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Which factor is most important in geographic
segmentation?

(A) Age

(B) Income

€ Location
D) Gender

Which of the following is not a geographical

factor affecting marketing strategy?

(A) Climate

(B) Topography

€ Population density

D) Consumer psychology

What is the primary focus of marketing

geography?

(A) Analyzing the distribution of products

(B) Studying the behaviour of
consumers

C) Understanding the impact of
location on marketing strategies

D) Managing supply chains

Which of the following best defines

marketing geography?

A) The study of how products are made

(B) The study of geographic factors
affecting marketing activities

€ The study of economic trends in
different regions

D) The study of consumer behaviour
across the globe

What was a primary driver for the development

of marketing geography in the 20th Century?

(A) Advances in transportation and
communication

(B) The industrial revolution

C) Agricultural expansion

D) The rise of digital marketing
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Which approach in marketing geography
focuses on the distribution patterns of goods
and services?

(A) Regional approach

(B) Spatial approach

(®) Behavioural approach

D) Systematic approach

Which of the following is a key consideration
in planning for market distribution in
marketing geography?

(A) Population density

(B) Political stability

(®) Cultural diversity

(D) Environmental sustainability
Which tool is commonly used in marketing
geography for planning and decision-
making?

(A) SWOT analysis

(B) Geographic information system
(®) PEST analysis

D) Cost-benefit analysis

Which aspect of planning in marketing
geography focuses on optimizing the
supply chain?

(A) Transportation planning

(B) Market segmentation

(®) Branding strategy

(D) Price optimization

Which factor is most critical in urban planning
for marketing geography?

