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“Marketing is a social and
managerial ~ process  whereby
individuals and groups obtain what
they need and want through
creating and exchanging products

b

and value with others.” who said
this?

(A) Philip B. Crosby

(B) Philip Kotler

(C) Peter Drucker

(D) Joseph M. Juran
Find the odd one out.

(A) Political Dimensions
(B) social Dimensions
(C) Cultural Dimensions

(D) Technological Dimensions

The four P’ s of marketing mix is
not:

(A) Product

(B) Price

(C) Place

(D) Package

Four P’ s of marketing mix is
given by:

(A) E. Jerome McCarthy

(B) Philip Kotler

(C) Koichi Shimizu

(D) Booms and Bitner

Seven P’ s of marketing mix is
given by:

(A) E Jerome McCarthy

(B) Philip Kotler

(C) Koichi Shimizu

(D) Booms and Bitner

"fqquE U IS IR Teud Ufshar
 foraar grr fedal iR Wl @ a8
U BT § O S d1ey SR Sl B
RIS ST A | S 0 I B | T
MY T4 & ARIH | UG eI
g T8 e e ?

(A) Thfera dio il

(B) fhfe dleer

(C) Urex gaav

(D) SI% THO SR

fayq @7 yar eIy |

(A) oIS 3mam

(B) I 3MaTH

(C) weepfid Smam

(D) oDl 3MAH

DT e & IR P ol &

(A) J@R

(B) @MHd

(C) e

(D) Uow

fauoe fsor & IR P fhEe gR1 QU
T E?

(A) 30 SR Hareff

(B) fhfe dleer

(C) ®ig fifirg

(D) 3R faew

e fd @ 9id P feas gr feu
T &

(A) 30 SR Hareff

(B) fhfe dleer

(C) @iz Rifrg
(D) T 3R fdeR
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A serial consisting of one or a few
pages in print, electronic or any
other form, containing recent
information which is of interest to
a particular group of users is
known as:

(A) House Journal

(B) Technical Digests

(C) Newsletters

(D) Magazines

Categories of house journal is:

(A) Internal House Journal

(B) External House Journal

(C) Both

(D) None of the above

The people in industry require
information on new products,
machinery, manufacturing
processes, management
techniques, etc. to keep themselves
abrast of the latest development as
well as to solve technical problems
associated with running and
management of an industrial
enterprise is known as:

(A) Technical Digests

(B) Trade literature

(C) Manufactures’ Catalogues
(D) Trade Bulletins

e gRaRe S e, seideifRe o
frell o1 U # TH A1 HB TS B
R g @ 9HeN B € o
SN @ Uh Uy 9 & for
SYPR Bl 8, & Y H AT Ol & -
(A) BRI A

(B) T@d! SISoRS

(C) V¥R

(D) Ui

ERY e @I SIfrf g

(A) 3MARE TRH T

(B) &I TS el

(C) <M

(D) T4 A ®g 1 Tl

SEN H ANl Bl AU SR, wE,
femor ufdharen, geem daal onfe &
IR H BRI P AahAT B B
afs 9 & B TaeA fem @
TR U6 3ENfId SeM & FdTem
AR g H eI AhID] AR Bl
g PR TS |

(A) THID! SSORS

(B) MR T

(C) dedlT T §

(D) SUR Feifed
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9.  Find the odd one out: 9.  fdYH & YaT oIV :

(A) People (A) @t
(B) Process (B) Wfshar
(C) Performance (©) yed
(D) Physical Evidence (D) s e
10.  Techman is published by: 10.  CHAT e RT UHIRI fHam ST &7
(A) LN.S.D.O.C. (A) TSOT0THOLI03MORN0
(B) SENDOC (B) i@
(C) DESIDOC C) e
(D) NASCAIR (D) FREwR
11.  Full from of TERL: 1. TERI @I 0 %0 :
(A) Tata Energy Review Institute (A) <l ool R gReeye
(B) Tata Environment Research (B) @I TgTqRoT S TR
institute (C) <TeT wfaRoT e ERer
(C) Tata Environment Review (D) eI i Red m
Institute
(D) Tata Energy Research
Institute
12.  Issue of BHEL Journal: 12. 9l S BT 0
(A) Monthly (A) WM @
(B) Bimonthly (B) fgmRi®
(C) Quarterly (©) PCIIREY
(D) Yearly (D) e
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13. A serial publication issued by an 13. v 3fefie, aftifgs, ddwe war
industrial, commercial, public I 3 R B GISH gRT WAl Bl
service or a similarorganisation to 3G YT iR SRUUE @ 4N ¥
inform the public of its ?If%lﬁ T RU TN BTN @
perfo.rme.mce. and style of o S T 3 B 3 T S S
functioning is known as:

(A) Newsletter (A) AR G

(B) Trade Literature (B) @R We

(C) Technical Digests (C) il SIguie

(D) House Journal (D) =9 B

14. A Products are prepared by 14.  fof = =dt 9§ W%TFWIC‘?E UHA DI T
selecting, acquiring, evaluating, AR BT T, SRR, i,
analyzing, synthesizing, e e W SR 8l
restructuring, packaging  and _
repackaging information gathered 3t YRl X% TH SR TR for
carefully from various sources is ST &, forY el el &
known as: (A) eI 3AR
(A) Data product (B) @ IR
(B) Information product
(C) Knowledge product (©) = S _

(D) None of the above (D) g ¥ Pl ol T

15.  The marketing concepts in Library 15, Jidred Tqr # fauue sraeRomer #
Service include: el &

(A) AnalySls’_ . (A) fawersv, A, R, fga
planning,implementation, _ _
control (B) fawelyor, IIoMT, wewul, fRimom

(B) Analysis, planning, storage, (C) M, fqTeiuwl, HERY, G
control (D) oI, faveryor, oMM, o

(C) Modification, analysis,
storage, implementation

(D) Planning, analysis,
modification, control
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16.  Current awareness bulletin is: 16. 9o SITdl goﬂ%d g
(A) Marketing strategy (A) fauur YorAifer
(B) Information products (B) T SIS
(C) Knowledge products (C) =M SdIq
(D) None of the above (D) T W BIg Al T
17. SWOT analysis was developed by: 17.  SWOT fazemor grr fasfa fear mm
(A) Mc Colvin o :
(B) Albert Humphrey (A) H% Pifedd
(C) Harild Koontz (B) 3Tede ERp
(D) Henry Gantt (C) MRoe W
(D) &N g
18.  Full form of CPM is: 18.  CPM &I QU &0 @ :
(A) Critical Path Method (A) TR 9o fafer
(B) Commercial Product Method (B) aiftiicaed Sadre fafgr
(C) Customer Price Method (C) WEH U o
(D) Current Price Method (D) LG 7 ey
19.  Six sigma is invemted by: 19. R R fows gnr Mol fear
(A) Idea ST © ?
(B) Airtel (A) fHER
(C) Motorola (B) WA
(D) Vodafone © HICRIeT
(D) dSHA
20. In which year Six sigma was 20. Ry R fog of foefia fear mn
developed: o :
(A) 1951 (A) 1951
(B) 1961 (B) 1961
(C) 1971 (C) 1971
(D) 1981 (D) 1981
Series-A M.Lib - ML-103/ 517 Page - 7



21.  PERT was developed by: 21. PERT fo9a gr1 fasfid fear mm
(A) The Navy Special Project or?
Office (A) SR Ry aRaTST Brter
(B) Bonz Allen Hamelton (B) 9 VoM g¥eeH
(C) Both (A) and (B) ©) ( A)(’:ﬁ'\’ (B) M
(D) None of the above (D) T ¥ B A e
22. SWOT stands for: 22.  SWOT @ 3 & :
(A) Strength, Weakness, (A) THd, FHUR], AT, Ga]
Opportunity, threat (B) I, €, 3R, ATIR
(B) Stock, Wealth, Opportunity, (©) FAA, TR, T
Trade (D) UMIfd, HHINI, R, T
(C) Strength, Weakness, Order,
Threat
(D) Strategy, Weakness,
Opportunity, threat
23.  CPM was developed by: 23.  CPM foua gri fasfia foar mar eor?
(A) Newman and Sumer (A) :elﬁ:[ 3R qiﬁr\:
(B) Morgan R. Walker and James (B) A R0 TR iR o S0 el
E. Kelley | (C) PR A W
(C) Luther and Gullick D) s N
(D) John McDonald
24.  Cs in marketing are: 24, WBHRTH4CsE :
(A) Customer, Credibility, Cost, (A) TES, favaaHigdT, o, B
Coverage (B) Tl T AT, Bavs
(B) Content, Creation, Cost, ©) AR Reawar, ae,
Coverage o D) —— e, ST, e
(C) Content, Credibility, Cost,
Creation
(D) Content, Credibility, Cost,
Coverage
Series-A M.Lib - ML-103/ 517 Page - 8



25. How many types of utility that 25. fqUue IEdI & Toxal AR @Rl &
marketers can satisfy customers’ fPay yeR @7 SUAar o W N
needs and wants? Y7
(A) Four |
(B) Five (A) =R
(C) Six (B) U
(D) Seven C) @

