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1. Which of the following best defines

blogging?

(A) Writing personal diaries

online

(B) Creating and publishing content on

a website regularly

(C) Posting only pictures on social

platforms

(D) Using only videos for marketing

2. Why is blogging important in marketing?

(A) Increases server speed

(B) Improves SEO and brand

visibility

(C) Reduces website traffic

(D) Removes duplicate content

3. Which social media platform is primarily

known for professional networking?

(A) Instagram

(B) Twitter

(C) LinkedIn

(D) YouTube

4. Facebook advertising campaigns mainly

help in:

(A) Offline marketing

(B) Targeted audience engagement

(C) Reducing website hosting costs

(D) Email storage

5 Which platform uses "tweets" as its main form

of communication?

(A) Facebook

(B) Twitter

(C) Instagram

(D) Pinterest

1. fuEufyf[kr esa ls dkSu CykWfxax dks lcls
vPNh rjg ifjHkkf"kr djrk gS\
(A) vkWuykbu O;fDrxr Mk;jh fy[kuk
(B) fu;fer :i ls fdlh osclkbV ij

lkexzh cukuk vkSj izdkf'kr djuk
(C) dsoy lkekftd IysVQkeksZa ij rLohjsa

iksLV djuk
(D) foi.ku ds fy, dsoy ohfM;ks dk

mi;ksx djuk
2. foi.ku esa CykWfxax D;ksa egRoiw.kZ gS\

(A) loZj dh xfr c<+krk gS
(B) ,lbZvks vkSj czkaM dh n`';rk esa

lq/kkj djrk gS
(C) osclkbV ds VªSfQd dks de djrk gS
(D) MqfIydsV lkexzh dks gVkrk gS

3. is'ksoj usVofdZax ds fy, eq[; :i ls dkSu&lk
lks'ky ehfM;k IysVQkWeZ tkuk tkrk gS\
(A) baLVkxzke
(B) V~foVj
(C) fyaDMbu
(D) ;wV~;wc

4. Qslcqd foKkiu vfHk;ku eq[; :i ls fdlesa
enn djrs gS\
(A) vkWQ+ykbu foi.ku
(B) yf{kr n'kZdksa dks tksM+uk
(C) osclkbV gksfLVax ykxr de djuk
(D) bZesy LVksjst

5. dkSu&lk IysVQkeZ lapkj ds eq[; :i ds :i
esa ^^V~ohV** dk mi;ksx djrk gS\
(A) Qslcqd
(B) V~foVj
(C) baLVkxzke

(D) fiaVjsLV

[P.T.O.]
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6. YouTube marketing focuses mainly

on:

(A) Text-based blogs

(B) Video content and ads

(C) Infographics

(D) Job postings

7. Pinterest is most effective for:

(A) Sharing resumes

(B) Visual discovery and pinboards

(C) Hosting video conferences

(D) Writing long-form blogs

8. Instagram's key advertising strength is:

(A) Professional resumes

(B) High-quality images and reels

(C) Long-form text articles

(D) Business reports

9. Canonical tags are used to:

(A) Remove images from websites

(B) Specify the preferred version of a

webpage to avoid duplicate content

issues

(C) Increase website speed

(D) Generate backlinks

10. Duplicate content in SEO refers to:

(A) Content copied within or across

websites

(B) Paid advertisements

(C) User-generated reviews

(D) Sponsored posts

6. ;wV~;wc ekdsZfVax eq[; :i ls fdl ij dsafnzr

gS\

(A) VsDLV&vk/kkfjr CykWx

(B) ohfM;ks lkexzh vkSj foKkiu

(C) bUQksxzkfQDl

(D) ukSdjh dh iksfLVax

7. fiaVjsLV fdlds fy, lcls izHkkoh gS\

(A) jsT+;wes lk>k djuk

(B) fot+qvy fMLdojh vkSj fiucksMZ

(C) ohfM;ks dkWUÝsal dh estckuh djuk

(D) yacs&QkWeZ okys CykWx fy[kuk

8. baLVkxzke dh eq[; foKkiu 'kfDr D;k gS\

(A) is'ksoj jsT+;wes

(B) mPp&xq.koÙkk okyh Nfo;k¡ vkSj jhYl

(C) yacs&QkWeZ okys VsDLV ys[k

(D) O;kolkf;d fjiksVZ

9. dSufudy VSx dk mi;ksx fdl fy, fd;k

tkrk gS\

(A) osclkbVksa ls Nfo;k¡ gVkus ds fy,

(B) MqfIydsV lkexzh dh leL;kvksa ls

cpus ds fy, fdlh oscist ds ilanhnk

laLdj.k dks fufnZ"V djus ds fy,

(C) osclkbV dh xfr c<+kus ds fy,

(D) cSdfyad cukus ds fy,

10. ,lbZvks esa MqfIydsV lkexzh dk D;k vFkZ gS\

(A) osclkbVksa ds Hkhrj ;k ,ØkWl dkWih

dh xbZ lkexzh

(B) l'kqYd foKkiu

(C) mi;ksxdrkZ&tfur leh{kk,¡

(D) izk;ksftr iksLV
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11. Google Ads allow businesses to advertise

mainly through:

(A) TV commercials

(B) Search and display networks

(C) Physical posters

(D) Offline events

12. Which platform is most effective for B2B

campaigns?

(A) LinkedIn

(B) Instagram

(C) Pinterest

(D) YouTube

13. Which of the following is a benefit of linking

blogs to related communities?

(A) Reduced reach

(B) Increased engagement and

visibility

(C) Higher hosting charges

(D) Slower website speed

14. Which platform is best for influencer

marketing?

(A) LinkedIn

(B) Instagram

(C) Pinterest

(D) Google Docs

15. YouTube advertising format includes:

(A) Video ads, bumper ads, display

ads

(B) Tweets and hashtags

(C) Pinboards

(D) LinkedIn

11. xwxy ,sM O;olk;ksa dks eq[; :i ls fdlds

ek/;e ls foKkiu djus dh vuqefr nsrs gSa\

(A) Vhoh foKkiu

(B) [kkst vkSj izn'kZu usVodZ

(C) HkkSfrd iksLVj

(D) vkWQ+ykbu dk;ZØe

12. ch2ch vfHk;kuksa ds fy, dkSu&lk IysVQkWeZ

lcls izHkkoh gS\

(A) fyaDMbu

(B) baLVkxzke

(C) fiaVjsLV

(D) ;wV~;wc

13. lEcfU/kr leqnk;ksa ls CykWx dks tksM+us dk D;k

ykHk gS\

(A) de igq¡p

(B) c<+h gqbZ lgHkkfxrk vkSj n`';rk

(C) mPp gksfLVax 'kqYd

(D) osclkbV dh /kheh xfr

14. bU¶yq,alj ekdsZfVax ds fy, dkSu&lk IysVQkWeZ

lcls vPNk gS\

(A) fyaDMbu

(B) baLVkxzke

(C) fiaVjsLV

(D) xwxy MkWDl

15. ;wV~;wc foKkiu izk:i esa D;k 'kkfey gS\

(A) ohfM;ks foKkiu] cEij foKkiu] fMLIys

foKkiu

(B) V~ohV vkSj gS'kVSx

(C) fiucksMZ

(D) fyaDMbu iksLV

[P.T.O.]
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16. Which platform is known for short, real-time

updates?

