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1. Which factor is most important in geographic

segmentation?

(A) Age

(B) Income

(C) Location

(D) Gender

2. Which of the following is not a geographical

factor affecting marketing strategy?

(A) Climate

(B) Topography

(C) Population density

(D) Consumer psychology

3. What is the primary focus of marketing

geography?

(A) Analyzing the distribution of products

(B) Studying the behaviour of

consumers

(C) Understanding the impact of

location on marketing strategies

(D) Managing supply chains

4. Which of the following best defines

marketing geography?

(A) The study of how products are made

(B) The study of geographic factors

affecting marketing activities

(C) The study of economic trends in

different regions

(D) The study of consumer behaviour

across the globe

5. What was a primary driver for the development

of marketing geography in the 20th Century?

(A) Advances in transportation and

communication

(B) The industrial revolution

(C) Agricultural expansion

(D) The rise of digital marketing

1. HkkSxksfyd foHkktu esa dkSu&lk dkjd lcls
egRoiw.kZ gS\
(A) mez
(B) vk;
(C) LFkku
(D) fyax

2. fuEufyf[kr esa ls dkSu&lk HkkSxksfyd dkjd
foi.ku j.kuhfr dks izHkkfor djus okyk ugha gS\
(A) tyok;q
(B) LFkyk—fr
(C) tula[;k ?kuRo
(D) miHkksDrk euksfoKku

3. foi.ku Hkwxksy dk eq[; Qksdl D;k
gS\
(A) mRiknksa ds forj.k dk fo'ys"k.k djuk
(B) miHkksDrkvksa ds O;ogkj dk v/;;u

djuk
(C) foi.ku j.kuhfr;ksa ij LFkku ds izHkko

dks le>uk
(D) vkiwfrZ Ük̀a[kyk dk izcU/ku djuk

4. fuEufyf[kr esa ls dkSu foi.ku Hkwxksy dks
lcls vPNs ls ifjHkkf"kr djrk gS\
(A) mRikn dSls curs gSa dk v/;;u
(B) foi.ku xfrfof/k;ksa dks izHkkfor djus

okys HkkSxksfyd dkjdksa dk v/;;u
(C) fofHkUu {ks=ksa esa vkfFkZd :>kuksa dk

v/;;u
(D) fo'oHkj esa miHkksDrk O;ogkj dk

v/;;u
5. 20oha lnh esa foi.ku Hkwxksy ds fodkl ds

fy;s ,d izeq[k izsjd 'kfDr D;k Fkh\
(A) ifjogu vkSj lapkj esa

izxfr
(B) vkS|ksfxd Økafr
(C) —f"k foLrkj
(D) fMftVy ekdsZfVax dk mn;

[P.T.O.]
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6. Which approach in marketing geography

focuses on the distribution patterns of goods

and services?

(A) Regional approach

(B) Spatial approach

(C) Behavioural approach

(D) Systematic approach

7. Which of the following is a key consideration

in planning for market distribution in

marketing geography?

(A) Population density

(B) Political stability

(C) Cultural diversity

(D) Environmental sustainability

8. Which tool is commonly used in marketing

geography for planning and decision-

making?

(A) SWOT analysis

(B) Geographic information system

(C) PEST analysis

(D) Cost-benefit analysis

9. Which aspect of planning in marketing

geography focuses on optimizing the

supply chain?

(A) Transportation planning

(B) Market segmentation

(C) Branding strategy

(D) Price optimization

10. Which factor is most critical in urban planning

for marketing geography?

(A) Traffic flow management

(B) Population growth

(C) Climate change

(D) Natural resource distribution

6. foi.ku Hkwxksy esa dkSu&lk n`f"Vdks.k oLrqvksa
vkSj lsokvksa ds forj.k iSVuZ ij dsfUnzr gksrk
gS\
(A) {ks=h; n`f"Vdks.k
(B) LFkkfud n`f"Vdks.k
(C) O;ogkjxr n`f"Vdks.k
(D) O;ofLFkr n`f"Vdks.k

7. foi.ku Hkwxksy esa cktkj forj.k dh ;kstuk
cukrs le; fuEufyf[kr esa ls dkSu&lk eq[;
fopkj gS\
(A) tula[;k ?kuRo
(B) jktuhfrd fLFkjrk
(C) lkaL—frd fofo/krk
(D) i;kZoj.kh; fLFkjrk

8. ;kstuk vkSj fu.kZ; ysus ds fy;s foi.ku Hkwxksy
esa vkerkSj ij dkSu&lk midj.k mi;ksx
fd;k tkrk gS\
(A) LokWV fo'ys"k.k
(B) HkkSxksfyd lwpuk iz.kkyh
(C) ihbZ,lVh fo'ys"k.k
(D) ykxr&ykHk fo'ys"k.k

9. foi.ku Hkwxksy esa ;kstuk dk dkSu&lk igyw
vkiwfrZ Ükà[kyk dks vuqdwfyr djus ij dsfUnzr
gS\
(A) ifjogu ;kstuk
(B) cktkj foHkktu
(C) czkafMax j.kuhfr
(D) ewY; vuqdwyu

10. foi.ku Hkwxksy ds fy;s 'kgjh ;kstuk esa lcls
egRoiw.kZ dkjd dkSu&lk gS\
(A) ;krk;kr izokg izcU/ku
(B) tula[;k o`f)
(C) tyok;q ifjorZu
(D) izk—frd lalk/ku forj.k
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11. In marketing geography, agricultural

planning helps in identifying :

(A) The most profitable crops for
specific regions

(B) The cheapest labour sources

(C) The best international markets

(D) The most efficient fertilizers

12. Which period marked the significant growth

of marketing geography as a distinct field

of study?

(A) 18th Century

(B) 19th Century

(C) 20th Century

(D) None of the above

13. Which of the following is a key benefit of

understanding marketing geography?

(A) Enhancing product innovation

(B) Improving global supply chain

efficiency

(C) Increasing market share in specific

regions

(D) Reducing the cost of international

marketing

14. Which area of study is most closely related

to marketing geography?

(A) Urban planning

(B) International relations

(C) Environmental science

(D) Regional economics

15. Which of the following falls under the scope

of marketing geography?

(A) Designing new products

(B) Analyzing regional market trends

(C) Setting up a supply chain network

(D) Creating a corporate identity

11. foi.ku Hkwxksy esa] —f"k ;kstuk fdldh igpku
djus esa enn djrh gS\
(A) fof'k"V {ks=ksa ds fy;s lcls ykHknk;d

Qlysa
(B) lcls lLrs Je lzksr
(C) loksZÙke vUrjkZ"Vªh; cktkj
(D) lcls dq'ky moZjd

12. foi.ku Hkwxksy dks ,d fof'k"V v/;;u {ks=
ds :i esa egRoiw.kZ o`f) dks fdl vof/k esa
fpfUgr fd;k\
(A) 18oha 'krkCnh
(B) 19oha 'krkCnh
(C) 20oha 'krkCnh
(D) mijksDr esa ls dksbZ ugha

13. foi.ku Hkwxksy dks le>us dk ,d izeq[k ykHk
fuEufyf[kr esa ls dkSu&lk gS\
(A) mRikn uokpkj dks c<+kuk
(B) oSf'od vkiwfrZ Ük`a[kyk n{krk esa

lq/kkj
(C) fof'k"V {ks=ksa esa cktkj fgLlsnkjh

c<+kuk
(D) vUrjkZ"Vªh; foi.ku ykxr dks de

djuk
14. foi.ku Hkwxksy ls lcls vf/kd lEcfU/kr

v/;;u dk dkSu&lk {ks= gS\
(A) 'kgjh fu;kstu
(B) vUrjkZ"Vªh; lEcU/k
(C) i;kZoj.kh; foKku
(D) {ks=h; vFkZ'kkL=

15. fuEufyf[kr esa ls dkSu foi.ku Hkwxksy ds {ks=
esa vkrk gS\
(A) u;s mRiknksa dks fMtkbu djuk
(B) {ks=h; cktkj izòfÙk;ksa dk fo'ys"k.k djuk
(C) vkiwfrZ Üka[̀kyk usVodZ dh LFkkiuk djuk
(D) ,d dkWiksZjsV dh igpku djuk

[P.T.O.]
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16. Which of the following best describes the

evolution of marketing geography?

