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1. Which among the following products is 1. frfeiaa & | BF-a1 SR - &

suitable for E-Commerce? fer CRREN] &7
(A)  Books A &
(B) Vegetables (B) giesTar
(C)  Both (A)and (B) ©  (ARE) 3
(D)  None of these D) T 9 HE Tl
2. E-commerce has _____ scope than E- 2. I-HAH B TV -faomy I fSRted
Business or Digital Business. ool e H L. 2
(A)  higher A A
(B) narrower (B) oY
(®) wider (C) Ah
()  more D) o1
3. Companies like Flipkart, Amazon and 3.  foiuepre, oo X foRm St shafwmi
Myntra belong to which type of E-commerce P TR & §-HHE @He o deed
(EC) segment? 14
(A)  B2B A @2 &
(B) B2C B) s2 @
C)  P2P C W2W
(D) C2B O) @2 s
4. Which of the following is not a user of B2C 4.  f=iioiiad ¥ | &N 912 4 $-5Hd &l
E-commerce? ST T o7
(A)  Distributors A) e
(B) Manufacturers (B) fomtan
(@) Publishers € BEANE
(D) None of the above (D) S & | B el
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Online portals used by governments to
provide multiple services at a singlepl at
form are commonly known as:

(A) Integrated service delivery portals

(B) Electronic record management
systems

(®) Govermnment communication networks

D) Digital document storage systems

Which Internet application in e-governance

allows citizens to express complaints or

suggestions online?

(A) Government document
management system

(B) Online grievances redressal
system

(®) Internal communication network

D) Electronic record storage system.

Which of the following is a common

example of Government-to-Business (G2B)

service?

(A) Online issuance of business
licenses and permits through
government portals

(B) Electronic submission of bids by
suppliers in government
procurement systems

(®) Online payment of taxes and duties
by companies to government
agencies

D) Digital submission of compliance
reports by firms to regulatory

authorities.
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8. Supplier-oriented marketplaces are best
suited for:
(A) Buyers who want to compare prices
from many vendors
(B) Suppliers with unique, specialized
products or a dominant market position
(9] Commaodities with extremely high
competition
(D) C2C (Consumer-to-Consumer)
transactions
9. Supplier-oriented marketplace is most likely
to emerge in industries, where:
(A) Buyers are highly concentrated and
powerful
(B) Suppliers have strong market
dominance
(9] Products are  completely
standardized
D) Government procurement rules
dominate transactions.
10. What is the primary characteristic of a buyer
oriented market?
(A) High production cost
(B) Limited choice for customers
(®) High convenience and
personalization for customers
D) Supplier controls all prices
C010204T-B/150
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1.

12.

13.

14.

Which phase of the trade cycle is EDI most ~ 11.

commonly applied to in e-governance?
(A) Initial marketing

(B) Product development

(®) Execution and settlement

D) Customer feedback.

Which of the following standards is 12

commonly associated with EDI systems?

(A)  HTML
()  EDIFACT
(©)  JPEG
O)  MPEG

What is the primary purpose of Electronic 13.

Data Interchange (EDI) in e-governance?

(A) To create a social media platform

for citizens.

(B) To facilitate the manual filing of

paper documents.

(®) To automate the structured
transmission of data between

organizations

(D) To provide free internet access to

rural areas.

In online banking, RTGS stands for : 14.

(A) Relative Time Gross Settlements
(B) Real Time Goods Settlements
(®) Real Time Gross Settlements

D) None of the above
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15. What is a major challenge in the private
sector interface regarding E-Governance?

(A) The lack of profit motive in private
companies

(B) The digital divide and ensuring
equitable access

(®) Increased transparency in all private
corporate data

(D) Decreased speed of service
implementation.

16. Which of the following is an example of

‘Outsourcing’ in E-Governance?

(A) A government department
building its own data center from
scratch

(B) Hiring a private IT firm to manage
the national identity database

(®) Reducing the number of private
businesses allowed to bid on
contracts

(D)  Passing a law that mandates
all citizens use digital signatures.

17. Which of these is a risk associated with

heavy reliance on the private sector for E-

Governance?

(A) Absolute security of all public data

(B) Too much competition in the market.

(®) Excessive government profit

(D) None of these
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18. The main purpose of G2B services is to:

(A) Allow businesses to sell products
directly to citizens

(B) Provide regulatory and administrative
services to businesses

(®) Enable businesses to
communicate with other businesses

(D) All of the above.