(D) «rd
26. SWOT is a: 26. SWOTTU® @
(A) Strategic planning tool (A) WIS TS TR
li 1
(B) Quality too (B) TUTaa SYGRT
(C) Organisation tool _
(D) Quantity tool ©
(D) HMET IUDRU
27.  The aim of SWOT analysis is: 27.  SWOT faelyor &l Se¥d ® :
(A) To develop strategies to deal (A) T Radqi 9 fues & forw
ith the external ch
with the external changes YRR
(B) To develop strategies to deal _ _
. . (B) offaR® IRaa+l & fued & fow
with the internal changes
(C) To develop strategies to deal ORI fadRia o
with  the  management (C) Waed gRaa+l 9 fued & forg
changes RO R @
D) None of the above : :
) (D) T Y P A

28.  Segmentation is associated with: 28.  faqro forea e VST g3l g7
(A) Classification (A) qefteeor
(B) Cataloguing

: : (B) s
(C) Circulation
(D) Information Marketing (©) R
(D) g fauom
Series-A M.Lib - ML-103/ 517 Page - 9



29. Who said the demand and supply  29. f&hdEi @ A 3R BHTCLFC‘T o1 g
theory of books? frert e ot ?
(A) Melville Dewey (A) Heffdel Sd1
(B) Dr. S.R. Ranganathan (B) Sf0 TH. 31RO FTHRM
(C) Mc Colvin (C) ¥F Pifedd
(D) Sayers (D) JTd
30.  Another term of PERT is: 30.  PERT &I Q&I Ug g
(A) C.P.M. (A) HlodlogHo
(B) POSDCORB (B) URSH
(C) M.B.O. (C) THOS03M0
(D) HRM. (D) HAMa AR fdar w3
31. A skillful method of providing 31. WTGHoG & @ gayaRed & &
means mechanism and structural fory ™M &3 QIR AaHd dd UeH
elements to streamline B DI T HIel fafdy fb wy H S
organizational work is known as: ST 8
(A) Strategic planning (A) O RIER]
(B) Role analysis (B) Jj‘ffl'cﬂ fargergor
(C) Work culture (©) o W%
(D) Autonomous planning (D) WHET AT
32.  PERT is a technique for: 32. PERT &9 fofv te qaiie © ?
(A) Collection of data (A) ST B G-I
(B) Job analysis (B) &1 faveryor
(C) System analysis (C) TvTTel faveryor
(D) Job Description (D) G BT Ao
33. Transforming information into a  33. GWH®N & 3IeId THSM I, U
more understandable. readable and IR et Eﬂﬁﬁ ¥ qeo SN T
acceptable  presentation and SRER SR e e
putting it into more usable forms is _
known as: (A) KEIcl
(A) Packaging (B) RUBT
(B) Repackaging (C) T
C) Both : :
ED% None of the above ®) 4 7R A
Series-A M.Lib - ML-103/ 517 Page - 10



34.  Which one is not E-marketing 34. N AT S—HbfeT qITHRT Tei & ?

Classification? ~ ~ <o

(A) Business to Business E- (A) T4UITRT ¢ TauT T &

Marketing (B) I T YR §—HBICHT

(B) Business to Consumer E- ' ' :
Marketing (C) ST ¥ ST §—HTdhIeT

(C) Consumer to Consumer E- (D) W GeLl
Marketing

(D) All of the above

35.  7°C was developed by: 35.  7°C gRI faafia famm o

(A) R Rayport and Jawosky (A) THO OIS iR S

(B) F.W. Taylor (B) TH0 S0 TR

(C) H. E. Bliss (C) Qﬂo go %C’R:[

(D) Henri Fayol (D) =T BT

36. 7°C was developed in which year: 36.  7°C {9 a9 fawRua fdar mar o

(A) 1999 (A) 1999

(D) 2005 (D) 2005

37.  7°Cis defined as: 37. 7°C @ & w9 H g fvar T g

(A) Context, Content, : 5
Community, Customisation, (A) T, A UL N TS
Communication, Contact, IR, HUd, oy
Commerce :

(B) Context, Content, (B) wT, @wl, XTgard, g,
Community, Customisation, IR HIEF. 1oy
Communication, Connection, _ ' '

Commerce (C) UG, WHHl, WY&E, e,

(C) Context, Content, R bl i
Community, Customisation, _ ' ' _
Communication’ Connection, (D) W, |, ﬁﬁ%ﬂ, Y], 9T,
Commerce \ R

