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1. e, is the stage superior to brand 1. ....eeoein. Ref sie grifeeea € sEax
preference. 2 2
(A)  Brand Loyalty A i ARl
(B)  Brand Awareness (B) SIS SIFT&hd
(C)  Brand Recognition (C)  slis i YA
(D)  Brand Unawareness D) SIS FSINTEHl
2. The Marketing Communication Mix of 2. FIH D e I U G s
company is also called : q e ST B
(A)  Promotion Mix A I B
(B)  Sales B)  fama
(©) Advertising ©) EEINE
(D) Image Mix D) Biq e
3. A retailer is an example of ....... element of 3. RERTE EERIRSIE NG I
Place Mix. qa H =BT B
(A) Branding (A) STifST
(B) Pricing (B) b frrafeer
(®) Intermediary C) HE®]
D) Promotion D) GEE]
4. INS refers to : 4. INS & T @ :
(A) Indian Newspaper Services (A) Indian Newspaper Services
(B) Indian National Services (B) Indian National Services
(9] Indian Newspaper Society ©) Indian Newspaper Society
(D) None of the above D) ST | 9 ®ig el
d. A container along with a product is an 5 SR & 9 RO 99 a9 ...
example of .......... technique. T B IR &
(A)  Salesmanship (NEERCER |
(B)  Publicity B) FEX
(©) Advertising ©) EEINE
(D)  Sales Promotion O)  fospa gadq
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6. Advertising primarily aims at : 6. EEIGEED eical B‘f@-‘ﬂ 2

(A) Pricing strategy (A) HAa FEReT O
(B) Selling of products (B) SUR B R
(@) Managing inventory C) SR Y§uq
D) Informing, Persuading and D) MEht Bl STEHRT al, IR AT
reminding customers AR a= e
7. __is atwo-way communication. 7. e T J-TH ORI
(A)  Personal Selling NI G SUGREE D)
(B)  Sales Promotion B)  fasra Haed
(C)  Advertising C) o=
(D)  Public Relations D) G E® T
8. ___is most cost-effective for reachinga 8. ........ g1 e ¥ g9fht a% qga%[ ®
large audience. fe Te8 AFE-%Hea B
(A)  Public Relations A) eSS T
(B)  Advertising B)  fasw
©) Personal Selling ©) B IR NICER
(D)  Sales Promotion D)  foasra Haed
9. DAGMAR Model is related to : 9. DAGMAR Hied T~ ® :
(A) Advertisement (A) EEIER]
(B) Presentation (B) ER@?IER’”T 9
(C)  Sales Promotion )  fospg Hagw |
(D)  Introducing a new product (0) T IUE & T d
10. Wal-Mart is an example of : 10. Wal-Mart.......... & Th IS 2
(A) Industrial Distributor (A) ANl fadwes
(B)  Agent B) T
(C)  Retailers (C)  HTHT fahe
(D)  Wholesalers D) gk foskar

C010402T-D/2585 ( 4 )



1. A Box containing Hair oil bottle is an
example of :
(A) Primary Packaging
(B) Secondary Packaging
(®) Transport Packaging
D) None of the above
12. USP in Marketing refers to :
(A) Unique Selling Point
(B) Unique Selling Preposition
(®) Unique Sales Preposition
(D) Unique Sales Point
130 e goods are purchased frequently
with minimum effort.
(A) Industrial
(B) Speciality
(®) Convenience
D) Shopping
14. Niche Marketing means marketing :
(A) to the entire market
(B) to a small and specific segment
(®) without segmentation
(D) Only through online platform
15. Marketing Myopia was introduced by :
(A) Theodore Levitt
(B) Philip Kotler
© Pyle
D) Paul Mazur
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16.

17.

18.

19.

20.

Which Marketing Trend focuses on
assistants like Alexa or Siri?

(A) Print Marketing

(B) Telemarketing

€ Outdoor Advertising

D) Voice Search Marketing

Hyper-Personalization in marketing uses :
(A) Big data and Al

(B) Random Messaging

) Generic Advertising

D) Traditional Media Only
___approach emphasizes ethical and
sustainable practices.

(A) Mass Marketing

(B)

C) Sustainable Marketing
(D)

Al — Generated content in marketing is

Aggressive Marketing
Price Skimming

mainly used for :

(A) Printing Newspapers

(B) Faster Content Creation

) Manual Advertising

D) Telemarketing

The Function of supply chain management
isto:

(A) Improve quality

(B)

€ Increase production level
D)

Improve profit-making

Integration of supply and demand

management

C010402T-D/2585 (
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21. Government Policy of Minimum support ~ 21.
Price is ............. policy.
(A) Price Skimming
(B) Competition Pricing
(9] Price Ceiling
D) Price Floor
22. Introduction of New product at a higher price 22,
to get benefit of maximum price is .........
policy.
(A) Price Skimming
(B) Price Floor
(9] Price Ceiling
D) Competitive Pricing
23, is the most important factor affecting  23.
pricing decision.
(A) Cost
(B) Competition
(®) Government Policy
(D) Demand
24. In India, a brand receives legal protection 24,
under :
(A) Trade and Merchandise Act, 1956
(B) Trade and Merchandise Marks Act,
1958
(®) Trade and Merchandise Act, 1948
(D) None of the above
25. Which function ensures continuous supply  25.
of goods to the market ?
(A) Advertising
(B) Selling
(@) Warehousing
D) Branding
C010402T-D/2585 (7))
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26.

