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1. Which of the following best defines 1.

blogging?

(A) Writing  personal diaries
online

(B) Creating and publishing content on
a website regularly

C) Posting only pictures on social
platforms

D) Using only videos for marketing

2. Why is blogging important in marketing? 2.

(A) Increases server speed
(B) Improves SEO and brand
visibility

€ Reduces website traffic
D) Removes duplicate content

3. Which social media platform is primarily 3.

known for professional networking?

(A) Instagram
(B) Twitter
C) LinkedIn
(D) YouTube
4. Facebook advertising campaigns mainly 4.
help in:

(A) Offline marketing

(B) Targeted audience engagement
€ Reducing website hosting costs
D) Email storage

5 Which platform uses "tweets" asits mainform 5.

of communication?

(A) Facebook
(B) Twitter

C) Instagram
(

D) Pinterest
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6. YouTube marketing focuses mainly
on:
(A) Text-based blogs
(B) Video content and ads
(9] Infographics
D) Job postings
7. Pinterest is most effective for:
(A) Sharing resumes
(B) Visual discovery and pinboards
(9] Hosting video conferences
D) Writing long-form blogs
8. Instagram's key advertising strength is:
(A) Professional resumes
(B) High-quality images and reels
(9] Long-form text articles
D) Business reports
9. Canonical tags are used to:
(A) Remove images from websites
(B) Specify the preferred version of a
webpage to avoid duplicate content
issues
© Increase website speed
D) Generate backlinks
10. Duplicate content in SEO refers to:
(A) Content copied within or across
websites
(B) Paid advertisements
(®) User-generated reviews
D) Sponsored posts
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1. Google Ads allow businesses to advertise
mainly through:
(A) TV commercials
(B) Search and display networks
(®) Physical posters
D) Offline events
12. Which platform is most effective for B2B
campaigns?
A) LinkedIn
(B) Instagram
(9] Pinterest
D) YouTube
13. Which of the following is a benefit of linking
blogs to related communities?
(A) Reduced reach
(B) Increased engagement and
visibility
(®) Higher hosting charges
(D) Slower website speed
14. Which platform is best for influencer
marketing?
(A) LinkedIn
(B) Instagram
(@) Pinterest
(D) Google Docs
15. YouTube advertising format includes:
(A) Video ads, bumper ads, display
ads
(B) Tweets and hashtags
(®) Pinboards
(D) LinkedIn
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16. Which platform is known for short, real-time
updates?
(A) Facebook
(B) Twitter
(@) YouTube
D) Pinterest
17. Which of these platforms is image-based
and supports "pins"?
(A) Instagram
(B) Twitter
(9] Pinterest
D) Facebook
18. The purpose of a canonical tag is to:
(A) Create multiple versions of a
page
(B) Tell search engines the original or
preferred page
(®) Remove keywords from blogs
D) Block social media ads
19. Blogging helps marketing by:
(A) Providing fresh content for
SEO
(B) Reducing  website  domain
authority
(®) Limiting social media reach
(D) Decreasing brand trust
20. Which platform combines personal
connections with business pages and
ads?
(A) Twitter
(B) Facebook
(®) LinkedIn
(D) Pinterest
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21. User engagement in digital marketing
primarily means:
(A) Number of products in stock
(B) Interaction of wusers with
content
(9] Speed of website loading
D) Amount of paid ads
22. Which of the following is a tool to increase
user views and engagement?
(A) SEO analytics
(B) Email newsletters
(®) Social media campaigns
(D) All of the above
23. The main objective of Search Engine
Optimization (SEO) is to:
(A) Reduce website traffic
(B) Improve website ranking on search
engines
(®) Increase hosting charges
(D) Block online ads
24. On-page SEO primarily focuses on:
(A) Social media posts
(B) Website content and HTML
structure
(®) Paid ads
D) Competitors' websites
25. Which is not a part of SEO tools?
(A) Google Analytics
B) Google Search Console
(9] Canva
(D) SEMrush
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26. Content management in digital marketing
mainly involves:
(A) Creating, updating, and optimizing
website content
(B) Only posting pictures
(®) Removing all blogs
D) Buying backlinks
27. Paid inclusion in SEO refers to:
(A) Free listing on search engines
(B) Payment to get webpages indexed
quickly by search engines
(®) Advertising on social media
D) Paid influencers
28. Which of the following is a type of
cookie?
(A) Session cookie
(B) Persistent cookie
(®) Third-party cookie
(D) All of the above
29. Session cookies are usually stored:
(A) Until the user logs out or closes the
browser
(B) For one year
(®) Permanently on hard drive
D) Only on mobile devices
30. Cookies are important in online marketing
because they:
(A) Slow down websites
(B) Track user preferences and
improve experience
(®) Delete user data
(D) Block search engines
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31. Which type of cookie is used by advertisers
to track browsing across multiple
websites?

