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1. fuEufyf[kr esas ls dkSu&lk mRikn bZ&dkWelZ ds

fy, mi;qDr gS\

(A) iqLrdsa

(B) lfCt;k¡

(C) (A) vkSj (B) nksuksa

(D) bues ls dksbZ ugha

2. bZ&dkWelZ dk nk;jk bZ&fctusl ;k fMftVy

fctusl dh rqyuk esa ---------gSA

(A) mPp

(B) de

(C) O;kid

(D) vf/kd

3. f¶yidkVZ] vestu vkSj fe=k tSlh daifu;ka

fdl izdkj ds bZ&dkWelZ lsxesaV ls lacaf/kr

gSa\

(A) ch 2 ch

(B) ch 2 lh

(C) ih 2 ih

(D) lh 2 ch

4. fuEufyf[kr esa ls dksSu ch 2 lh bZ&dkWelZ dk

mi;ksxdrkZ ugha gS\

(A) forjd

(B) fuekZrk

(C) izdk'kd

(D) mijksDr esa ls dksbZ ugha

1. Which among the following products is

suitable for E-Commerce?

(A) Books

(B) Vegetables

(C) Both (A) and (B)

(D) None of these

2. E-commerce has _____ scope than E-

Business or Digital Business.

(A) higher

(B) narrower

(C) wider

(D) more

3.  Companies like Flipkart, Amazon and

Myntra belong to which type of E-commerce

(EC) segment?

(A) B2B

(B) B2C

(C) P2P

(D) C2B

4. Which of the following is not a user of B2C

E-commerce?

(A) Distributors

(B) Manufacturers

(C) Publishers

(D) None of the above
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5. Online portals used by governments to

provide multiple services at a singlepl at

form are commonly known as:

(A) Integrated service delivery portals

(B) Electronic record management

systems

(C) Government communication networks

(D) Digital document storage systems

6. Which Internet application in e-governance

allows citizens to express complaints or

suggestions online?

(A) Government document

management system

(B) Online grievances redressal

system

(C) Internal communication network

(D) Electronic record storage system.

7. Which of the following is a common

example of Government-to-Business (G2B)

service?

(A) Online issuance of business

licenses and permits through

government portals

(B) Electronic submission of bids by

suppliers in government

procurement systems

(C) Online payment of taxes and duties

by companies to government

agencies

(D) Digital submission of compliance

reports by firms to regulatory

authorities.

5. ljdkjksa }kjk ,d gh IysVQkWeZ ij dbZ lsok,a iznku

djus ds fy, mi;ksx fd, tkus okys vkWuykbu iksVZyksa

dks vkerkSj ij dgk tkrk gS%

(A) ,dhd̀r lsok forj.k iksVZy

(B) bysDVªkfud fjdkWMZ izca/ku iz.kkyh

(C) ljdkjh lapkj usVodZ

(D) fMftVy nLrkost HkaMkj.k iz.kkyh

6. bZ&XkousZl esa dkSu&lk baVjusV ,fIyds'ku

ukxfjdks a dks vkWuykbUk f'kdk;rs a ;k

lq>ko O;Dr djus dh vuqefr nsrk

gS\

(A) ljdkjh nLrkost izca/ku iz.kkyh

(B) vk WuykbU k f' kdk;r fuokj. k

iz.kkyh

(C) vkarfjd lapkj usVodZ

(D) bysDVªkWfud fjdkMZ laxzg.k iz.kkyh

7. fuEufyf[kr esa ls dkSulk ljdkj ls O;kikj

(G2B) lsok dk ,d lkekU; mnkgj.k gS\

(A) ljdkjh iksVZyk s a ds ek/;e ls

O;kolkf;d ykblsal vkSj ijfeV dks

vkWuykbUk tkjh djuk

(B) ljdkjh [kjhn i z.k k fy;k s a  e s a

vki w fr Zdrk Zvk s a }kjk ck s fy;k s a

dks bysDVªk W fud :i ls izLrqr

djuk

(C) daifu;ks a }kjk ljdkjh ,tsfl;ksa

dks djksa vkSj 'kqYdksa dk vkWuykbu

Hkqxrku

(D) QekasZ }kjk fu;ked izkf/kdj.kksa dks

vuqikyu fjiksVksZ dks fMftVYk :i ls

izLrqr djuk
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8. Supplier-oriented marketplaces are best

suited for:

(A) Buyers who want to compare prices

from many vendors

(B) Suppliers with unique, specialized

products or a dominant market position

(C) Commodities with extremely high

competition

(D) C2C (Consumer-to-Consumer)

transactions

9.  Supplier-oriented marketplace is most likely

to emerge in industries, where:

(A) Buyers are highly concentrated and

powerful

(B) Suppliers have strong market

dominance

(C) Products are completely

standardized

(D) Government procurement rules

dominate transactions.

10.  What is the primary characteristic of a buyer

oriented market?

(A) High production cost

(B) Limited choice for customers

(C) High convenience and

personalization for customers

(D) Supplier controls all prices

8. vkiwfrZdrkZ&mUeq[k cktkj buds fy, lcls

T;knk mi;qDRk gksrs gaS

(A) ,sls [kjhnkj tks dbZ osaMjksa ls dherksa

dh rqyuk djuk pkgrs gSa

(B) ,sls lIyk;j ftuds ikl vuks[ks] [kkl

izksMDV gSa ;k ftudh cktkj esa etcwr

fLFkfr gS

(C) ,slh deksfMVht ftuesa eqdkcyk cgqr

T;knk gS

(D) C2C ¼daT;wej&Vw&daT;wej½ysunsu

9. vkiwfrZdrkZ&mUeq[k cktkj esa mHkjus dh lcls

vf/kd laHkkouk mu m|ksxksa esa gksrh gS

tgk¡%

(A) [kjhnkj vR;f/kd ds afUnzr vkSj

'kfDr'kkyh gksrs gSa

(B) vkiwfrZdrkZvksa dk cktkj esa etcwr

izHkqRo gksrk gS

(C) mRikn iwjh rjg ls ekudhd̀r gksrs gSa

(D) ljdkjh [kjhn fu;e ysu&nsu ij

gkoh gksrs gSa

10. [kjhnkj&mUeq[k cktkj dh eq[; fo'ks"krk D;k

gS\

(A) mRiknu dh mPp ykxr

(B) xzkgdksa ds fy, lhfer fodYi

(C) xzkgdksa ds fy, mPp lqfo/kk vkSj

oS;fDRkdj.k

(D) vkiwfrZdrkZ lHkh dherksa dks fu;f=r

djrk gS
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11. Which phase of the trade cycle is EDI most

commonly applied to in e-governance?

(A) Initial marketing

(B) Product development

(C) Execution and settlement

(D) Customer feedback.

12.  Which of the following standards is

commonly associated with EDI systems?

(A) HTML

(B) EDIFACT

(C) JPEG

(D) MPEG

13. What is the primary purpose of Electronic

Data Interchange (EDI) in e-governance?

(A) To create a social media platform

for citizens.

(B) To facilitate the manual filing of

paper documents.

(C) To automate the structured

transmission of data between

organizations

(D) To provide free internet access to

rural areas.