(A) Facebook

(B) Twitter

(C) YouTube

(D) Pinterest

17. Which of these platforms is image-based

and supports "pins"?

(A) Instagram

(B) Twitter

(C) Pinterest

(D) Facebook

18. The purpose of a canonical tag is to:

(A) Create multiple versions of a

page

(B) Tell search engines the original or

preferred page

(C) Remove keywords from blogs

(D) Block social media ads

19. Blogging helps marketing by:

(A) Providing fresh content for

SEO

(B) Reducing website domain

authority

(C) Limiting social media reach

(D) Decreasing brand trust

20. Which platform combines personal

connections with business pages and

ads?

(A) Twitter

(B) Facebook

(C) LinkedIn

(D) Pinterest

16. dkSu&lk IysVQkWeZ NksVs] okLrfod le; ds
viMsV ds fy, tkuk tkrk gS\
(A) Qslcqd
(B) V~foVj
(C) ;wV~;wc
(D) fiaVjsLV

17. buesa ls dkSu&lk IysVQkWeZ best&vk/kkfjr gS
vkSj ^^fiu** dks liksVZ djrk gS\
(A) baLVkxzke
(B) V~foVj
(C) fiaVjsLV
(D) Qslcqd

18. dSufudy VSx dk mÌs'; D;k gS\
(A) fdlh i`"B ds dbZ laLdj.k cukuk
(B) lpZ batuksa dks ewy ;k ilanhnk i`"B

crkuk
(C) CykWx ls dhoMZ gVkuk
(D) lks'ky ehfM;k foKkiuksa dks CykWd

djuk
19. CykWfxax foi.ku esa dSls enn djrk gS\

(A) ,lbZvks ds fy, rkt+h lkexzh iznku
djds

(B) osclkbV Mksesu vFkkWfjVh dks de djds
(C) lks'ky ehfM;k dh igq¡p dks lhfer

djds
(D) czkaM ds fo'okl dks de djds

20. dkSu&lk IysVQkWeZ O;fDrxr dusD'ku dks
O;kolkf;d i`"Bksa vkSj foKkiuksa ds lkFk
tksM+rk gS\
(A) V~foVj
(B) Qslcqd
(C) fyaDMbu

(D) fiaVjsLV
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21. User engagement in digital marketing

primarily means:

(A) Number of products in stock

(B) Interaction of users with

content

(C) Speed of website loading

(D) Amount of paid ads

22. Which of the following is a tool to increase

user views and engagement?

(A) SEO analytics

(B) Email newsletters

(C) Social media campaigns

(D) All of the above

23. The main objective of Search Engine

Optimization (SEO) is to:

(A) Reduce website traffic

(B) Improve website ranking on search

engines

(C) Increase hosting charges

(D) Block online ads

24. On-page SEO primarily focuses on:

(A) Social media posts

(B) Website content and HTML

structure

(C) Paid ads

(D) Competitors' websites

25. Which is not a part of SEO tools?

(A) Google Analytics

(B) Google Search Console

(C) Canva

(D) SEMrush

21. fMftVy ekdsZfVax esa mi;ksxdrkZ lgHkkfxrk
dk eq[; vFkZ gS %
(A) LVkWd esa mRiknksa dh l[;k
(B) mi;ksxdrkZvksa dk lkexzh ds lkFk

ijLij fØ;k
(C) osclkbV ds yksM gksus dh xfr
(D) l'kqYd foKkiuksa dh ek=k

22. fuEufyf[kr esa ls dkSu mi;ksxdrkZ ds fopkjksa
vkSj lgHkkfxrk dks c<+kus dk ,d midj.k gS\
(A) blbZvks fo'ys"k.k
(B) bZesy U;wt+ysVj
(C) lks'ky ehfM;k vfHk;ku
(D) mijksDr lHkh

23. lpZ batu vkWfIVekbts+'ku dk eq[; mÌs';
gS %
(A) osclkbV ds VSªfQd dks de djuk
(B) lpZ batuksa ij osclkbV dh jSafdax esa

lq/kkj djuk
(C) gksfLVax 'kqYd c<+kuk
(D) vkWuykbu foKkiuksa dks CykWd djuk

24. vkWu&ist blbZvks eq[; :i ls fdl ij
dsafnzr gS\
(A) lks'ky ehfM;k iksLV
(B) osclkbV lkexzh vkSj ,pVh,e,y

lajpuk
(C) l'kqYd foKkiu
(D) izfrLif/kZ;ksa dh osclkbVsa

25. fuEufyf[kr esa ls dkSu ,lbZvks Vwy dk fgLlk
ugha gS\
(A) xwxy ,ukfyfVDl
(B) xwxy lpZ dalksy
(C) dSuok

(D) ,lbZ,ej'k

[P.T.O.]
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26. Content management in digital marketing

mainly involves:

(A) Creating, updating, and optimizing

website content

(B) Only posting pictures

(C) Removing all blogs

(D) Buying backlinks

27. Paid inclusion in SEO refers to:

(A) Free listing on search engines

(B) Payment to get webpages indexed

quickly by search engines

(C) Advertising on social media

(D) Paid influencers

28. Which of the following is a type of

cookie?

(A) Session cookie

(B) Persistent cookie

(C) Third-party cookie

(D) All of the above

29. Session cookies are usually stored:

(A) Until the user logs out or closes the

browser

(B) For one year

(C) Permanently on hard drive

(D) Only on mobile devices

30. Cookies are important in online marketing

because they:

(A) Slow down websites

(B) Track user preferences and

improve experience

(C) Delete user data

(D) Block search engines

26. fMftVy ekdsZfVax esa lkexzh izca/ku esa eq[;
:i ls 'kkfey gS %
(A) osclkbV lkexzh cukuk] viMsV djuk

vkSj vuqdwfyr djuk
(B) dsoy fp= iksLV djuk
(C) lHkh CykWx gVkuk
(D) cSdfyad [kjhnuk

27. ,lbZvks esa isM bUDywtu dk vFkZ gS %
(A) lpZ batuksa ij eq¶r fyfLVax
(B) oscistksa dks lpZ batuksa }kjk tYnh

vuqØfer djkus ds fy, Hkqxrku
(C) lks'ky ehfM;k ij foKkiu
(D) l'kqYd bU¶yq,alj

28. fuEufyf[kr esa ls dkSu ,d izdkj dh dqdh
gS\
(A) ls'ku dqdh
(B) ijflLVsaV dqdh
(C) FkMZ&ikVhZ dqdh
(D) mijksDr lHkh

29. ls'ku dqdh vkerkSj ij dc rd laxzghr
jgrh gSa\
(A) tc rd mi;ksxdrkZ ykWx vkmV ugha

djrk ;k czkmt+j can ugha djrk
(B) ,d o"kZ ds fy,
(C) gkMZ Mªkbo ij LFkk;h :i ls
(D) dsoy eksckby midj.kksa ij

30. vkWuykbu ekdsZfVax esa dqdht+ egRoiw.kZ gSa
D;ksafd os %
(A) osclkbVksa dks /khek dj nsrh gSa
(B) mi;ksxdrkZ dh izkFkfedrkvksa dks VªSd

djrh gSa vkSj vuqHko dks csgrj
cukrh gSa

(C) mi;ksxdrkZ MsVk dks gVk nsrh gSa

(D) lpZ batuksa dks CykWd djrh gSa



C011006T-A/36 (  9  ) [P.T.O.]

