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What is the primary importance of values in

an organisation ?

(A) To increase the market price of
shares

(B) To guide behaviour and decision-
making towards a moral direction

C) To ensure all employees think
exactly aliken

D) To create a complex hierarchy of
authority

Values are best described as :

(A) Temporary feelings about a specific
situation

(B) A set of financial targets for the
quarter

C) Enduring beliefs that a specific
mode of conduct is personally or
socially preferable

D) The physical assets of a company

Which of the following is a primary source

of an individual value system ?

(A) Government policies

(B) Family and Upbringing

) Stock Market trends

D) Office infrastructure

Religious and Cultural beliefs often serve

as a source of values, because they :

(A) Provide a set of principles about
right and wrong

(B) Dictate the economic policies of a
nation

€ Focus only on rituals and
traditions

D) Are always in conflict with
professional ethics
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According to the common classification,
values that relate to desirable end-states of
existence (e.g., a comfortable life, self-
respect) are called :

(A) Instrumental values

(B) Theoretical values

(®) Terminal values

D) Economic values

A person who is primarily concerned with
practically and usefulness in all situations is
guided by which type of value ?

(A) Aesthetic value

(B) Social value
(®) Economic value
(D) Political value

In an organizational context, loyalty

means :

(A) Blindly agreeing with every
management decision

(B) Staying with the company for life
regardless of circumstances

(®) A commitment to the organization's
goals and a willingness to protect
its legitimate interests

(D) Refusing to collaborate with other
departments

Ethical behaviour in an organisation involves

actions that, are :

(A) Only profitable for the company
(B) Consistent with generally accepted
moral norms and principles
(®) Approved by the majority of

employees, regardless of impact
D) Focused solely an individual career
growth
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9. A conflict between loyalty to the organisation
and ethical behaviour can arise when :
(A) The company achieves record profits
(B) An employee is asked to follow an
unethical instruction that could
benefit the company
(®) An employee receives a job offer
from a competitor
D) New office furniture is purchased
10. Values across different cultures :
(A) Are always identical due to
globalization
(B) Can vary significantly, influencing
what is considered ethical or
appropriate behaviour in business
(®) Are only important for tourism, not
for business
D) Are exclusively determined by
climate and geography
1. A culture that values individualism (like the
USA) is likely to prioritize :
(A) Collective decision-making and
group loyalty
(B) Personal achievement, autonomy
and individual rights
(®) Maintaining "face" and social
hierarchy
D) Long-term communal goals over
short-term individual gains
12. Which of the following is an example of a
value that may be interpreted differently
across cultures ?
(A) The importance of punctually
(B) The law of gravity
(®) Mathematical equations
(D) Chemical formulas
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13. The value of "Respect for elders" is most
prominently a guiding principle in :
(A) Highly individualistic cultures
(B) Many collectivist cultures
(®) Cultures focused solely on youth
(D) All cultures to the exact same degree
14. Business ethics can be defined as the study
of :
(A) How to maximize profits by any
means necessary
(B) Proper business policies and
practices regarding potentially
controversial issues
(®) The technical aspects of
manufacturing a product
(D) How to create a monopoly in the
market
15. The fundamental nature of business ethics
is
(A) Optional and Subjective
(B) Static and Unchanging
(®) Prescriptive and Normative, setting
standards for right and wrong conduct
(D) Only concemed with legal compliance
16. A key characteristic of business ethics is
thatitis a:
(A) Simple concept with easy, universal
answers
(B) Discipline that applies moral
principles to business situations
(®) Way to guarantee immediate
financial sucess
D) Set of laws enforced by the
government
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17. Business ethics is not a separate concept,
but is applicable to :
(A) Only the top-level management
(B) All aspects of business conduct,
from strategy to daily operations
(®) Only the marketing and sales
department
D) Situations where the company is
being audited
18. One of the primary needs for business ethics
is to :
(A) Make it harder to do business
(B) Protect the interests of diverse
stakeholders (employees,
customers, society)
(®) Increase  paperwork  and
bureaucracy
D) Ensure all companies follows the
same product design
19. Ethical practices build trust with customers,
which leads to :
(A) Increased customer loyalty and a
positive brand image
(B) Higher employee turnover
(®) Decreased product quality
(D) More government regulation
20. Why is business ethics needed in a
competitive market ?
(A) To eliminate all competition
(B) To ensure a level playing field and
fair competition among businesses
(®) To allow businesses to form cartels
and fix prices
(D) To discourage new business from
entering the market
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21. An example of an ethical practice in
marketing is :
(A) Making false claims about a
product's benefits
(B) Hiding negative side-effects of a
product
(@) Providing accurate information and
transparent pricing to consumers
(D) Targeting vulnerable populations
with misleading ads
22. Infinance and accounting, an ethical practice
is :
(A) Manipulating financial records to
show higher profits
(B) Insider trading based on
confidential information
(®) Providing a clear and accurate picture
of the company's financial health
(D) Delaying payments to small
suppliers unnecessarily
23. Corporate Social Responsibility (CSR) is an
ethical practice that involves :
(A) Donating to political parties for
favours
(B) A company's commitment to
manage its social, environmental
and economic effects responsibly
(®) Maximizing shareholder wealth at
any cost
(D) Only focusing on charitable
donations for tax benefits
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24. Which of the following is a direct benefit of
ethical behaviour in the workplace ?
(A) High employee morale and a
positive organizational culture
(B) Increased fear and anxiety among
employees
€ High rate of absenteeism and
turnover
D) Lack of trust between management
and staff
25. A company that follows ethical practices is
more likely to :
(A) Attract and retain better talent
(B) Face constant lawsuits and
penalties
C) Struggle with a negative public
image
D) Have difficulty finding investors
26. The ethical principle of Universalism holds
that an action is morally correct if it :
(A) Maximizes happiness for the
greatest number of people
(B) Can be universalized wihout
contradiction and respects the
individual as an end, not merely a
means
€ Provides the most benefit to the least
advantaged members of society
D) Is consistent with the local cultural
norms
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27. Which philosopher is most closely
associated with the concept of Universalism
(Categorical Imperative) ?