(A) Traffic flow management

(B) Population growth

(®) Climate change

(D) Natural resource distribution
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1. In marketing geography, agricultural
planning helps in identifying :
(A) The most profitable crops for
specific regions
(B) The cheapest labour sources
(®) The best international markets
D) The most efficient fertilizers
12. Which period marked the significant growth
of marketing geography as a distinct field
of study?
(A) 18th Century
(B) 19th Century
(®) 20th Century
D) None of the above
13. Which of the following is a key benefit of
understanding marketing geography?
(A) Enhancing product innovation
(B) Improving global supply chain
efficiency
(®) Increasing market share in specific
regions
(D) Reducing the cost of international
marketing
14, Which area of study is most closely related
to marketing geography?
(A) Urban planning
(B) International relations
(®) Environmental science
D) Regional economics
15. Which of the following falls under the scope
of marketing geography?
(A) Designing new products
(B) Analyzing regional market trends
(®) Setting up a supply chain network
(D) Creating a corporate identity
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16. Which of the following best describes the
evolution of marketing geography?
(A) From local markets to global
markets
(B) From agricultural to industrial focus
(®) From consumer behaviour to
production processes
D) From supply chain management to
logistics
17. In marketing geography, the term 'market
territory' refers to :
(A) The physical space occupied by a
company
(B) The geographic area served by a
business
(®) The legal jurisdiction of a
company's operations
D) The global reach of a product
18. Which development in the 21st Century had a
significant impact on marketing geography?
(A) The growth of e-commerce
B) The decline of brick and mortar stores
(®) The rise of social media platforms
(D) All of the above
19. How does market planning in marketing
geography contribute to sustainability?
(A) By reducing waste through efficient
resource allocation
(B) By increasing consumer demand
(9] By lowering prices
D) By shortening supply chains
20. Which factor is most significant in planning
for agricultural marketing?
(A) Soil fertility
(B) Market accessibility
(®) Water availability
(D) Pest control
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21. Whatis the primary factor used in the classification
of markets in marketing geography?
(A) Market size
(B) Product variety
(®) Consumer preferences
(D) Market accessibility
22. Which of the following best describes
'market structure' in marketing geography?
(A) The legal framework governing a
market
(B) The physical layout of stores in a
market
(®) The arrangement and organization
of different markets within a region
D) The consumer demographic of a market
23. What does the term 'market hierarchy' in
marketing geography refer to?
(A) The distribution of products within a
single market
(B) The arrangement of market based
on their size and importance
(®) The classification of products by
quality
(D) The structure of a company's
marketing department
24, Which aspect of agricultural planning is essential
for sustainable marketing in rural areas?
(A) Crop diversification
(B) Market linkages
(@) Mechanization of farming
(D) Use of chemical fertilizers
25. Which of the following is not a factor in
determining market structure?
(A) Number of buyers and sellers
(B) Geographic location of the market
(®) Price of goods sold
D) Types of products available
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26. Which of the following is not a part of the
marketing channel?
(A) Wholesalers
(B) Retailers
(@) Consumers
(D) Advertisers
27. Which geometric shape is central to
Christaller's model of market location?
(A) Circle
(B) Square
(@) Triangle
(D) Hexagon
28. What are the main types of agricultural
markets in India?
(A) Primary, secondary and terminal
markets
B) Urban, sub-urban and rural markets
© Wholesale, retail and online markets
D) Industrial, commercial and
residential markets
29. What is an essential factor in determining
the size of a trade area?
(A) Product manufacturing cost
(B) Population density and purchasing
power
(9] Advertising budget
D) Employee wages
30. What is the central concept of Christaller's
Central place theory?
(A) Hierarchy of market centers
(B) Random distribution of cities
(@) Agglomeration of industries
D) Climate influence on markets
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31. Which of the following is a key function of
market intermediaries?
(A) Creating market demand
(B) Facilitating the exchange of goods
€ Setting market prices
D) Developing new products
32. According to Losch's model, market areas are
based on :
(A) Consumer preferences
(B) Minimum transportation cost
€ Maximum profit potential
D) Government regulations
33. Which level of market hierarchy typically
involves small, localized markets?
(A) Global markets
(B) National markets
) Regional markets
D) Local markets
34. Who are considered the primary market
participants in a typical market structure?
(A) Consumers
(B) Producers
) Intermediaries
(D) All of the above
35. Which approach is used to understand
consumer decision-making in different
regions?
(A) Behavioural approach
(B) Spatial approach
€ Regional approach
D) Systematic approach
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36. The behavioural approach in marketing
geography is most closely related to :
(A) Consumer psychology
(B) Product distribution networks
(®) Geographic information system
(D) Economic policies
37. Which approach in marketing geography is
likely to involve the use of geographic
information system?
(A) Behavioural approach
(B) Spatial approach
(®) Regional approach
(D) Systematic approach
38. Which of the following best describes the
concept of 'market segmentation'?
(A) Dividing a market based on the
number of competitors
(B) Dividing a market based on
geographical regions
(®) Dividing a market based on the
physical distribution network
D) Dividing a market based on the
behaviour and needs of consumers
39. Which organization is responsible for
regulating international trade?
(A) International Monetary Fund (IMF)
(B) United Nations (UN)
(®) World Trade Organization (WTO)
(D) World Health Organization (WHO)
40. Which year was the World Trade
Organization officially established?
(A) 1995
B) 1985
© 2000
(D) 1970
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41. When was the SAFTA agreement officially ~ 41.
implemented?
(A) 2006
B) 1995
© 2010
D) 1985
42. What are the main components of agricultural ~ 42.
marketing in India?
(A) Collection, grading, processing,
transportation and distribution
(B) Mining, manufacturing and industrial
sales
(®) Urban development and real estate
management
(D) Import and export of non-agricultural
goods
43. In which areas is informal marketing most ~ 43.
prevalent?
(A) High end shopping malls
(B) International trade zones
(®) Corporate business districts
(D) Urban slums and rural areas
44, What is the primary role of government  44.
purchase centers in formal marketing?
(A) To procure goods directly from
producers at regulated prices
(B) To operate without any government
oversight
(®) To sell goods directly to consumers
without intermediaries
(D) To provide loans to farmers
45, What is the primary characteristic of local ~ 45.
trade?
A) Trade within a small geographic area
(B) Trade between two countries
(®) Trade involving multiple continents
(D) Trade in high value goods
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46. National trade refers to trade that occurs :
(A) Between different regions within a
country
(B) Between two countries
(®) With a city or town
D) Between continents
47. What factor contributed to be increased
importance of marketing geography in the
late 20th century?
(A) Decline in global trade
(B) Globalization and expansion of
multinational corporations
(®) Reduction in transportation costs
(D) Increased government regulations
48. Which of the following countries were
members of NAFTA?
(A) United States, Canada, Mexico
(B) United States, Brazil, Argentina
(®) Canada, Spain, United States
D) Mexico, Spain, United States
49, How does agricultural planning impact the
distribution of agricultural products?
(A) By improving soil quality
(B) By optimizing the supply chain for
better market access
(®) By reducing water usage
D) By increasing crop variety
20. Urban planning helps marketers in
identifying:
(A) Potential customer demographics
(B) Production techniques
(®) Advertising mediums
D) Competitor pricing
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51. Which aspect of agricultural planning is  51.
crucial for marketing geography?
(A) Crop rotation techniques
(B) Land use planning for agricultural
production
(®) Weather prediction
(D) Irrigation methods
52. What is the primary focus of B.J. Berry's 52,
model in marketing geography?
(A) Spatial interaction between cities
(B) Determining population density
(®) Agricultural land use patterns
(D) Environmental sustainability
53. Reilly's law takes into account which of the ~ 53.
following factors?
(A) Distance between two cities
(B) Population size of cities
(®) Both (A) and (B)
D) Climate conditions
54. Which type of trade is most likely to be 54,
influenced by government policies and
international relations?
(A) International trade
(B) Local trade
(®) Regional trade
D) National trade
55. What is the primary function of marketing  55.
channels in marketing geography?
(A) To produce goods and services
(B) To regulate prices in the market
(®) To eliminate the need for
intermediaries
(D) To facilitate the movement of goods
from producers to consumers
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96. What role does the WTO play in resolving
disputes related to agricultural trade?