(A) From local markets to global

markets

(B) From agricultural to industrial focus

(C) From consumer behaviour to

production processes

(D) From supply chain management to

logistics

17. In marketing geography, the term 'market

territory' refers to :

(A) The physical space occupied by a

company

(B) The geographic area served by a

business

(C) The legal jurisdiction of a

company's operations

(D) The global reach of a product

18. Which development in the 21st Century had a

significant impact on marketing geography?

(A) The growth of e-commerce

(B) The decline of brick and mortar stores

(C) The rise of social media platforms

(D) All of the above

19. How does market planning in marketing

geography contribute to sustainability?

(A) By reducing waste through efficient

resource allocation

(B) By increasing consumer demand

(C) By lowering prices

(D) By shortening supply chains

20. Which factor is most significant in planning

for agricultural marketing?

(A) Soil fertility

(B) Market accessibility

(C) Water availability

(D) Pest control

16. fuEufyf[kr esa ls dkSu foi.ku Hkwxksy ds
fodkl dk loksZÙke o.kZu djrk gS\
(A) LFkkuh; cktkjksa ls oSf'od cktkjksa

rd
(B) —f"k ls vkS|ksfxd Qksdl rd
(C) miHkksDrk O;ogkj ls mRiknu izfØ;kvksa

rd
(D) vkiwfrZ Ük̀a[kyk izcU/ku ls ykWftfLVDl

rd
17. foi.ku Hkwxksy esa ^cktkj {ks=* 'kCn ls D;k

rkRi;Z gS\
(A) HkkSfrd {ks= dks fdlh dEiuh }kjk

vf/kxzfgr fd;k x;k
(B) fdlh O;olk; }kjk iznÙk HkkSxksfyd

{ks=
(C) dEiuh ds lapkyu dk dkuwuh

vf/kdkj {ks=
(D) fdlh mRikn dh oSf'od igq¡p

18. 21oha lnh esa fdl fodkl dk foi.ku Hkwxksy
ij egRoiw.kZ izHkko iM+k\
(A) bZ&dkWelZ dk fodkl
(B) ikjEifjd nqdkuksa dk iru
(C) lks'ky ehfM;k IysVQkWeksZa dk mn;
(D) mijksDr lHkh

19. foi.ku Hkwxksy esa cktkj ;kstuk fLFkjrk esa
dSls ;ksxnku nsrh gS\
(A) dq'ky lalk/ku vkoaVu ds ek/;e ls

vif'k"V dks de djds
(B) miHkksDrk ekax c<+kdj
(C) dhersa de djds
(D) vkiwfrZ Ük̀a[kykvksa dks NksVk djds

20. —f"k foi.ku dh ;kstuk cukus esa lcls egRoiw.kZ
dkjd dkSu&lk gS\
(A) feÍh dh moZjrk
(B) cktkj dh igq¡p
(C) ikuh dh miyC/krk
(D) dhV fu;a=.k
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21. What is the primary factor used in the classification

of markets in marketing geography?

(A) Market size

(B) Product variety

(C) Consumer preferences

(D) Market accessibility

22. Which of the following best describes

'market structure' in marketing geography?

(A) The legal framework governing a

market

(B) The physical layout of stores in a

market

(C) The arrangement and organization

of different markets within a region

(D) The consumer demographic of a market

23. What does the term 'market hierarchy' in

marketing geography refer to?

(A) The distribution of products within a

single market

(B) The arrangement of market based

on their size and importance

(C) The classification of products by

quality

(D) The structure of a company's

marketing department

24. Which aspect of agricultural planning is essential

for sustainable marketing in rural areas?

(A) Crop diversification

(B) Market linkages

(C) Mechanization of farming

(D) Use of chemical fertilizers

25. Which of the following is not a factor in

determining market structure?

(A) Number of buyers and sellers

(B) Geographic location of the market

(C) Price of goods sold

(D) Types of products available

21. foi.ku Hkwxksy esa cktkjksa ds oxhZdj.k esa izeq[k
dkjd D;k gSa\
(A) cktkj dk vkdkj
(B) mRikn fofo/krk
(C) miHkksDrk izkFkfedrk;sa
(D) cktkj dh igq¡p

22. foi.ku Hkwxksy esa foi.ku lajpuk dk lcls
vPNk o.kZu dkSu&lk gS\
(A) ,d cktkj dks fu;af=r djus okyk

dkuwuh <kapk
(B) ,d cktkj esa nqdkuksa dk HkkSfrd

foU;kl
(C) ,d {ks= ds Hkhrj fofHkUu cktkjksa dh

O;oLFkk vkSj laxBu
(D) ,d cktkj dh miHkksDrk tulkaf[;dh

23. foi.ku inkuqØe dk foi.ku Hkwxksy esa D;k
vFkZ gS\
(A) ,d gh cktkj es a mRiknk s a dk

forj.k
(B) muds vkdkj vkSj egRo ds vk/kkj

ij cktkjksa dh O;oLFkk
(C) xq.koRrk ds vk/kkj ij mRiknksa dk

oxhZdj.k
(D) ,d dEiuh ds foi.ku foHkkx dh

lajpuk
24. xzkeh.k {ks=ksa esa lrr~ foi.ku ds fy;s —f"k

;kstuk dk dkSu&lk igyw vko';d gS\
(A) Qly fofo/krk
(B) cktkj lEcU/k
(C) —f"k dk e'khuhdj.k
(D) jklk;fud moZjdksa dk mi;ksx

25. fuEufyf[kr  esa ls dkSu&lk dkjd cktkj
lajpuk fu/kkZfjr djus esa 'kkfey ugha gS\
(A) [kjhnkjksa vkSj foØsrkvksa dh la[;k
(B) cktkj dh HkkSxksfyd vofLFkfr
(C) csps tkus okys eky dh dher
(D) miyC/k mRiknksa ds izdkj

[P.T.O.]
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26. Which of the following is not a part of the

marketing channel?

(A) Wholesalers

(B) Retailers

(C) Consumers

(D) Advertisers

27. Which geometric shape is central to

Christaller's model of market location?

(A) Circle

(B) Square

(C) Triangle

(D) Hexagon

28. What are the main types of agricultural

markets in India?

(A) Primary, secondary and terminal

markets

(B) Urban, sub-urban and rural markets

(C) Wholesale, retail and online markets

(D) Industrial, commercial and

residential markets

29. What is an essential factor in determining

the size of a trade area?

(A) Product manufacturing cost

(B) Population density and purchasing

power

(C) Advertising budget

(D) Employee wages

30. What is the central concept of Christaller's

Central place theory?