31. Which type of cookie is used by advertisers

to track browsing across multiple

websites?

(A) Session cookies

(B) Persistent cookies

(C) Third-party cookies

(D) Temporary cookies

32. CRM in online marketing stands for:

(A) Customer Relationship

Management

(B) Content Ranking Method

(C) Customer Referral Marketing

(D) Consumer Resource Model

33. The primary goal of CRM is to:

(A) Attract new customers only

(B) Maintain and strengthen

relationships with customers

(C) Reduce product quality

(D) Replace SEO activities

34. Which of the following is not a function of

CRM?

(A) Managing customer interactions

(B) Tracking sales and service

history

(C) Generating customer insights

(D) Reducing website server cost

35. CRM tools help companies to:

(A) Understand customer behaviour

(B) Personalize marketing campaigns

(C) Improve customer retention

(D) All of the above

31. foKkidksa }kjk dbZ osclkbVksa ij czkmft+ax dks
VªSd djus ds fy, fdl izdkj dh dqdh dk
mi;ksx fd;k tkrk gS\
(A) ls'ku dqdh
(B) ijflLVsaV dqdh
(C) FkMZ&ikVhZ dqdh
(D) vLFkk;h dqdh

32. vkWuykbu ekdsZfVax esa lhvkj,e dk eryc
gS %
(A) xzkgd lEcU/k izcU/ku
(B) lkexzh jSafdax fof/k
(C) xzkgd jsQjy ekdsZfVax
(D) miHkksDrk lalk/ku ekWMy

33. lhvkj,e dk izkFkfed y{; gS %
(A) dsoy u, xzkgdksa dks vkdf"kZ djuk
(B) xzkgdksa ds lkFk lEcU/kksa dks cuk,

j[kuk vkSj etcwr djuk
(C) mRikn dh xq.koÙkk de djuk
(D) ,lbZvks xfrfof/k;ksa dks cnyuk

34. fuEufyf[kr esa ls dkSu&lh lhvkj,e dk
dk;Z ugha gS\
(A) xzkgd baVjSD'ku dk izcU/ku djuk
(B) fcØh vkSj lsok bfrgkl dks VªSd

djuk
(C) xzkgd varnZ̀f"V mIrUu djuk
(D) osclkbV loZj ykxr de djuk

35. lhvkj,e midj.k daifu;ksa dh enn djrs
gSa %
(A) xzkgd O;ogkj dks le>us esa
(B) ekdsZfVax vfHk;kuksa dks O;fDrxr cukus

esa
(C) xzkgd izfr/kkj.k esa lq/kkj djus esa

(D) mijksDr lHkh
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36. Which of the following best describes user

engagement metrics?

(A) Click-through rate (CTR)

(B) Time spent on site

(C) Bounce rate

(D) All of the above

37. Search engines use cookies to:

(A) Personalize search results

(B) Block websites

(C) Increase page loading time

(D) Remove duplicate content

38. Which SEO practice is unethical and may

lead to penalties?

(A) Keyword optimization

(B) Link building

(C) Black-hat SEO techniques

(D) Content creation

39. Content optimization mainly refers

to:

(A) Making content SEO-friendly and

relevant for target audience

(B) Removing keywords from content

(C) Avoiding multimedia elements

(D) Only focusing on paid ads

40. CRM in e-commerce improves customer

loyalty by:

(A) Ignoring feedback

(B) Sending personalized offers and

services

(C) Reducing communication

(D) Limiting after-sales service

36. fuEufyf[kr esa ls dkSu mi;ksxdrkZ lgHkkfxrk
esfVªDl dk lcls vPNk o.kZu djrk gS\
(A) fDyd&Fkzw nj
(B) lkbV ij fcrk;k x;k le;
(C) ckmal nj
(D) mijksDr lHkh

37. lpZ batu dqdht+ dk mi;ksx djrs gSa %
(A) lpZ ifj.kkeksa dks O;fDrxr cukus ds

fy,
(B) osclkbVksa dks CykWd djus ds fy,
(C) ist yksM gksus ds le; dks c<+kus ds

fy,
(D) MqfIydsV lkexzh dks gVkus ds fy,

38. dkSu&lh ,lbZvks izFkk vuSfrd gS vkSj naM dk
dkj.k cu ldrh gS\
(A) dhoMZ vkWfIVekbts+'ku
(B) fyad fcfYMax
(C) CySd&gSV ,lbZvks rduhd
(D) lkexzh fuekZ.k

39. lkexzh vkWfIVekbts+'ku dk eq[; :i ls vFkZ gS%
(A) lkexzh dks ,lbZvks&vuqdwy vkSj yf{kr

n'kZdksa ds fy, izklafxd cukuk
(B) lkexzh ls dhoMZ gVkuk
(C) eYVhehfM;k rRoksa ls cpuk
(D) dsoy l'kqYd foKkiuksa ij /;ku dsafnzr

djuk
40. bZ&dkWelZ esa lhvkj,e xzkgd oQknkjh dks

dSls csgrj cukrk gS\
(A) izfrfØ;k dks vuns[kk djds
(B) O;fDrxr vkWQ +j vk Sj lsok, ¡

Hkstdj
(C) lapkj de djds
(D) fcØh&i'pkr lsok dks lhfer djds
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41. Digital transformation framework mainly

refers to:

(A) Traditional offline advertising

(B) Strategic integration of digital

technology in business

(C) Printing business reports

(D) Only social media campaigns

42. Which of the following is a disadvantage of

online marketing?

(A) Wide audience reach

(B) Risk of data privacy breaches

(C) Cost-effectiveness

(D) Easy customer targeting

43. One major precaution in online marketing

is:

(A) Ignoring customer feedback

(B) Protecting customer data and

privacy

(C) Using misleading ads

(D) Spamming email inboxes

44. Which of the following is a key future trend

in digital marketing?