(D) Context, Content, ' M
Convenience, Clarity,

Communication, Connection.
Commerce
Series-A M.Lib - ML-103/ 517 Page - 11



38.  Six Sigma was introduced by: 38. Ry Ry fede g™ uw fear
(A) Joseph M Juran o7?
(B) John Thompson (A) SI® THO SR
(C) Bill Smith and Mickel Larry (B) I AT
(D) Bill smith and Mikel Harry (C) f3a Reer iR foa o
(D) f3a1 R\ ok a2
39. In which year six sigma was 39. Ry R @ fow af U e
introduced: Ik
(A) 1976 (A) 1976
(B) 1986 (B) 1986
(C) 1988 (C) 1988
(D) 1989 (D) 1989
40.  Find the correct sequence: 40. ! IIHA TNl
(A) Analyze, Control, Define, (A) fagemyor @R, FREeT &Y, gRdfta
Measure, Improve N, Y, TR
(B) Define, Measure, Analyze, (B) uRHIfYd N, AN, favewer @,
Improve, Control ﬁﬁﬁ, [EREMEGN
(C) Measure, Define, Improve, (C) #m, uRWIa v, ﬁﬁﬁ, ERER
Control, Analyze Y, fagelor &Y
(D) Define, Improve, Measure, (D) uRAMid o, YR, A1, fazeror
Analyze, Control @, g &
41.  Find the Correct statement: 41. 9 B @M
(A) When production costs goes (A) T4 JARH AN 9l g, dl
up, Supply goes down HTijc‘f ¥ 2 Ol ©
(B) When production costs goes (B) Y9 IATGT oI Td DA Bl g, dl
down, Supply goes up HTEFC‘T 9% Wl ©
(C) Both correct (C) TFi w
(D) Both incorrect (D) @I Terd
Series-A M.Lib - ML-103/ 517 Page - 12



42.  When was PERT developed? 42.  PERT &9 faofaa fdr o ?
(A) 1938 (A) 1938
(B) 1948 (B) 1948
(C) 1958 (C) 1958
(D) 1968
(D) 1968
43.  C.P.M. was developed in the year? ~ 43.  iodlogH0 o1 faer e ay garm o ?
(A) 1957 (A) 1957
(B) 1967 (B) 1958
(C) 1958 (©) 1967
(D) 1968
(D) 1968
44. G.O.C. helps libraries in  44. S03M00 Wﬂ?ﬁ @l feiRa o A
determining? o el & P
(A) Fc.)r?ign exchange 1jates A) e Ry
(B) Giving agents details .
(C) Foreign Agencies (B) Gfet 1 R <
(D) None of these © fereefy goifer
(D) T ¥ PIE Tl
45.  Which of the following activities  45. fy=foRad # ¥ &9 A wfafafy fagom
is the activity of marketing? 7 TRIRE 2
(A) Selling. (A) Yol
(B) Promotion
(C) Price (B) Rk
(D) None of these (C) @r
(D) T ¥ PIE Tl
46.  Which of the following is the 46. f=foRad § q oH W cad THd
network technique? 2 7?
(A) C.PM. (A) o dlo THO
(B) P.ER.T. (B) o 30 3mo <o
(C) M.B.O. (C) THo dio o
(D) None of these (D) = ¥ P e
Series-A M.Lib - ML-103/ 517 Page - 13



47. Information as a commodity is 47.  Td IH T w9 H @ o faeryar
characterized by which of the f=feRad 5 9 forg fa9war & 2l &
following attributes: (A) et el s
(A) Public good concept ®)

(B) Indivisibility o

(C) IR
(C) Non-depletability

D) IWEd J4I
(D) All the above )

48.  Outreach means ? 48. AT BT HIA ... ?
(A) Marketing (A) fagoe
(B) Advertising B) s
(C) Reaching out to the users Cx :

(C) SYINTHARI dh Ygdl
(D) None of the above _ _
(D) TTH A ®Ig 1 Tl

49. Task and bonus system are 49. TR® IR 99 Rreg fds gRI
developed by? fqepRYd febam T 8
(A) Henry Fayol (A) 79 vl
(B) Newman and Sumer

(B) = 3R TR
(C) Phillip Kotler

(C) fifera dreer
(D) Henry Gantt

(D) &G

50. C.P.M. is developed by: 50. C.P.M fhve gR faaRia fdar mar 27
(A) DU Point Company (A) gﬁ'q\ Qge HH
(B) Aircraft Corporation B) fmr fm
(C) LILM.