(A) Hierarchy of market centers

(B) Random distribution of cities

(C) Agglomeration of industries

(D) Climate influence on markets

26. fuEufyf[kr esa ls dkSu&lk foi.ku pSuy dk
fgLlk ugha gS\
(A) Fkksd foØsrk
(B) [kqnjk foØsrk
(C) miHkksDrk
(D) foKkiunkrk

27. fØLVkyj ds cktkj LFkku ekWMy esa dkSu&lk
T;kferh; vkdkj dsUnzh; gS\
(A) oÙ̀k
(B) oxZ
(C) f=dks.k
(D) "kV~Hkqt

28. Hkkjr esa —f"k cktkjksa ds eq[; izdkj dkSu&ls
gSa\
(A) izkFkfed] f}rh;d vkSj VfeZuy

cktkj
(B) 'kgjh] miuxjh; vkSj xzkeh.k cktkj
(C) Fkksd] [kqnjk vkSj vkWuykbu cktkj
(D) vkS|ksfxd] okf.kfT;d vkSj vkoklh;

cktkj
29. O;kikj {ks= dk vkdkj fu/kkZfjr djus esa

dkSu&lk dkjd egRoiw.kZ gksrk gS\
(A) mRikn fuekZ.k ykxr
(B) tula[;k ? kuRo vk Sj [kj hn

'kfDr
(C) foKkiu ctV
(D) deZpkjh osru

30. fØLVkyj ds dsUnzh; LFkku fl)kUr dh dsUnzh;
vo/kkj.kk D;k gS\
(A) cktkj dsUnzksa dk inkuqØe
(B) 'kgjksa dk ;kn`fPNd forj.k
(C) m|ksxksa dk lewgdj.k
(D) cktkjksa ij tyok;q dk izHkko
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31. Which of the following is a key function of

market intermediaries?

(A) Creating market demand

(B) Facilitating the exchange of goods

(C) Setting market prices

(D) Developing new products

32. According to Losch's model, market areas are

based on :

(A) Consumer preferences

(B) Minimum transportation cost

(C) Maximum profit potential

(D) Government regulations

33. Which level of market hierarchy typically

involves small, localized markets?

(A) Global markets

(B) National markets

(C) Regional markets

(D) Local markets

34. Who are considered the primary market

participants in a typical market structure?

(A) Consumers

(B) Producers

(C) Intermediaries

(D) All of the above

35. Which approach is used to understand

consumer decision-making in different

regions?

(A) Behavioural approach

(B) Spatial approach

(C) Regional approach

(D) Systematic approach

31. cktkj e/;LFkksa dk ,d eq[; dk;Z D;k
gS\

(A) cktkj esa ekax iSnk djuk

(B) oLrqvksa dk vknku&iznku lqxe cukuk

(C) cktkj ewY; fu/kkZfjr djuk

(D) u;s mRikn fodflr djuk

32. ykW'k ds ekWMy ds vuqlkj cktkj {ks= fdl
ij vk/kkfjr gksrk gS\

(A) miHkksDrk izkFkfedrk,¡

(B) U;wure ifjogu ykxr

(C) vf/kdre ykHk dh laHkkouk

(D) ljdkjh fu;e

33. foi.ku inkuqØe dk dkSu&lk Lrj vkerkSj ij
NksVs] LFkkuh;—r cktkjksa dks 'kkfey djrk gS\

(A) oSf'od cktkj

(B) jk"Vªh; cktkj

(C) {ks=h; cktkj

(D) LFkkuh; cktkj

34. ,d lkekU; cktkj lajpuk esa izkFkfed cktkj
lgHkkfx;ksa esa dkSu 'kkfey gS\

(A) miHkksDrk

(B) mRiknd

(C) e/;LFk

(D) mijksDr lHkh

35. fofHkUu {ks=ksa esa miHkksDrk fu.kZ; ysus dks
le>us ds fy;s dkSu&lk n`f"Vdks.k mi;ksx
fd;k tkrk gS\

(A) O;ogkjxr n`f"Vdks.k

(B) LFkkfud n`f"Vdks.k

(C) {ks=h; n`f"Vdks.k

(D) O;ofLFkr n`f"Vdks.k

[P.T.O.]
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36. The behavioural approach in marketing

geography is most closely related to :

(A) Consumer psychology

(B) Product distribution networks

(C) Geographic information system

(D) Economic policies

37. Which approach in marketing geography is

likely to involve the use of geographic

information system?

(A) Behavioural approach

(B) Spatial approach

(C) Regional approach

(D) Systematic approach

38. Which of the following best describes the

concept of 'market segmentation'?

(A) Dividing a market based on the

number of competitors

(B) Dividing a market based on

geographical regions

(C) Dividing a market based on the

physical distribution network

(D) Dividing a market based on the

behaviour and needs of consumers

39. Which organization is responsible for

regulating international trade?

(A) International Monetary Fund (IMF)

(B) United Nations (UN)

(C) World Trade Organization (WTO)

(D) World Health Organization (WHO)

40. Which year was the World Trade

Organization officially established?

(A) 1995

(B) 1985

(C) 2000

(D) 1970

36. foi.ku Hkwxksy esa O;ogkjxr n`f"Vdks.k lcls
vf/kd fdlls lEcfU/kr gS\
(A) miHkksDrk euksfoKku
(B) mRikn forj.k usVodZ
(C) HkkSxksfyd lwpuk iz.kkyh
(D) vkfFkZd uhfr;ka

37. foi.ku Hkwxksy esa dkSu&lk n`f"Vdks.k HkkSxksfyd
lwpuk iz.kkyh ds mi;ksx esa 'kkfey gksus dh
laHkkouk gS\
(A) O;ogkjxr n`f"Vdks.k
(B) LFkkfud n`f"Vdks.k
(C) {ks=h; n`f"Vdks.k
(D) Øec) n`f"Vdks.k

38. fuEufyf[kr esa ls dkSu cktkj foHkktu dh
vo/kkj.kk dk lcls vPNk o.kZu djrk gS\
(A) izfrLif/kZ;ksa dh la[;k ds vk/kkj ij

cktkj dk foHkktu
(B) HkkSxksfyd {ks=ksa ds vk/kkj ij cktkj

dks foHkkftr djuk
(C) HkkSfrd forj.k usVodZ ds vk/kkj ij

cktkj dks foHkkftr djuk
(D) miHkksDrkvksa ds O;ogkj vkSj vko';drkvksa

ds vk/kkj ij cktkj dks foHkkftr djuk
39. dkSu&lk laxBu vUrjkZ"Vªh; O;kikj dks

fofu;fer djus ds fy;s ftEesnkj gS\
(A) vUrjkZ"Vªh; eqnzk dks"k ¼vkbZ-,e-,Q-½
(B) la;qDr jk"Vª ¼;w-,u-½
(C) fo'o O;kikj laxBu ¼MCY;w-Vh-vks-½
(D) fo'o LokLF; laxBu ¼MCY;w-,p-vks-½

40. fo'o O;kikj laxBu dh LFkkiuk fdl o"kZ
vkf/kdkfjd :i ls gq;h Fkh\
(A) 1995

(B) 1985

(C) 2000

(D) 1970
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41. When was the SAFTA agreement officially

implemented?

(A) 2006

(B) 1995

(C) 2010

(D) 1985

42. What are the main components of agricultural

marketing in India?

(A) Collection, grading, processing,

transportation and distribution

(B) Mining, manufacturing and industrial

sales

(C) Urban development and real estate

management

(D) Import and export of non-agricultural

goods

43. In which areas is informal marketing most

prevalent?

(A) High end shopping malls

(B) International trade zones

(C) Corporate business districts

(D) Urban slums and rural areas

44. What is the primary role of government

purchase centers in formal marketing?

(A) To procure goods directly from

producers at regulated prices

(B) To operate without any government

oversight

(C) To sell goods directly to consumers

without intermediaries

(D) To provide loans to farmers

45. What is the primary characteristic of local

trade?