14.  In online banking, RTGS stands for :

(A) Relative Time Gross Settlements

(B) Real Time Goods Settlements

(C) Real Time Gross Settlements

(D) None of the above

11. bZ&xousZl esa bMhvkbZ dk lcls vf/kd mi;ksx

O;kikj pØ ds fdl pj.k esa fd;k tkrk gS\

(A) izkjafHkd foi.ku

(B) mRikn fodkl

(C) fu"iknu vkSj fuiVku

(D) xzkgd izfrfØ;k

12. fuEufyf[kr esa ls dkSu lk ekud vkerkSj ij

bZMhvkbZ iz.kkfy;ksa ls tqM+k gksrk gS\

(A) HTML

(B) EDIFACT

(C) JPEG

(D) MPEG

13. bZ&xousZl eas bysDVªkWfud MsVk baVjpst dk eq[;

mís'; D;k gS\

(A) ukxfjdksa ds fy, ,d lks'ky ehfM;k

IysVQkWeZ cukuk

(B) dkxth nLrkostkssa dh eSU;qvy Qkbfyax

dks vklku cukuk

(C) laXkBuksa ds chp MsVk ds O;ofLFkr

vknku&iznku dks Lopkfyr djuk

(D) xzkeh.k {ks=ksa esa eq¶r baVjusV lqfo/kk

miyC/k djkuk

14. vkWuykbu cSfdax esa RTGS dk eryc gS%

(A) fjysfVo Vkbe xzkWl lsVyesaV

(B) fj;y Vkbe xqM~l lsVyesaV

(C) fj;y Vkbe xzkWl lsVyesaV

(D) mijksDr esa ls dksbZ ugha
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15. bZ&xousZal ds laca/k esa futh {ks= ds baVjQsl esa

,d izeq[k pqukSRkh D;k gS\

(A) futh daifu;ksa esa ykHk dh izsj.kk dk

vHkko

(B) fMftVYk foHkktu vkSj leku igaqp

lqfuf'pr djuk

(C) lHkh futh dkWijsV MsVk esa c<+h gqbZ

ikjnf'kZRkk

(D) lsok dk;k Z Uo;u dh xfr e s a

deh

16. fuEufyf[kr esa ls dkSu&lk bZ&XkousZal esa

^vkmVlksflZx* dk mnkgj.k gS\

(A) ,d ljdkjh foHkkx }kjk viuk MsVk

lsaVj Lo;a cukuk

(B) jk"Vªh; igpku MsVkcsl ds izca/ku ds

fy, ,d futh vkbZVh QeZ dks fu;qDr

djuk

(C) vuqca/kksa ds fy, cksyh yxkus dh

vuqefr izkIr futh O;oLkk;ksa dh la[;k

de djuk

(D) ,d ,slk dkuwu ikfjr djuk tks

lHkh ukxfjdksa ds fy, gLrk{kj dk

mi;ksx vfuok;Z djrk gS

17. buesa ls dkSu&lk ,d tksf[ke gS tks bZ&XkousZal

ds fy, futh {ks= ij vR;f/kd fuHkZjrk ls

tqM+k gS\

(A) lHkh lkoZtfud MsVk dh iw.kZ lqj{kk

(B) cktkj esa vR;f/kd izfrLi/kkZ

(C) ljdkj dks vR;f/kd ykHk

(D) buesa ls dksbZ ugha

15. What is a major challenge in the private

sector interface regarding E-Governance?

(A) The lack of profit motive in private

companies

(B) The digital divide and ensuring

equitable access

(C) Increased transparency in all private

corporate data

(D) Decreased speed of service

implementation.

16. Which of the following is an example of

‘Outsourcing’ in E-Governance?

(A) A government department

building its own data center from

scratch

(B) Hiring a private IT firm to manage

the national identity database

(C) Reducing the number of private

businesses allowed to bid on

contracts

(D) Passing a law that mandates

all citizens use digital signatures.

17. Which of these is a risk associated with

heavy reliance on the private sector for E-

Governance?

(A) Absolute security of all public data

(B) Too much competition in the market.

(C) Excessive government profit

(D) None of these

[P.T.O.]
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18. The main purpose of G2B services is to:

(A) Allow businesses to sell products

directly to citizens

(B) Provide regulatory and administrative

services to businesses

(C) Enable businesses to

communicate with other businesses

(D) All of the above.

19.  In e-governance, C2G services mainly

allow citizens to:

(A) Submit requests, forms, or

payments to government through

digital platforms

(B) Access government information

and policy documents online

(C) View updates and announcements

from  government departments

(D) Receive notifications and alerts

from government agencies.

20. Which of the following is a recognized

model of e-governance interaction?

(A) Government-to-Citizen (G2C )

(B) Government-to-Business (G2B)

(C) Government-to-Government (G2G)

(D )  All of the above.

18. G2B lsokvksa dk eq[; mís'; gS%

(A) O;olk;ksa dks ukxfjdksa dks lh/ks mRikn

cspus dh vuqefr nsuk

(B) O;olk;ksa dks fu;ked vkSj iz'kklfud

lsok,a iznku djuk

(C) O;olk;ksa dks vU; O;olk;ksa ds lkFk

laokn djus esa l{ke cukuk

(D) mijksDr lHkh

19. bZ&XkousZal esa] lh2lh  lsok,a eq[; :i ls

ukxfjdksa dks fuEu dk;Z djus dh vuqefr

nsrh gS%

(A) fMftVy IysVQkWeZ ds ek/;e ls ljdkj dks

vuqjks/k QkWeZ ;k Hkqxrku tek djuk

(B) ljdkjh tkudkjh vkSj uhfr nLrkostksa

dks vkWuykbu ns[kuk

(C) ljdkjh foHkkxksa ls viMsV vkSj ?kks"k.kk,a

ns[kuk

(D) ljdkjh ,tsafl;ksa ls lwpuk,a  vkSj

vyVZ izkIr djuk

20. fuEufyf[kr esa ls dkSu&lk bZ&XkousaZl baVjSD'ku

dk ,d ekU;rk izkIr ekWMy gS\

(A) ljdkj ls ukxfjd ¼th2lh½

(B) ljdkj ls O;kikj ¼th2ch½

(C) ljdkj ls ljdkj  ¼th2th½

(D) mijksDr lHkh
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21. Which pricing mechanism is commonly

used in buyer-oriented marketplaces?

(A) Forward auction

(B) Reverse auction

(C) Fixed supplier pricing

(D) Government price control.

22. What is the primary function of an

intermediary in a market?

(A)  Manufacturing products

(B)  Increasing production costs

(C)  Connecting buyers and sellers

(D)  Eliminating all buyers

23. Which of the  following is a key advantage

of an intermediary marketplace?

(A) Suppliers gain complete market

control

(B) Buyers can purchase without

comparing prices

(C) It provides a neutral platform for

buyers and sellers

(D) It eliminates competition among

suppliers.

24.  Which factor significantly contributes to the

success of an intermediary marketplace?

(A) Restricting the number of suppliers

to reduce competition

(B) Achieving a large network of both

buyers and sellers

(C) Eliminating price negotiation

mechanisms

(D) Limiting information availability to

premium users only.

21. [kjhnkj&mUeq[k cktkjksa esa vkerkSj ij dkSu&lh
ewY; fu/kkZj.k iz.kkyh dk mi;ksx fd;k tkrk
gS\
(A) vxz uhykeh
(B) foijhr uhykeh
(C) fuf'pr vkiwfrZdrkZ ewY; fu/kkZj.k
(D) ljdkjh ewY; fu;a=.k

22. cktkj esa e/;LFk dk eq[; dk;Z D;k
gS\
(A) mRiknksa dk fuekZ.k djuk
(B) mRiknu ykxr c<+kuk
(C) [kjhnkjksa vkSj foØsrkvksa dks tksM+uk
(D) lHkh [kjhnkjksa dks gVk nsuk

23. fuEufyf[kr esa ls dkSu&lk e/;LFk cktkj dk
,d izeq[k ykHk gS\
(A) vkiwfrZdrkZvksa dks iw.kZ cktkj fu;a=.k

izkIr gksrk gS
(B) [kjhnkj dherksa dh rqyuk fd, fcuk

[kjhnkjh dj ldrs gSa
(C) ;g [kjhnkjksa vkSj foØsrkvksa ds fy,

,d rVLFk eap iznku djrk gS
(D) ;g vkiwfrZdrkZvksa ds chp izfrLi/kkZ

dks lekIr djrk gS
24. dkSu&lk  dkjd e/;LFk cktkj dh lQYkrk

esa egRoiw.kZ ;ksxnku nsrk gS\
(A) izfrLi/kkZ dks de djus ds fy,

vkiwfrZdrkZvks a dh la[;k lhfer
djuk

(B) [kjhnkjksa vkSj foØsrkvksa nksuksa dk ,d
cM+k usVodZ izkIr djuk

(C) ewY; ckrphr ra= dks lekIr djuk
(D) lwpuk dh miyC/krk dks dsoy izhfe;e

mi;ksxdrkZvksa rd lhfer djuk

[P.T.O.]
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25. The use of computers and the internet in

government administration is called:

(A) E-Governance

(B) E-Commerce

(C) E-Banking

(D) E-Learning

26. Which of the following is a key objective of

implementing e-governance systems?

(A) Enhancing efficiency, transparency,

and accessibility of public services.