19. In e-governance, C2G services mainly
allow citizens to:

(A) Submit requests, forms, or
payments to government through
digital platforms

(B) Access government information
and policy documents online

(9] View updates and announcements
from government departments

(D) Receive notifications and alerts
from government agencies.

20. Which of the following is a recognized
model of e-governance interaction?

(A) Government-to-Citizen (G2C )

(B) Government-to-Business (G2B)

(®) Government-to-Government (G2G)

(D) All of the above.
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21. Which pricing mechanism is commonly
used in buyer-oriented marketplaces?
(A) Forward auction
(B) Reverse auction
(9] Fixed supplier pricing
(D) Government price control.
22. What is the primary function of an
intermediary in a market?
(A) Manufacturing products
(B) Increasing production costs
(®) Connecting buyers and sellers
D) Eliminating all buyers
23. Which of the following is a key advantage
of an intermediary marketplace?
(A) Suppliers gain complete market
control
(B) Buyers can purchase without
comparing prices
(®) It provides a neutral platform for
buyers and sellers
(D) It eliminates competition among
suppliers.
24. Which factor significantly contributes to the
success of an intermediary marketplace?
(A) Restricting the number of suppliers
to reduce competition
(B) Achieving a large network of both
buyers and sellers
(9] Eliminating price negotiation
mechanisms
D) Limiting information availability to
premium users only.
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25. The use of computers and the internet in
government administration is called:

(A) E-Governance

(B) E-Commerce

(9] E-Banking

D) E-Learning

26. Which of the following is a key objective of
implementing e-governance systems?

(A) Enhancing efficiency, transparency,
and accessibility of public services.

(B) Increase the number of government
websites.

(®) Replacing traditional administrative
systems .

(D) Reducing the need for
interdepartmental coordination in
government processes.

27. Internet-based identity authentication
systems used in e-governance primarily
support:

(A) Secure access to digital
government services through
verified user identification

(B) Storage of citizen identity records
within centralized government
databases

(®) Publication of identity verification
guidelines on government websites

D) Email-based identity verification by
government officials.
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28. The Government-to-Citizen (G2C) model of 28,
e-governance mainly focuses on:

(A) Internal communication between
different government departments.

(B) Interaction between government
agencies and private business
sectors.

(®) Delivering public services and
information directly to citizens.

D) Managing human resources and
internal employee benefits.

29. Which of the following is a core objective 29,
of adopting E-governance models?

(A) Increasing government bureaucracy

(B) Reducing public participation

(9] Enhancing transparency and
accountability

D) Limiting citizen access to
information.

30. What is the primary role of the private sector  30.
in PPP models within e-governance?

(A) Providing regulatory oversight

(B) Designing, implementing, and
maintaining technical infrastructure

(9] Forming government policies

(D) Conducting legal audits of citizens.
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31. What is EOQ in Inventory control?
(A) Economic Occurring Quantity
(B) Economic Order Quantity
(©) Economic Over Quantity
D) Economy of Quantity
32. Which e-commerce transaction provides the
benefits of eliminating the requirement of a
middleman?
(A) Business to Business
(B) Business to Government
(®) Consumer to Business
(D) Business to Consumer.
33. The reason why digital products are best
suited for B2C e-commerce is that they:
(A) can be mass-customized and
personalized
(B) have low operational costs
(®) can be delivered at the time of
purchase
(D) All of the above.
34. eBay and OLX are classic examples of
which type of e-commerce model?
(A) B2B (Business-to-Business)
(B) B2C (Business-to-Consumer)
(®) C2C (Consumer-to-Consumer)
(D) C2B (Consumer-to-Business)
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35. In a B2B environment, Just-in-Time delivery ~ 35.
primarily helps firms to:

(A) Increase warehousing costs

(B) Reduce inventory holding and
storage costs

(9] Eliminate supplier relationships

(D) Standardize government
procurement rules.

36. “Kanban” is used in JIT, B2B to: 36.

(A) Act as a financial invoice

(B) Act as a visual signal to indicate the
need for more materials

(®) Replace human workers

(D) All of the above

37. In e-commerce Peer to Peer (P2P) is used 3.

“for:

(A) B2C (B) B2E

€) C2B D) C2C

38. Compared with traditional inventory systems, 38.

JIT delivery typically results in:

(A) Lower inventory carrying costs but
greater dependence on supplier
reliability

(B) Higher inventory levels but reduced
transportation frequency

(®) Lower supplier coordination but
increased warehouse utilization

(D) Higher safety stock but fewer supply
disruptions.
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39. The stakeholders of e-governance are : 39.
(A) Governments
(B) Citizens
(®) Citizen's Business
(D) All of the above
40. Which model of e-governance involves  40.
interaction  between  government
departments?
(A) G2G
(B) G2C
(9] G2B
(D) B2C
41. An example of an e-governance service is:  41.
(A) Online filing of income tax returns
through government portals
(B) Digital storage of tax records in
government databases
(®) Publication of tax rules on official
government websites
(D) Email communication between tax
officials and other departments.
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42, Which of the following is a primary motivation ~ 42.
for government to engage the private sector
in E-Governance projects?

