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Paul Mazur defines and introduced ..........
approach of Marketing.

(A) Buying and Selling
(B) Need

C) Standard of living

D) None of the above

External Marketing Environment includes:

Political factors

(A)

(B) Economic factors

C) Technological factors

D) All of the above

In.......... concept of marketing, the main

aim is to reduce cost of production.

(A) Product
(B) Production
©) Selling

D) Social

For services, marketing mix has........

elements.
A) 4
B) 5
€ 6
© 7

............ introduced 4P’s of Marketing.
(A) E.J. McCarthy

(B) Pyle

€ Paul Mazur

D) Philip Kotler
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10.

.............. is not one of the main functions of
Marketing.

(A)

(B) Human Resource Management
€

D) Market Research

Four 'P' of the Marketing Mix are :

Pricing

Product development

(A) Production, Place, Price and

Promotion

(B) People,Place, Price and Plan

(®) Product, Price, Place and
Promotion
D) Production, Price, Physical

distribution and Promotion

Marketing is a :

(A) Continuous process

(B) Goal-oriented Process

(®) Social Process

(D) All of the above

............. is not a part of Micro Environment.
(A) Producer

(B) Economy

(9] Competitor

D) Supplier

Modern form of marketing starts with and
ends on :

A Economy

(A)

(B) Business
(®) Customers
(D)

Company
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1. CDM stands for :
(A) Customer Development Model
(B) Customer Decision Making
(®) Customer Decision Mix
D) Customer Development Mix
12. Everyone is a marketing expert, except :
(A) Pyle
(B) Philip Kotler
(®) David Ricardo
(D) Paul Mazur
13. PESTLE s related to :
(A) External Environment
(B) Internal Environment
(®) Marketing Mix
D) None of the above
14. 7P's of Marketing is given by :
(A) James Culliton
(B) E. J. McCarthy
(@) P. Kotler
D) Booms and Bitner
15. As per ........ concept, sales promotion
techniques are used for Marketing.
(A) Product
(B) Production
© Selling
(D) Marketing
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16. factor is not a part of PESTLE  16.  ......... FN® PESTLE fasawer &1 AW

analysis. T B
(A) Economic (A) Economic
(B)  Ethical (B)  Ethical
(C)  Political (C)  Political
D) Environmental D) Environment
17. A product can be a /an : 17. T SAE & Tl € ¢
(A) Tangible good (A) ELFT g
(B) Intangible good (B) Gﬂﬁ ax]
(C)  Idea C) =R
D) Al of the above D)  SIEd q«
18. is not a function of marketing. 18. ... foaow @1 @ @ R
(A) Buying (A) Y
(B)  Selling B) R
(C)  Manufacturing )  fafmioT
D) Transportation D) Rae
19. Market Research helps in: 19. TOIR MY FEdH ©
(A) Understanding Customer Needs (A) Meh SAETHRAA H TS |
(B) Increasing Cost (B) AR EITEI%T ‘3T
(C)  Reducing Sales C) [l gem H
(D) Eliminating Promotion D) GI9T 99« P |
20.  The process of moving goods from 20.  IcUIEdh § IUNIKI b El'{ﬁafﬁ I ‘?Ig?ﬂ%f
producer to consumer is called : G | MG | o
(A)  Pricing A eI FERe
(B)  Distribution B)  fqaRe
(®) Promotion € IEILY
(D) Packaging D) YT
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21. Product concept emphasizes on : 21. G AR ....... T 9 3t o