27.

28.

29.

30.

Retail supply chain includes all, except :
(A) Distributors

(B) Regulators

(@) Manufactuers

(D) Retailers
Good marketing is not an accident but a

result of careful planning and .............. :

(A) Promotion
(B) Selling
(®) Policies

(

D) Execution

Advertising is a form of............
communication.

(A) Personal

(B) Non-Personal

(®) Direct

(D) Internal

is not a traditional promotion technique.
A
B

Newspaper
Television

)
)
) Social Media
)

(@)

(
(
(
(D Personal Selling

Hoarding and Billboards are the examples

o) SRR :
(A) Digital Marketing
(B) Direct Marketing

(
(D) Outdoor Marketing

(@)

) Online Promotion

C010402T-D/2585 (
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3. used to manage stock levels.
(A) Market Research
(B) Inventory Control
(9] Advertising
D) Sales Promotion
32. Which distribution strategy involves keeping
minimum inventory levels?
(A) JIT System
(B) Bulk Storage System
(®) Mass Production System
(D) Centralised Marketing System
33. Logistic management in marketing mainly
deals with :
(A) Designing Products
(B) Recruiting employees
(®) Determining product quality
(D) Planning, implementing and
controlling the flow of goods
34. Michael Porter is best known for :
(A) Marketing Myopia
(B) Competitive strategy and five forces
model
(®) 4P's of Marketing
D) Customer Relationship
Management
35. __is a component of promotion mix.
(A) Packaging
(B) Product Planning
(®) Public Relations
D) Pricing
C010402T-D/2585 (
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36. SEO stands for :
(A) Standard Engine Organisation
(B) Search Engine Organisation
(®) Search Engine Optimisation
D) Standard Engine Optimisation
37. Rediff and Yahoo are examples of :
(A) E-mail
(B) Web Page
(®) Website
D) Search Engine
38. PPC refers to :
(A) Present Per Click
(B) Pay Per Click
(®) Paid Per Click
D) People Per Click
39. Producing Eco-friendly goods and
services is :
(A) Direct Marketing
(B) Digital Marketing
(®) Green Marketing
(D) None of the above
40. Four ‘A’ of Rural Marketing are :
(A) Affordable, Achievable, Adoption,
Awareness
(B) Affordable, Approachable,
Available , Awareness
(C)  Affordability, Availability,
Acceptability , Awareness
(D) None of the above
C010402T-D/2585
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41. Marketing intermediaries help company  41.
to:
(A) Produce goods
(B) Promote and distribute products
(®) Control government
D) Increase taxes
42. A Firm's Internal Departments such as :  42.
Finance, HR, and Production are parts of :
(A) Political Environment
(B) Macro Environment
(®) Micro Environment
D) Cultural Environment
43.  Reduction in price for early payment is  43.
called :
(A) Trade Discount
(B) Cash Discount
(9] Seasonal Discount
D) Promotional Discount
44.  Setting a low price to attract a large number ~ 44.
of customers is called :
(A) Price Penetration policy
(B) Price Skimming policy
(®) Premium Pricing policy
(D) Competition Pricing policy
45.  Maximum Price Policy in case of Products ~ 45.
like LPG, Petrol, and Diesel by Government
is
(A) Price Floor Policy
(B) Penetration Pricing Policy
(@) Price Ceiling Policy
D) Price Skimming Policy
C010402T-D/2585 ( 11)
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46. Marketing Myopia means : 46.
(A) To understand customer needs
(B) To sell products at less cost
(®) Consider only selling products and
ignoring customer needs
D) None of the above
47, is a short, striking and memorising ~ 47.
phrase used in advertising.
(A) Slogan
(B) Mission
(®) Vision
(D) Brand Image
48. Digital Marketing includes all, except : 48.
(A) SEO
B) PPC
(®) Content Marketing
(D) Bill Boards
49. Brand Loyalty means the customers : 49,
(A) change Brand frequently
(B) do not know the brand
(®) buy same brand repeatedly
(D) buy the cheapest product
50. If customers recognise a brand when they  50.
see its logo or packaging, it is :
(A) Brand Loyalty
(B) Brand Awareness
(®) Brand Preference
(D) Brand Unawareness
C010402T-D/2585 (12)
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51. CDM stands for : 51.
(A) Customer Development Model
(B) Customer Decision Making
(®) Customer Decision Mix
D) Customer Development Mix
52. Everyone is a marketing expert, except : 52.
(A) Pyle
(B) Philip Kotler
(®) David Ricardo
(D) Paul Mazur
53. PESTLE s related to : 53.
(A) External Environment
(B) Internal Environment
(®) Marketing Mix
D) None of the above