(A) To centralize all data within a single
private server

(B) To ensure that services are only
available to corporate clients

(®) To eliminate the need for any
government oversight

(D) To leverage specialized technical
expertise and innovation.

43. In the context of E-Governance, what does 43,
the ‘PPP’ model stand for?

(A) Public Procurement Process
(B) Private Power Policy

(®) Public-Private Partnership
D) Personal Privacy Protocol.

44, Which interaction model is primarily used  44.
when a government agency uses a
private online portal to purchase office
supplies?

(A) G2E (Government to Employee)
(B) G2G (Government to Government)
(®) G2C (Government to Citizen)

(D) G2B (Government to Business)

C010204T-B/150 (15)

ST gREer 3 ol &85 @ i
HH F U THERT B g IR
frr=fofad & @ P-4 87

A) T 2T B H & el geaX H
Halgd BT

(B) ¥ e XA 6 Fard et
HRE TMEH B [T I B

C) el it @ MAEer @t
STATHATSA B T BT

D) IR qeien faRIgsiar SR FaER
H TH ISHT

-9 3 ded #, ‘Taq qred A wn
g B?

(A wEsT Tl ik

(B)  fooit faga ifa

()  wEsE el rElEr
(D) SRR MURAT Sierebie

SE By TEN T FEE G
gle & forw et et oifvemes ada
H I H B, A A T4 4 HE
R HEd H WA R S =7

@) S 2 F (FRER  HHEN)
(B)  SU 25T (A¥R & TE&ER)
€ S 2 @ (SR § AFR®)
0) S 2 & (F&R & ZFa9M)

[P.T.0.]



45, The expanded form of NIC is :
(A) National Informatics Centre
B) National Information
(®) Cental National Information Council
(D) National Informatics Council
46. Which risk increases when firms adopt JIT
delivery in B2B supply chains?
(A) Higher inventory obsolescence due
to excess stock
(B) Production disruptions caused by
supplier or due to transportation delays
(®) Increased warehouse maintenance
costs
(D) Reduced product quality from
suppliers
47. EDI is considered a type of which
model?
A) B2C
(B) C2C
© B2B
D) C2G
48. Which of the following documents is
commonly exchanged using EDI in
government systems?
(A) Video files and multimedia
presentations
(B) Purchase orders, invoices, and
customs documents
(®) Audio recordings of meetings
D) Personal emails between officials
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49. E-Commerce promotes which type of  49.
economy?
(A) Digital economy
(B) Agricultural economy
(®) Local economy only
D) None of the above
0. Google is one of the most popular : 0.
(A) Domain
(B) Portal
(®) Browser
D) Search Engine
51. E-commerce benefits society by: 51.
(A) Allowing small businesses to reach
potential customers
(B) Decreasing competition among
sellers
(9] Limiting consumer choices
(D) None of the above
52. What is the main reason a person might 52.
prefer a physical store over an online store,
when buying a perfume?
(A) The inability to smell the product
before buying.
(B) Physical stores have fewer
products.
(®) Online prices are always higher.
D) Online stores are closed at night.
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53. Which of the following services can  53.
be provided through online tourism
websites?

(A) Flight booking

(B) Hotel reservation

(®) Tour package booking
(D) All of the above

54. Which of the following is the definition of  54.
e-commerce tourism?

(A) Physical  travel  brochures
distributed via mail

(B) Selling airline tickets only through
telephone agents

(®) Buying/selling travel products
(flights, hotels) over the internet

(D) Marketing tourism using newspaper
advertisements

55. E-Commerce allows travelers to compare  55.
which of the following easily?

(A) Travel agent commission
(B) Ticket prices and hotel packages
(®) Airport construction cost
(D) All of the above
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96. The concept of “financial inclusion” in onlin 56,
financial services refers to:
(A) Providing affordable financial
services to all sections of society
(B) Limiting financial services to large
corporations
(®) Eliminating small bank accounts
D) Restricting access to digital
payments
57. The future of online financial services will 27
most likely depend on:
(A) Elimination of financial technology
(B) Technological innovation and
regulatory frameworks
(@) Reduction of digital infrastructure
D) None of the above
58. What is a ‘Digital Wallet'? 58.
(A) An app that stores your payment
information and allows you to pay
electronically.
(B) A physical leather folder for storing
paper receipts.
(9] A website that only shows you the
pictures of coins.
D) A special battery used to power a
bank’s computer.
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59. Which technology helps B2B companies
manage their relationships and interactions
with existing and potential business
customers?