(A) Jeremy Bentham
(B) John Stuart Mill
(®) Immunuel Kant
D) John Rawls

28. Utilitarianism is an ethical theory that primarily
focuses on :

(A) The inherent rights of individuals

(B) The character and virtues of the
decision-maker

(®) The consequence or outcomes of
an action

D) Adherence to pre-existing religious
doctrines
29. The core principle of Utilitarianism is to :
(A) Act only according to that maxim
whereby you can at the same time will
that it should become a universal law

(B) Seek the greatest good for the
greatest number of people

(®) Ensure a fair distribution of benefits
and burdens

(D) Follow the terms of an implicit social
agreement

30. Who are the classical proponents of
Utilitarianism ?

(A) Kant and Hegel
(B) Bentham and Mill
(®) Rawls and Nozick
D) Plato and Socrates
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31. The ethical concept of Distributive Justice  31.
is concerned with :
(A) How to,punish wrongdoers fairly
(B) The fair and equitable allocation of
resources, benefits and burdens in
a society
(®) The procedures used to make
decisions
D) Keeping promises and contracts
32. Which Philosopher is most famous for his  32.
theory of "Justice as Fairness", which includes
the difference principle ?
(A) Immanual Kant
(B) John Stuart Mill
(®) John Rawls
(D) Adam Smith
33. The "Veil of Ignorance" is a concept in  33.
Distributive Justice that requires decision-
makers to :
(A) Be completely ignorant of the facts
of the situation
(B) Make decisions without knowing
their own position in society (e.g.,
rich/poor, male/female)
(®) Ignore the advice of experts
D) Base decisions solely on historical
precedent
34. In a business context, a Social Contract ~ 34.
between a company and society implies
that :
(A) Society has no expectations from
the business
(B) The company operates only for
profit and society must accept it
(®) The company is granted the right to
exist in return for serving the
interests of society
(D) The company is free to externalize
all its costs
C010606T-A/325 (11)

el wfshamy

IR AR ST B U BTl
Eﬁ‘r—m@’r&fﬁiﬁ “g $ =g § egerr”
3 I fard & o 9sd R B,
ot oY s e B 7
(A T Fie

(B) SN T e
(€ ¥ e
0) wew foiy

“ ST T SATERT”’ fqaRends e |
T EYRET & s fog Fotaedtett

H STEFHA B B -

(A)  Reid % e § T TRE SR
&

B) TS § U @ @ R
(518, IR AT, g6y /Afed &l
s fomr ol @

(C) NS H T Bl STIEN B

O) R gl o A Udetes P
W SERT BT

YD T §, Th HI SN TS

% de U A S P A ©

ﬁ;.