(A) Decline of mobile usage

(B) Increased use of Artificial

Intelligence (AI)

(C) Elimination of SEO

(D) Avoidance of personalization

45. Affiliate marketing works on the principle of:

(A) Companies paying affiliates for

referrals or sales generated

(B) Free online promotion without

tracking

(C) Physical store promotions

(D) Ignoring performance tracking

41. fMftVy VªkalQ+kWesZ'ku Ý+seodZ dk eq[; :i ls
vFkZ gS %
(A) ikjaifjd vkWQ+ykbu foKkiu
(B) O;olk; esa fMftVy rduhd dk

j.kuhfrd ,dhdj.k
(C) O;kolkf;d fjiksVksZa dks fizaV djuk
(D) dsoy lks'ky ehfM;k vfHk;ku

42. fuEufyf[kr esa ls dkSu vkWuykbu ekdsZfVax
dk ,d uqdlku gS\
(A) O;kid n'kZdksa rd igq¡p
(B) MsVk xksiuh;rk mYya?kuksa dks tksf[ke
(C) ykxr&izHkko'khyrk
(D) vklku xzkgd y{;hdj.k

43. vkWuykbu ekdsZfVax esa ,d izeq[k lko/kkuh
D;k gS\
(A) xzkgd izfrfØ;k dks vuns[kk djuk
(B) xzkgd MsVk vkSj xksiuh;rk dh j{kk

djuk
(C) xqejkg djus okys foKkiuksa dk mi;ksx

djuk
(D) bZesy buckWDl dks LiSe djuk

44. fuEufyf[kr esa ls dkSu fMftVy ekdsZfVax esa
,d izeq[k Hkfo"; dh izo`fÙk gS\
(A) eksckby ds mi;ksx esa fxjkoV
(B) d`f=e cqf)eÙkk dks c<+k gqvk

mi;ksx
(C) ,lbZvks dk mUewyu
(D) futhdj.k ls cpuk

45. lEc) foi.ku dk fl)kUr fdl ij dke
djrk gS\
(A) daifu;k¡ mRiUu gq, jsQjy ;k fcØh ds

fy, lg;ksfx;ksa dks Hkqxrku djrh gSa
(B) VSªfdax ds fcUkk eq¶r vkWuykbu izpkj
(C) HkkSfrd LVksj izpkj
(D) izn'kZu VSªfdax dks vuns[kk djuk

[P.T.O.]



C011006T-A/36 (  12  )

46. In affiliate marketing, affiliates earn money

mainly through:

(A) Salary

(B) Commission on sales/leads

(C) Product ownership

(D) Government subsidy

47. A global issue in e-marketing is:

(A) Cultural and legal differences across

countries

(B) Unlimited advertising budgets

(C) Same consumer behaviour worldwide

(D) Free internet for all

48. Consumer behaviour online differs mainly

because:

(A) Consumers have limited product

choices

(B) Consumers can compare prices,

reviews, and alternatives easily

(C) Only offline transactions are

possible

(D) Advertising is not visible

49. Market segmentation in online marketing is

done based on:

(A) Demographics

(B) Psychographics

(C) Geographic and behavioural data

(D) All of the above

50. Targeting in digital marketing means:

(A) Sending same message to all

customers

(B) Choosing a specific group of

consumers to serve

(C) Ignoring niche markets

(D) Eliminating competitors

46. lEcU/k foi.ku esa] lg;ksxh eq[; :i ls fdl
ek/;e ls iSlk dekrs gS\
(A) osru
(B) fcdzh@yhM ij deh'ku
(C) mRikn dk LokfeRo
(D) ljdkjh lfClMh

47. bZ&ekdsZfVax esa ,d oSf'od eqn~nk D;k gS\
(A) ns'kksa esa lkaLd`frd vkSj dkuwuh vUrj
(B) vlhfer foKkiu ctV
(C) nqfu;k Hkj esa ,d tSlk miHkksDrk

O;ogkj
(D) lHkh ds fy, eq¶r baVjusV

48. vkWuykbu miHkksDrk O;ogkj eq[; :i ls
D;ksa fHkUu gksrk gS\
(A) miHkksDrkvksa ds ikl lhfer mRikn

fodYi gksrs gSa
(B) miHkksDrk dherksa] leh{kkvksa vkSj

fodYiksa dh vklkuh ls rqyuk dj
ldrs gSa

(C) dsoy vkWQ+ykbu ysunsu laHko gSa
(D) foKkiu fn[kkbZ ugha nsrk gS

49. vkWuykbu ekdsZfVax esa cktkj foHkktu fdl
vk/kkj ij fd;k tkrk gS\
(A) tulkaf[;dh
(B) euksof̀Ùk lEcU/kh vk¡dMs+
(C) HkkSxksfyd vkSj O;ogkj lEcU/kh MsVk
(D) mijksDr lHkh

50. fMftVy ekdsZfVax esa y{;hdj.k dk vFkZ
gS %
(A) lHkh xzkgdksa dks ,d gh lans'k Hkstuk
(B) lsok dkjus ds fy, miHkksDrkvksa ds

,d fof'k"V lewg dk p;u djuk
(C) fof'k"V cktkjksa dks vuns[kk djuk

(D) izfrLif/kZ;ksa dks [kRe djuk



C011006T-A/36 (  13  )

51. Differentiation strategy in online marketing

focuses on:

(A) Offering unique features compared

to competitors

(B) Reducing all quality levels

(C) Following competitor's strategies

exactly

(D) Limiting customer service

52. Positioning in online marketing means:

(A) Deciding a brand's place in the

minds of target customers

(B) Selecting distribution channels only

(C) Fixing product prices

(D) Reducing advertising spend

53. Which of the following is not an online

marketing research tool?

(A) Google Trends

(B) Social media analytics

(C) Online surveys

(D) Paper-based local interviews only

54. Precaution while using online marketing

research tools is:

(A) Protecting respondent data privacy

(B) Ignoring analytics

(C) Using irrelevant questions

(D) Collecting incomplete data

55. A disadvantage of affiliate marketing is:

(A) Low return on investment

(B) Difficulty in tracking fraudulent

affiliates

(C) No commission-based system

(D) Customers can't buy online

51. vkWuykbu ekdsZfVax esa foHksnu j.kuhfr fdl

ij dsafnzr gS\

(A) izfrLif/kZ;ksa dh rqyuk esa vf}rh;