(A) Trade within a small geographic area

(B) Trade between two countries

(C) Trade involving multiple continents

(D) Trade in high value goods

41. lk¶Vk le>kSrs dks vf/kdkfjd :i ls dc
ykxw fd;k x;k Fkk\
(A) 2006

(B) 1995

(C) 2010

(D) 1985

42. Hkkjr esa —f"k foi.ku ds eq[; ?kVd D;k
gSa\
(A) laxzg] xzsfMax] izlaLdj.k] ifjogu vkSj

forj.k
(B) [kuu] fuekZ.k vkSj vkS|k sfxd

fcØh
(C) 'kgjh fodkl vkSj vpy laifÙk

izcU/ku
(D) xSj&—f"k oLrqvksa dk vk;kr vkSj

fu;kZr
43. fdu {ks=ksa esa vukSipkfjd foi.ku lcls

vf/kd izpfyr gS\
(A) mPp Lrjh; 'kkWfiax ekWy esa
(B) vUrjkZ"Vªh; O;kikj {ks=ksa esa
(C) dkWiksZjsV O;kikj ftyksa esa
(D) 'kgjh efyu cfLr;ksa vkSj xzkeh.k {ks=ksa esa

44. vkSipkfjd foi.ku esa ljdkjh [kjhn dsUnzksa
dh eq[; Hkwfedk D;k gS\
(A) mRikndksa ls oLrqvksa dh fu;eu ewY;

ij lh/ks [kjhnuk
(B) fcuk fdlh ljdkjh fuxjkuh ds

lapkyu djuk
(C) fcpkSfy;ksa ds fcuk lh/ks miHkksDrkvksa

dks oLrq,a cspuk
(D) fdlkuksa dks _.k iznku djuk

45. LFkkuh; O;kikj dh izeq[k fo'ks"krk D;k
gS\
(A) ,d NksVs HkkSxksfyd {ks= esa O;kikj
(B) nks ns'kksa ds e/; O;kikj
(C) dbZ egk}hiksa ls tqM+k O;kikj
(D) mPp ewY; okyh oLrqvksa esa O;kikj

[P.T.O.]
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46. National trade refers to trade that occurs :

(A) Between different regions within a

country

(B) Between two countries

(C) With a city or town

(D) Between continents

47. What factor contributed to be increased

importance of marketing geography in the

late 20th century?

(A) Decline in global trade

(B) Globalization and expansion of

multinational corporations

(C) Reduction in transportation costs

(D) Increased government regulations

48. Which of the following countries were

members of NAFTA?

(A) United States, Canada, Mexico

(B) United States, Brazil, Argentina

(C) Canada, Spain, United States

(D) Mexico, Spain, United States

49. How does agricultural planning impact the

distribution of agricultural products?

(A) By improving soil quality

(B) By optimizing the supply chain for

better market access

(C) By reducing water usage

(D) By increasing crop variety

50. Urban planning helps marketers in
identifying:

(A) Potential customer demographics

(B) Production techniques

(C) Advertising mediums

(D) Competitor pricing

46. jk"Vªh; O;kikj ls rkRi;Z ml O;kikj ls gS tks%

(A) ,d ns'k es a fofHkUu {k s=k s a ds
e/;

(B) nks ns'kksa ds e/;

(C) ,d 'kgj ;k dLcs ds lkFk

(D) egk}hiksa ds e/;

47. 20oha lnh ds mÙkjk)Z esa foi.ku Hkwxksy ds
c<+rs egRo esa fdl dkjd dk ;ksxnku
Fkk\

(A) oSf'od O;kikj esa fxjkoV

(B) oS'ohdj.k vkSj cgqjk"Vªh; daifu;ksa
dk foLrkj

(C) ifjogu ykxr esa deh

(D) ljdkjh fu;eksa esa o`f)

48. fuEufyf[kr esa ls dkSu&ls ns'k uk¶Vk ds
lnL; Fks\

(A) la;qDr jkT; vesfjdk] dukMk] eSfDldks

(B) la;qDr jkT; vesfjdk] czkthy] vtsZVhuk

(C) dukMk] Lisu] la;qDr jkT; vesfjdk

(D) eSfDldks] Lisu] la;qDr jkT; vesfjdk

49. —f"k ;kstuk —f"k mRiknksa ds forj.k dks dSls
izHkkfor djrh gS\

(A) feÍh dh xq.koÙkk esa lq/kkj djds

(B) csgrj cktkj igq¡p ds fy;s vkiwfrZ
Ükà[kyk dk vuqdwyu djds

(C) ikuh ds mi;ksx dks de djds

(D) Qly dh fofo/krk c<+kdj

50. 'kgjh ;kstuk foi.kd dks fuEufyf[kr dh
igpku djus esa enn djrh gS%

(A) laHkkfor xzkgd tulkaf[;dh

(B) mRiknu rduhdsa

(C) foKkiu ek/;e

(D) izfr;ksxh ewY; fu/kkZj.k
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51. Which aspect of agricultural planning is

crucial for marketing geography?

(A) Crop rotation techniques

(B) Land use planning for agricultural

production

(C) Weather prediction

(D) Irrigation methods

52. What is the primary focus of B.J. Berry's

model in marketing geography?

(A) Spatial interaction between cities

(B) Determining population density

(C) Agricultural land use patterns

(D) Environmental sustainability

53. Reilly's law takes into account which of the

following factors?

(A) Distance between two cities

(B) Population size of cities

(C) Both (A) and (B)

(D) Climate conditions

54. Which type of trade is most likely to be

influenced by government policies and

international relations?

(A) International trade

(B) Local trade

(C) Regional trade

(D) National trade

55. What is the primary function of marketing

channels in marketing geography?

(A) To produce goods and services

(B) To regulate prices in the market

(C) To eliminate the need for

intermediaries

(D) To facilitate the movement of goods

from producers to consumers

51. —f"k ;kstuk dk dkSu&lk igyw foi.ku Hkwxksy
ds fy;s egRoiw.kZ gS\
(A) Qly pØ.k rduhd

(B) —f"k mRiknu ds fy;s Hkwfe mi;ksx
;kstuk

(C) ekSle iwokZuqeku

(D) flapkbZ fof/k;ka
52. ch-ts- csjh ds ekWMy dk foi.ku Hkwxksy esa

izkFkfed /;ku fdl ij gS\

(A) 'kgjksa ds e/; LFkkfud var%fØ;k
(B) tula[;k ?kuRo fu/kkZfjr djuk

(C) —f"k Hkwfe mi;ksx izfr:i
(D) i;kZoj.kh; fLFkjrk

53. jkbyh dk fu;e fuEufyf[kr esa ls fdu
dkjdksa dks /;ku esa j[krk gS\

(A) nks 'kgjksa ds chp dh nwjh
(B) 'kgjksa dk tula[;k vkdkj

(C) nksuksa (A) vkSj (B)

(D) tyok;q n'kk;sa

54. fdl izdkj ds O;kikj ij ljdkjh uhfr;ksa
vkSj vUrjkZ"Vªh; lEcU/kksa dk lcls vf/kd
izHkko iM+rk gS\
(A) vUrjkZ"Vªh; O;kikj
(B) LFkkuh; O;kikj

(C) {ks=h; O;kikj
(D) jk"Vªh; O;kikj

55. foi.ku Hkwxksy esa foi.ku pSuyksa dk eq[;
dk;Z D;k gS\
(A) oLrqvksa vkSj lsokvksa dk mRiknu djuk

(B) cktkj esa dherksa dks fu;af=r djuk
(C) e/;LFkrk dh vko';drk dks lekIr

djuk

(D) mRikndksa ls miHkksDrkvksa rd oLrqvksa
dh xfrfof/k esa lgk;d gksuk

[P.T.O.]
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56. What role does the WTO play in resolving
disputes related to agricultural trade?
(A) It acts as a mediator and arbitrator

between countries
(B) It has no role in dispute resolution
(C) It imposes trade sanctions without

consultations
(D) It only focuses on non-agricultural

trade issues
57. What distinguishes formal marketing from

informal marketing?
(A) Formal marketing is regulated and

involves taxation
(B) Informal marketing has more legal

oversight
(C) Formal marketing is cashless
(D) Informal marketing is characterized

by large scale operations
58. What is formal marketing in the context of

marketing geography?
(A) Informal trade practices in rural areas
(B) Barter system without monetary

transactions
(C) Unregulated street vending
(D) Organized and regulated buying

and selling goods and services
59. Which sector is directly linked to agricultural

marketing in India?
(A) Farming sector
(B) IT sector
(C) Automobile sector
(D) Banking sector