A) TS B TGO G B STURT
& e

(B) T I A % oI B BN B,
AR THT T 0 WHR BT BT

(C)  HF P THNT & feal B qdl
F b god H SARTGE @
MY o i &

D) = ST |l ARl B TR

H & [T @ §

[P.T.0.]



35. The ethical value of Individual Freedom of

Choice is often limited by :

(A) The principle that one's freedom
should not infringe upon the
freedom and well-being of others

(B) The desire to maximize corporate
profits

(@) The need for absolute efficiency

D) The personal preference of the
manager

36. Professional Codes of ethics serve primarily
to:

(A) Increase the salaries of
professionals in that field

(B) Provide a set of standards and
guidelines for ethical conduct
specific to a profession

(@) Restrict entry into the profession

D) Replace the need for individual
ethical judgment

37. A professional code of ethics can enhance
public trust by :

(A) Keeping all professional practices
secret

(B) Demonstrating a commitment to
responsible and ethical conduct

(®) Allowing professionals to self-
regulate without any accountability

(D) Focusing solely on the technical
aspects of the job
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38. An engineer's professional code might  38.
require them to prioritize :
(A) The client's budget above all else
(B) Public safety, health and welfare
(®) The fastest possible project
completion
D) The aesthetic appeal of the design
over structural integrity
39. The study of "Ethical Values in different  39.
Cultures" reveals that :
(A) All cultuers share exactly the same
moral standards
(B) There are no universal moral values
whatsoever
(®) While some core values may be
shared, their interpretation and
application can vary significantly
across cultures
D) Culture has no impact on ethical
values
40. The practice of gift-giving in business is  40.
viewed as bribery in some cultures but as a
sign of respect and relationship-building in
others. This illustrates :
(A) Ethical universalism
(B) The variation of ethical norms across
cultures
(@) A violation of distributive justice
(D) The irrelevance of social contracts
C010606T-A/325 (13)
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41. Ethical Relativism is the theory that :

(A) There is one universal set of
ethical principles that applies to
all cultures

(B) Ethical standards are relative to the
particular culture or society in which
they are held

(@) All ethical decisions are relative to
the financial bottom line

D) Ethics are a matter of individual
opinion only

42. A major challenge of ethical relativism for
multinational corporations is :

(A) It makes it easy to have a single,
global ethical policy

(B) It provides a clear guide for
resolving ethical dilemmas
between home and host country
standards

(®) It can lead to the dilemma of
whether to "do as the Romans do"
even if it conflicts with home-country
values

D) It eliminates all cultural differences

43. The relationship between Culture and

Individual Ethics are can be described

as:

(A) Culture fully determines an
individual's ethics, leaving no room
for personal choice

(B) Individual ethics are formed
independently, with no influence
from culture

(®) Culture provides a foundational
influence, but individuals can reflect
on, accept or challenge those
cultural norms

(D) Culture and individual ethics are
completely unrelated concepts
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44, An individual working in a culture with 44,
widespread corrupt practices faces an
ethical dilemma because :

(A) Their individual ethics may conflict
with the accepted norms of the
business environment

(B) Corruption is always legal

(®) There is no way to resist cultural
pressure

D) Individual ethics are always
weaker than cultural norms

45, When a manager from a culture that 45,
values individual achievement works in a
culture that values group harmony, they
must :

(A) Force their own cultural values onto
the local team

(B) Ignore the local culture and
manage exactly as they did at
home

(®) Adapt their management style to be
sensitive to the local cultural
context

(D) Assume that all cultures are
fundamentally the same

46. The ethical value of "Transparency" might  46.
be prioritized differently across cultures. In
some cultures, complete openness can be
seen as :