lqfo/kk,¡ iznku djuk

(B) lHkh xq.koÙkk Lrjksa dks de djuk

(C) izfrLi/khZ dh j.kuhfr;ksa dk Bhd&Bhd

ikyu djuk

(D) xzkgd lsok dks lhfer djuk

52. vkWuykbu ekdsZfVax esa iksth'kfuax dk vFkZ gS%

(A) yf{kr xzkgdksa ds fnekx esa czkaM dk

LFkku r; djuk

(B) dsoy forj.k pSuyksa dk p;u djuk

(C) mRikn dh dherkas dks r; djuk

(D) foKkiu [kpZ dks de djuk

53. fuEufyf[kr esa ls dkSu ,d vkWuykbu ekdsZfVax

vuqla/kku midj.k ugha gS\

(A) xwxy VªsaM~l

(B) lks'ky ehfM;k ,ukfyfVDl

(C) vkWuykbu losZ{k.k

(D) dsoy dkxt+&vk/kkfjr LFkkuh; lk{kkRdkj

54. vkWuykbu ekdsZfVax vuqla/kku midj.kksa dk mi;ksx

djrs le; D;k lko/kkuh cjruh pkfg,\

(A) izfroknh MsVk xksiuh;rk dh j{kk djuk

(B) ,ukfyfVDl dks vuns[kk djuk

(C) vizklafxd iz'uksa dk mi;ksx djuk

(D) v/kwjk MsVk ,d= djuk

55. lEc) foi.ku dk ,d uqdlku D;k gS\

(A) fuos'k ij de fjVuZ

(B) /kks[kk/kM+h okys lg;ksfx;ksa dks VªSd

djus esa dfBukbZ

(C) dksbZ deh'ku&vk/kkfjr iz.kkyh ugha

(D) xzkgd vkWuykbu [kjhn ugha ldrs

[P.T.O.]
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56. Which of these is an example of global e-

marketing legal issue?

(A) Data protection regulations (like

GDPR)

(B) Unlimited ad budget

(C) Free shipping everywhere

(D) Same language use worldwide

57. Online consumer behaviour is highly

influenced by:

(A) Reviews, ratings, and peer

recommendations

(B) Absence of internet

(C) Lack of choices

(D) Offline billboards only

58. Targeting strategies can be:

(A) Mass marketing

(B) Niche marketing

(C) Micro-targeting

(D) All of the above

59. Positioning is successful when:

(A) Customers perceive the brand as

distinct and valuable

(B) The company copies all competitor

strategies

(C) No research is conducted

(D) Prices are kept artificially high

without reason

60. One future trend in digital marketing research

tools is:

(A) Use of AI and Big Data analytics

(B) Stopping online surveys

(C) Avoiding customer insights

(D) Relying only on offline focus

groups

56. buesa ls dkSu oSf'od bZ&ekdsZfVax dkuwuh eqÌs
dk ,d mnkgj.k gS\

(A) MsVk lqj{kk fofu;eu ¼tSls GDPR½

(B) vlhfer foKkiu ctV

(C) gj txg eq¶r f'kfiax

(D) nqfu;k Hkj esa ,d gh Hkk"kk dk mi;ksx
57. vkWuykbu miHkksDrk O;ogkj vR;f/kd fdlls

izHkkfor gksrk gS\
(A) leh{kk,¡] jsfVax vkSj lgdehZ dh

flQkfj'ksa
(B) baVjusV dh vuqifLFkfr
(C) fodYiksa dh deh
(D) dsoy vkWQ+ykbu gksfMZax

58. y{;hdj.k j.kuhfr;k¡ gks ldrh gSa %
(A) ekl ekdsZfVax
(B) fof'k"V ekdsZfVax
(C) ekbØksa&VkjxsfVax
(D) mijksDr lHkh

59. iksth'kfuax dc lQy gksrh gS\
(A) tc xzkgd czkaM dks fof'k"V vkSj

ewY;oku ekurs gSa
(B) tc daiuh lHkh izfrLi/khZ j.kuhfr;ksa

dh udy djrh gS
(C) tc dksbZ 'kks/k ugha fd;k tkrk gS
(D) tc dhersa fcuk fdlh dkj.k ds

d`f=e :i ls mPp j[kh tkrh gSa
60. fMftVy ekdsZfVax vuqla/kku midj.kksa esa ,d

Hkfo"; dh izof̀Ùk gS %
(A) ,vkbZ vkSj fcx MsVk ,ukfyfVDl dk

mi;ksx
(B) vkWuykbu losZ{k.k can djuk
(C) xzkgd varn`Zf"V ls cpuk
(D) dsoy vkWQ+ykbu Qksdl lwegksa ij

fuHkZj jguk
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61. E-commerce can be best defined as:

(A) Buying and sell ing of goods/

services through the internet

(B) Only online banking

(C) Traditional offline business

(D) Social media chatting

62. Which of the following is the earliest form of

e-commerce?

(A) Mobile apps

(B) Electronic Data Interchange (EDI)

(C) Social media ads

(D) Virtual reality stores

63. The development of e-commerce was

largely enabled by:

(A) High-speed internet and digital

payment systems

(B) Paper invoices

(C) Physical cash only

(D) Offline advertising

64. Which of these is not a type of

e-commerce?

(A) B2B

(B) B2C

(C) C2C

(D) P2P Offline marketing

65. E-commerce marketing mainly focuses

on:

(A) Promoting products and services

online to drive traffic and

sales

(B) Building offline stores only

(C) Removing digital presence

(D) Ignoring social media

61. bZ&dkWelZ dks lcls vPNh rjg ls ifjHkkf"kr
fd;k tk ldrk gS %
(A) baVjusV ds ek/;e ls oLrqvksa@lsokvksa

dh [kjhn vkSj fcØh
(B) dsoy vkWuykbu cSafdax
(C) ikjaifjd vkWQ+ykbu O;olk;
(D) lks'ky ehfM; ij pSfVax

62. fuEufyf[kr esa ls dkSu bZ&dkWelZ dk lcls
izkjafHkd :i gS\
(A) eksckby ,sIl
(B) bysDVªfud MsVk baVjpsat
(C) lks'ky ehfM;k foKkiu
(D) opqZvy fj;fyVh LVksj

63. bZ&dkWelZ dk fodkl eq[; :i ls fdlds }kjk
laHko gqvk\
(A) gkbZ&LihM baVjusV vkSj fMftVy Hkqxrku

iz.kkyh
(B) dkxth pkyku
(C) dsoy HkkSfrd udn
(D) vkWQ+ykbu foKkiu

64. buesa ls dkSu bZ&dkWelZ dk ,d izdkj ugha
gS\
(A) ch2ch
(B) ch2lh
(C) lh2lh
(D) ih2ih vkWQ+ykbu ekdsZfVax

65. bZ&dkWelZ ekdsZfVax eq[; :i ls fdl ij
dsafnzr gS\
(A) VSªfQ+d vkSj fcØh c<+kus ds fy,

mRiknksa vkSj lsokvksa dks vkWuykbu
c<+kok nsuk

(B) dsoy  vkWQ+ykbu LVksj cukuk

(C) fMftVy mifLFkfr dks gVkuk

(D) lks'ky ehfM;k dks vuns[kk djuk

[P.T.O.]
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66. Which of the following is a key tool of

e-commerce marketing?

(A) SEO and SEM

(B) Email marketing

(C) Social media campaigns

(D) All of the above

67. Which is an important legal consideration in

e-commerce?