4. 7P's of Marketing is given by : 54.
(A) James Culliton
(B) E. J. McCarthy
(@) P. Kotler
D) Booms and Bitner
95. As per ........ concept, sales promotion ~ 59.
techniques are used for Marketing.
(A) Product
(B) Production
© Selling
(D) Marketing
C010402T-D/2585 ( 13 )
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56. Products that consumers compare before
buying are called :
(A) Raw Material
(B) Shopping Product
(®) Convenience Product
D) Industrial Product
57. is the basic property of services
which differentiate it from goods.
(A) Shape
(B)  Size
(9] Intangibility
(D) Expensive
58. At stage of product life cycle,
sales volume is maximum.
(A) Introduction
(B) Decline
(®) Growth
D) Maturity
59. Tubes of Faimess Cream are the example of :
(A) Primary Packaging
(B) Secondary Packaging
(9] Transport Packaging
D) None of the above
60. A good brand name is not easy fo ..........
(A) Memorize
(B) Forget
(®) Recognise
(D) Pronounce
C010402T-D/2585
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61. Paul Mazur defines and introduced .......... 61.
approach of Marketing.
(A) Buying and Selling
(B) Need
€ Standard of living
D) None of the above
62. External Marketing Environment includes: 62.
(A) Political factors
(B) Economic factors
€ Technological factors
D) All of the above
63. In ... concept of marketing, the main ~ 63.
aim is to reduce cost of production.
(A) Product
(B) Production
€ Selling
D) Social
64. For services, marketing mix has........ 64
elements.
A 4
B) 5
C 6
O 7
65. ... introduced 4P’s of Marketing. 65.
(A) E.J. McCarthy
(B) Pyle
C) Paul Mazur
D) Philip Kotler
C010402T-D/2585 ( 15)
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66. Labelling means :
(A) Product design
(B) Providing information on Product cover
(®) Advertising of Product
D) Packing of a Product
67. Label is attached to :
(A) Package
(B) Product
(9] Brand
D) Advertisement
68. Packaging refers to :
(A) Storing Goods
(B) Transporting Goods
(®) Designing and producing the
container or wrapper of a product
(D) Packing of a Product only
69. Who regulates Food Labelling in India?
(A)  TRA
(B) FSSAI
) BIS
(D)  SEBI
70. A Group of related products is called :
(A) Product Depth
(B) Product Demand
(®) Product Width
(D) Product Line
C010402T-D/2585
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71. Product concept emphasizes on : 71.
(A) Product Quality and Features
(B) Low Price
(®) High Promotion
(D) Mass Production
2. e, concept focuses on customer 72
satisfaction.
(A) Product
(B) Production
© Selling
(D) Marketing
73. 'Place’ in marketing mix refers to : 73.
(A) Production Location
(B) Distribution Channels
(®) Sales Promotion
D) Market Research
4. philosophy focuses on aggressive  74.
selling
(A) Production
(B) Selling
(@) Marketing
(D) Societal
75, is not an element of any Marketing ~ 75.
Mix.
(A) Price
(B) Process
(®) Physical Evidence
(D) Profit
C010402T-D/2585 ( 17 )
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7%, is a factor used in geographic 76,
segmentation.
(A) Personality
(B) Climate
(®) Attitude
(D) Lifestyle
m. segmentation considers buying 77,
habits.
(A) Psychographic
(B) Demographic
(®) Geographic
(D) Behavioural
78. First stage of product development is : 78.
(A) Product Testing
(B) Idea Generation
(@) Commercialisation
(D) Marketing
79. Prototype means : 79.
(A) Advertisement
(B) Final Product
(®) First Model of a Product
(D) Packaging
80. Product Planning includes all, except : 80.
(A) Product Design
(B) Product Pricing
(®) Product Branding
(D) Product Packaging
C010402T-D/2585 ( 18 )
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81. is not one of the main functions of ~ 81.
Marketing.
(A) Pricing
(B) Human Resource Management
(®) Product development
D) Market Research
82.  Four 'P' of the Marketing Mix are : 82.
(A) Production, Place, Price and
Promotion
(B) People,Place, Price and Plan
(®) Product, Price, Place and
Promotion
D) Production, Price, Physical
distribution and Promotion
83. Marketing is a : 83.
(A) Continuous process
(B) Goal-oriented Process
(®) Social Process
(D) All of the above
84, . is not a part of Micro Environment. ~ 84.
(A) Producer
(B) Economy
(9] Competitor
D) Supplier
85. Modern form of marketing starts with and ~ 85.
ends on :
(A) Economy
(B) Business
(®) Customers
D) Company
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86. . is an example of a brand. 86.
(A) Rice
(B) Sugar
(®) Lux
D) Wheat
87. Brand Mark is : 87.