(A) It acts as a mediator and arbitrator
between countries

(B) It has no role in dispute resolution

(®) It imposes trade sanctions without
consultations

D) It only focuses on non-agricultural
trade issues

57. What distinguishes formal marketing from
informal marketing?

(A) Formal marketing is regulated and
involves taxation

(B) Informal marketing has more legal
oversight

(®) Formal marketing is cashless

D) Informal marketing is characterized
by large scale operations

58. What is formal marketing in the context of
marketing geography?

(A) Informal trade practices in rural areas

(B) Barter system without monetary
transactions

(®) Unregulated street vending

(D) Organized and regulated buying
and selling goods and services

59. Which sector is directly linked to agricultural
marketing in India?

(A) Farming sector

(B) IT sector

(®) Automobile sector

D) Banking sector

60. Why is agricultural marketing important in the

Indian economy?

(A) It ensures fair prices for farmers
and availability of food to
consumers

(B) It focuses on the development of
industrial infrastructure

(®) It restricts the sale of agricultural
products

D) It only benefits urban population
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61. In which year did NAFTA come into effect?  61.
(A) 1994
B) 1989
© 2000
D) 1975
62. What is the primary function of the World ~ 62.
Trade Organization?
(A) To facilitate international trade
by setting global rules and
standards
(B) To regulate domestic markets
within a country
(®) To impose trade barriers between
countries
D) To promote only agricultural trade
63. Which of the following is a primary factor ~ 63.
influencing the development of trade in a region?
(A) Geographic location
(B) Language diversity
(®) Entertainment industry
(D) Sports facilities
64. The age of exploration in the 15th century ~ 64.
was driven by the search for :
(A) Agricultural land in Europe
(B) New trade routes to Asia
(®) Technological advancements in
transportation
D) Cultural exchange with Native
Americans
65. What is the main advantage of regional trade? ~ 65.
(A) Government subsidies
(B) Global market access
(®) Reduced transportation costs
(D) Large scale production
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66. Which of the following development was
crucial in the expansion of trade during the
Industrial Revolution?

A) The development of railways and
steamships

(B) The invention of the telegraph

(®) The discovery of electricity

D) The decline of feudalism

67. National trade can help a country

to:

(A) Depend on imports

(B) Control global markets

(®) Isolate  from international
competition

(D) Boost economic growth

68. In B.J. Berry's model, the concept of
'Breaking Point' is associated with :

(A) The point where two trade areas
meet

(B) The maximum population a city can
support

© The saturation point of market demand

D) The centre of a trade area
69. Which of the following is a key difference
between Christaller and Losch's models?
(A) Consideration of consumer
preferences