(A) Data privacy and protection

(B) Consumer rights

(C) Intellectual property

(D) All of the above

68. The Indian law that governs online

transactions and digital signatures is:

(A) Companies Act, 2013

(B) Information Technology Act, 2000

(C) Contract Act, 1872

(D) Copyright Act, 1957

69. Which of the following is an example of B2C

e-commerce?

(A) Amazon selling to consumers

(B) A manufacturer supplying to a

wholesaler

(C) Facebook employee portal

(D) Government tenders

70. Customer service expectations in

e-commerce primarily include:

(A) Fast delivery and easy returns

(B) Secure payment systems

(C) 24/7 support

(D) All of the above

66. fuEufyf[kr esa ls dkSu&bZ&dkWelZ ekdsZfVax dk

,d izeq[k midj.k gS\

(A) ,lbZvks vkSj blbZ,e

(B) bZesy ekdsZfVax

(C) lks'ky ehfM;k vfHk;ku

(D) mijksDr lHkh

67. bZ&dkWelZ esa ,d egRoiw.k dkuwuh fopkj D;k

gS\

(A) MsVk xksiuh;rk vkSj lqj{kk

(B) miHkksDrk vf/kdkj

(C) ckSf)d laink

(D) mijksDr lHkh

68. vkWuykbu ysunsu vkSj fMftVy gLrk{kj dks

fu;af=r djus okyk Hkkjrh; dkuwu gS %

(A) daiuh vf/kfu;e] 2013

(B) lwpuk izkS|ksfxdh vf/kfu;e] 2000

(C) lafonk vf/kfu;e] 1872

(D) dkWihjkbV vf/kfu;e] 1957

69. fuEufyf[kr esa ls dkSu ch2lh bZ&dkWelZ dk

,d mnkgj.k gS\

(A) vestk+Wu dk miHkksDrkvksa dks cspuk

(B) ,d Fkksd O;kikjh dks vkiwfrZ djus

okyk fuekZrk

(C) Qslcqd deZpkjh iksVZy

(D) ljdkjh fufonk,¡

70. bZ&dkWelZ esa xzkgd lsok dh vis{kkvksa esa eq[;

:i ls 'kkfey gSa %

(A) rst+ fMyhojh vkSj vklku okilh

(B) lqjf{kr Hkqxrku iz.kkyh

(C) 24/7lgk;rk

(D) mijksDr lHkh
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71. Which of the following is not an advantage

of e-commerce?

(A) Wider market reach

(B) Reduced operational cost

(C) Limited access to information

(D) Convenience of shopping

72. E-commerce legal issues include:

(A) Cyber security risks

(B) Intellectual property rights

(C) Fraudulent transactions

(D) All of the above

73. In e-commerce, SSL certificates are mainly

used for:

(A) Website design

(B) Securing online transactions

(C) Increasing website speed

(D) Blocking cookies

74. Which of these is a global challenge in

e-commerce legal compliance?

(A) Different tax and data protection laws

across countries

(B) Same rules everywhere

(C) Free international shipping

(D) Unlimited advertising

75. A critical customer expectation in

e-commerce is:

(A) Lack of transparency

(B) Personalized experience and

recommendations

(C) Delayed customer support

(D) Complicated checkout process

71. fuEufyf[kr esa ls dkSu bZ&dkWelZ dk ykHk

ugha gS\

(A) O;kid cktkj rd igq¡p

(B) de ifjpkyu ykxr

(C) tkudkjh rd lhfer igq¡p

(D) [kjhnkjh dh lqfo/kk

72. bZ&dkWelZ ds dkuwuh eqÌksa esa 'kkfey gSa %

(A) lkbcj lqj{kk tksf[ke

(B) ckSf)d laink vf/kdkj

(C) /kks[kk/kM+h okys ysunsu

(D) mijksDr lHkh

73. bZ&dkWelZ esa] ,l,l,y izek.ki= dk mi;ksx

eq[; :i ls fdl fy, fd;k tkrk gS\

(A) osclkbV fMtkbu

(B) vkWuykbu ysunsu dks lqjf{kr djus

ds fy,

(C) osclkbV dh xfr c<+kus ds fy,

(D) dqdht+ dks CykWd djus ds fy,

74. bZ&dkWelZ dkuwuh vuqikyu esa ,d oSf'od

pqukSfr D;k gS\

(A) ns'kksa esa fofHkUu dj vkSj MsVk lqj{kk

dkuwu

(B) gj txg ,d gh fu;e

(C) eq¶r varjkZ"Vªh; f'kfiax

(D) vlhfer foKkiu

75. bZ&dkWelZ esa ,d egRoiw.kZ xzkgd vis{kk D;k

gS\

(A) ikjnf'kZrk dh deh

(B) O;fDrxr vuqHko vkSj flQkfj'ksa

(C) foyafcr xzkgd lgk;rk

(D) tfVy psdvkmV izfØ;k

[P.T.O.]
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76. Which of the following is not an example of

e-commerce marketing?

(A) Pay-per-click advertising

(B) Influencer marketing

(C) Door-to-door sales

(D) Content marketing

77. The success of e-commerce heavily

depends on:

(A) Customer trust and satisfaction

(B) Ignoring customer reviews

(C) Delayed product delivery

(D) Lack of security

78. Which of the following is a common

e-commerce customer service tool?

(A) Chatbots

(B) Helpdesk systems

(C) AI-based recommendation engines

(D) All of the above

79. Which of the following is not a stage in

e-commerce development?

(A) Early EDI systems

(B) Dot-com boom

(C) Mobile commerce

(D) Manual ledger systems

80. The main objective of customer service in

e-commerce is to:

(A) Build long-term trust and loyalty

(B) Reduce online presence

(C) Ignore consumer complaints

(D) Increase delivery time

76. fuEufyf[kr esa ls dkSu bZ&dkWelZ ekdsZfVax dk

mnkgj.k ugha gS\

(A) is&ij&fDyd foKkiu

(B) bU¶yq,alj ekdsZfVax

(C) ?kj&?kj tkdj fcØh

(D) daVsaV ekdsZfVax

77. bZ&dkWelZ dh lQyrk vR;f/kd fdl ij fuHkZj

djrh gS\

(A) xzkgd fo'okl vkSj larqf"V

(B) xzkgd leh{kkvksa dks vuns[kk djuk

(C) foyafcr mRikn forj.k

(D) lqj{kk dh deh

78. fuEufyf[kr eas ls dkSu ,d lkekU; bZ&dkWelZ

xzkgd lsok midj.k gS\

(A) pSVckWV

(B) gsYiMsLd flLVe

(C) ,vkbZ&vk/kkfjr flQkfj'k batu

(D) mijksDr lHkh

79. fuEufyf[kr esa ls dkSu bZ&dkWelZ fodkl dk

,d pj.k ugha gS\

(A) izkjafHkd bZMhvkbZ flLVe

(B) MkWV&dkWe cwe

(C) eksckby dkWelZ

(D) eSU;qvy ystj flLVe

80. bZ&dkWelZ esa xzkgd lsok dk eq[; mÌs'; gS %

(A) nh?kZdkfyd fo'okl vkSj oQknkjh

cukuk

(B) vkWuykbu mifLFkfr de djuk

(C) miHkksDrk f'kdk;rksa dks vuns[kk djuk

(D) fMyhojh dk le; c<+kuk
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81. Digital marketing primarily uses which

medium?