(C) 3ME0ATLOTHO
(D) LB.M.
(D) 3Mg0d10TH0
Series-A M.Lib - ML-103/ 517 Page - 14



51.  GOC Stands for:
(A) General Offices Committee
(B) German Offices Committee
(C) Good Offices Committee
(D) Good Office Conduct

documents  are
divided
categories such as:
(A) Published and unpublished
(B) Parliamentary  and

52. Governments

generally intotwo

non-
parliamentary
(C) Conventional and  neo-
conventional
(D) Primary and secondary
53.  Conversion rates create problems
while buying:
(A) Government documents
(B) Foreign periodicals
(C) Conference proceedings

(D) Reference collection

54.  Which

conversion

decide

of foreign

institutions

rates
currencies and discount applicable
while

to Indian Libraries

purchasing books and periodicals?

51.

52.

53.

54.

GOC T 79 ¢

(A) MR BRIt affd
(B) T ®rerd waffd
(C) BT FHTd AfAfd
(D) 3R HAerd AR
WRER! SISl Bl AR W & SR
# foifora feram e B, o
(A) YHIT 3R STBIRIT
(B) WHdY iR IR-AH
(C) URURG R Ta-IRURS
(D) W@ 3R wrAfid

A T

(A) IR T

(B) fa<el <

(C) \HIe @ HriaTel

(D) WeH WIE

J&Te 3R UGN Wed T B W@
TR e geRit @ ®UdR R QIR
TG Qeedl A BT @
fgiRor o € °

(4) NLC (A) TH03ITS0%70
(B) GILA (B) e
(C) ILA (C) =efl
(D) G.O.C. (D) i3m0z
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55.  Procurement of foreign periodicals 55.  faceh ufoRt @ N g dewdr
are  done  through  Direct D HATH 9 B oAl © QIR —
Subscription and- (A) SRR @R
(A) Personal Correspondence (B) TR
(B) Government
(C) Embassy (©) g
(D) Agency Method (D) Cor
56.  What are the reasons to Repackage 56. Il Bl AR Uh B & AT HROT
Information? 27
(A) To customize information to (A) STedT @ oewdl @ Rrg
®) userfneic_ls P TSR Bl JFJalerd B B foy
to ftacilitate 1ssemination, . .
organization, and for (B) HER, WS oK @ ?jﬁ%ﬂ
communication @ for

(C) To simplify (C) ¥ B & forg

(D) All the above (D) SRITd a4

57.  Which of the following is not a 57. fy=fafed § 9 o9 6 S T8
document? 27
(A) Book (A) TE®
E]z; ferio.dic.:al B) R B

nscription
(D) Machli)ne Readable Catalogue (©) Rt
(D) T Yo dear

58.  ‘Value-added services’ means: 58. A aftfa Jawt’ @ sl B
(A) Additional services (A) FfaRad wan
(B) Better value at a premium (B) Wfmm W JER 7
(C) Costlier services | ©) Jar
(D) Better value at a discount D) T ® - i
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59. A marketing survey is required 59. @ folv U fAUUE AR AARF ¢
for: (A) AT WFIT T Gl
(A) Deciding marketing strategies (B) SaUE IR T FeT
(B) Deciding product strategies ©) @ Prpfeor TR T @R
C) Deciding pricing strategies
ED; All of these ®) A
60. Marketing segmentation is useful 60. fquuE fouroe fae forw Swarf g ?
for ? (A) e fRueE
(A) Preferential marketing (B) W TR @ S B
(B) Targeting existing clients _
(C) Knowing customers’ tastes (©) e & TS B
(D) All of these (D) T
61. Market information means: 61. IR D SITHGRT FT 31 8 :
(A) Knowledge of industries (A) SEFT &1 9
(B) Knowledge of customer’s (B) UEH & w@e & S
tastes () T of T ST
(C) Knowledge of households D) B —
(D) Knowledge of peers
62.  Marketing is the art of: 62.  HIDICT fhad! Hefl € 7
(A) Buying more (A) 3 @R
(B) Paying more (B) 3ftrd CUNIR]
(C) Selling more (C) fr® ST
(D) Talking more (D) 3% a1d @ T3
63. Marketing is a: 63. HDHRT TH 3
(A) One-day effort (A) 6 e & TN
(B) Team effort (B) 3Tl 9
(C) One-man effort ©) T ST T T
(D) All the above
(D) 99 ¥ SR
Series-A M.Lib - ML-103/ 517 Page - 17



64. the word market is derived from  64. SR I oifes g I foram T 2
the Latin word: (A) AdbcH
(A) Mercatus (B) ARYET
(B) Marcet ©) T
(C) Mercatous
(D) Meartus ®) A