(B) Increase the number of government

websites.

(C) Replacing traditional administrative

systems .

(D) Reducing the need for

interdepartmental coordination in

government processes.

27. Internet-based identity authentication

systems used in e-governance primarily

support:

(A) Secure access to digital

government services through

verified user identification

(B) Storage of citizen identity records

within centralized government

databases

(C) Publication of identity verification

guidelines on government websites

(D) Email-based identity verification by

government officials.

25. ljdkjh iz'kklu esa daEiwVj vkSj baaVjusV ds

mi;ksx dks dgk tkrk gS%

(A) bZ&xousZl

(B) bZ&dkWelZ

(C) bZ&cSafdax

(D) bZ&yfuZax

26. fuEufyf[kr esa ls dkSu&lk bZ&xousZl iz.kkfy;ksa dks ykxw

djus dk ,d izeq[k mís';

gS\

(A) lkoZtfud lsokvksa dh n{krk] ikjnf'kZrk

vkSj ig¡qp dks c<+kuk

(B) ljdkjh osclkbVksa dh la[;k c<+kuk

(C) ikjaifjd iz'kklfud iz.kkfy;ksa dks

cnyuk

(D) ljdkjh izfØ;kvksa esa varj foHkkxh;

leUo; dh vko';drk dks de

djuk

27. bZ&xousZl esa mi;ksx dh tkus okyh baVjusV

vk/kkfjr igpku izek.khdj.k iz.kkfy;k¡

e q[; :i ls fdldk leFkZu djrh

gSa\

(A) lR;kfir mi;ksxdrkZ igpku ds

ek/;e ls fMftVy lsokvksa rd lqjf{kr

igq¡p

(B) dsUnzhd`r ljdkjh MsVkcsl esa ukxfjd

igpku vfHkys[kksa dk HkaMkj.k

(C) ljdkjh osclkbVksa ij igpku lR;kiu

fn'kkfunsZ'kksa dk izdk'ku

(D) ljdkjh vf/kdkfj;ks a }kjk bZesy

vk/kkfjr igpku lR;kiu
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28.  The Government-to-Citizen (G2C) model of

e-governance mainly focuses on:

(A) Internal communication between

different government departments.

(B) Interaction between government

agencies and private business

sectors.

(C) Delivering public services and

information directly to citizens.

(D)  Managing human resources and

internal employee benefits.

29.  Which of the following is a core objective

of adopting E-governance models?

(A) Increasing government bureaucracy

(B) Reducing public participation

(C) Enhancing transparency and

accountability

(D) Limiting citizen access to

information.

30. What is the primary role of the private sector

in PPP models within e-governance?

(A) Providing regulatory oversight

(B) Designing, implementing, and

maintaining technical infrastructure

(C) Forming government policies

(D) Conducting legal audits of citizens.

28. bZ&xousZal dk ekWMy eq[; :i ls fdl ij

dsfUnr gS\

(A) fofHkUu ljdkjh foHkkxksa ds chp

vkarfjd lapkj ij

(B) ljdkjh ,tsafl;ksa vksj futh O;kolkf;d

{k s =k s a  d s chp ijLij fØ;k

ij

(C) lkoZtfud lsokvksa vkSj tkudkjh dks

lh/ks ukxfjdksa rd igq¡pkus ij

(D) ekuo lalk/kuksa vkSj vakrfjd deZpkjh

ykHkksa ds izca/ku ij

29. b Z&xou s Z al ek WMy viukus dk eq[;

mí s'; fuEufyf[kr e s a l s dk Su&lk

gS\

(A) ljdkjh ukSdj'kkgh c<+kuk

(B) tuHkkxhnkjh de djuk

(C) ikjnf'kZrk vkSj tokcnsgh c<+kuk

(D) ukxfjdksa dh lwpuk rd igq¡p lhfer

djuk

30. bZ&xousZal ds ihihih ekWMy eas futh {ks= dh

izkFkfed Hkwfedk D;k gS\

(A) fu;ked fujh{k.k iznku djuk

(B) rduhdh cqfu;knh <kaps dk fMtkbu]

dk;kZUo;u vkSj j[kj[kko djuk

(C) ljdkjh uhfr;ka cukuk

(D) ukxfjdksa dk dkuwuh vkWfMV djuk

[P.T.O.]
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31. What is EOQ  in Inventory control?

(A) Economic Occurring Quantity

(B) Economic Order Quantity

(C) Economic Over Quantity

(D) Economy of Quantity

32. Which e-commerce transaction provides the

benefits of eliminating the requirement of a

middleman?

(A) Business to Business

(B) Business to Government

(C) Consumer to Business

(D) Business to Consumer.

33. The reason why digital products are best

suited for B2C e-commerce is that they:

(A) can be mass-customized and

personalized

(B) have low operational costs

(C) can be delivered at the time of

purchase

(D) All of the above.

34. eBay and OLX are classic examples of

which type of e-commerce model?

(A) B2B (Business-to-Business)

(B) B2C (Business-to-Consumer)

(C) C2C (Consumer-to-Consumer)

(D) C2B (Consumer-to-Business)

31. bUosaVjh fu;a=.k esa bZvksD;w D;k gS\

(A) vkfFkZd vkorhZ ek=k

(B) vkfFkZd vkWMZj ek=k

(C) vkfFkZd vfrfjDRk ek=k

(D) ek=k dk vFkZ'kkL=

32. dkSu&lk bZ&dkWelZ ysunsu fcpkSfy, dh

vko';drk dks lekIr djus dk ykHk iznku

djrk gS\

(A) fctusl Vw fctusl

(B) fctusl Vw xouZesaV

(C) daT;wej Vw fctusl

(D) fctusl Vw daT;wej

33. fMftVy mRikn ch2lh bZ&dkWelZ ds fy, lcls

mi;qDr D;ksa gS\

(A) bUgsa cM+s iSekus ij vuqdwfyr vkSj

oS;fDrd`r fd;k tk ldrk gS

(B) budh ifjpkyu ykxr de gksrh gS

(C) bUgsa [kjhn ds le; gh forfjr fd;k

tk ldrk gS

(D) mijksDr lHkh

34. eBay vkSj OLX fdl izdkj ds bZ&dkWelZ ekWMy

ds mRd`"V mnkgj.k gSa\

(A) ch2ch ¼fctusl Vw fctusl½

(B) ch2lh ¼fctusl Vw daT;wej½

(C) lh2lh ¼daT;wej Vw daT;wej½

(D) lh2ch ¼daT;wej Vw fctusl½
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35.  In a B2B environment, Just-in-Time delivery

primarily helps firms to:

(A) Increase warehousing costs

(B) Reduce inventory holding and

storage costs

(C) Eliminate supplier relationships

(D) Standardize government

procurement rules.

36.  “Kanban” is used in JIT, B2B to:

(A) Act as a financial invoice

(B) Act as a visual signal to indicate the

need for more materials

(C) Replace human workers

(D) All of the above

37. In e-commerce Peer to Peer (P2P) is used

`for :

(A ) B2C (B) B2E

(C )  C2B (D) C2C

38. Compared with traditional inventory systems,

JIT delivery typically results in:

(A) Lower inventory carrying costs but

greater dependence on supplier

reliability

(B) Higher inventory levels but reduced

transportation frequency

(C) Lower supplier coordination but

increased warehouse utilization

(D) Higher safety stock but fewer supply

disruptions.