(A) Print media

(B) Television

(C) Internet

(D) Radio

82. Which of the following is not a feature of

digital marketing?

(A) Global reach

(B) Cost effectiveness

(C) Real-time results

(D) Limited interactivity

83. The main objective of digital marketing is

to:

(A) Decrease online users

(B) Increase customer engagement

and reach

(C) Avoid competition

(D) Focus only on traditional methods

84. Which of these best describes "scope of

digital marketing"?

(A) Restricted to urban areas

(B) Limited to offline promotion

(C) Wide reach across global

audiences

(D) Focus only on newspapers

85. Which of the following is a problem in digital

marketing?

(A) High interactivity

(B) Privacy concerns

(C) Low global reach

(D) Real-time data

81. fMftVy ekdsZfVax eq[; :i ls fdl ek/;e

dk mi;ksx djrh gS\

(A) fizaV ehfM;k

(B) Vsyhfot+u

(C) baVjusV

(D) jsfM;ks

82. fuEufyf[kr esa ls dkSu fMftVy ekdsZfVax dh

fo'ks"krk ugha gS\

(A) oSf'od igq¡p

(B) ykxr&izHkko'khyrk

(C) okLrfod le; ds ifj.kke

(D) lhfer ijLij fØ;k

83. fMftVy ekdsZfVax dk eq[; mÌs'; gS %

(A) vkWuykbu mi;ksxdrkZvksa dks de

djuk

(B) xzkgd lgHkkfxrk vkSj igq¡p c<+kuk

(C) izfrLi/kkZ ls cpuk

(D) dsoy ikjaifjd rjhdksa ij /;ku dsafnzr

djuk

84. ^^fMftVy ekdsZfVax dk nk;jk** dk lcls

vPNk o.kZu dkSu djrk gS\

(A) 'kgjh {ks=ksa rd gh lhfer

(B) vkWQ+ykbu izpkj rd lhfer

(C) oSf'od n'kZdksa ds chp O;kid igq¡p

(D) dsoy lekpkj i=ksa ij /;ku dsafnzr

djuk

85. fuEufyf[kr esa ls dkSu fMftVy ekdsZfVax esa

,d leL;k gS\

(A) mPp ijLij fØ;k

(B) xksiuh;rk lEcU/kh fpark,¡

(C) de oSf'od igq¡p

(D) okLrfod le; dk MsVk
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86. Digital marketing is most effective

when compared to real marketing

because :

(A) It has delayed feedback

(B) It is less interactive

(C) It allows precise targeting

(D) It excludes customer data

87. Traditional marketing is also known as :

(A) Real marketing

(B) Digital marketing

(C) Online marketing

(D) Content marketing

88. A key benefit of digital marketing over

traditional marketing is :

(A) Higher printing costs

(B) Limited audience reach

(C) Measurable results

(D) Lack of feedback

89. Which of the following is not an objective of

digital marketing?

(A) Customer acquisition

(B) Increasing engagement

(C) Enhancing visibility

(D) Avoiding customer feedback

90. History of digital marketing dates back to

which technology?

(A) Invention of television

(B) Internet and search engines

(C) Radio broadcasting

(D) Newspaper circulation

86. fMftVy ekdsZfVax fj;y ekdsZfVax dh rqyuk esa

lcls vf/kd izHkkoh gS D;ksafd %

(A) blesa foyafcr izfrfØ;k gksrh gS

(B) ;g de baVjSfDVo gS

(C) ;g lVhd y{;hdj.k dh vuqefr

nsrk gS

(D) ;g xzkgd MsVk dks ckgj djrk gS

87. ikjaifjd ekdsZfVax dks bl :i esa Hkh tkuk

tkrk gS %

(A) fj;y ekdsZfVax

(B) fMftVy ekdsZfVax

(C) vkWuykbu ekdsZfVax

(D) daVsaV ekdsZfVax

88. ikjaifjd ekdsZfVax dh rqyuk esa fMftVy ekdsZfVax

dk ,d izeq[k YkkHk gS %

(A) mPp eqnz.k ykxr

(B) lhfer n'kZd igq¡p

(C) ekius ;ksX; ifj.kke

(D) izfrfØ;k dh deh

89. fuEufyf[kr esa ls dkSu fMftVy ekdsZfVax dk

mÌs'; ugha gS\

(A) xzkgd vf/kxzg.k

(B) lgHkkfxrk c<+kuk

(C) n`';rk c<+kuk

(D) xzkgd izfrfØ;k ls cpuk

90. fMftVy ekdsZfVax dk bfrgkl fdl rduhd

ls lEcf/kr gS\

(A) Vsyhfot+u dk vkfo"dkj

(B) baVjusV vkSj lpZ batu

(C) jsfM;k izlkj.k

(D) lekpkj i= dk forj.k



C011006T-A/36 (  21  ) [P.T.O.]

91. One major feature of digital marketing is:

(A) One-way communication

(B) Two-way communication

(C) No communication

(D) Delay in communication

92. Real marketing strategies are mostly

focused on:

(A) Online ads

(B) Physical promotions

(C) Search engine optimization

(D) Social media campaigns

93. Which of the following is a challenge in

digital marketing?

(A) Easy tracking

(B) Cybersecurity issues

(C) Low engagement

(D) None of the above

94. The term "Digital Marketing" includes:

(A) SEO, social media, content, email

marketing

(B) Billboards and posters

(C) Door-to-door selling

(D) Flyers and brochures

95. One of the main benefits of digital marketing

is:

(A) Expensive advertising

(B) Instant feedback

(C) Slow communication

(D) Difficulty in tracking

91. fMftVy ekdsZfVax dh ,d izeq[k fo'ks"krk gS%

(A) ,d&rjQ+k lapkj

(B) nks&rjQ+k lapkj

(C) dksbZ lapkj ugha

(D) lapkj esa nsjh

92. fj;y ekdsZfVax j.kuhfr;k¡ T;knkrj fdl ij

dsafnzr gksrh gSa\

(A) vkWuykbu foKkiu

(B) HkkSfrd izpkj

(C) lpZ batu vkWfIVekbts+'ku

(D) lks'ky ehfM;k vfHk;ku

93. fuEufyf[kr esa ls dkSu fMftVy ekdsZfVax esa

,d pqukSrh gS\

(A) vklku VªSfdax

(B) lkbcj lqj{kk ds eqÌsa

(C) de lgHkkfxrk

(D) mijksDr esa ls dksbZ ugha

94. ^^fMftVy ekdsZfVax** 'kCn esa 'kkfey gS %

(A) blbZvks] lks'ky ehfM;k] daVasV] bZesy

ekdsZfVax

(B) fcycksMZ vkSj iksLVj

(C) ?kj&?kj tkdj fcØh

(D) ¶+yk;j vkSj czks'kj

95. fMftVy ekdsZfVax ds eq[; ykHkksa esa ls ,d

 gS%

(A) egaxk foKkiu

(B) rRdky izfrfØ;k

(C) /khek lapkj

(D) VªSfdax esa dfBukbZ
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96. A limitation of real marketing compared to

digital marketing is:

(A) Global accessibility

(B) Immediate analytics

(C) Localized reach

(D) Online engagement

97. Which of the following best

differentiates digital marketing from

real marketing?