65. Which one is not product of  65. N &I AT FHDT DI IS TRl 7 ?
information consolidation? (A) aHier
(A) Reviews (B) et
(B) Reports ©) e
(C) Databases
(D) Book (D) Jw@

66. A report is used mostly in relation ~ 66. T®H RUE F ST HRER THHIH!
to technological topics and in faval & deg | fhar Siar & 3R 9uR
business and commerce is known 3R g § & wY ST o §
- (A) Thld! SFoRS
(A) Technical Digests
(B) State of the art ®) mﬁw
(C) Handbooks © w
(D) Trade Literature (D) MR e

67. The final report in the field of  67. WOQOWO & e ¥ qfow Rurd
ILA.S. including an Action Plan for HAGIT & forv T S IroT afed—
implementation by- (A) ATS0TPHOTAOT
(A) LF.L.A. B)

(B) ILA
(C) UNESCO (©) W
(D) UNISIST (D) e
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68.  Full form of LA.C.- 68. LA.C.%I 0 ®U-
(A) Informétior.l Analysis and (A) G Rrecraul it aivee
Consolidation
(B) Information Analysis and (B) @ EEGERICIMGEI
Communication (C) oo 3N THHT dweT
C) Institute of Analysis and
“ Consolidation ’ (D) e faetoor SR AR
(D) Institute Analysis and
Communication
69.  Which of the following is not the  69. fyfaied & ¥ &9 g YBRIT &
category of important media for foro W Mfear & 2ol T8 2 7
1nforma.t10n pa?kagmg? (A) TE T
(A) Print media .
(B) Audio-visual media (B) m—ﬁq\%}?{ LSS
(C) Electronic media ©) gelagie Hfsar
(D) Intrapersonal contacts (D) Jiddafeas dud
70. The issue of Terra Green 70. o1 9 GRASHS o7 3 2
Periodical is: (A) RS
(A) Weekly (B) W
(B) Monthly
(C) Bimonthly () femiv
(D) Quarterly I ELIINED
71.  CAMPS stand for- 71.  CAMPS @ 31 &
(A) Community Adoption (A) @z\—qﬁ T ﬂTﬂmﬁzﬁ T B
Monitoring Programme in AR B
S . ®) wt § T T T
(B) Coml.nur.nty | .AdOptIOI’l e Ay
Monitoring Policy in Schools N
(C) Commercial Advertising © ?ﬂg\_vﬁ i I fasT R
Monitoring Programme in FTH
Schools (D) ?ﬂg\_c'ﬁ H e e TE
(D) Commercial Adoption R i
Monitoring Policy in Schools
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72.  Full form of NISCAIR- 72. TR @7 QO WU
(A) National Information of (A) fogm R 3R Gkl AT B
Science Communication and T SRl
Information Resources (B) I feE 9uR 3R G Call
(B) National Institute of Science ST R
Communication and (C) TI5M AR 3R FeT e &
Information Research
RIS e
(C) National Information of R o e
Science Communication and _ _
T qRATT
Information Research
(D) National Institute of Science
Communication and
Information Resources
73.  NISCAIR came in to existence on- 73. @R ARdaw # amar —
(A) 30 August 2002 (A) 30 3TE 2002
(B) 30 September 2002 (B) 30 R¥amR 2002
(C) 20 September 2002 (C) 20 Ryar 2002
(D) 20 August 2002 (D) 20 ST 2002
74.  Science-Ki-Duniya isa periodical  74. W—Eﬁ—gﬁm fog W H el
published in which language: 2 arell uf3ar & ?
(A) English (A) I
(B) Hindi (B) f=
(C) Urdu ) Gﬁ
(D) Bengali (D) e
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75.  Distribution of products through a  75. fquvM o9 & Ud ®WR W dgd ES|
very  large  number  of T H fediferdl @ W 9 Sl @
intermediaries at each level of

fdRoT @1 FT eI I § ?
marketing channel is known as:
. e (A) TE faaRo
(A) Direct Distribution
(B) Indirect Distribution (B) Seae fam
(C) Exclusive Distribution (C) faf¥re faavo
(D) Intensity Distribution (D) dear faaror

76.  The process whereby producers 76. 98 yfhar e g1 fwiar ued Wjﬁ
organise their knowledge of & IR F T S P FaRYUT PG 2
customer groups and select for

SIotp AR o wm W B fw g 3
particular attention, those whose _ _
fora SeRd SR Aed & fF 9 o
needs and wants they are best able
to supply with their products is SRICICIEIE ﬂé ovl A W E
known as: HY H ST ST §
(A) Marketing Mix (A) fauor fsmor
(B) Market Segmentation (B) R
(C) Marketing Strategy
(C) fauvH RuHifa
(D) None of these
(D) T 9§ I TaI