35. B2B  ifjos'k esa] tLV&bu&Vkbe fMyhojh
eq[; :i ls QekZsa dh enn djrh gS%
(A) os;jgkmflax ykxr c<+kus esa
(B) bUosaVªh gksfYMax vkSj HkaMkj.k ykxr

de djus esa
(C) vkiwfrZdrkZ laca/kksa dks lekIr djus esa
(D) ljdkjh [kjhn fu;eksa dk ekudhdj.k

djus esa
36. JIT, B2B  esa “Kanban” dk mi;ksx fdl fy,

fd;k tkrk gS\
(A) foÙkh; buokWbl ds :i esa dk;Z djus

ds fy,
(B) vf/kd lkexzh dh vko';drk dks

n'kkZus okys ,d n`'; ladsr ds :i esa
dk;Z djus ds fy,

(C) ekuo Jfedksa dks izfrLFkkfir djus
ds fy,

(D) mijksDr lHkh
37. bZ&dkWelZ esa ihj&Vw&ihj (P2P) dk mi;ksx

fdlds fy, fd;k tkrk gS\
(A) ch2lh (B) ch2bZ
(C) lh2ch (D) lh2lh

38. ikjaifjd bUosaVªh flLVe dh rqyuk esa fMyhojh
dk vkerkSj ij ;g urhtk gksrk gS%
(A) bUosaVªh j[kus dh ykxr de gksrh gS]

ysfdu lIyk;j dh fo'oluh;rk ij
fuHkZjrk c<+ tkrh gS

(B) bUosaVªh dks Lrj Å¡pk gksrk gS] ysfdu
ifjogu dh vkòfÙk de gks tkrh gS

(C) lIyk;j ds lkFk lEkUo; de gksrk gS
ysfdu xksnke dk mi;ksx c<+ tkrk gS

(D) mPp lqj{kk HkaMkj ysfdu vkiwfrZ esa

de O;o/kku
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39. The stakeholders of e-governance are :

(A)  Governments

(B)  Citizens

(C)  Citizen's Business

(D)  All of the above

40. Which model of e-governance involves

interaction between government

departments?

(A) G2G

(B) G2C

(C) G2B

(D) B2C

41. An example of an e-governance service is:

(A) Online filing of income tax returns

through government portals

(B) Digital storage of tax records in

government databases

(C) Publication of tax rules on official

government websites

(D) Email communication between tax

officials and other departments.

39. bZ&XkousZal ds fgr/kkjd gaS%

(A) ljdkjsa

(B) ukxfjd

(C) ukxfjd O;olk;

(D) mijksDr lHkh

40. bZ&Xkous s Zl dk dkSu&lk ekWMy ljdkjh

foHkkxksa ds chp var% fØ;k ij vk/kkfjr

gS\

(A) th2th

(B) th2lh

(C) th2ch

(D) ch2lh

41. bZ&XkousZal lsok dk ,d mnkgj.k gS%

(A) ljdkjh iksVZyksa ds ek/;e ls vk;dj

fjVZu  vkWuykbu tek djuk

(B) ljdkjh MsVkcsl esa dj vfHkys[kksa dk

fMftVYk HkaMkj.k

(C) vkf/kdkfjd ljdkjh osclkbVksa ij

dj fu;eksa dk izdk'ku

(D) dj vf/kdkfj;ksa vkSj vU; foHkkxksa

ds chp bZEksy lapkj
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42.  Which of the following is a primary motivation

for government to engage the private sector

in E-Governance projects?

(A) To centralize all data within a single

private server

(B) To ensure that services are only

available to corporate clients

(C) To eliminate the need for any

government oversight

(D) To leverage specialized technical

expertise and innovation.

43. In the context of E-Governance, what does

the ‘PPP’ model stand for?

(A) Public Procurement Process

(B) Private Power Policy

(C) Public-Private Partnership

(D) Personal Privacy Protocol.

44.  Which interaction model is primarily used

when a government agency uses a

private online portal to purchase office

supplies?

(A) G2E (Government to Employee)

(B) G2G (Government to Government)

(C) G2C (Government to Citizen)

(D) G2B (Government to Business)

42. bZ&xousZal ifj;kstukvksa esa futh {ks= dks 'kkfey

djus ds fy, ljdkjksa dh izkFkfed izsj.kk

fuEufyf[kr esa ls dkSu&lh gS\

(A) lHkh MsVk dks ,d gh futh loZj esa

dsUnzhd`r djuk

(B) ;g lqfuf'pr djuk fd lsok,a dsoy

dkWiksZjsV xzkgdksa ds fy, miyC/k gksa

(C) fdlh Hkh ljdkjh fujh{k.k dh

vko';drkvksa dks lekIr djuk

(D) fo'ks"k rduhdh fo'ks"kKrk vkSj uokpkj

dk YkkHk mBkuk

43. bZ&xousZal ds lanHkZ esa] ̂ ihihih* ekMy dk D;k

vFkZ gS\

(A) lkoZtfud [kjhn izfØ;k

(B) futh fo|qr uhfr

(C) lkoZtfud futh Hkkxhnkjh

(D) O;fDrxr xksiuh;rk izksVksdkWYk

44. tc dksbZ ljdkjh ,tsalh dk;kZy; lkexzh

[kjhnus ds fy, fdlh futh vkWuykbu iksVZy

dk mi;ksx djrh gS] rks eq[; :i ls fdl

baVjSD'ku ekWMy dk mi;ksx fd;k tkrk gS\

(A) th 2 bZ ¼ljdkj ls deZpkjh½

(B) th 2 th ¼ljdkj ls ljdkj½

(C) th 2 lh ¼ljdkj ls ukxfjd½

(D) th 2 ch ¼ljdkj ls O;oLkk;½
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45.  The expanded form of NIC is :

(A) National Informatics Centre

(B) National Information

(C) Cental National Information Council

(D) National Informatics Council

46. Which risk increases when firms adopt JIT

delivery in B2B supply chains?

(A) Higher inventory obsolescence due

to excess stock

(B) Production disruptions caused by

supplier or due to transportation delays

(C) Increased warehouse maintenance

costs

(D) Reduced product quality from

suppliers

47. EDI is considered a type of which

model?

(A) B2C

(B) C2C

(C) B2B

(D) C2G

48. Which of the following documents is

commonly exchanged using EDI in

government systems?

(A) Video files and multimedia

presentations

(B) Purchase orders, invoices, and

customs  documents

(C) Audio recordings of meetings

(D) Personal emails between officials

45. ,uvkbZlh dk foLrkfjr :i gS

(A) jk"Vªh; lwpuk foKku dsUnz

(B) jk"Vªh; lwpuk dsUnz

(C) dsUnzh; jk"Vªh; lwpuk ifj"kn

(D) jk"Vªh; lwpuk foKku ifj"kn

46. tc daifu;k¡ B2B lIykbZ psu esa JIT fMyhojh

viukrh gSa rks dkSu&lk tksf[ke c<+ tkrh

gS\

(A) vfrfjDr LVkWd ds dkj.k bUosaVªh ds

vizpfyr gksus dk tksf[ke

(B) lIyk;j ;k ifjogu esa nsjh ds dkj.k

mRiknu esa :dkoVsa

(C) xksnke ds j[kj[kko dh ykxr esa of̀)

(D) lIyk;jksa ls feyus okys mRikn dh

xq.koRrk esas deh

47. EDI dks fdl ekWMy dk ,d izdkj ekuk tkrk

gS\

(A) ch 2 lh

(B) lh 2 lh

(C) ch 2 ch

(D) lh 2 th

48. ljdkjh iz.kkfy;ksa esa bZMhvkbZ dk mi;ksx djds

fuEufyf[kr esa ls dkSu&ls nLrkost vkerkSj

ij vknku&iznku fd, tkrs gSa\

(A) ohfM;ks Qkbysa vkSj eYVhehfM;k

izLrqfr;k¡

(B) [kjhn vkns'k] pkyku vkSj lhek 'kqYd

nLrkost

(C) cSBdksa dh vkWfM;ks fjdkWfMx

(D) vf/kdkfj;ksa ds chp O;fDRkxr bZesy
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49. E-Commerce promotes which type of

economy?

(A) Digital economy

(B) Agricultural economy

(C) Local economy only

(D) None of the above

50. Google  is one of the most popular :

(A) Domain

(B) Portal

(C) Browser

(D) Search Engine

51. E-commerce benefits society by:

(A) Allowing small businesses to reach

potential customers

(B) Decreasing competition among

sellers

(C) Limiting consumer choices

(D) None of the above

52. What is the main reason a person might

prefer a physical store over an online store,

when buying a perfume?

(A) The inability to smell the product

before buying.

(B) Physical stores have fewer

products.

(C) Online prices are always higher.

(D) Online stores are closed at night.