(A) Product Quality and Features (A) IS H NMEN! AR Qe
(B) Low Price (B) %q 7
€ High Promotion ©) 3% T=R
(D) Mass Production D) T2 N W SaRd
22. e, concept focuses on customer 22.  ....... I Aleh H’g’iﬁf W Bi=d
satisfaction. =Rl B
(A) Product (A) I
(B) Production (B) SCIES]
(©)  Selling C)  faspa
(D) Marketing D) faque
23. 'Place’ in marketing mix refers to : 23. fauor fyser # 'Place' @ oef B :
(A) Production Location (A) IR ¥
(B) Distribution Channels (B) ERIICE]
(C)  Sales Promotion C)  fospg dadw
D) Market Research D) EISIES Gﬂ'\‘[‘éﬂ:r
24, philosophy focuses on aggressive  24.  ........ YR SRS bl X T
selling R R
(A) Production (A) ERYES
(B)  Selling B) R
©) Marketing ©) faqo
(D) Societal D) TR
25, e is not an element of any Marketing  25.  ....... fpet ot faque Msrr & WE
Mix T B
(A) Price (A) Price
(B) Process (B) Process
(®) Physical Evidence € Physical Evidence
(D) Profit (D) Profit

CO010402T-A/2585 7)) [P.T.O0.]



26.

27.

28.

29.

30.
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The Marketing Mix concept was popularised  26.

by :

(A) Paul Mazur

(B) Neil Borden

© Philip Kotler

D) Peter Drucker

Marketing Mix decisions are taken by : 27.

(A) Production Manager
(B) Marketing Manager
(®) Finance Manager

(D) Personnel Manager

Dividing the market based on age, gender ~ 28.

and income is called :
A
B

Geographic Segmentation
Psychographic Segmentation

(A)
(B)
(®) Demographic Segmentation
(D)

D Behavioural Segmentation
Market segmentation is helpful in ........... .29
A Target Market Identification

(A)
(B) Mass Production
€
(D)

C Reducing Cost

D Price Reduction

Market Segmentation improves : 30.
(A) Marketing Efficiency

(B) Production Cost

(®) Transportation Cost

(D) Accounting Work
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31, is a factor used in geographic 31,
segmentation.
(A) Personality
(B) Climate
(®) Attitude
(D) Lifestyle
32. . segmentation considers buying 32
habits.
(A) Psychographic
(B) Demographic
(®) Geographic
(D) Behavioural
33. First stage of product development is : 33.
(A) Product Testing
(B) Idea Generation
(@) Commercialisation
(D) Marketing
34. Prototype means : 34,
(A) Advertisement
(B) Final Product
(®) First Model of a Product
(D) Packaging
35. Product Planning includes all, except : 35.
(A) Product Design
(B) Product Pricing
(®) Product Branding
(D) Product Packaging
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36. is an example of a brand. 36.
(A) Rice
(B) Sugar
(®) Lux
D) Wheat
37. Brand Mark is : 37.

(A) Symbol of Brand
(B) Size of Product
(®) Colour of Product
D) Weight of Product

38. Grading means : 38.

(A) Packing Products

(B) Sorting Products into different
quality groups

(®) Selling Products

D) Transporting Products

39. Who provides AGMARK in India ? 39.
(A) RBI
(B) BIS
(C)  SEBI
D) Directorate of Marketing and

Inspection

40. is not an example of Brand. 40.

(A) Crocin

(B) Paracetamol
(C)  Cipla
D) Sun Pharma
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41. Labelling means : 41.
(A) Product design
(B) Providing information on Product cover
(®) Advertising of Product
D) Packing of a Product
42. Label is attached to : 42
(A) Package
(B) Product
(9] Brand
(D) Advertisement
43. Packaging refers to : 43
(A) Storing Goods
(B) Transporting Goods
(®) Designing and producing the
container or wrapper of a product
(D) Packing of a Product only
44. Who regulates Food Labelling in India? 44.
(A)  TRA
(B) FSSAI
) BIS
(D)  SEBI
45. A Group of related products is called : 45.
(A) Product Depth
(B) Product Demand
(®) Product Width
(D) Product Line
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46. Products that consumers compare before
buying are called :
(A) Raw Material
(B) Shopping Product
(®) Convenience Product
D) Industrial Product
a7. is the basic property of services
which differentiate it from goods.
(A) Shape
(B)  Size
(9] Intangibility
(D) Expensive
48. At stage of product life cycle,
sales volume is maximum.
(A) Introduction
(B) Decline
(®) Growth
D) Maturity
49. Tubes of Faimess Cream are the example of :
(A) Primary Packaging
(B) Secondary Packaging
(9] Transport Packaging
D) None of the above
50. A good brand name is not easy fo ..........
(A) Memorize
(B) Forget
(®) Recognise
(D) Pronounce
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51. A Box containing Hair oil bottle is an 51,
example of :
(A) Primary Packaging
(B) Secondary Packaging
(®) Transport Packaging
D) None of the above
52. USP in Marketing refers to : 52.
(A) Unique Selling Point
(B) Unique Selling Preposition
(®) Unique Sales Preposition
(D) Unique Sales Point
853, goods are purchased frequently  53.
with minimum effort.
(A) Industrial
(B) Speciality
(®) Convenience
D) Shopping
54. Niche Marketing means marketing : 54.
(A) to the entire market
(B) to a small and specific segment
(®) without segmentation
(D) Only through online platform
95. Marketing Myopia was introduced by : 95.
(A) Theodore Levitt
(B) Philip Kotler
© Pyle
D) Paul Mazur
C010402T-A/2585 ( 13)