A) MP3 (MPEG Audio Layer Il

(B.)  GPS (Global Positioning System)

(C) CRM (Customer Relationship
Management)

(D.) VPN (Virtual Private Network)

60. In a supplier-oriented marketplace, who

primarily controls the marketplace?

(A) Buyers collectively

(B) A single dominant supplier

(®) Independent third party intermediary
D) Government regulatory authority.

61. Which of the following is a key objective of
a supplier-oriented marketplace?

(A) Reducing suppliers dependence
on buyers

(B) Allowing buyers to conduct reverse
auctions

(®) Increasing suppliers direct access
to customers

D) Eliminating product differentiation.
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62. Which of the following is a common‘non-  62.
technical’ limitation that prevents people
from shopping online?
(A) Computer hardware failure
(B) Slow internet speed
(®) Lack of trust in online security
D) Software bugs in the web browser
63. Which stage of the online shopping process ~ 63.
involves a consumer identifying a gap
between their current state and a desired
state?
(A) Information Search
(B) Need Recognition
(®) Evaluation of Alternatives
D) Purchase Decision
64. Which is the first step in the online shopping  64.
procedure?
(A) Payment
(B) Product delivery
(®) Searching for products
(D) Product review
65.  What is the primary purpose of an online 65.
shopping cart?
(A) To process credit card payments
directly.
(B) To store selected items temporarily
for checkout.
(®) To display product advertisements.
D) To track user physical location.
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66. Which of the following represents the major
economic benefit of E-Commerce for travel
companies?

(A) Increased reliance on physical
travel agency locations.

(B) Reduction in operational and
distribution costs by bypassing
intermediaries.

(@) Higher costs associated with printing
and mailing physical brochures.

(D) All of the above

67. Dynamic pricing in online travel services
is mainly based on:

(A) Demand and supply data

(B) Random pricing

(®) Government orders only

D) Fixed pricing policies

68. Which regulatory body is responsible for
ensuring transparency and preventing
fraudulent practices in India in online trading?
A) RBI  (B) NSE
(9] SEBI (D) Finance Ministry

69. One important benefit of online stock trading
for investors is:

(A) Immediate access to market information
and real-ime price updates

(B) Delayed access to market
information after market closure

(@) Limited access to stock prices only
at the end of the day

(D) Restricted access to company
information during trading hour
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70. B2B stands for 70.

(A) Business - to - Buyer

(B) Business - to - Builder

(®) Business - to - Business

D) Builder - to - Business

71. Which of the following is the most typical  71.
application of B2B e-commerce?

(A) Online procurement of raw materials
between manufacturers and
suppliers

(B) Online retail sales from companies
directly to end consumers

(®) Digital marketing campaigns
targeting individual buyers

D) Mobile wallet payments made by
individual customers

72. Which B2B application primarily facilitates 2.
online auctions for industrial goods or
surplus inventory?

(A) B2B auction platforms

(B) Corporate procurement portals

(@) Enterprise accounting systems

D) Online retail marketplaces

73. Which is not typically a type of B2B buyer?

(A) Producer 73

(B) Retailer

(9] Government

D) End-Consumer
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74. One major benefit of E-Commerce for
organisations is:
(A) Higher operating cost
(B) Reduced operating cost
(®) Reduction in tax liability
(D) None of the above
75. Which of the following is a benefit of E-
Commerce for consumers?
(A) Easy price comparison
(B) Access to wide product variety
(9] Time Saving
(D) All of the above
76. Whatis the full form of COD in E-Commerce?
(A) Cash on Delivery
(B) Cash on Demand
(®) Commerce on Delivery
(D) Cart on Delivery
7. E-Commerce helps to reduce which cost
for businesses?
(A) Marketing cost
(B) Communication cost
(®) Distribution cost
(D) All of the above
78. Online shopping mainly saves:
(A) Energy only
(B) Time and effort
(9] Only money
D) None of the above
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79. What is ‘Direct-to-Consumer’ (D2C) in the 79.