49. bZ&dkWelZ fdl izdkj dh vFkZO;oLFkk dks c<+kok

nsrk gS\

(A) fMftVy vFkZO;oLFkk

(B) d`f"k vFkZO;oLFkk

(C) dsoy LFkkuh; vFkZO;oLFkk

(D) mijksDr esa ls dksbZ ugha

50. ^xwxy* lcls yksdfiz; gS%

(A) Mksesu

(B) iksVZYk

(C) czkmtj

(D) lpZ batu

51. bZ&dkWelZ lekt dks fuEu izdkj ls ykHk

ig¡qpkrk gS%

(A) NksVs O;oLkk;ksa dks laHkkfor xzkgdksa

rd igq¡pus esa l{ke cukuk

(B) foØsrkvksa ds chp izfrLi/kkZ de djuk

(C) miHkksDrkvksa ds fodYiksa dks lhfer

djuk

(D) mijksDr esa ls dksbZ ugha

52. ij¶;we [kjhnrs le; dksbZ O;fDRk vkWuykbUk

LVksj ds ctk; HkkSfrd LVksj dks D;ksa ilan

dj ldrk gS\

(A) [kjhnus ls igys mRikn dks lwa?kus esa

vleFkZrk

(B) HkkSfrd LVksjksa esa de mRikn gksrs gSaA

(C) vkWuykbu dhersa ges'kk vf/kd gksrh

gSaA

(D) vkWuykbu LVksj jkr esa can gksrs gSaA
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53. Which of the following services can

be provided through online tourism

websites?

(A) Flight booking

(B) Hotel reservation

(C) Tour package booking

(D) All of the above

54.  Which of the following is the definition of

e-commerce tourism?

(A) Physical travel brochures

distributed via mail

(B) Selling airline tickets only through

telephone agents

(C) Buying/sell ing travel products

(flights, hotels) over the internet

(D) Marketing tourism using newspaper

advertisements

55. E-Commerce allows travelers to compare

which of the following easily?

(A) Travel agent commission

(B) Ticket prices and hotel packages

(C) Airport construction cost

(D) All of the above

53. fuEufyf[kr esa ls dkSu&lh lsok,¡ vkWuykbu

i;ZVu osclkbVksa ds ek/;e ls iznku dh tk

ldrh gSa\

(A) mM+ku cqfdax

(B) gksVy vkj{k.k

(C) Vwj iSdst cqfdax

(D) mijksDr lHkh

54. fuEufyf[kr esa ls dkSu&lk i;ZVu bZ&dkWEklZ

dh ifjHkk"kk gS\

(A) Mkd }kjk forfjr HkkSfrd ;k=k

czks'kj

(B) dsoy VsyhQksu ,tsaVksa ds ek/;e ls

gokbZ fVdV cspuk

(C) baVjusV ij ;k=k mRiknksa ¼mM+kusa ]gksVy½

dh [kjhn@ fcØh

(D) lekpkj & i=ksa ds foKkiuksa dk mi;ksx

djds i;ZVu dk foi.ku

55. bZ&dkWelZ ;kf=;ksa dks fuEufyf[kr esa ls fdldh

vklkuh ls rqyuk djus dh vuqefr nsrk gS\

(A) VSªoy ,tsaV deh'ku

(B) fVdV dh dhersa vkSj gksVy iSdst

(C) gokbZ vM~~Ms  ds fuekZ.k dh ykxr

(D) mijksDr lHkh
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56. The concept of “financial inclusion” in  onlin

financial services refers to:

(A) Providing affordable financial

services to all sections of society

(B) Limiting financial services to large

corporations

(C) Eliminating small bank accounts

(D) Restricting access to digital

payments

57. The future of online financial services will

most likely depend on:

(A) Elimination of financial technology

(B) Technological innovation and

regulatory frameworks

(C) Reduction of digital infrastructure

(D) None of the above

58. What is a ‘Digital Wallet’?

(A) An app that stores your payment

information and allows you to pay

electronically.

(B) A physical leather folder for storing

paper receipts.

(C) A website that only shows you the

pictures of coins.

(D) A special battery used to power a

bank’s computer.

56. vkWuykbu foÙkh; lsokvksa esa ßfoÙkh; lekos'kuÞ

dh vo/kkj.kk ls rkRi;Z gS%

(A) lekt ds lHkh oxkZsa dks fdQk;rh

foÙkh; lsok,a iznku djuk

(B) foÙkh; lsokvksa dks cM+h daifu;ksa rd

lhfer djuk

(C) NksVs cSad [kkrksa dks lekIr djuk

(D) fMftVy Hkqxrkuksa rd igqap dks

izfrcaf/kr djuk

57. vkWuykbu foÙkh; lsokvksa dk Hkfo"; laHkor%

fuEu ij fuHkZj djsxk%

(A) foÙkh; izkS|ksfxdh dk mUewyu

(B) rduhdh uokpkj vkSj fu;ked

<k¡ps

(C) fMftVy volajpuk esa deh

(D) mijksDr esa ls dksbZ ugha

58. fMftVy okWYksV D;k gS\

(A) ,d ,si tks vkidh Hkqxrku tkudkjh

laxzghr djrk gS vkSj vkidks

bysDVªkWfud :i ls Hkqxrku djus dh

vuqefr nsrk gS

(B) dkxth jlhnksa dks j[kus ds fy, ,d

HkkSfrd peM+s dk QksYMj

(C) ,d osclkbV tks dsoy flDdksa dh

rLohjsa fn[kkrh gS

(D) cSad ds daEI;wVj dks pykus ds fy,

mi;ksx dh tkus okyh fo'ks"k cSVjh
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59. Which technology helps B2B companies

manage their relationships and interactions

with existing and potential business

customers?

(A) MP3 (MPEG Audio Layer III)

(B.) GPS (Global Positioning System)

(C.) CRM (Customer Relationship

Management)

(D.) VPN (Virtual Private Network)

60. In a supplier-oriented marketplace, who

primarily controls the marketplace?

(A) Buyers collectively

(B) A single dominant supplier

(C) Independent third party intermediary

(D) Government regulatory authority.

61. Which of the following is a key objective of

a supplier-oriented marketplace?

(A) Reducing suppliers  dependence

on buyers

(B) Allowing buyers to conduct reverse

auctions

(C) Increasing suppliers  direct access

to customers

(D) Eliminating product differentiation.

59. dkSu&lh rduhd B2B daifu;kas dks vius

ekSTkwnk vkSj laHkkfor O;kolkf;d xzkgdksa ds

lkFk laca/kksa vkSj ckrphr dks izcaf/kr djus esa

enn djrh gS\

(A) ,eih3  ¼,eihbZth vkWfM;ks ys;j III ½

(B) thih,l ¼Xykscy iksft'kfuax flLVe½

(C) lhvkj,e ¼dLVej fjys'kuf'ki

eSustesaV½

(D) ohih,u ¼opZqvy izkbosV usVodZ½

60. vkiwfrZdrkZ& mUeq[k cktkj esa] cktkj dks

eq[; :i ls dkSu fu;af=r djrk gS\

(A) [kjhnkj lkewfgd :i ls

(B) ,d izeq[k vkiwfrZdrkZ

(C) Lora= rr̀h; i{k ek/;e

(D) ljdkjh fu;ked izkf/kdj.k

61. fuEufyf[kr esa ls dkSu&lk vkiwfrZdrkZ& mUeq[k

cktkj dk ,d izeq[k mís'; gS\

(A) vkiwfrZdrkZvksa dh [kjhnkjh ij fuHkZjrk

de djuk

(B) [kjhnkjksa dks fjolZ uhykeh vk;ksftr

djus dh vuqefr nsuk

(C) vkiwfrZdrkZvksa dh xzkgdksa rd lh/kh

igq¡p c<+kuk

(D) mRikn foHksnhdj.k dks lekIr djuk
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62. Which of the following is a common‘non-

technical’ limitation that prevents people

from shopping online?

(A) Computer hardware failure

(B) Slow internet speed

(C) Lack of trust in online security

(D) Software bugs in the web browser

63. Which stage of the online shopping  process

involves a consumer identifying a gap

between their current state and a desired

state?

(A)  Information Search

(B)  Need Recognition

(C)  Evaluation of Alternatives

(D)  Purchase Decision

64. Which is the first step in the online shopping

procedure?

(A) Payment

(B) Product delivery

(C) Searching for products

(D) Product review

65. What is the primary purpose of an online

shopping cart?

(A) To process credit card payments

directly.

(B) To store selected items temporarily

for checkout.

(C) To display product advertisements.