T St FOTed B9 I 3 S S 2,

....... H I B

A) i YR

B)  faciae YR

(C) I YT

D) SWE H q B8 Tl
frqo & USP & ared ®
A Unique Selling Point

)

) Unique Selling Prepositon
) Unique Sales Preposition
)

Unique Sales Point

.......... IR FFER G S 9

T o 2

@ ol

B) fafere

€ g

(D)  smfd

et oo § ord B

A) R IR A AR B A

B) B AR fY IER TE #
feraor

) o fawe & fauwee

D) %aq SfART <ewH & Ared
q fauem

A  IRER dfde
B) TR e
€ R

(D) Ui AoX

[P.T.O.]



96. Marketing Myopia means : 96.
(A) To understand customer needs
(B) To sell products at less cost
(®) Consider only selling products and
ignoring customer needs
D) None of the above
57, is a short, striking and memorising  57.
phrase used in advertising.
(A) Slogan
(B) Mission
(®) Vision
D) Brand Image
58. Digital Marketing includes all, except : 58.
(A) SEO
(B) PPC
(®) Content Marketing
D) Bill Boards
99. Brand Loyalty means the customers : 59.
(A) change Brand frequently
(B) do not know the brand
(®) buy same brand repeatedly
(D) buy the cheapest product
60. If customers recognise a brand when they  60.
see its logo or packaging, it is :
(A) Brand Loyalty
(B) Brand Awareness
(®) Brand Preference
D) Brand Unawareness
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61. is the stage superior to brand ~ 61.
preference.
(A) Brand Loyalty
(B) Brand Awareness
(®) Brand Recognition
D) Brand Unawareness
62. The Marketing Communication Mix of  62.
company is also called :
(A) Promotion Mix
(B) Sales
(®) Advertising
(D) Image Mix
63. A retailer is an example of ....... glement of  63.
Place Mix.
(A) Branding
(B) Pricing
(®) Intermediary
D) Promotion
64. INS refers to : 64.
(A) Indian Newspaper Services
(B) Indian National Services
(9] Indian Newspaper Society
(D) None of the above
65. A container along with a product is an  65.
example of .......... technique.
(A) Salesmanship
(B) Publicity
(®) Advertising
D) Sales Promotion
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66. Marketing intermediaries help company
to:
(A) Produce goods
(B) Promote and distribute products
(®) Control government
D) Increase taxes
67. A Firm's Internal Departments such as :
Finance, HR, and Production are parts of :
(A) Political Environment
(B) Macro Environment
(®) Micro Environment
(D) Cultural Environment
68. Reduction in price for early payment is
called :
(A) Trade Discount
(B) Cash Discount
(9] Seasonal Discount
D) Promotional Discount
69. Setting a low price to attract a large number
of customers is called :
(A) Price Penetration policy
(B) Price Skimming policy
(9] Premium Pricing policy
D) Competition Pricing policy
70. Maximum Price Policy in case of Products
like LPG, Petrol, and Diesel by Government
is
(A) Price Floor Policy
(B) Penetration Pricing Policy
(9] Price Ceiling Policy
(D) Price Skimming Policy
C010402T-A/2585
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71.  Government Policy of Minimum support 71
price is ............. policy.
(A) Price Skimming
(B) Competition Pricing
(®) Price Ceiling
(D) Price Floor
72. Introduction of New product at a higher price ~ 72.
to get benefit of maximum price is .........
policy.
(A) Price Skimming
(B) Price Floor
(®) Price Ceiling
(D) Competitive Pricing
73, is the most important factor affecting ~ 73.
pricing decision.
(A) Cost
(B) Competition
