
ineffective

(B) The effectiveness depends on
audience habits, so budget should
shift to more relevant

media

(C) The brand should stop all
advertising

(D) Competitors’ ads caused the
decline

76. The main purpose of media planning is:

(A) To decide product packaging

(B) To select the right media to deliver
advertising messages

(C) To manage company accounts

(D) To design product pricing

77.  In media planning, the term reach refers to:

(A) The number of times a person sees
the ad

(B) The total number of people
exposed to the ad at least once

(C) The length of the advertisement

(D) The cost of media space

78. Frequency in media planning means:

(A) How often an advertisement is
repeated to the same audience

(B) The number of media channels
available

(C) The time taken to produce an ad

(D) The number of competitors in the
market

79. GRP (Gross Rating Point) is calculated by
multiplying:

(A) Reach × Sales

(B) Frequency × Cost

(C) Reach × Frequency

(D) Sales × Profit

80. A media schedule is:

(A) A list of competitors’ budgets

(B) A timetable showing when and
where ads will appear

(C) A report of company profits

(D) A plan for product development

81. Why is media scheduling important in
advertising?

(A) It decides the cost of raw materials

(B) It ensures ads reach the audience
at the right time and frequency

(C) It reduces the number of
competitors

(D) It measures profit margins

82. If an advertiser wants maximum exposure
to the largest possible audience, the focus

should be on:

(A) Reach

(B) Frequency

(C) Continuity

(D) Gross Rating Points
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83. A company wants to launch a festival
campaign for just 2 weeks. Which
scheduling method fits best?

(A) Flighting

(B) Pulsing

(C) Continuity

(D) Arbitrary

84. If the budget is small but the company wants
to stay visible year-round, which media
scheduling pattern should it apply?

(A) Continuity

(B) Flighting

(C) Pulsing

(D) Seasonal

85. An ad campaign reached 40% of the target
audience with an average frequency of 5

times. What is the GRP (Gross Rating Point)?

(A) 200 (B) 20

(C) 45 (D) 400

86.  Why is frequency important in media
planning?

(A) To ensure the message is
remembered by the audience

(B) To reduce cost of production

(C) To attract new competitors

(D) To shorten campaign duration

87. If a brand launches ads only during cricket
season, this is an example of:

(A) Flighting

(B) Pulsing

(C) Continuity

(D) Saturation

88. Newspaper ads provide quick reach but
short life, while magazine ads have long life
but slow reach. This shows:

(A) Media planning is not required

(B) Each medium has strengths and
weaknesses

(C) Both are always ineffective

(D) Print is better than TV

89. A fashion brand wants both consistent
exposure and extra ads during festive sales.
Which scheduling method should be
chosen?

(A) Pulsing (B) Continuity

(C) Flighting (D) Arbitrary

90. If an advertiser increases frequency but
keeps the same budget, what will likely

decrease?

(A) Reach

(B) Message recall

(C) Media credibility

(D) GRP

91. A company must choose between high
reach with low frequency and low reach with

high frequency. Which is better if the product
is new in the market?

(A) High reach, because more people
need to know about it

(B) Low reach, because repetition
matters more

(C) Both are same

(D) Neither, it depends only on cost
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92. A campaign has a GRP of 300, but most of
the exposure is outside the target group.

Which measure gives a better evaluation of
effectiveness?

(A) GRP (B) TRP

(C) CPP (D) CPRP

93. If a seasonal product (like soft drinks in
summer) is being promoted, which media

scheduling pattern is most suitable?

(A) Continuity

(B) Flighting

(C) Pulsing

(D) Random scheduling

94. A brand spends heavily on TV ads, but the
target audience is young people who spend

more time online. What should be
concluded?

(A) TV is always the best

(B) Media mix should be re-evaluated

(C) Online ads are useless

(D) The budget should be increased
only for TV

95. If two campaigns have the same GRP but
one has higher frequency and lower reach,

which situation is it most suitable for?

(A) Launching a new product

(B) Reminding existing customers
about a familiar brand

(C) Expanding into a new market

(D) Creating initial awareness

96. In media planning, the term continuity
means:

(A) Showing ads without any breaks
throughout the year

(B) Running ads only in festive
seasons

(C) Reducing the budget regularly

(D) Stopping ads after high sales

97. The main goal of media objectives is to:

(A) Increase competitor sales

(B) Define what the advertising
message should achieve in terms
of reach and frequency

(C) Reduce product price

(D) Create new distribution channels

98. CPRP (Cost per Rating Point) is used to
measure:

(A) The cost to reach one percent of
the target audience

(B) The cost of producing an ad film

(C) The price of a newspaper ad

(D) The profit earned per product

99. In media planning, the term coverage refers
to:

(A) The area or audience group that can
be reached by a specific medium

(B) The number of ads produced

(C) The time taken to air an
advertisement

(D) The size of the advertisement only

100. The final step of media planning is:

(A) Budget approval

(B) Selecting the product design

(C) Scheduling and implementing the
media plan

(D) Conducting competitor analysis
only
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5. izR;sd iz'u ds vad leku gSaA vkids ftrus mÙkj
lgh gksaxs] mUgha ds vuqlkj vad iznku fd;s tk;saxsA

6. lHkh mÙkj dsoy vks0,e0vkj0 mÙkj&i=d
(OMR Answer Sheet) ij gh fn;s tkus gSaA
mÙkj&i=d esa fu/kkZfjr LFkku ds vykok vU;=
dgha ij fn;k x;k mÙkj ekU; ugha gksxkA

7. vks0,e0vkj0 mÙkj&i=d (OMR Answer

Sheet) ij dqN Hkh fy[kus ls iwoZ mlesa fn;s x;s
lHkh vuqns'kksa dks lko/kkuhiwoZd i<+ fy;k tk;sA

8. ijh{kk lekfIr ds mijkUr ijh{kkFkhZ d{k fujh{kd

dks viuh OMR Answer Sheet miyC/k djkus

ds ckn gh ijh{kk d{k ls izLFkku djsaA ijh{kkFkhZ

vius lkFk iz'u&iqfLrdk ys tk ldrs gSaA

9. fuxsfVo ekfdZax ugha gSA

10. dksbZ Hkh jQ dk;Z] iz'u&iqfLrdk esa] jQ&dk;Z ds
fy, fn, [kkyh ist ij gh fd;k tkuk pkfg,A

11. ijh{kk&d{k esa ykWx&cqd] dSYdqysVj] istj rFkk lsY;qyj
Qksu ys tkuk rFkk mldk mi;ksx djuk oftZr gSA

12. iz'u ds fgUnh ,oa vaxzsth :ikUrj.k esa fHkUurk gksus

dh n'kk esa iz'u dk vaxzsth :ikUrj.k gh ekU;

gksxkA
egRoiw.kZ% iz'uiqfLrdk [kksyus ij izFker% tk¡p dj
ns[k ysa fd iz'uiqfLrdk ds lHkh i`"B HkyhHkk¡fr Nis
gq, gS aA ;fn iz'uiq fLrdk es a dk sbZ deh gk s ] rk s
d{kfujh{kd dk s fn[kkdj mlh fljht dh nwljh
iz'uiqfLrdk izkIr dj ysaA

A C D

A D

A C D

B

A C D

A D

A C D

B