(A) Session cookies

(B) Persistent cookies
(®) Third-party cookies
(D) Temporary cookies

32. CRM in online marketing stands for:

(A) Customer Relationship
Management

(B) Content Ranking Method

(®) Customer Referral Marketing

(D) Consumer Resource Model

33. The primary goal of CRM is to:

(A) Attract new customers only

(B) Maintain  and  strengthen
relationships with customers

(9] Reduce product quality

D) Replace SEO activities

34. Which of the following is not a function of
CRM?

(A) Managing customer interactions

(B) Tracking sales and service
history

(®) Generating customer insights

(D) Reducing website server cost

35. CRM tools help companies to:

(A) Understand customer behaviour

(B) Personalize marketing campaigns

(®) Improve customer retention

D) All of the above
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36. Which of the following best describes user
engagement metrics?
(A) Click-through rate (CTR)
(B) Time spent on site
(®) Bounce rate
D) All of the above
37. Search engines use cookies to:
(A) Personalize search results
(B) Block websites
(®) Increase page loading time
D) Remove duplicate content
38. Which SEO practice is unethical and may
lead to penalties?
(A) Keyword optimization
(B) Link building
(®) Black-hat SEO techniques
D) Content creation
39. Content optimization mainly refers
to:
(A) Making content SEO-friendly and
relevant for target audience
(B) Removing keywords from content
(®) Avoiding multimedia elements
(D) Only focusing on paid ads
40. CRM in e-commerce improves customer
loyalty by:
(A) Ignoring feedback
(B) Sending personalized offers and
services
(®) Reducing communication
(D) Limiting after-sales service
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41. Digital transformation framework mainly  41.
refers to:
(A) Traditional offline advertising
(B) Strategic integration of digital
technology in business
(®) Printing business reports
(D) Only social media campaigns
42. Which of the following is a disadvantage of ~ 42.
online marketing?
(A) Wide audience reach
(B) Risk of data privacy breaches
(®) Cost-effectiveness
(D) Easy customer targeting
43. One major precaution in online marketing ~ 43.
is:
(A) Ignoring customer feedback
(B) Protecting customer data and
privacy
(®) Using misleading ads
(D) Spamming email inboxes
44, Which of the following is a key future trend ~ 44.
in digital marketing?
(A) Decline of mobile usage
(B) Increased use of Artificial
Intelligence (Al)
(®) Elimination of SEO
D) Avoidance of personalization
45.  Affiliate marketing works on the principle of: ~ 49.
(A) Companies paying affiliates for
referrals or sales generated
(B) Free online promotion without
tracking
(®) Physical store promotions
(D) Ignoring performance tracking
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46. In affiliate marketing, affiliates earn money
mainly through:
(A) Salary
(B) Commission on sales/leads
(®) Product ownership
D) Government subsidy
47. A global issue in e-marketing is:
(A) Cultural and legal differences across
countries
(B) Unlimited advertising budgets
(@) Same consumer behaviour worldwide
(D) Free internet for all
48. Consumer behaviour online differs mainly
because:
(A) Consumers have limited product
choices
(B) Consumers can compare prices,
reviews, and alternatives easily
(®) Only offline transactions are
possible
D) Advertising is not visible
49. Market segmentation in online marketing is
done based on:
(A) Demographics
(B) Psychographics
(®) Geographic and behavioural data
(D) All of the above
50. Targeting in digital marketing means:
(A) Sending same message to all
customers
(B) Choosing a specific group of
consumers to serve
(@) Ignoring niche markets
(D) Eliminating competitors
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51. Differentiation strategy in online marketing ~ 51.
focuses on:
(A) Offering unique features compared
to competitors
(B) Reducing all quality levels
(®) Following competitor's strategies
exactly
D) Limiting customer service
52. Positioning in online marketing means: 52.
(A) Deciding a brand's place in the
minds of target customers
(B) Selecting distribution channels only
(®) Fixing product prices
(D) Reducing advertising spend
53. Which of the following is not an online  53.
marketing research tool?
(A) Google Trends
(B) Social media analytics
(®) Online surveys
(D) Paper-based local interviews only
o4. Precaution while using online marketing ~ 54.
research tools is:
(A) Protecting respondent data privacy
(B) Ignoring analytics
(®) Using irrelevant questions
D) Collecting incomplete data
95. A disadvantage of affiliate marketing is: 95.
(A) Low return on investment
(B) Difficulty in tracking fraudulent
affiliates
(®) No commission-based system
D) Customers can't buy online
CO11006T-A/36 (13)