60. Why is agricultural marketing important in the
Indian economy?
(A) It ensures fair prices for farmers

and availability of food to
consumers

(B) It focuses on the development of
industrial infrastructure

(C) It restricts the sale of agricultural
products

(D) It only benefits urban population

56. —f"k O;kikj ls lacaf/kr fooknksa dks lqy>kus esa
MCY;w-Vh-vks- D;k Hkwfedk fuHkkrk gS\
(A) ;g ns'kksa ds chp e/;LFk vkSj

e/;LFk ds :i esa dk;Z djrk gS
(B) bldk fookn lek/kku esa dksbZ Hkwfedk

ugha gS
(C) ;g fcuk ijke'kZ ds O;kikj izfrca/k yxkrk gS
(D) ;g dsoy xSj&—f"k O;kikj eqÌksa ij

/;ku dsfUnzr djrk gS
57. vkSipkfjd foi.ku dks vukSipkfjd foi.ku

ls D;k vyx djrk gS\
(A) vkSipkfjd foi.ku fofu;fer gksrk

gS vkSj blesa djk/kku 'kkfey gksrk gS
(B) vukSipkfjd foi.ku esa vf/kd dkuwuh

fujh{k.k gksrk gS
(C) vkSipkfjd foi.ku dS'kysl gksrk gS
(D) vukSipkfjd foi.ku ds fo'ks"krk cM+s

iSekus ij lapkyu gS
58. foi.ku Hkwxksy ds lanHkZ esa vkSipkfjd foi.ku

D;k gS\
(A) xzkeh.k {ks=ksa esa vukSipkfjd O;kikj izFkk;sa
(B) ekSfnzd ysunsu ds fcuk fofue;

iz.kkyh
(C) vfu;fer LVªhV osafMax
(D) oLrqvksa vkSj lsokvksa dh laxfBr vkSj

fofu;fer [kjhn vkSj fcØh
59. Hkkjr esa dkSu&lk {ks= lh/ks —f"k foi.ku ls

tqM+k gS\
(A) —f"k {ks=
(B) vkbZ Vh {ks=
(C) vkWVkseksckby {ks=
(D) cSafdax {ks=

60. Hkkjrh; vFkZO;oLFkk esa —f"k foi.ku D;ksa
egRoiw.kZ gS\
(A) ;g fdlkuksa ds fy;s mfpr ewY; vkSj

miHkksDrkvksas ds fy;s [kk| miyC/krk
lqfuf'pr djrk gS

(B) ;g vkS|ksfxd cqfu;knh <kaps ds fodkl
ij dsafnzr gS

(C) ;g —f"k mRiknksa dh fcØh dks izfrcafÄr
djrk gS

(D) ;g dsoy 'kgjh vkcknh dks YkkHk
igq¡pkrk gS
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61. In which year did NAFTA come into effect?

(A) 1994

(B) 1989

(C) 2000

(D) 1975

62. What is the primary function of the World

Trade Organization?

(A) To facilitate international trade

by setting global rules and

standards

(B) To regulate domestic markets

within a country

(C) To impose trade barriers between

countries

(D) To promote only agricultural trade

63. Which of the following is a primary factor

influencing the development of trade in a region?

(A) Geographic location

(B) Language diversity

(C) Entertainment industry

(D) Sports facilities

64. The age of exploration in the 15th century

was driven by the search for :

(A) Agricultural land in Europe

(B) New trade routes to Asia

(C) Technological advancements in

transportation

(D) Cultural exchange with Native

Americans

65. What is the main advantage of regional trade?

(A) Government subsidies

(B) Global market access

(C) Reduced transportation costs

(D) Large scale production

61. uk¶Vk fdl o"kZ esa ykxw gqvk\
(A) 1994

(B) 1989

(C) 2000

(D) 1975

62. fo'o O;kikj laxBu dk eq[; dk;Z D;k
gS\
(A) oSf'od fu;eksa vkSj ekudksa dks LFkkfir

djds vUrjkZ"Vªh; O;kikj dks lqfo/kktud
cukuk

(B) ns'k ds Hkhrj ?kjsyw cktkjksa dks fu;af=r
djuk

(C) ns'kk s a d s e/; O;kikj ck/kk;s a
yxkuk

(D) dsoy —f"k O;kikj dks c<+kok nsuk
63. fuEu esa ls dkSu&lk ,d {ks= esa O;kikj ds fodkl

dks izHkkfor djus okyk izeq[k dkjd gS\
(A) HkkSxksfyd fLFkfr
(B) Hkk"kk fofo/krk
(C) euksjatu m|ksx
(D) [ksy lqfo/kk;sa

64. 15oha 'krkCnh esa vUos"k.k ds ;qx dks fdldh
[kkst }kjk izsfjr fd;k x;k Fkk\
(A) ;wjksi esa —f"k Hkwfe
(B) ,f'k;k ds fy;s u;s O;kikj ekxZ
(C) ifjogu es a rduhdh

izxfr
(D) usfVo vesfjfd;ksa ds lkFk lkaL—frd

vknku&iznku
65. {ks=h; O;kikj dk eq[; ykHk D;k gS\

(A) ljdkjh lfClMh
(B) oSf'od cktkj rd igq¡p
(C) ifjogu ykxr esa deh
(D) cM+s iSekus ij mRiknu

[P.T.O.]
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66. Which of the following development was
crucial in the expansion of trade during the
Industrial Revolution?
(A) The development of railways and

steamships
(B) The invention of the telegraph
(C) The discovery of electricity
(D) The decline of feudalism

67. National trade can help a country
to :
(A) Depend on imports
(B) Control global markets
(C) Isolate from international

competition
(D) Boost economic growth

68. In B.J. Berry's model, the concept of
'Breaking Point' is associated with :
(A) The point where two trade areas

meet
(B) The maximum population a city can

support
(C) The saturation point of market demand
(D) The centre of a trade area

69. Which of the following is a key difference
between Christaller and Losch's models?
(A) Consideration of consumer

preferences
(B) Focus on different market

hierarchies
(C) Application of different geometric

shapes
(D) Emphasis on government intervention

70. Which term refers to the entire range of
steps involved in bringing a product from
production to consumption?
(A) Marketing strategy
(B) Distribution network
(C) Market channel

(D) Sales funnel

66. vkS|ksfxd Økafr ds nkSjku O;kikj ds foLrkj
esa fuEufyf[kr esa ls dkSu&lk fodkl egRoiw.kZ
Fkk\
(A) jsyos vkSj LVhef'kIl dk

fodkl
(B) VsyhxzkQ dk vkfo"dkj
(C) fo|qr dh [kkst
(D) lkearokn dk iru

67. jk"Vªh; O;kikj fdlh ns'k dks fdl izdkj
lgk;rk dj ldrk gS\
(A) vk;kr ij fuHkZjrk
(B) oSf'od cktkjksa dks fu;af=r djuk
(C) vUrjkZ "Vªh; izfrLi/kkZ ls

vyxko
(D) vkfFkZd fodkl dks c<+kok nsdj

68. ch-ts- csjh ds ekWMy esa czsfdax IokbaV dh vo/kkj.kk
fdlls tqM+h gS\
(A) og fcUnq tgk¡ nks O;kikj {ks= feyrs

gSa
(B) og vf/kdre tula[;k ftls ,d

'kgj lgkjk ns ldrk gS
(C) cktkj dh ekax dk larf̀Ir fcUnq
(D) O;kikj {ks= dk dsUnz

69. fØLVkyj vkSj ykW'k ds ekWMy esa fuEufyf[kr
esa ls dkSu&lk ,d izeq[k vUrj gS\
(A) miHkksDrk izkFkfedrkvksa ij fopkj

djuk
(B) fofHkUu cktkj inkuqØeksa ij /;ku

dsfUnzr djuk
(C) fofHkUu T;kferh; vkdkjks a dk

vuqiz;ksx
(D) ljdkjh gLr{ksi ij tksj

70. og 'kCn tks ,d mRikn dks fuekZ.k ls miHkksx
rd ykus dh iwjh izfØ;k dks lanfHkZr djrk
gS %
(A) foi.ku j.kuhfr
(B) forj.k usVodZ
(C) foi.ku pSuy
(D) fcØh Quy
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71. Why is marketing geography significant for

businesses?