77.  Which one is not the variable of ~ 77. N 9T 9MoIR oM &7 °R 781 @ 7
market segmentation? (A) AT TS
(A) Geographic Segmentation

(B) WIEPETE! faTaT
(B) Psychographic Segmentation
. . (C) %ifde favreH
(C) Physical Segmentation
(D) Price Segmentation (D) A TS
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78.  The concept of marketing for non- 78, IR—AMBRI TSl & for fauoE @
profit organizations was first TR Ugell IR PIcer 3R ofdl gRT
introduced by Kotler and Levy in foper A U1 @) TS -

hich -
which year (A) 1956
(A) 1956
(B) 1959
(B) 1959
(©) 1961 (C) 1961
(D) 1969 (D) 1969

79. Which Governing Board has set 79. f&q TafT 9 7 R vMIfds fIemd
out four strategic Directions? feriRa @ & ?

(A) LF.LA. (A) 3MEOTHOTAOT0
(B) UNESCO (B) qﬁﬁﬁ

(C) ALA (C) et

(D) ILA (D) gefl

80.  Which one is not the governing 80. @ W TAMT dle el & NP N
Board has Strategic Directions? IHifae Ay 2 7
(A) Libraries Classification (A) TR TTHROT
B) Information and Knowledge
®) 8 (B) ¥ SR FH
(C) Cultural Heritage _

: o (C) W o
(D) Capacity Building
(D) & fwT

81.  Full from of PERT is: 81. PERT 9X ®l B 2 :

(A) Program  Expert Review (A) FRiHA RS aen daie
Technique . : SN

(B) Program Evaluation Research (B) PTIPH e T ST AXIEFT
Test (C) BRIHH Wer FHier uer

(C) Program Examination (D) HrfpH oA TNeT THIH
Review Test

(D) Program Evaluation Review
Technique
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82.  Who is the father of marketing? 82. fdwM &R & oF 8 ?
(A) F. W. Taylor (A) TH0 @@10 éﬂq
(B) E.Jerome McCarthy (B) < oR el
C) Philip Kotler
© P (C) fifera dreer
(D) Koichi Shimizu
(D) Pt R
83. A marketing that helps the 83. U fAUuM Wl e @ 8k Uded &
organisation of focus its limited fou e A 99eEl R e wfed
resources for better management o N Hee ol © @R I8 fEiRd
and determines what the user AT & B SUANTEdl @ A § ek
wants and needs and then produces I e A e ae wnedl ol .
a product or service to meet those R T N —
needs is known as:
AT 8, & WU H ST O &
(A) Marketing Approach
(A) fagoe gfeam
(B) Market Analysis
(B) 9NIR &1 fageryo
(C) Market Strategy
(C) dNIR &I UM
(D) Marketing Mix
(D) fduvrE 5107
84. How many stages of product life 84. IIE iad oh & foae oRT & ?
cycle? (A)
(A) Three
(B) @R
(B) Four .
: (C) UM
(C) Five
(D) Six (D) ©E
Series-A M.Lib - ML-103/ 517 Page - 23