TR AT § fawe Mg 6
W Hid 87

(A s B e q efadE
G e H

(B) W TowE & B HH B

(C)  ufreqdt &t I & S-Sl
U T

(D)  IE® Gar &l HHd BT

AV TiebieT § TSlwiT 0 o7 2

A) TR IJew & RERT § S @
W T B

B)  Fad faaRT S H T B
(C) JWE P HFAl B qT BT
D) s @9 # & BN
frfeiad & | $IF T STHaR ARbeT
ST T el 87

A T g

B) A HifeAw uArafer

(C) STV e

D)  %Ad FIS-STERT S R
SIS HIHCT ST SR 1 IUaRT
H T T Ml SRal Sea?

(A)  SicaTEl ST MU Bl & B
(B) U I STHSEN HIAT
(C)  STMERE Ul B ST B
(D)  TgY ST T H

G U & U JHAE A e
A ET | F Red

(B) OEEEl A EANEl B 8
F F ploE

Bis HHIIH-STENT ToTal Tel
D)  Ie® ST @ls & dad

S

[P.T.0.]



56. Which of these is an example of global e-
marketing legal issue?
(A) Data protection regulations (like
GDPR)
(B) Unlimited ad budget
(®) Free shipping everywhere
D) Same language use worldwide
oT. Online consumer behaviour is highly
influenced by:
(A) Reviews, ratings, and peer
recommendations
(B) Absence of internet
(®) Lack of choices
(D) Offline billboards only
58. Targeting strategies can be:
(A) Mass marketing
(B) Niche marketing
(®) Micro-targeting
(D) All of the above
59. Positioning is successful when:
(A) Customers perceive the brand as
distinct and valuable
(B) The company copies all competitor
strategies
(9] No research is conducted
D) Prices are kept artificially high
without reason
60. One future trend in digital marketing research
tools is:
(A) Use of Al and Big Data analytics
(B) Stopping online surveys
(®) Avoiding customer insights
(D) Relying only on offline focus
groups
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61. E-commerce can be best defined as: 61.
(A) Buying and selling of goods/
services through the internet
(B) Only online banking
(®) Traditional offline business
(D) Social media chatting
62.  Which of the following is the earliest form of ~ 62.
e-commerce?
(A) Mobile apps
(B) Electronic Data Interchange (EDI)
(®) Social media ads
D) Virtual reality stores
63.  The development of e-commerce was  63.
largely enabled by:
(A) High-speed internet and digital
payment systems
(B) Paper invoices
(®) Physical cash only
(D) Offline advertising
64.  Which of these is not a type of 64.
e-commerce?
(A) B2B
(B) B2C
© C2C
D) P2P Offline marketing
65.  E-commerce marketing mainly focuses  65.
on:
(A) Promoting products and services
online to drive traffic and
sales
(B) Building offline stores only
(9] Removing digital presence
(D) Ignoring social media
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66. Which of the following is a key tool of
e-commerce marketing?
(A) SEO and SEM
(B) Email marketing
(9] Social media campaigns
(D) All of the above
67. Which is an important legal consideration in
e-commerce?
(A) Data privacy and protection
(B) Consumer rights
(9] Intellectual property
(D) All of the above
68. The Indian law that governs online
transactions and digital signatures is:
(A) Companies Act, 2013
(B) Information Technology Act, 2000
(®) ContractAct, 1872
D) Copyright Act, 1957
69. Which of the following is an example of B2C
e-commerce?
(A) Amazon selling to consumers
(B) A manufacturer supplying to a
wholesaler
(®) Facebook employee portal
D) Government tenders
70. Customer service expectations in
e-commerce primarily include:
(A) Fast delivery and easy returns
(B) Secure payment systems
(®) 24[7 support
D) All of the above
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1. Which of the following is not an advantage  71.
of e-commerce?
(A) Wider market reach
(B) Reduced operational cost
(@) Limited access to information
D) Convenience of shopping
72. E-commerce legal issues include: 72.
(A) Cyber security risks
(B) Intellectual property rights
(®) Fraudulent transactions
D) All of the above
73. In e-commerce, SSL certificates are mainly ~ 73.
used for:
(A) Website design
(B) Securing online transactions
(®) Increasing website speed
(D) Blocking cookies
74. Which of these is a global challenge in 74,
e-commerce legal compliance?
(A) Different tax and data protection laws
across countries
(B) Same rules everywhere
(9] Free international shipping
D) Unlimited advertising
75. A critical customer expectation in 75,
e-commerce is:
(A) Lack of transparency
(B) Personalized experience and
recommendations
(®) Delayed customer support
D) Complicated checkout process
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76. Which of the following is not an example of
e-commerce marketing?
(A) Pay-per-click advertising
(B) Influencer marketing
(®) Door-to-door sales
(D) Content marketing
7. The success of e-commerce heavily
depends on:
(A) Customer trust and satisfaction
(B) Ignoring customer reviews
(®) Delayed product delivery
(D) Lack of security
78. Which of the following is a common
e-commerce customer service tool?
(A) Chatbots
(B) Helpdesk systems
(@) Al-based recommendation engines
D) All of the above
79. Which of the following is not a stage in
e-commerce development?
(A) Early EDI systems
(B) Dot-com boom
(®) Mobile commerce
D) Manual ledger systems
80. The main objective of customer service in
e-commerce is to:
(A) Build long-term trust and loyalty
(B) Reduce online presence
(®) Ignore consumer complaints
D) Increase delivery time
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81. Digital marketing primarily uses which 81,
medium?
(A) Print media
(B) Television
(®) Internet
D) Radio
82. Which of the following is not a feature of  82.
digital marketing?
(A) Global reach
(B) Cost effectiveness
(®) Real-time results
D) Limited interactivity
83. The main objective of digital marketing is  83.
to:
(A) Decrease online users
(B) Increase customer engagement
and reach
(®) Avoid competition
D) Focus only on traditional methods
84. Which of these best describes "scope of 84,
digital marketing"?
(A) Restricted to urban areas
(B) Limited to offline promotion
(®) Wide reach across global
audiences
(D) Focus only on newspapers
85. Which of the following is a problem in digital 85,
marketing?
(A) High interactivity
(B) Privacy concerns
(®) Low global reach
(D) Real-time data
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86. Digital marketing is most effective
when compared to real marketing
because :