(A) It helps in predicting global financial

markets

(B) It enables businesses to tailor

their strategies to specific

regions

(C) It standardizes marketing practices

globally

(D) It reduces production costs

72. Which of the following is not a component
of marketing geography?

(A) Consumer preferences in different

regions

(B) Geographic distribution of competitors

(C) Global economic policies

(D) Climate impact on product demand

73. The study of marketing geography has

envolved to include which of the following

new areas?

(A) Digital landscapes

(B) Traditional trade routes

(C) Manual data collection

(D) Local fairs and markets

74. Which concept is most closely associated

with the development of marketing

geography in the digital age?

(A) Market saturation

(B) Geographic information system

(C) Mass production

(D) Standardization

75. Which approach studies the influence of

location on marketing activities?

(A) Systematic approach

(B) Spatial approach

(C) Behavioural approach

(D) Quantitative approach

71. foi.ku Hkwxksy O;olk;ksa ds fy;s egRoiw.kZ D;ksa
gS\
(A) ;g oSf'od foÙkh; cktkjks a dh

Hkfo";ok.kh djus esa enn djrk gS
(B) ;g O;olk;ksa dks viuh j.kuhfr;ksa

dks fof'k"V {ks=ksa ds fy;s vuqdwfyr
djus esa l{ke cukrk gS

(C) ;g oSf'od Lrj ij foi.ku izFkkvksa
dks ekudh—r djrk gS

(D) ;g mRiknu ykxr dks de djrk gS
72. fuEufyf[kr esa ls dkSu foi.ku Hkwxksy dk

?kVd ugha gS\
(A) fofHkUu {ks=ks a esa miHkksDrk

ojh;rk;sa
(B) izfrLif/kZ;ksa dk HkkSxksfyd forj.k
(C) oSf'od vkfFkZd uhfr;ka
(D) mRikn ekax ij tyok;q dk izHkko

73. foi.ku Hkwxksy ds v/;;u esa fuEufyf[kr esa
ls dkSu&ls u;s {ks=ksa dks 'kkfey fd;k x;k
gS\
(A) fMftVy ifjn`';
(B) ikjEifjd O;kikj ekxZ
(C) eSuqvy MsVk laxzg
(D) LFkkuh; esys vkSj cktkj

74. fMftVy ;qx esa foi.ku Hkwxksy ds fodkl ds lkFk
dkSu&lh vo/kkj.kk lcls vf/kd tqM+h gq;h
gS\
(A) cktkj lar̀fIr
(B) HkkSXkksfyd lwpuk iz.kkyh
(C) cM+s iSekus ij mRiknu
(D) ekudhdj.k

75. dkSu&lk n`f"Vdks.k foi.ku xfrfof/k;ksa ij
LFkku ds izHkko dk v/;;u djrk gS\
(A) O;ofLFkr n`f"Vdks.k
(B) LFkkfud n`f"Vdks.k
(C) O;ogkjxr n`f"Vdks.k
(D) ek=kRed n`f"Vdks.k
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76. Market planning in marketing geography

involves assessing which of the following?

(A) Transportation networks

(B) Political boundaries

(C) Climate patterns

(D) Consumer purchasing behaviour

77. How does urban planning influence

marketing strategies in a city?

(A) By determining consumer demand

(B) By influencing the location of retail

outlets

(C) By setting product prices

(D) By controlling advertising methods

78. How does planning for agricultural infrastructure

contribute to market development?

(A) By decreasing production costs

(B) By ensuring timely transportation

and storage of products

(C) By promoting organic farming

(D) By increasing crop yield

79. What is the main concept behind Christaller's

central place theory?

(A) Minimizing the distance to the

nearest market

(B) Maximizing transportation costs

(C) Equitable distribution of markets

(D) Random distribution of markets

80. Losch's model of market location is primarily

concerned with :

(A) Profit maximization for businesses

(B) Equitable distribution of resources

(C) The geographical size of markets

(D) The political control of regions

76. foi.ku Hkwxksy esa cktkj ;kstuk esa fuEufyf[kr
esa ls fdldk vkdyu djuk 'kkfey gS\
(A) ifjogu usVodZ
(B) jktuhfrd lhek;sa
(C) tyok;q izfr:i
(D) miHkksDrk [kjhn O;ogkj

77. 'kgjh ;kstuk 'kgj esa foi.ku j.kuhfr;ksa dks
dSls izHkkfor djrh gS\
(A) miHkksDrk ekax fu/kkZfjr djds
(B) [kqnjk fcØh dsUnzksa ds LFkku dks izHkkfor

djds
(C) mRikn dh dhersa fu/kkZfjr djds
(D) foKkiu fof/k;ksa dks fu;af=r djds

78. —f"k cqfu;knh <kaps dh ;kstuk cktkj fodkl
esa dSls ;ksxnku djrh gS\
(A) mRiknu ykxr ?kVkdj
(B) mRiknksa dk le; ij ifjogu vkSj

HkaMkj.k dks lqfuf'pr djds
(C) tSfod [ksrh dks c<+kok nsdj
(D) Qly mRiknu c<+kdj

79. fØLVkyj ds dsUnzh; LFkku fl)kUr ds ihNs
eq[; vo/kkj.kk D;k gS\
(A) fudVre cktkj dh nwjh dks de

djuk
(B) ifjogu ykxr dks vf/kdre djuk
(C) cktkjksa dk leku forj.k
(D) cktkjksa dk ;kn`fPNd forj.k

80. ykW'k ds cktkj LFkku ekWMy dk izkFkfed
mÌs'; D;k gS\
(A) O;olk;ksa ds fy;s ykHk dks vf/kdre djuk
(B) lalk/kuksa dk leku forj.k
(C) cktkjksa dk HkkSxksfyd vkdkj
(D) {ks=ksa dk jktuhfrd fu;U=.k
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81. Which of the following is a characteristic of
international trade?