(A) Asign of honesty and trustworthiness

(B) Naive, rude or a cause of
embarrassment and loss of face

(®) The only way to conduct business

D) A legal requirement that has no
cultural dimension
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47. A culture that emphasizes "Particularism"
(e.g., Russia, China) is one where :
(A) The same rules apply to everyone,
regardless of the situation
(B) The obligation of personal
relationships often take precedence
over abstract societal rules
(®) Rules and laws are the only basis
for ethical decisions
D) There is no concept of ethics
48. In contrast, a "Universalist" culture
(e.g., USA, Switzerland) tends to believe
that :
(A) Rules should be applied
consistently and fairly to everyone
(B) Personal connections are more
important than written contracts
(®) The context of a situation should
always determine how a rule is
applied
D) Ethics are irrelevant in business
49. In some cultures, "Whistleblowing"
(reporting a colleague's wrongdoing) is
seen as a high ethical duty. In other, it is
viewed as :
(A) An act of disloyalty and betrayal of
the group
(B) The most common and accepted
practice
(®) A legally required action with no
ethical dimension
(D) A sign of strong individual
leadership
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50. A professional working in a cross-  50.
cultural team can best demonstrate

by :

(A) Assuming their own ethical
standards are superior

(B) Facililating an open dialogue about
ethical expectations and finding
common ground based on shared
professional values

(®) Avoiding all discussions of ethics
to prevent conflict

(D) Adopting the ethical standards of the
most powerful culture in the team

51. What is the relationship between law and  51.
ethics ?

(A) Law and ethics are the same thing

(B) Law prescribes the minimum
conduct that is mandatory, while
ethics deals with higher standards
of conduct

(®) Ethics is mandatory, while law is
optional

(D) Law and ethics have no relationship
with each other

52. Which of the following statements best  52.
illustrates the difference between law and

ethics ?

(A) Laws are enforced by the state,
while ethics are based on
conscience and social norms

(B) Laws are always ethical and ethics
are always legal

(9] Laws apply only to individuals,
ethics only to businesses

D) Laws change, but ethics never
change
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53. If an action is legal, then :
(A) It is automatically ethical
(B) It can never be unethical
(9] It may or may not be ethical,
being legal does not guarantee
ethicality
D) It should not be judged on ethical
grounds
4. What is the role of regulatory bodies (like
SEBI, RBI) in ensuring ethical business
behavior ?
(A) They are only for collecting taxes
(B) They enforce laws and penalize
violators, thereby promoting ethical
conduct
(9] They help companies maximize
profits
D) They have no impact on business
ethics
95. How do consumer protection organizations
contribute to enforcing ethical behaviour ?
(A) By providing financial assistance to
companies
(B) By exposing unethical practices and
spreading consumer awareness
(9] By designing new products for
companies
D) By making government policies
96. What can industry associations and trade
bodies (like FICCI, CII) do to promote
ethical behaviour ?
(A) By rewarding unethical companies
(B) By develoing and encouraging a
code of conduct for their members
(9] By encouraging the government to
be corrupt
D) By completely eliminating competition
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57. How does the media (press, television)  57.
influence business ethics ?
(A) By only advertising company
products
(B) By investigating and reporting
unethical business practices,
creating public pressure
(®) By ignoring government policies
D) By always spreading false news
against businesses
58. When a company behaves ethically only  58.
because the law forces it to do so, it can be
said to be operating at :
(A) The highest ethical level
(B) The level of legal compliance only,
which is the minimum level of
voluntary ethics
(@) The level of voluntary ethics
D) A level above the law
59.  If labour laws are weak in a country, what 99
should an ethical business do ?
(A) Fully exploit the weaknesses of the
law and exploit workers
(B) Ensure fair treatment and safe
working conditions for its
employees, even if not legally
required
(9] Shut down the business in that
country
D) Focus only on profits, not on worker
welfare
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60. Why is obeying the 'Rule of Law' considered
an ethical obligation ?
(A) Because breaking the law only
results in a fine
(B) Because it ensures order,
fairness and justice in society,
which are fundamental ethical
principles
(®) Because it increases the
company's profits
D) Because it is easy to do
61. Which of the following bodies does not
directly enforce ethical behaviour by making
laws, but influences if through awareness
and pressure ?
(A) Parliament
(B) Supreme Court
(®) Consumer Protection Council
(D) Securities and Exchange Board
(SEBI)
62. How do Intellectual Property Rights (IPR)
laws affect business ethics ?
(A) They discourage innovation
(B) They encourage companies to
copy others' work
(®) They promote ethical behaviour by
protecting the rights of creators and
ensuring fair competition
(D) They have nothing to do with ethics
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63. What is the meaning of Corporate Social  63.