(A) It has delayed feedback
(B) It is less interactive

(9] It allows precise targeting
D) It excludes customer data

87. Traditional marketing is also known as :
(A) Real marketing
(B) Digital marketing
(®) Online marketing
D) Content marketing

88. A key benefit of digital marketing over
traditional marketing is :

(A) Higher printing costs
(B) Limited audience reach
(@) Measurable results

D) Lack of feedback

89. Which of the following is not an objective of

digital marketing?

(A) Customer acquisition

(B) Increasing engagement

(®) Enhancing visibility

(D) Avoiding customer feedback

90. History of digital marketing dates back to

which technology?

(A) Invention of television

(B) Internet and search engines

(®) Radio broadcasting

(D) Newspaper circulation
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91. One major feature of digital marketing is: 91.
(A) One-way communication
(B) Two-way communication
(®) No communication
(D) Delay in communication
92. Real marketing strategies are mostly  92.
focused on:
(A) Online ads
(B) Physical promotions
(®) Search engine optimization
(D) Social media campaigns
93. Which of the following is a challenge in  93.
digital marketing?
(A) Easy tracking
(B) Cybersecurity issues
(®) Low engagement
D) None of the above
94. The term "Digital Marketing" includes: 94.
(A) SEO, social media, content, email
marketing
(B) Billboards and posters
(®) Door-to-door selling
(D) Flyers and brochures
95. One of the main benefits of digital marketing ~ 95.
is:
(A) Expensive advertising
(B) Instant feedback
(®) Slow communication
(D) Difficulty in tracking
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96. A limitation of real marketing compared to  96.

digital marketing is:

(A) Global accessibility
(B) Immediate analytics
(®) Localized reach
D) Online engagement

97. Which  of the following

best 97.

differentiates digital marketing from

real marketing?

(A) It has more physical advertisements

(B) It allows interactive communication

with customers

(®) It excludes customer engagement

D) It only uses newspapers

98. A business that uses search engine  98.

ads, social
practicing:
(A) Real marketing

(B) Digital marketing

(®) Offline marketing

(D) Word-of-mouth marketing

media, and emails is

99. Which of these is considered a problem in ~ 99.

digital marketing?
(A) Wide audience targeting
(B) Data privacy risks
(®) Cost effectiveness
(D) Real-time analytics

100.  The benefit of digital marketing is:
(A) Time-consuming tracking
(B) Restricted audience reach
(®) High cost promotions
(D) Performance measurement
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