(A) Trade between countries

(B) Trade within a region

(C) Trade limited to local markets

(D) All of the above

82. Which of the following is not typically
involved in local trade?

(A) Small businesses and local farmers

(B) Multinational corporations

(C) Neighborhood markets

(D) Local artisans

83. Which ancient civilization is known for
establishing extensive trade networks
across the mediterranean?

(A) Phoenicians (B) Aztecs

(C) Mongols (D) Incas

84. Which historical period saw the rise of
European colonialism that significantly
impacted global trade?

(A) 15th to 18th centuries

(B) 8th to 10th centuries

(C) 19th to 20th centuries

(D) 5th to 7th centuries

85. How does political stability affect trade
development in a country?

(A) By discouraging foreign investments

(B) By providing a secure environment
for business operations

(C) By increasing trade barriers

(D) By causing frequent market
disruptions

86. Which factor is crucial for facil itating
international trade?

(A) Strong diplomatic relations

(B) Cultural isolation

(C) Language barriers

(D) Limited infrastructure

81. fuEufyf[kr esa ls vUrjkZ"Vªh; O;kikj dh
dkSu&lh fo'ks"krk  gS\
(A) ns'kksa ds chp O;kikj
(B) ,d {ks= ds Hkhrj O;kikj djuk
(C) LFkkuh; cktkjksa rd lhfer O;kikj
(D) mijksDr lHkh

82. fuEufyf[kr esa ls dkSu&lk lkekU;r% LFkkuh;
O;kikj esa 'kkfey ugha gksrk gS\
(A) NksVs O;olk; vkSj LFkkuh; fdlku
(B) cgqjk"Vªh; fuxe
(C) iM+ksl ds cktkj
(D) LFkkuh; dkjhxj

83. dkSu&lh izkphu lH;rk Hkwe/; lkxj ds ikj
O;kid O;kikj usVodZ LFkkfir djus ds fy;s
tkuh tkrh gS\
(A) fQ+fuf'k;u (B) ,TVsd
(C) eaxksy (D) badk

84. dkSu&ls ,sfrgkfld dky us ;wjk sih;
vkSifuosf'kdrk ds mn; dks ns[kk ftlus oSf'od
O;kikj dks egRoiw.kZ :i ls izHkkfor fd;k\
(A) 15oha ls 18oha 'krkCnh
(B) 8oha ls 10oha 'krkCnh
(C) 19oha ls 20oha 'krkCnh
(D) 5oha ls 7oha 'krkCnh

85. jktuhfrd fLFkjrk fdlh ns'k esa O;kikj ds
fodkl dks dSls izHkkfor djrh gS\
(A) fons'kh fuos'k dks grksRlkfgr djds
(B) O;kikj lapkyu ds fy;s ,d lqjf{kr

okrkoj.k iznku djds
(C) O;kikj ck/kkvksa dks c<+kdj
(D) cktkj esa fujUrj O;o/kku mRiUu

djds
86. vUrjkZ"Vªh; O;kikj dks lqfo/kktud cukus ds

fy;s dkSu&lk dkjd egRoiw.kZ gS\
(A) etcwr jktuf;d lEcU/k
(B) lkaL—frd vyxko
(C) Hkk"kk ck/kk;sa
(D) lhfer cqfu;knh <kapk
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87. What is a key objective of the
WTO?
(A) To manage domestic market prices
(B) To increase tariffs and import taxes

globally
(C) To promote trade within a single

regions
(D) To reduce trade barriers between

member countries
88. Which of the following is a significant

criticism of the WTO?
(A) It favours developed countries over

developing ones
(B) It eliminates all trade tariffs
(C) It operates only in Europe
(D) It focuses solely on environmental

issues
89. How does SAFTA aim to reduce barriers

among member countries?
(A) By increasing import duties
(B) By creating new trade barriers
(C) By lowering tariffs and removing

quotas on goods
(D) By restricting cross-border trade

90. Which agreement replaced NAFTA in 2020?
(A) USMCA (United States-Mexico-

Canada Agreement)
(B) TPP (Trans-Pacific Partnership)
(C) CETA (Comprehensive Economic

and Trade Agreement)
(D) None of the above

91. The significance of marketing geography lies
in its ability to:
(A) Create uniform pricing strategies

worldwide
(B) Identify market potential in various

regions
(C) Reduce the need for market

research
(D) Simplify international trade

87. MCY;w-Vh-vks- dk ,d izeq[k mÌs'; D;k
gS\
(A) ?kjsyw cktkj dh dherksa dks izcaf/kr djuk
(B) oSf'od Lrj ij 'kqYd vkSj vk;kr

djksa dks c<+kuk
(C) ,dy {ks= ds Hkhrj O;kikj dks c<+kok

nsuk
(D) lnL; ns'kksa ds chp O;kikj ck/kkvksa

dks de djuk
88. MCY;w-Vh-vks- dh fuEufyf[kr esa ls dkSu&lh

,d egRoiw.kZ vkykspuk gS\
(A) ;g fodflr ns'kksa dks fodkl'khy

ns'kksa ij izkFkfedrk nsrk gS
(B) ;g lHkh O;kikj 'kqYd lekIr dj nsrk gS
(C) ;g dsoy ;wjksi esa dke djrk gS
(D) ;g dsoy i;kZoj.kh; eqÌksa ij /;ku

dsfUnzr djrk gS
89. lk¶Vk ds lnL; ns'kksa ds chp O;kikj ck/kkvksa

dks dSls de djus dk y{; j[krk gS\
(A) vk;kr 'kqYd c<+kdj
(B) u;s O;kikj ck/kkvksa dk fuekZ.k djds
(C) 'kqYd dks de djds vkSj oLrqvksa ij

dksVk gVkdj
(D) lhek ij O;kikj dks izfrcaf/kr djds

90. fdl le>kSrs us 2020 esa uk¶Vk dh txg yh\
(A) ;w-,l-,e-lh-,- ¼la;qDr jkT;

vesfjdk&eSfDldks&dukMk le>kSrk½
(B) Vh-ih-ih- ¼Vªkal&iSflfQd lk>snkjh½
(C) lh-bZ-Vh-,- ¼lexz vkfFkZd vkSj O;kikj

le>kSrk½
(D) mijksDr esa ls dksbZ ugha

91. foi.ku Hkwxksy dk egRo blds bl {kerk esa
fufgr gS fd og %
(A) fo'o esa ,dleku ewY; fu/kkZj.k

j.kuhfr;k¡ cukuk
(B) fofHkUu {ks=ksa esa cktkj dh {kerk dh

igpku djuk
(C) cktkj vuqla/kku dh vko';drk dks

de djuk
(D) vUrjkZ"Vªh; O;kikj dks ljy cukuk
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92. How does marketing geography influence
product distribution?

(A) By determining optimal locations
for warehouses and stores

(B) By centralizing all distribution
channels

(C) By limiting product availability to
urban areas

(D) By standardizing shipping methods
globally

93. What role did technological advancements
play in the growth of marketing geography?

(A) Limited the scope of geographic
analysis

(B) Expanded the ability to track and
analyze consumer behaviour
across regions

(C) Reduced the need for geographic
studies

(D) Focused solely on rural
markets

94. The development of marketing geography
has led to a better understanding of which
of the following?

(A) The relationship between consumer
behaviour and location

(B) The importance of local traditions
in product marketing

(C) The impact of global economic
policies on regional markets

(D) All of the above

95. Which approach focuses on the physical

and human geography influencing marketing

decisions?