Responsibility (CSR) ?

(A) Earning maximum profit only

(B) A company's financial obligation
only to its shareholders

(®) A company's responsibility towards
society and the environment, going
beyond ethical and legal obligations

(D) Only paying taxes to the government

64. Why is Environmental Protection a social  64.
responsibility of business ?

(A) Because it is legally mandatory
(where laws exist)

(B) Because business activities often
cause pollution and resource
depletion, and it is their responsibility
to mitigate this

(®) Because it creates a good image
for the company

(D) All of the above

65. What can an ethical business do to protect  65.
the environment ?

(A) Properly disposing of waste

(B) Using renewable energy

(9] Installing  pollution  control
equipment

D) All of the above

66. What is the meaning of 'Fair Trade Practices'? ~ 66.

(A) Trading only with government
agencies

(B) Dealing with consumers, suppliers
and competitors with honesty,
transparency and justice

(®) Always selling goods at the lowest
price

D) Not trading with foreign companies
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67. What is an example of fair trade practices
with customers ?
(A) Hiding product defects
(B) Selling adulterated goods
(®) Providing accurate information
about the price, quality and
ingredients of a product
D) Making false promises in
advertisements
68. What is an example of fair trade practices
with competitors ?
(A) Spreading false rumors about
competitors
(B) Colluding with competitors to fix
prices
(®) Engaging in healthy and honest
competition in the market
D) Stealing competitors' trade secrets
69. What does it mean for a business to
fulfill all national obiligation under various
laws ?
(A) Paying only taxes like VAT or
GST
(B) Complying with all prevailing laws
of the country, including labour laws,
environmental laws, company law,
tax laws, etc.
(9] Complying only with export-import
regulations
(D) Complying only with laws
specifically mentioned by the
government
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70. Paying taxes on time is what kind of  70.
obligation for a business ?
(A) Only a legal obligation, not an
ethical one
(B) Both a legal and ethical obligation,
as it contributes to nation-building
(@) An optional charity
D) Necessary only when the company
is in profit
1. Why is 'Protecting the health and well-being ~ 71.
of Customers' a business responsibility ?
(A) The customer is king and ensuring
their safety is ethical
(B) The law says so
(®) It enhances the company's
reputation and leads to long-term
success
D) All of the above
72. What can a food company do to protect the  72.
health of its customers ?
(A) Increase the shelf life of the product
by adding harmful chemicals
(B) Provide incorrect information about
the expiry date of the product
(9] Produce under safe and hygienic
conditions and ensure correct
labeling of all ingredients
D) Compromise on quality to reduce
the price of them product
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73. If a company deliberately gives a false
advertisement about its product, it is
violating :

(A) Only ethics

(B) Only the law (Consumer Protection
Act)

(®) Both law and ethics

D) Environmental law

74. A business adopting 'Green Accounting',
which includes environmental costs,
indicates :

(A) A tendency to only increase costs

(B) A growing ethical and social
responsibility  towards  the
environment

(9] A result of legal compulsion

D) A way to hide profits

75. A bank's responsibility to promote financial
inclusion and open branches in rural areas
falls under which obligation ?