(B) Focus on different market
hierarchies

(®) Application of different geometric
shapes

D) Emphasis on governmentintervention

70. Which term refers to the entire range of
steps involved in bringing a product from
production to consumption?

(A) Marketing strategy

(B) Distribution network

(®) Market channel

(D) Sales funnel
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1. Why is marketing geography significant for ~ 71.
businesses?
(A) It helps in predicting global financial
markets
(B) It enables businesses to tailor
their strategies to specific
regions
(9] It standardizes marketing practices
globally
D) It reduces production costs
72. Which of the following is not a component ~ 72.
of marketing geography?
(A) Consumer preferences in different
regions
B) Geographic distribution of competitors
(®) Global economic policies
D) Climate impact on product demand
73. The study of marketing geography has  73.
envolved to include which of the following
new areas?
(A) Digital landscapes
(B) Traditional trade routes
(®) Manual data collection
D) Local fairs and markets
74. Which concept is most closely associated ~ 74.
with the development of marketing
geography in the digital age?
(A) Market saturation
(B) Geographic information system
(®) Mass production
D) Standardization
75. Which approach studies the influence of  75.
location on marketing activities?
(A) Systematic approach
(B) Spatial approach
(®) Behavioural approach
D) Quantitative approach
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76. Market planning in marketing geography
involves assessing which of the following?
(A) Transportation networks
(B) Political boundaries
(9] Climate patterns
D) Consumer purchasing behaviour
7. How does urban planning influence
marketing strategies in a city?
(A) By determining consumer demand
(B) By influencing the location of retail
outlets
(®) By setting product prices
D) By controlling advertising methods
78. How does planning for agricultural infrastructure
contribute to market development?
(A) By decreasing production costs
(B) By ensuring timely transportation
and storage of products
(®) By promoting organic farming
(D) By increasing crop yield
79. What is the main concept behind Christaller's
central place theory?
(A) Minimizing the distance to the
nearest market
(B) Maximizing transportation costs
(®) Equitable distribution of markets
(D) Random distribution of markets
80. Losch's model of market location is primarily
concerned with :
(A) Profit maximization for businesses
(B) Equitable distribution of resources
(®) The geographical size of markets
D) The political control of regions
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81. Which of the following is a characteristic of ~ 81.
international trade?
(A) Trade between countries
(B) Trade within a region
(®) Trade limited to local markets
(D) All of the above
82. Which of the following is not typically  82.
involved in local trade?
(A) Small businesses and local farmers
(B) Multinational corporations
(®) Neighborhood markets
D) Local artisans
83. Which ancient civilization is known for  83.
establishing extensive trade networks
across the mediterranean?
(A) Phoenicians  (B) Aztecs
(®) Mongols D) Incas
84. Which historical period saw the rise of  84.
European colonialism that significantly
impacted global trade?
(A) 15th to 18th centuries
(B) 8th to 10th centuries
(®) 19th to 20th centuries
(D) 5th to 7th centuries
85. How does political stability affect trade  85.
development in a country?
A) By discouraging foreign investments
(B) By providing a secure environment
for business operations
(®) By increasing trade barriers
D) By causing frequent market
disruptions
86. Which factor is crucial for facilitating  86.
international trade?
(A) Strong diplomatic relations
B) Cultural isolation
(®) Language barriers
(D) Limited infrastructure
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87. What is a key objective of the
WTO?
(A) To manage domestic market prices
(B) To increase tariffs and import taxes
globally
(®) To promote trade within a single
regions
D) To reduce trade barriers between
member countries
88. Which of the following is a significant
criticism of the WTO?
(A) It favours developed countries over
developing ones
(B) It eliminates all trade tariffs
(®) It operates only in Europe
(D) It focuses solely on environmental
issues
89. How does SAFTA aim to reduce barriers
among member countries?
(A) By increasing import duties
(B) By creating new trade barriers
(®) By lowering tariffs and removing
quotas on goods
D) By restricting cross-border trade
90. Which agreement replaced NAFTA in 20207
(A) USMCA (United States-Mexico-
Canada Agreement)
(B) TPP (Trans-Pacific Partnership)
(®) CETA (Comprehensive Economic
and Trade Agreement)
D) None of the above
91. The significance of marketing geography lies
in its ability to:
(A) Create uniform pricing strategies
worldwide
(B) Identify market potential in various
regions
(®) Reduce the need for market
research
D) Simplify international trade
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92. How does marketing geography influence  92.
product distribution?
(A) By determining optimal locations
for warehouses and stores
(B) By centralizing all distribution
channels
(9] By limiting product availability to
urban areas
D) By standardizing shipping methods
globally
93. What role did technological advancements 93,
play in the growth of marketing geography?
(A) Limited the scope of geographic
analysis
(B) Expanded the ability to track and
analyze consumer behaviour
across regions
(®) Reduced the need for geographic
studies
(D) Focused solely on rural
markets
94. The development of marketing geography 94,
has led to a better understanding of which
of the following?
(A) The relationship between consumer
behaviour and location
(B) The importance of local traditions
in product marketing
(®) The impact of global economic
policies on regional markets
(D) All of the above
95. Which approach focuses on the physical ~ 95.
and human geography influencing marketing
decisions?
(A) Behavioural approach
(B) Regional approach
(®) Spatial approach
(D) Systematic approach
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96. What is the primary goal of applying
planning in marketing geography?
(A) To maximize production
(B) To optimize the allocation of
resources and market access
(®) To minimize transportation costs
D) To increase market competition
97. How does planning influence the integration
of agriculture into the global market?
(A) By developing export-oriented crop
strategies
B) By increasing the use of local seeds
(®) By promoting traditional farming
practices
(D) By limiting the use of fertilizers
98. In a market hierarchy, what characterizes a
central place?
(A) A market that serves as a regional
hub
(B) A market that only sells luxury
goods
(®) A market with the most consumer
traffic
D) A market located in a rural area
99. What is the primary purpose of international
trade?
(A) To exchange goods and services
between countries
(B) To restrict the movement of goods
across borders
© To encourage domestic production only
D) To eliminate competition
100.  Which of the following best defines Indian
agricultural marketing?
(A) To import of agricultural machinery
(B) To creation of urban markets for
non-agricultural goods
(®) The promotion of industrial goods
in rural areas
(D) The process of moving agricultural
products from farm to consumer
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