B2C model?

(A) Selling products through a network
of wholesalers

(B) Consumers selling used goods to
each other.

(9] Government agencies providing
good to citizens.

D) A brand selling directly to the
end-user via their own website or
stores.

80. Who is called an E-Broker? 80.

(A) A person who sells goods in a shop

(B) A broker who provides services
through the internet

(®) A bank employee

(D) A government officer

81. What is a key cost-related difference  81.
between e-brokers and traditional brokers?

(A) E-brokers always charge fixed
commissions

(B) Traditional brokers generally charge
lower fees than e-brokers

(®) E-brokers usually have lower
transaction costs due to automation

D) Both charge identical fees
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82. Online trading platforms help investors  82.
make  better decisions  mainly
through:

(A) Access to research reports, charts,
and analytical tools

(B) Limiting financial information

(@) Delaying trade execution

D) Restricting price updates

83. Which of these is a ‘Paperless’ benefit of  83.
online banking?

(A) Physical Debit Cards
(B) Drive-thru Tellers

(9] E-Statements

D) Safety Deposit Boxes

84. Which technology ensures secure online  84.
banking transactions?

(A) Encryption and authentication
systems

(B) Paper documentation

(®) Postal communication

D) Manual verification only

85. Which risk is commonly associated with 85.

online banking?

(A) Cyber fraud and hacking

(B) Lack of banking regulations

(®) Absence of financial institutions

D) Elimination of banking services
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86. Which B2B sales approach focuses on  86.
maximizing the number of sales calls made
to prospects?
(A) Inbound marketing
(B) Outbound prospecting
(®) Content marketing
(D) Solution selling
87. Which technology is most commonly used ~ 87.
to structure and transmit data across different
B2B platforms and applications?
(A) Extensible Markup Language (XML)
(B) Hyper Text Markup Language
(HTML)
(9] Structured Query Language (SQL)
(D) Cascading Style Sheets (CSS)
88. How does ‘Cloud Computing’ benefit B2B  88.
companies?
(A) It makes all company emails
disappear after 24 hours.
(B) It allows employees to work
outside only
(®) It ensures that computer monitors
never get dusty.
D) It provides access to data and
applications over the internet from
any location.
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89. Which of the following is considered a  89.
“Post-purchase” activity in the digital
landscape?

(A) Entering credit card details

(B) Comparing shipping costs

(®) Writing an online product review

(D) Filtering products by colour or
size

90. The most preferable product to be seld in ~ 90.

B2C e-commerce is :
(A) Fresh Product
(B) Digital Product
(®) Small Product

D) Special Product

91. ltems like: bread, milk, and toothpaste are ~ 91.
classified as which type of B2C consumer
product?

(A) Shopping products
(B) Convenience products
(®) Unsought products
(D) Specialty products

92. “Packaging is the ‘silent salesman’ for a  92.
product.” - This statement refers to which
function of packaging?

(A) Protection
(B) Promotion/Marketing
(@) Safety
(D) Logistics
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93. Which of the following is a feature of  93.
traditional business practices?
(A) Online payment systems
(B) Personal relationships with customers
(®) Global supply chain management
(D) Digital marketing strategies
94. Which key element differentiates modern ~ 94.
commerce operations from traditional
operations?
(A) Supply chain
(B) Customer interaction
(9] Distribution channels
(D) Use of digital platforms
95. What role does technology play in modern ~ 95.
business operations?
(A) Reduces efficiency
(B) Enhances customer experience
(®) Limits data collection
(D) All of the above
96. In traditional business practices, what is  96.
often a limitation?
(A) High customer engagement
(B) Limited geographical reach
(®) Extensive networking
D) Advanced analytics
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97. Which of the following is a major benefit of
linking online banking to e-commerce?
(A) Higher transaction fees
(B) Slower processing
(®) Enhanced customer trust and
convenience
D) Reduced product range
98. Which of the following is a major component
of online financial services?
(A) Internet banking
(B) Online stock trading
(9] Digital payment systems
D) All of the above
99. Which factor is most responsible for the
rapid growth of online financial services
globally?
(A) Expansion of digital technology and
internet connectivity
(B) Reduction of financial institutions
(9] Lack of financial literacy
D) Limitation of financial innovation
100.  Online financial services contribute to
economic development mainly by:
(A) Increasing financial accessibility and
digital transactions
(B) Reducing financial inclusion
(9] Limiting global financial markets
D) Increasing manual financial
services
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