(A) Environmental protection

(B) Fair trade

(9] Customer health

D) National obligation (supporting
government policies

76. Corporate Governance can be best defined
as:

(A) A system of maximizing the salary
of top executives

(B) A system of rules, practices and
processes by which a company is
directed and controlled

(®) A set of marketing strategies to
increase sales

(D) The daily operational management
of a company
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7. The primary purpose of Corporate 77.
Governance is to :
(A) Ensure a company is run in a way
that meets its objectives while being
transparent and accountable to
stakeholders
(B) Guarantee short-term  profit
maximization for shareholders
(®) Provide jobs for family members of
the directors
D) Minimize the taxes paid by the
corporation
78. The need for Corporate Governance arises  78.
from the separation of :
(A) Ownership and management
(B) Production and sales
(9] Marketing and finance
D) Research and development
79. Accountability in corporate governance  79.
means that :
(A) The board of directors is
answerable only to itself
(B) The company is accountable only
to the government
(®) Shareholders are responsible for
the daily operations
(D) Managers are responsible for their
actions and decisions to the
shareholders and other stakeholders
80. A Corporate Governance Code is a : 80.
(A) Legal document that must be field
with the police
(B) Set of principles, standards and
best practices for the management
and conduct of a company
(®) Marketing brochure for investors
D) Secret document only for top
management
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81. 'Disclosure’ in corporate governance refers
to the process of :

(A) Hiding financial losses from
shareholders

(B) Firing underperforming employees

(®) Releasing relevant and material
information about the company to
stakeholders

D) Announcing new product launches
only

82. Regular and accurate financial reporting is

a key aspect of :

(A) Corporate secrecy

(B) Corporate  disclosure  and
transparency

(®) Executive compensation

(D) Market competition

83. A good corporate governance code
typically requires that the board of directors
has a majority of :

(A) Executive directors (who are also
managers of the company)

(B) Independent directors (who have
no material relationship with the
company)

(®) Faimly members of the promoter

(D) Government officials

84. The primary role of an auditor in corporate
governance is to :

(A) Manage the company's day-to-day
finances

(B) Hire and fire senior management

(®) Make major strategic decisions for
the company

D) Provide an independent and
objective opinion on the fairness
and accuracy of the company's
financial statements
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85. An independent auditor must be : 85.
(A) A close relative of the CEO
(B) Free from any conflict of interest
that could compromise their
objectively
(®) An employee of the company
D) Appointed by the company's
marketing head
86. The Board of Directors is primarily  86.
responsible for :
(A) The day-to-day operational tasks
like data entry
(B) Handling customer complaints
directly
(®) Overseeing the company's
management, setting strategic
direction and protecting shareholder
interests
D) Managing the company's social
media accounts
87. The role of the Board of Directors includes :  87.
(A) Appointing and supervising the
CEO and senior management
(B) Ignoring the long-term health of the
company
(@) Focusing only on short-term stock
price increases
(D) Never questioning the decisions of
the management
88. Institutional shareholders (like mutual fundsand ~ 88.
pension funds) have a responsibility to :
(A) Remain passive and never question
management
(B) Actively monitor the companies they
invest in and vote their shares
responsibly
(9] Only focus on short-term trading
profits
D) Support all management proposals
without review
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89. A major global issue in corporate
governance is harmonizing standards
across different countries due to :

(A) Identical cultural and legal systems
everywhere

(B) Varying legal systems, cultural
norms and levels of economic
development

(®) The absence of any international
business

(D) The fact that all companies are the
same size

90. The Enron scandal is a classic example of
a corporate scam involving :

(A) Massive accounting fraud and audit
failure, leading to the company's
collapse

(B) Successful product innovation

(®) A merger between two small
companies

D) A labour strike

91. The Satyam Computers scandal in India
highlighted failures in :

(A) Information Technology

(B) Corporate governance, particularly
in financial reporting and the role of
auditors

(9] Marketing strategy

(D) Human Resource Management

92. A corportae scam typically involves :

(A) Honest and transparent business
practices

(B) Paying fair wages to employees

(®) Fair competition in the market

(D) Fraudulent or deceptive conduct by
management for personal gain or
to mislead stakeholders

C010606T-A/325

89.

90.

91.

92.