(D) To track user physical location.

62. fuEufyf[kr esa ls dkSu&lk ,d lkekU; ^xSj

rduhdh* lhek gS tks yksxksa dks vkWuykbu

[kjhnkjh djus ls jksdrh gS\

(A) daI;wVj gkbZos;j dh [kjkch

(B) /kheh baVjusV xfr

(C) vkWuykbu lqj{kk ij fo'okl esa deh

(D) osc czkmtj esa lkW¶Vos;j cx

63. vkWuykbu [kjhnkjh izfØ;k ds fdl pj.k esa

miHkksDRkk viuh orZeku fLFkfr vkSj okafNr

fLFkfr ds chp ds varj dks igpkurk

gS\

(A) lwpuk [kkst

(B) vko';drk igpku

(C) fodYiksa dk ewY;kadu

(D) [kjhn fu.kZ;

64. vkWuykbu [kjhnkjh izfØ;k dk igyk pj.k

dkSu&lk gS\

(A) Hkqxrku

(B) mRikn forj.k

(C) mRiknksa dh [kkst

(D) mRikn leh{kk

65. vkWuykbu 'kkWfiax dkVZ dk eq[; mís'; D;k

gS\

(A) lh/ks ØsfMV dkMZ Hkqxrku lalkf/kr

djuk

(B) psdvkmV ds fy, p;fur oLrqvksa

dks vLFkk;h :i ls laxzghr djuk

(C) mRikn foKkiu iznf'kZr djuk

(D) mi;ksxdrkZ ds HkkSfrd LFkku dks VSªd

djuk

[P.T.O.]
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66.  Which of the following represents the major

economic benefit of E-Commerce for travel

companies?

(A) Increased reliance on physical

travel  agency locations.

(B) Reduction in operational and

distribution costs by bypassing

intermediaries.

(C) Higher costs associated with printing

and mailing physical brochures.

(D) All of the above

67. Dynamic pricing in online travel services

is mainly based on:

(A) Demand and supply data

(B) Random pricing

(C) Government orders only

(D) Fixed pricing policies

68. Which regulatory body is responsible for

ensuring transparency and preventing

fraudulent practices in India in online trading?

(A) RBI (B) NSE

(C) SEBI (D) Finance Ministry

69. One important benefit of online stock  trading

for investors is:

(A) Immediate access to market information

and real-time price  updates

(B) Delayed access to market

information after market closure

(C) Limited access to stock prices only

at the end of the day

(D) Restricted access to company

information during trading hour

66. fuEufyf[kr esa ls dkSu&lk VSªoy daifu;ksa ds
fy, bZ&dkWelZ dk izeq[k vkfFkZd ykHk n'kkZrk
gS\

(A) HkkSfrd VSªoy ,tsalh LFkkuksa ij c<+rh
fuHkZjrk

(B) fcpkSfy;ksa dks gVkdj ifjpkyu vkSj
forj.k ykxr esa deh

(C) HkkSfrd czks'kj dh NikbZ vkSj Mkd ls
Hkstus ls tqM+h mPp ykxr

(D) mijksDr lHkh

67. vkWuykbu ;k=k lsokvksa esa xfr'khy ewY;
fu/kkZj.k  eq[; :i ls fdl ij vk/kkfjr gS\

(A) ekax vkSj vkiwfrZ MsVk

(B) ;knf̀PNd ewY; fu/kkZj.k

(C) dsoy ljdkjh vkns'k

(D) fuf'pr ewY; fu/kkZj.k uhfr;k¡

68. Hkkjr esa vkWuykbUk VsªfMax esa ikjnf'kZrk vkSj
/kks[kk/kM+h jksdus dh ftEEksnkjh fdl fu;ked
laLFkk dh gS\

(A) vkjchvkbZ  (B) ,u-,l-vkbZ

(C) lsch     (D) foÙk ea=ky;

69. fuos'kdksa ds fy, vkWuykbu LVkWd VsªfMax dk
,d egRoiw.kZ ykHk gS%

(A) cktkj dh tkudkjh vkSj okLrfod
le; ewY; viMsV rd rRdky igaqp

(B) cktkj can gksus ds ckn cktkj dh
tkudkjh rd foyafcr igq¡p

(C) dsoy fnu ds var esa LVkWd ewY;ksa
rd lhfer igq¡p

(D) VsªfMax ?kaVksa ds nkSjku daiuh dh tkudkjh
rd izfrcaf/kr igqap
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70. B2B stands for________.

(A)  Business - to - Buyer

(B)  Business - to - Builder

(C)  Business - to - Business

(D)  Builder  - to - Business

71. Which of the following is the most typical

application of B2B e-commerce?

(A) Online procurement of raw materials

between manufacturers and

suppliers

(B) Online retail sales from companies

directly to end consumers

(C) Digital marketing campaigns

targeting individual buyers

(D) Mobile wallet payments made by

individual customers

72. Which B2B application primarily facilitates

online auctions for industrial goods or

surplus inventory?

(A) B2B auction platforms

(B) Corporate procurement portals

(C) Enterprise accounting systems

(D) Online retail marketplaces

73.  Which is not typically a type of B2B buyer?

(A) Producer

(B) Retailer

(C) Government

(D) End-Consumer

70. B2B dk iw.kZ :i ________gSA

(A) fctusl & Vw & ck;j

(B) fctusl & Vw & fcYMj

(C) fctusl & Vw & fctusl

(D) fcYMj & Vw & fctusl

71. fuEufyf[kr esa dkSu&lk  B2B bZ&dkWelZ dk

lcls vke vuqiz;ksx gS\

(A) fuekZrkvksa vkSj vkiwfrZdrkZvksa ds

chp dPPks eky dh vkWuykbUk

[kjhn

(B) daifu;ksa }kjk lh/ks vafre miHkksDRkkvksa

dks vkWuykbu [kqnjk fcØh

(C) O;fDRkxr [kjhnkjksa dks yf{kr fMftVy

ekdsZfVax vfHk;ku

(D) O;fDRkxr xzkgdksa }kjk fd, x, eksckby

okWysV Hkqxrku

72. dkSu&lk B2B ,fIyds'ku eq[; :i ls vkS|ksfxd

oLrqqvks a ;k vfrfjDRk bUosaVªh ds fy,

vkWuykbUk uhykeh dh lqfo/kk iznku djrk

gS\

(A) ch2ch uhykeh IysVQkWeZ

(B) dkWiksZjsV [kjhn iksVZy

(C) ,aVjizkbt vdkmafVaxflLVe

(D) vkWuykbu fjVsy ekdsZVIysl

73. vkerkSj ij dkSu B2B [kjhnkj ugha gkssrk gS\

(A) mRiknd

(B) [kqnjk foØsrk

(C) ljdkj

(D) vafre miHkksDRkk

[P.T.O.]
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74. One major benefit of E-Commerce for

organisations is:

(A) Higher operating cost

(B) Reduced operating cost

(C) Reduction in tax liability

(D) None of the above

75. Which of the following is a benefit of E-

Commerce for consumers?

(A) Easy price comparison

(B) Access to wide product variety

(C) Time Saving

(D) All of the above

76. What is the full form of COD in E-Commerce?

(A) Cash on Delivery

(B) Cash on Demand

(C) Commerce on Delivery

(D) Cart on Delivery

77. E-Commerce helps to reduce which cost

for businesses?

(A) Marketing cost

(B) Communication cost

(C) Distribution cost

(D) All of the above

78. Online shopping mainly saves:

(A) Energy only

(B) Time and effort

(C) Only money

(D) None of the above

74. laxBuksa ds fy, bZ&dkWelZ dk ,d izeq[k ykHk

gS%

(A) mPp lapkyu ykxr

(B) de lapkyu ykxr

(C) dj ns;rk eas deh

(D) mijksDr esa ls dksbZ ugha

75. miHkksDrkvksa ds fy, bZ&dkWelZ dk fuEufyf[kr

esa ls dkSu&lk ,d ykHk gS\

(A) dherksa dh vklku rqyuk

(B) mRiknksa dh foLrr̀ fofo/krk rd igq¡p

(C) le; dh cpr

(D) mijksDRk lHkh

76. bZ&dkWelZ esa lhvksMh dk iw.kZ :i D;k gS\

(A) dS'k vkWu fMyhojh

(B) dS'k vkWu fMekaM

(C) dkWelZ vkWu fMyhojh

(D) dkVZ vkWu fMyhojh

77. bZ&dkWelZ O;olk;ksa ds fy, dkSu&lh ykxr

de djus esa enn djrk gS\

(A) foi.ku ykxr

(B) lapkj ykxr

(C) forj.k esa ykxr

(D) mijksDr lHkh

78. vkWuykbUk 'kkWfiax eq[; :i ls fdldh cpr

djrh gS\

(A) dsoy ÅtkZ

(B) le; vkSj iz;kl

(C) dsoy /ku

(D) mijksDr esa ls dksbZ ugha
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79. What is ‘Direct-to-Consumer’ (D2C) in the

B2C model?