(A) It has more physical advertisements

(B) It allows interactive communication

with customers

(C) It excludes customer engagement

(D) It only uses newspapers

98. A business that uses search engine

ads, social media, and emails is

practicing:

(A) Real marketing

(B) Digital marketing

(C) Offline marketing

(D) Word-of-mouth marketing

99. Which of these is considered a problem in

digital marketing?

(A) Wide audience targeting

(B) Data privacy risks

(C) Cost effectiveness

(D) Real-time analytics

100. The benefit of digital marketing is:

(A) Time-consuming tracking

(B) Restricted audience reach

(C) High cost promotions

(D) Performance measurement

96. fMftVy ekdsZfVax dh rqyuk esa fj;y ekdsZfVax
dh ,d lhek gS %
(A) oSf'od igq¡p
(B) rRdky fo'ys"k.k
(C) LFkkuh;d`r igq¡p
(D) vkWuykbu lgHkkfxrk

97. fuEufyf[kr esa ls dkSu fMftVy ekdsZfVax dks
fj;y ekdsZfVax ls lcls vPNh rjg vyx
djrk gS\
(A) blesa vf/kd HkkSfrd foKkiu gksrs gSa
(B) ;g xzkgdksa ds lkFk baVjSfDVo lapkj

dh vuqefr nsrk gS
(C) ;g xzkgd lgHkkfxrk dks ckgj djrk gS
(D) ;g dsoy lekpkj i=ksa dk mi;ksx

djrk gS
98. ,d O;olk; tks lpZ batu foKkiuksa] lks'ky

ehfM;k vkSj bZesy dk mi;ksx djrk gS] og
fdl ekdsZfVax dk vH;kl dj jgk gS\
(A) fj;y ekdsZfVax
(B) fMftVy ekdsZfVax
(C) vkWQ+ykbu ekdsZfVax
(D) oMZ&vkWQ+&ekmFk ekdsZfVax

99. buesa ls fdls fMftVy ekdsZfVax esa ,d leL;k
ekuk tkrk gS\
(A) O;kid n'kZdksa dk y{;hdj.k
(B) MsVk xksiuh;rk tksf[ke
(C) ykxr&izHkko'khyrk
(D) okLrfod le; dk fo'ys"k.k

100. fMftVy ekdsZfVax dk ykHk gS %
(A) le; ysus okyh VSªfdax
(B) izfrcfU/kr n'kZd igq¡p
(C) mPp ykxr okys izpkj
(D) izn'kZu dk ekiu
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Rough Work @ jQ dk;Z



Example :

Question :

Q.1

Q.2

Q.3

5. Each question carries equal marks.
Marks will be awarded according to the
number of correct answers you have.

6. All answers are to be given on OMR
Answer Sheet only. Answers given
anywhere other than the place specified
in the answer sheet will not be
considered valid.

7. Before writing anything on the OMR
Answer Sheet, all the instructions given
in it should be read carefully.

8. After the completion of the examination,
candidates should leave the examination
hall only after providing their OMR
Answer Sheet to the invigi lator.
Candidate can carry their Question
Booklet.

9. There will be no negative marking.

10. Rough work, if any, should be done on
the blank pages provided for the purpose
in the booklet.

11. To bring and use of log-book, calculator,
pager & cellular phone in examination
hall is prohibited.

12. In case of any difference found in English
and Hindi version of the question, the
English version of the question will be
held authentic.

Impt. On opening the question booklet,
first check that all the pages of the question
booklet are printed properly. If there is any
discrepancy in the question Booklet, then
after showing it to the invigilator, get another
question Booklet of the same series.

mnkgj.k %

iz'u %

iz'u 1

iz'u 2

iz'u 3

5. izR;sd iz'u ds vad leku gSaA vkids ftrus mÙkj
lgh gksaxs] mUgha ds vuqlkj vad iznku fd;s tk;saxsA

6. lHkh mÙkj dsoy vks0,e0vkj0 mÙkj&i=d
(OMR Answer Sheet) ij gh fn;s tkus gSaA
mÙkj&i=d esa fu/kkZfjr LFkku ds vykok vU;=
dgha ij fn;k x;k mÙkj ekU; ugha gksxkA

7. vks0,e0vkj0 mÙkj&i=d (OMR Answer

Sheet) ij dqN Hkh fy[kus ls iwoZ mlesa fn;s x;s
lHkh vuqns'kksa dks lko/kkuhiwoZd i<+ fy;k tk;sA

8. ijh{kk lekfIr ds mijkUr ijh{kkFkhZ d{k fujh{kd

dks viuh OMR Answer Sheet miyC/k djkus

ds ckn gh ijh{kk d{k ls izLFkku djsaA ijh{kkFkhZ

vius lkFk iz'u&iqfLrdk ys tk ldrs gSaA

9. fuxsfVo ekfdZax ugha gSA

10. dksbZ Hkh jQ dk;Z] iz'u&iqfLrdk esa] jQ&dk;Z ds
fy, fn, [kkyh ist ij gh fd;k tkuk pkfg,A

11. ijh{kk&d{k esa ykWx&cqd] dSYdqysVj] istj rFkk lsY;qyj
Qksu ys tkuk rFkk mldk mi;ksx djuk oftZr gSA

12. iz'u ds fgUnh ,oa vaxzsth :ikUrj.k esa fHkUurk gksus

dh n'kk esa iz'u dk vaxzsth :ikUrj.k gh ekU;

gksxkA
egRoiw.kZ% iz'uiqfLrdk [kksyus ij izFker% tk¡p dj
ns[k ysa fd iz'uiqfLrdk ds lHkh i`"B HkyhHkk¡fr Nis
gq, gS aA ;fn iz'uiq fLrdk es a dk sbZ deh gk s ] rk s
d{kfujh{kd dk s fn[kkdj mlh fljht dh nwljh
iz'uiqfLrdk izkIr dj ysaA

A C D

A D

A C D

B

A C D

A D

A C D

B