(28)

PIIRE T | OF TY@ Ak gal

AR 39 § A B GEee g

HECN &, SHH PR B ¢

(A) & S GHM HiEpieh AR B
goTTfert

(B)  HAAT-SIT FrAT yemfwar,
Aieprs AMETS X STe®
o & WX

C) TR o TN FaE™ Fl

3 .
O) = e 2 % o+ FfaEr
& THR W T
T el Uh Falieeh St ©
fore qnfereT o :

A) T2 M W AT e o]
rar e fawadn, e @
Bl BT G g

(B) NEN SIS ERM IR

C) [ B UM & a faad
D) UH %9 B

qRd ¥ @M gier A fead

fasheraretl i SO fopam 7

(A) I e

(B)  FHURe UumEN, 9w &9 € i
E@ﬁvaﬁr%@qﬁaﬁaﬁgﬁw

C)  fquoM YoM

(D)  AFE GEEA JeE

TH HURE S ¥ AR W

et B & °

A) AMER R URest EEie
I

(B)  FHHGMAT BN Ifd da al

C) SR ¥ Ifad ufaeden

(D) T T A1 BRI TS
R % [T JeeE BRI HICYY
I A SR



93. The regulatory framework for corporate  93.
governance in a country is established by :

(A) The company's marketing
department

(B) Government agencies and stock
exchanges through laws, rules and
listing agreements

(@) Individual shareholders only

(D) International advertising agencies

94.  The Cadbury Committee Report (UK) is a  94.
landmark document in the history of :
(A) Marketing management
(B) Human resource management
© Corporate governance
D) Operations management

95.  In India, the first initiative on corporate ~ 95.
governance was taken by which
organization, leading to the Kumar Mangalam
Birla Committee report ?

(A) RBI (Reserve Bank of India)

(B) CII (Confederation of Indian Industry)

(®) FICCI (Federation of Indian Chambers
of Commerce and Industry)

(D) SEBI (Securities and Exchange
Board of India)

96.  The recommendations of the Kumar  96.
Mangalam Birla Committee on Corporate
Governance were formally implemented in
India by :

(A) The Ministry of Finance
(B) The Income Tax Department
(9] The Prime Minister's Office
D) SEBI (Securities and Exchange
Board of India) through Clause 49
of the Listing Agreement
C010606T-A/325 (29)

forelt 391 & PURe a9 & fog s
G fhes a7 wa fhar o 8§ ?

(A)  HFE R Ao faem

(B) TR Tl AR & T
gﬁ?ﬁ, Pt ok fafeem

C) Pad ARF AITHRSD

(O) SIS famme aitt

Sl e B RIE (33.) Frerd S
¥ ush Uceie et & ¢

A quoE e

(B) ANE GETEH JeE

C)  HURE HMES

D) G g

ARG H BIAIRe GMET UX g8l
Ted 9 W 3N @ |’ o, s
I HAN A s aff & Rard
ag ?

A
B

C

) SRALeTE. (W R )

) oTE.eTE. (VR SEnT uRkes)

) UG.STE.ELEH.AE. (WRAE
iy Td I Herd)

(D) Sﬁj} (v wfersfer ofR R

PHARS JAFT T FAR e fera
iy & e & o9 9

o~ o~ —

@A) o 5=

(B) oMK fqwm

C)  UgEAT FEH

O) & (e s oI R
E) 7 fAReT T@k & Tvs 49
d W |

[P.T.0.]



97. An example of a CSR activity is :
(A) Reducing product quality to
increase profit margins
(B) A company implementing an
energy-efficiency program to
reduce its carbon footprint
(9] Lobbying the government to
weaken environmental laws
D) Exploiting child labour to cut
costs
98. Under the Companies Act, 2013 in India,
CSRis:
(A) Optional for all companies
(B) Mandatory for companies meeting
certain criteria of turnover, profit or
net worth
(®) Prohibited for all companies
D) Only applicable to government-
owned companies
99. A company's CSR policy is ultimately
overseen by :
(A) The Board of Directors
(B) The marketing team
(®) The shareholders in their individual
capacity
D) The company's competitions
100.  The triple bottom line approach in CSR
focuses on a company's performance in
three areas :
(A) Profit, People and Planet
(B) Product, Price and Place
(@) Planning, Doing and Checking
D) Revenue, Cost and Profit
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7. Before writing anything on the OMR
Answer Sheet, all the instructions given
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8. After the completion of the examination,
candidates should leave the examination
hall only after providing their OMR
Answer Sheet to the invigilator.
Candidate can carry their Question

Booklet.
9. There will be no negative marking.
10. Rough work, if any, should be done on

the blank pages provided for the purpose
in the booklet.
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