(A) Symbol of Brand
(B) Size of Product
(®) Colour of Product
D) Weight of Product

88. Grading means : 88.

(A) Packing Products

(B) Sorting Products into different
quality groups

(®) Selling Products

D) Transporting Products

89. Who provides AGMARK in India ? 89.
(A) RBI
(B) BIS
(C)  SEBI
D) Directorate of Marketing and

Inspection

90. is not an example of Brand. 90.

(A) Crocin

(B) Paracetamol
(C)  Cipla
D) Sun Pharma
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9. factor is not a part of PESTLE  91.
analysis.
(A) Economic
(B) Ethical
(9] Political
D) Environmental
92. A product can be a /an : 92.
(A) Tangible good
(B) Intangible good
(®) |dea
(D) All of the above
93 is not a function of marketing. 93.
(A) Buying
(B) Selling
(®) Manufacturing
D) Transportation
94. Market Research helps in: 94.
(A) Understanding Customer Needs
(B) Increasing Cost
(®) Reducing Sales
D) Eliminating Promotion
95. The process of moving goods from  95.
producer to consumer is called :
(A) Pricing
B) Distribution
(9] Promotion
(D) Packaging
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96. The Marketing Mix concept was popularised  96.
by :
(A) Paul Mazur
(B) Neil Borden
(®) Philip Kotler
(D) Peter Drucker
97. Marketing Mix decisions are taken by : 97.
(A) Production Manager
(B) Marketing Manager
(®) Finance Manager
(D) Personnel Manager
98.  Dividing the market based on age, gender ~ 98.
and income is called :
(A) Geographic Segmentation
(B) Psychographic Segmentation
(®) Demographic Segmentation
(D) Behavioural Segmentation
99.  Market segmentation is helpful in .......... . 9.
(A) Target Market Identification
(B) Mass Production
(®) Reducing Cost
D) Price Reduction
100.  Market Segmentation improves : 100.
(A) Marketing Efficiency
(B) Production Cost
(®) Transportation Cost
D) Accounting Work
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Example :
Question :

Q1 ® @ © ©
Q2 ® ® @ ©

Q3 ® @ © ©

5. Each question carries equal marks.
Marks will be awarded according to the
number of correct answers you have.

6. All answers are to be given on OMR
Answer Sheet only. Answers given
anywhere other than the place specified
in the answer sheet will not be
considered valid.

7. Before writing anything on the OMR
Answer Sheet, all the instructions given
in it should be read carefully.

8. After the completion of the examination,
candidates should leave the examination
hall only after providing their OMR
Answer Sheet to the invigilator.
Candidate can carry their Question

Booklet.
9. There will be no negative marking.
10. Rough work, if any, should be done on

the blank pages provided for the purpose
in the booklet.

1. To bring and use of log-book, calculator,
pager & cellular phone in examination
hall is prohibited.

12. In case of any difference found in English
and Hindi version of the question, the
English version of the question will be
held authentic.

Impt. On opening the question booklet,
first check that all the pages of the question
booklet are printed properly. If there is any
discrepancy in the question Booklet, then
after showing it to the invigilator, get another
question Booklet of the same series.

SEII4]

AR S

M1 ® @ © ©
=2 @ ® O
7w ® @ © ©

5. U U B 3k UM &1 oD e I
el B, T2 & HFTAR b o fha ST

6. gl IR Pad SMoTHodARo ITX-T%
(OMR Answer Sheet) W & &3 9™ &
S0k 8 EiRG w9 & ofEr o

FE WX fer T SAY 9 TR erm

7. 3MoTHodRo ITX-T% (OMR Answer
Sheet) W B 1 fergw @ @ 399 &R W
el SRl H HEAHYEE Te form S

8. e g & SuRa et ey e
H T4 OMR Answer Sheet 39

T Q@ U B § I B qeei
I WY AT-GRAH A S T B

9. fefea mfe =&t 2

10.  F3 A I® P, 9E-JRaE H, H-FE B
fer fou @l O W& R S R

1. - & A9, ARy, T Rl SgeX
B o ST O ST SRR BT a2

12, 999 & [l Ud SUsi @aXeT § iear e

B A H I H IS TR & A
Rl
oA UgRTE @R TX e S @
@ & B aeigRaE @ @l ge sl B
g &1 AR ywyfam & 9% w4 @, @
wafeE B Remst @ s & gEd

gegRaE M w A