(A) Selling products through a network

of wholesalers

(B) Consumers selling used goods to

each other.

(C) Government agencies providing

good to citizens.

(D) A brand sell ing directly to the

end-user via their own website or

stores.

80. Who is called an E-Broker?

(A) A person who sells goods in a shop

(B) A broker who provides services

through  the internet

(C) A bank employee

(D) A government officer

81. What is a key cost-related difference

between e-brokers and traditional brokers?

(A) E-brokers always charge fixed

commissions

(B) Traditional brokers generally charge

lower fees than e-brokers

(C) E-brokers usually have lower

transaction costs due to automation

(D) Both charge identical fees

79. ch2lh ekWMy esa ̂ Mk;jsDV&Vw&daT;wej*¼Mh2lh½

D;k gS\

(A) Fkksd foØsrkvksa ds usVodZ ds ek/;e

ls mRiknksa dh fcØh

(B) miHkksDrkvksa }kjk ,d&nwljs dks iz;qDr

oLrq,a cspuk csprs gaSA

(C) ljdkjh ,tsafl;ksa }kjk ukxfjdksa dks

oLrq,a iznku djuk

(D) ,d czkaM }kjk viuh osclkbV ;k

LVksj ds ek/;e ls lh/ks vafre

mi;ksxdrkZ dks mRikn cspuk

80. bZ&czksdj fdls dgk tkrk gS\

(A) nqdku esa lkeku cspus okyk O;fDRk

(B) baVjusV ds ek/;e ls lsok,a iznku

djus okyk czksdj

(C) cSad deZpkjh

(D) ljdkjh vf/kdkjh

81. bZ&czksdj vkSj ikjaifjd czksdj ds chp

ykxr  ls tqM+k ,d eq[; varj D;k gS\

(A) bZ&czksdj ges'kk r; deh'ku ysrs

gSa

(B) ikjaifjd czksdj vke rkSj ij bZ&czksdj

dh rqyuk esa de Qhl ysrs gS

(C) vkWVkses'ku ds dkj.k bZ&czksdj dh

VªkatSD'ku ykxr vkerkSj ij de

gksrh gS

(D) nksuksa ,d tSlh Qhl ysrs gSa

[P.T.O.]



C010204T-B/150 (  26  )

82. Online trading platforms help investors

make better decisions mainly

through:

(A) Access to research reports, charts,

and analytical tools

(B) Limiting financial information

(C) Delaying trade execution

(D) Restricting price updates

83.  Which of these is a ‘Paperless’ benefit of

online banking?

(A) Physical Debit Cards

(B) Drive-thru Tellers

(C) E-Statements

(D) Safety Deposit Boxes

84. Which technology ensures secure online

banking transactions?

(A) Encryption and authentication

systems

(B) Paper documentation

(C) Postal communication

(D) Manual verification only

85. Which risk is commonly associated with

online banking?

(A) Cyber fraud and hacking

(B) Lack of banking regulations

(C) Absence of financial institutions

(D) Elimination of banking services

82. vkWuykbu VsªfMax IysVQkWeZ fuos'kdksa dks csgrj

fu.kZ; ysus esa eq[; :i ls fuEu ds ek/;e ls

enn djrs gSa

(A) 'kks/k fjiksVZ] pkVZ vkSj fo'ys"k.kkRed

midj.kksa rd igq¡p

(B) foÙkh; tkudkjh dks lhfer djuk

(C) VsªM fu"iknu esa nsjh djuk

(D) ewY; viMsV dks izfrcaf/kr djuk

83. bueas ls dkSu&lk vkWuykbUk cSfdax dk ̂ isijysl*

ykHk gS\

(A) HkkSfrd MsfcV dkMZ

(B) Mªkbo&Fkwz Vsyj

(C) bZ&LVsVesaV

(D) ls¶Vh fMikWftV ckWDl

84. dkSu&lh rduhd lqjf{kr vkWuykbu cSfdax

ysunsu lqfuf'pr djrh gS\

(A) ,fUØI'ku vkSj izek.khdj.k iz.kkyh

(B) dkxth nLrkost

(C) Mkd lapkj

(D) dsoy ekuoh; lR;kiu

85. vkWuykbu cSfdax ls vkerkSj ij dkSu&lk

tksf[ke tqM+k gksrk gS\

(A) lkbcj /kks[kk/kM+h vkSj gSfdax

(B) cSafdax fu;eksa dk vHkko

(C) foÙkh; laLFkkuksa dk vHkko

(D) cSafdax lsokvksa dk mUewyu
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86.  Which B2B sales approach focuses on

maximizing the number of sales calls made

to prospects?

(A) Inbound marketing

(B) Outbound prospecting

(C) Content marketing

(D) Solution selling

87. Which technology is most commonly used

to structure and transmit data across different

B2B platforms and applications?

(A) Extensible Markup Language (XML)

(B) Hyper Text Markup Language

(HTML)

(C) Structured Query Language (SQL)

(D) Cascading Style Sheets (CSS)

88. How does ‘Cloud Computing’ benefit B2B

companies?

(A) It makes all company emails

disappear after 24 hours.

(B) It allows employees to work

outside only

(C) It ensures that computer monitors

never get dusty.

(D) It provides access to data and

applications over the internet from

any location.

86. dkSu&lk B2B fcØh n`f"Vdks.k laHkkfor xzkgdksa

dks fd, tkus okys fcØh dkWYkksa dh la[;k dks

vf/kdre djus ij dsfUnzr gS\

(A) buckmaM ekdsZfVax

(B) vkmVckmaM izkWLisfDaVx

(C) daVsaV ekdsZfVax

(D) lkWY;w'ku lsfyax

87. fofHkUu B2B IysVQkWeZ vkSj ,fIyds'kuksa ds

chp MsVk dks lajfpr vkSj izlkfjr djus ds

fy, lcls vf/kd mi;ksx dh tkus okyh

rduhd dkSu&lh gS\

(A) ,DlVsaflcy ekdZvi ySaXost (XML)

(B) gkbijVsDLV ekdZvi ySaXost (HTML)

(C) LVªDpMZ Dosjh ySaXost (SQL)

(D) dSLdsfMax LVkby 'khV~l (CSS)

88. ^DykmM daI;wfVax* ls B2B  daifu;ksa dks D;k

ykHk gksrk gS\

(A) blls daiuh ds lHkh bZesy 24 ?kaVs

ckn xk;c gks tkrs gSaA

(B) ;g deZpkfj;ksa dks flQZ ckgj dke

djus dh vuqefr nsrk gS

(C) blls ;g lqfuf'pr gksrk gS fd daI;wVj

ekWuhVj ij dHkh /kwy u tes

(D) ;g fdlh Hkh LFkku ls baVjusV ds

ek/;e ls MsVk vkSj ,fIyds'ku rd

igq¡p iznku djrk gS
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89. Which of the following is considered a

“Post-purchase” activity in the digital

landscape?

(A) Entering credit card details

(B) Comparing shipping costs

(C) Writing an online product review

(D) Filtering products by colour or

size

90. The most preferable product to be seld in

B2C e-commerce is :

(A) Fresh Product

(B) Digital Product

(C) Small Product

(D) Special Product

91. Items like: bread, milk, and toothpaste are

classified as which type of B2C consumer

product?

(A) Shopping products

(B) Convenience products

(C) Unsought products

(D) Specialty products

92. “Packaging is the ‘silent salesman’ for a

product.” - This statement refers to which

function of packaging?