85.  Which of the following is the third ~ 85. fy=faifad # & @9 I S b
stage of Product life cycle? BT IR TR © ?
(A) Growth (A) Rom
(B) Introduction B) TR
(C) Decline
(D) Maturity (©) H
(D) uRueeh
86. Bryson suggested how many 86. FINH A REIE fear fb R favro™
Strategies for Market & foru fovae Yornfaar 22
Segmentation? A) o
(A) Three B) TR
(B) Four .
(C) Five © T
(D) Six (D) ©E
87.  Which of the following factors 87. f=forRad § W dH-1 BR& AT AR
affects the demands and supply? aquc‘r D gvIfad Hear g ?
(A) Income (A) 3
(B) Expectations (B) I
(C) Seasons (C) e irere!
(D) All the above (D) SRITT T4
88.  Which one of the following is not ~ 88. fy=fafad # ¥ dH-AT TSR @I
the type of needs can be identified JMATIGABI P g T8l Pl ol Ahdl
on which information may be 2 e R W AT BT HITb
evaluated? fooar ST Hdar & 7
(A) Functional Needs (A) TS MEIHAT
(B) social Needs (B) IR ST
(C) Emotional Needs (C) WD TR
(D) Cultural Needs ) IS ANERCIERICIIIY
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89.  Which of the following is not a  89. fy=faRad # ¥ B U6 YHR & WIR
type of market segmentation? favro T8l 8 °?
(A) Demographic (A) SR
(B) Psychographic (B) EEICRIIGED
(C) Geographic (C) armfors
(D) Political (D) o
90.  Issue of Indian Science Abstract. 90. WRAM IS AR &7 3 |
(A) Weekly (A) Wfed
(B) Monthly (B) WM &
(C) Fortnightly (C) UEr®
(D) Qrarterly (D) DT
91. Wealth of India is a type of: 91. Rd & & U6 YBR T & :
(A) Journal (A) U@
(B) Series (B) 9%-@3”
(C) Newsletter (C) ¥R uf3dr
(D) Report (D) MIREEG]
92.  Market segmentation is: 92. IR faTo B
(A) Division of market (A) INIR BT [qHToH
(B) Division of products (B) SRl &1 favror
(C) Division of services (C) Nawit & farer
(D) None of the above (D) SWIFd ¥ W PR S
93.  Which one is not come under the  93. ®H LA.C. STEI & 3fdd ol A
.A.C. products? 2?
(A) Directories (A) R
(B) Brochures (B) CIEIR
(C) Posters (C) UREY
(D) None of these (D) = ¥ P e
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94.  Which of the following is not a 94, fy=fciRed & & &F T TF Yo
Functions of Information @ B TR ?
Repackaging? (A) SWR T G @raRed iR
A) Syst ti d lecti v
(A) Systematic an selective - |
sorter of useful information.
B) &Ud AT AR
(B) Wide information ®) _
. (C) YNifTd SHeN & fqaver @
transmission
(C) Promote delivery of relevant gTa &
information (D) g 3 i
(D) Current information service
95.  Which one of the following is not ~ 95. fy=fofad & 94 & & 9l wees
the content management software? IR 8l & ?
(A) Joomla (A) T
(B) Drupal B) o
(C) Umbraco
(C) S5
(D) Crafty
(D) el
96.  Joomla software is? 96. S |ITIR T ?
(A) Free (A) 9w
(B) Paid (B) YT forar
(D) None of these : .
(D) T ¥ BIg el
97.  Word press was launched in which ~ 97.  J<u9 f&dg a¥ =g foar =y o ?
year? (A) 2000
(A) 2000 (B) 2001
B) 2001
®) (C) 2002
(C) 2002
(D) 2003
(D) 2003
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98.  Packaging is the process of: 98.  UafST o ufehar B
(A) Recording, A) Raife,
(B) Arranging (B) a1
(C) Presentation in some new (C) @v T Hifsan o ER?jf%f
media (D) SRIGT T
(D) All the above
99. Internal marketing means: 99.  fAR® fauv @1 oef B :
(A) Marketing to self (A) W & forg fagoe
(B) Marketing to family members (B) URIR @ Aol @ forg fauom
(C) Marketing to the staff (C) <™ Ted & forg fauor
members (D) Y9Rd § 3fe” fquuE
(D) Marketing inside India
100. Consumer Day is celebrated on: 100. IUMIG feas AR Il &
(A) 15" March (A) 15 A4
(B) 16" March (B) 16 #rd
(C) 20™ April (C) 20 3Vl
(D) 20™ March (D) 20 9
Se ek s e 3¢
Series-A M.Lib - ML-103/ 517 Page - 27



Note:

DO NOT OPEN THE QUESTION BOOKLET UNTIL ASKED TO DO SO

Examinee should enter his / her roll number, subject and Question Booklet
Series correctly in the O.M.R. sheet, the examinee will be responsible for
the error he / she has made.

This Question Booklet contains 100 questions, out of which only 75
Question are to be Answered by the examinee. Every question has 4
options and only one of them is correct. The answer which seems
correct to you, darken that option number in your Answer Booklet

(O.M.R ANSWER SHEET) completely with black or blue ball point

pen. If any examinee will mark more than one answer of a particular
question, then the first most option will be considered valid.

Every question has same marks. Every question you attempt correctly,
marks will be given according to that.

Every answer should be marked only on Answer Booklet (O.M.R
ANSWER SHEET).Answer marked anywhere else other than the

determined place will not be considered valid.
Please read all the instructions carefully before attempting anything on
Answer Booklet(O.M.R ANSWER SHEET).
After completion of examination please hand over the Answer Booklet

(OOM.R ANSWER SHEET) to the Examiner before leaving the

examination room.

There is no negative marking.

On opening the question booklet, first check that all the pages of the
question booklet are printed properly in case there is an issue please ask the

examiner to change the booklet of same series and get another one.
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