(A) Behavioural approach

(B) Regional approach

(C) Spatial approach

(D) Systematic approach

92. foi.ku Hkwxksy mRikn forj.k dks dSls izHkkfor
djrk gS\
(A) xksnkeksa vkSj nqdkuksa ds fy;s b"Vre

LFkku fu/kkZfjr djds
(B) lHkh forj.k pSuyksa dk dsUnzhdj.k

djds
(C) mRikn dh miyC/krk dks 'kgjh {ks=ksa

rd lhfer djds
(D) oSf'od Lrj ij f'kfiax fof/k;ksa dks

ekudh—r djds
93. foi.ku Hkwxksy ds fodkl esa rduhdh izxfr us

D;k Hkwfedk fuHkkbZ%
(A) HkkSxksfyd fo'ys"k.k ds nk;js dks lhfer

dj fn;k
(B) {ks=ksa esa miHkksDrk O;ogkj dks VªSd

vkSj fo'ys"k.k djus dh {kerk dk
foLrkj fd;k

(C) HkkSxksfyd v/;;u dh vko';drk
dks de dj fn;k

(D) dsoy xzkeh.k cktkjksa ij /;ku dsfUnzr
fd;k

94. foi.ku Hkwxksy ds fodkl us fuEufyf[kr esa ls
fdlds ckjs esa csgrj le> dks tUe
fn;k\
(A) miHkksDrk O;ogkj vkSj LFkku ds chp

lEcU/k
(B) mRikn foi.ku esa LFkkuh; ijEijkvksa

dk egRo
(C) {ks=h; cktkjksa ij oSf'od vkfFkZd

uhfr;ksa dk izHkko
(D) mijksDr lHkh

95. dkSu&lk n`f"Vdks.k foi.ku fu.kZ;ksa dks izHkkfor
djus okys HkkSfrd vkSj ekuo Hkwxksy ij
dsfUnzr gksrk gS\
(A) O;ogkjxr n`f"Vdks.k
(B) {ks=h; n`f"Vdks.k
(C) LFkkfud n`f"Vdks.k
(D) O;ofLFkr n`f"Vdks.k
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96. What is the primary goal of applying
planning in marketing geography?
(A) To maximize production
(B) To optimize the allocation of

resources and market access
(C) To minimize transportation costs
(D) To increase market competition

97. How does planning influence the integration
of agriculture into the global market?
(A) By developing export-oriented crop

strategies
(B) By increasing the use of local seeds
(C) By promoting traditional farming

practices
(D) By limiting the use of fertilizers

98. In a market hierarchy, what characterizes a
central place?
(A) A market that serves as a regional

hub
(B) A market that only sells luxury

goods
(C) A market with the most consumer

traffic
(D) A market located in a rural area

99. What is the primary purpose of international
trade?
(A) To exchange goods and services

between countries
(B) To restrict the movement of goods

across borders
(C) To encourage domestic production only
(D) To eliminate competition

100. Which of the following best defines Indian
agricultural marketing?
(A) To import of agricultural machinery
(B) To creation of urban markets for

non-agricultural goods
(C) The promotion of industrial goods

in rural areas
(D) The process of moving agricultural

products from farm to consumer

96. foi.ku Hkwxksy esa ;kstuk ykxw djus dk eq[;
mÌs'; D;k gS\
(A) mRiknu dks vf/kdre djuk
(B) lalk/kuksa vkSj cktkj igqap dj

vuqdwyu djuk
(C) ifjogu ykxr dks de djuk
(D) cktkj izfrLi/kkZ c<+kuk

97. ;kstuk —f"k dks oSf'od cktkj esa ,dh—r
djus dks dSls izHkkfor djrh gS\
(A) fu;kZr mUeq[k Qly j.kuhfr;ksa dks

fodflr djds
(B) LFkkuh; chtksa ds mi;ksx dks c<+kdj
(C) ikjEifjd —f"k i)fr;ksa dks c<+kok

nsdj
(D) moZjdksa ds mi;ksx dks lhfer djds

98. foi.ku inkuqØe esa dsUnzh; LFkku dh D;k
fo'ks"krk gS\
(A) ,d cktkj tks {ks=h; dsUnz ds :i esa

dk;Z djrk gS
(B) ,d cktkj tks dsoy foykflrk dh

oLrq;sa csprk gS
(C) ,d cktkj ftlesa lcls vf/kd

miHkksDrk ;krk;kr gksrk gS
(D) xzkeh.k {ks= esa fLFkr ,d cktkj

99. vUrjkZ"Vªh; O;kikj dk eq[; mÌs'; D;k
gS\
(A) ns'kksa ds chp oLrqvksa vkSj lsokvksa dk

vknku&iznku djuk
(B) lhekvksa ds ikj oLrqvksa dh vkoktkgh

dks izfrcaf/kr djuk
(C) dsoy ?kjsyw mRiknu dks c<+kok nsuk
(D) izfrLi/kkZ dks lekIr djuk

100. fuEufyf[kr esa ls dkSu Hkkjrh; —f"k foi.ku dks
lcls vPNh rjg ifjHkkf"kr djrk gS\
(A) —f"k e'khujh dk vk;kr
(B) xSj&—f"k oLrqvksa ds fy;s 'kgjh cktkjksa

dk fuekZ.k
(C) xzkeh.k {ks=ksa esa vkS|ksfxd oLrqvksa dk

izpkj
(D) —f"k mRiknksa dks [ksr ls miHkksDrk

rd igq¡pkus dh izfØ;k
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Rough Work @ jQ dk;Z



Example :

Question :

Q.1

Q.2

Q.3

5. Each question carries equal marks.
Marks will be awarded according to the
number of correct answers you have.

6. All answers are to be given on OMR
Answer Sheet only. Answers given
anywhere other than the place specified
in the answer sheet will not be
considered valid.

7. Before writing anything on the OMR
Answer Sheet, all the instructions given
in it should be read carefully.

8. After the completion of the examination,
candidates should leave the examination
hall only after providing their OMR
Answer Sheet to the invigi lator.
Candidate can carry their Question
Booklet.

9. There will be no negative marking.

10. Rough work, if any, should be done on
the blank pages provided for the purpose
in the booklet.

11. To bring and use of log-book, calculator,
pager & cellular phone in examination
hall is prohibited.

12. In case of any difference found in English
and Hindi version of the question, the
English version of the question will be
held authentic.

Impt. On opening the question booklet,
first check that all the pages of the question
booklet are printed properly. If there is any
discrepancy in the question Booklet, then
after showing it to the invigilator, get another
question Booklet of the same series.

mnkgj.k %

iz'u %

iz'u 1

iz'u 2

iz'u 3

5. izR;sd iz'u ds vad leku gSaA vkids ftrus mÙkj
lgh gksaxs] mUgha ds vuqlkj vad iznku fd;s tk;saxsA

6. lHkh mÙkj dsoy vks0,e0vkj0 mÙkj&i=d
(OMR Answer Sheet) ij gh fn;s tkus gSaA
mÙkj&i=d esa fu/kkZfjr LFkku ds vykok vU;=
dgha ij fn;k x;k mÙkj ekU; ugha gksxkA

7. vks0,e0vkj0 mÙkj&i=d (OMR Answer

Sheet) ij dqN Hkh fy[kus ls iwoZ mlesa fn;s x;s
lHkh vuqns'kksa dks lko/kkuhiwoZd i<+ fy;k tk;sA

8. ijh{kk lekfIr ds mijkUr ijh{kkFkhZ d{k fujh{kd

dks viuh OMR Answer Sheet miyC/k djkus

ds ckn gh ijh{kk d{k ls izLFkku djsaA ijh{kkFkhZ

vius lkFk iz'u&iqfLrdk ys tk ldrs gSaA

9. fuxsfVo ekfdZax ugha gSA

10. dksbZ Hkh jQ dk;Z] iz'u&iqfLrdk esa] jQ&dk;Z ds
fy, fn, [kkyh ist ij gh fd;k tkuk pkfg,A

11. ijh{kk&d{k esa ykWx&cqd] dSYdqysVj] istj rFkk lsY;qyj
Qksu ys tkuk rFkk mldk mi;ksx djuk oftZr gSA

12. iz'u ds fgUnh ,oa vaxzsth :ikUrj.k esa fHkUurk gksus

dh n'kk esa iz'u dk vaxzsth :ikUrj.k gh ekU;

gksxkA
egRoiw.kZ% iz'uiqfLrdk [kksyus ij izFker% tk¡p dj
ns[k ysa fd iz'uiqfLrdk ds lHkh i`"B HkyhHkk¡fr Nis
gq, gS aA ;fn iz'uiq fLrdk es a dk sbZ deh gk s ] rk s
d{kfujh{kd dk s fn[kkdj mlh fljht dh nwljh
iz'uiqfLrdk izkIr dj ysaA
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A C D
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