(A) Protection

(B) Promotion/Marketing

(C) Safety

(D) Logistics

89. fMftVy ifjn`'; esa fuEufyf[kr esa ls fdls

ß[kjhnkjh ds cknÞ dh xfrfof/k ekuk tkrk

gS\

(A) ØsfMV dkMZ fooj.k ntZ djuk

(B) f'kfiax ykxrksa dh rqyuk djuk

(C) vkWuykbu mRikn leh{kk fy[kuk

(D) jax ;k vkdkj ds vk/kkj ij mRiknksa

dks fQYVj djuk

90. B2C bZ&dkWelZ esa cspus ds fy, lcls ilanhnk

mRikn gS%

(A) rktk mRikn

(B) fMftVYk mRikn

(C) NksVk mRikn

(D) fo'ks"k mRikn

91. czsM]nw/k vkSj VwFkisLV tSlh oLrqvksa dks fdl

izdkj ds ch2lh miHkksDRkk mRikn ds :i esa

oxhZd`r fd;k tkrk gS\

(A) 'kkWfiax mRikn

(B) lqfo/kk mRikn

(C) vokafNr mRikn

(D) fof'k"V mRikn

92. ßiSdsftax fdlh mRikn ds fy, ^ewd foØsrk*

dk dke djrh gSAÞ& ;g dFku iSdsftax ds

fdl dk;Z dks lanfHkZr djrk gS\

(A) lqj{kk

(B) lao/kZu@foi.ku

(C) cpko

(D) ykWftfLVDl
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93. Which of the following is a feature of

traditional business practices?

(A) Online payment systems

(B) Personal relationships with customers

(C) Global supply chain management

(D) Digital marketing strategies

94. Which key element differentiates modern

commerce operations from traditional

operations?

(A) Supply chain

(B) Customer interaction

(C) Distribution channels

(D) Use of digital platforms

95. What role does technology play in modern

business operations?

(A) Reduces efficiency

(B) Enhances customer experience

(C) Limits data collection

(D) All of the above

96. In traditional business practices, what is

often a limitation?

(A) High customer engagement

(B) Limited geographical reach

(C) Extensive networking

(D) Advanced analytics

93. fuEufyf[kr esa ls dkSu&lk ikjaifjd O;kolkf;d

izFkkvksa dh fo'ks"krk gS\

(A) vkWuykbUk Hkqxrku iz.kkyh

(B) xzkgdksa ds lkFk O;fDrxr laca/k

(C) oSf'od vkiwfrZ Ükà[kyk izca/ku

(D) fMftVy ekdsZfVax j.kuhfr;k¡

94. dkSu&lh izeq[k rRo vk/kqfud okf.kT; lapkyu

dks ikjaifjd lapkyu ls fHkUu cukrk

gS\

(A) vkiwfrZ J`a[kyk

(B) xzkgd laidZ

(C) forj.k pSuy

(D) fMftVy IysVQkeksZa dk mi;ksx

95. vk/kqfud O;kolkf;d lapkyu eas izkS|ksfxdh

dh D;k Hkwfedk gksrh gS\

(A) n{krk dks de djrh gS

(B) xzkgd vuqHko dks c<+krh gS

(C) MsVk laxzg dks lhfer djrh gS

(D) mijksDr lHkh

96. ikjaifjd O;kolkf;d izFkkvksa esa] vDlj D;k

,d lhek gksrh gS\

(A) mPp xzkgd lgHkkfxrk

(B) lhfer HkkSxksfyd igq¡p

(C) O;kid usVofdZax

(D) mUur fo'ys"k.k
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97.  Which of the following is a major benefit  of

linking online banking to e-commerce?

(A) Higher transaction fees

(B) Slower processing

(C) Enhanced customer trust and

convenience

(D) Reduced product range

98.  Which of the following is a major component

of online financial services?

(A) Internet banking

(B) Online stock trading

(C) Digital payment systems

(D) All of the above

99. Which factor is most responsible for the

rapid growth of online financial services

globally?

(A) Expansion of digital technology and

internet connectivity

(B) Reduction of financial institutions

(C) Lack of financial literacy

(D) Limitation of financial innovation

100. Online financial services contribute to

economic development mainly by:

(A) Increasing financial accessibility and

digital transactions

(B) Reducing financial inclusion

(C) Limiting global financial markets

(D) Increasing manual financial

services

97. fuEufyf[kr esa ls dkSu&lk vkWuykbUk  cSafdax

dks bZ&dkWelZ ls tksM+us dk ,d izeq[k ykHk gS\

(A) vf/kd ysunsu 'kqYd

(B) /kheh izkslsflax

(C) xzkgdksa dk c<+k gqvk fo'okl vkSj

lqfo/kk

(D) mRiknksa dh lhfer igq¡p J`à[kyk

98. fuEufyf[kr esa ls dkSu vkWuykbu foÙkh;

lsokvksa dk ,d izeq[k ?kVd gS\

(A) baVjusV cSafdax

(B) vkWuykbUk LVkWd VsªfMax

(C) fMftVy Hkqxrku iz.kkyh

(D) mijksDr lHkh

99. oSf'od Lrj ij vkWuykbu foÙkh;  lsokvksa

d h r ho z  o ` f) d s fy, dk S u&l k

dkjd lcls vf/kd ftEesnkj gS\

(A) fMftVy izkS|ksfxdh vkSj baVjusV

dusfDVfoVh dk fOkLrkj

(B) foÙkh; laLFkkuksa dh deh

(C) foÙkh; lk{kjrk dk vHkko

(D) foÙkh; uokpkj dh lhek,a

100. vkWuykbu foÙkh; lsok,a eq[; :i ls fuEu

}kjk vkfFkZd fodkl esa ;ksxnku djrh gaS%

(A) foÙkh; igq¡pvkSj fMftVy ysunsu  esa òf)

(B) foÙkh; lekos'ku eas deh

(C) oSf'od foÙkh; cktkjksa dks lhfer

djuk

(D) HkkSfrd foÙkh; lsokvksa esa  of̀)
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mnkgj.k %

iz'u %

iz'u 1

iz'u 2

iz'u 3

5. izR;sd iz'u ds vad leku gSaA vkids ftrus mÙkj
lgh gksaxs] mUgha ds vuqlkj vad iznku fd;s tk;saxsA

6. lHkh mÙkj dsoy vks0,e0vkj0 mÙkj&i=d
(OMR Answer Sheet) ij gh fn;s tkus gSaA
mÙkj&i=d esa fu/kkZfjr LFkku ds vykok vU;=
dgha ij fn;k x;k mÙkj ekU; ugha gksxkA

7. vks0,e0vkj0 mÙkj&i=d (OMR Answer

Sheet) ij dqN Hkh fy[kus ls iwoZ mlesa fn;s x;s
lHkh vuqns'kksa dks lko/kkuhiwoZd i<+ fy;k tk;sA

8. ijh{kk lekfIr ds mijkUr ijh{kkFkhZ d{k fujh{kd

dks viuh OMR Answer Sheet miyC/k djkus

ds ckn gh ijh{kk d{k ls izLFkku djsaA ijh{kkFkhZ

vius lkFk iz'u&iqfLrdk ys tk ldrs gSaA

9. fuxsfVo ekfdZax ugha gSA

10. dksbZ Hkh jQ dk;Z] iz'u&iqfLrdk esa] jQ&dk;Z ds
fy, fn, [kkyh ist ij gh fd;k tkuk pkfg,A

11. ijh{kk&d{k esa ykWx&cqd] dSYdqysVj] istj rFkk lsY;qyj
Qksu ys tkuk rFkk mldk mi;ksx djuk oftZr gSA

12. iz'u ds fgUnh ,oa vaxzsth :ikUrj.k esa fHkUurk gksus

dh n'kk esa iz'u dk vaxzsth :ikUrj.k gh ekU;

gksxkA
egRoiw.kZ% iz'uiqfLrdk [kksyus ij izFker% tk¡p dj
ns[k ysa fd iz'uiqfLrdk ds lHkh i`"B HkyhHkk¡fr Nis
gq, gS aA ;fn iz'uiq fLrdk es a dk sbZ deh gk s ] rk s
d{kfujh{kd dk s fn[kkdj mlh fljht dh nwljh
iz'uiqfLrdk izkIr dj ysaA
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