(9] Government Policy
(D) Demand
74. In India, a brand receives legal protection ~ 74.
under :
(A) Trade and Merchandise Act, 1956
(B) Trade and Merchandise Marks Act,
1958
(®) Trade and Merchandise Act, 1948
(D) None of the above
75. Which function ensures continuous supply ~ 795.
of goods to the market ?
(A) Advertising
(B) Selling
(®) Warehousing
(D) Branding
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76, s used to manage stock levels.
(A) Market Research
(B) Inventory Control
(9] Advertising
D) Sales Promotion
7. Which distribution strategy involves keeping
minimum inventory levels?
(A) JIT System
(B) Bulk Storage System
(®) Mass Production System
(D) Centralised Marketing System
78. Logistic management in marketing mainly
deals with :
(A) Designing Products
(B) Recruiting employees
(®) Determining product quality
D) Planning, implementing and
controlling the flow of goods
79. Michael Porter is best known for :
(A) Marketing Myopia
(B) Competitive strategy and five forces
model
(®) 4P's of Marketing
(D) Customer Relationship
Management
80. _____is a component of promotion mix.
(A) Packaging
(B) Product Planning
(®) Public Relations
D) Pricing
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81. Advertising primarily aims at : 81.
(A) Pricing strategy
B) Selling of products
€ Managing inventory
D) Informing, Persuading and
reminding customers
82. __is atwo-way communication. 82.
(A) Personal Selling
(B) Sales Promotion
C) Advertising
D) Public Relations
83. _____is most cost-effective for reachinga  83.
large audience.
(A) Public Relations
(B) Advertising
C) Personal Selling
D) Sales Promotion
84. DAGMAR Model is related to : 84.
(A) Advertisement
(B) Presentation
C) Sales Promotion
D) Introducing a new product
85. Wal-Mart is an example of : 85.
(A) Industrial Distributor
(B) Agent
©) Retailers
(D) Wholesalers
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86. SEO stands for :
(A) Standard Engine Organisation
(B) Search Engine Organisation
(®) Search Engine Optimisation
D) Standard Engine Optimisation
87. Rediff and Yahoo are examples of :
(A) E-mail
(B) Web Page
(®) Website
D) Search Engine
88. PPC refers to :
(A) Present Per Click
(B) Pay Per Click
(®) Paid Per Click
D) People Per Click
89. Producing Eco-friendly goods and
services is :
(A) Direct Marketing
(B) Digital Marketing
(®) Green Marketing
(D) None of the above
90. Four ‘A’ of Rural Marketing are :
(A) Affordable, Achievable, Adoption,
Awareness
(B) Affordable, Approachable,
Available , Awareness
(C)  Affordability, Availability,
Acceptability , Awareness
(D) None of the above
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91. Which Marketing Trend focuses on 91.
assistants like Alexa or Siri?
(A) Print Marketing
(B) Telemarketing
€ Outdoor Advertising
D) Voice Search Marketing
92. Hyper-Personalization in marketing uses :  92.
(A) Big data and Al
(B) Random Messaging
) Generic Advertising
D) Traditional Media Only
93. ___approach emphasizes ethical and 93.
sustainable practices.
(A) Mass Marketing
(B) Aggressive Marketing
€ Sustainable Marketing
D) Price Skimming
94. Al — Generated content in marketing is 94.
mainly used for :
(A) Printing Newspapers
(B) Faster Content Creation
) Manual Advertising
D) Telemarketing
95. The Function of supply chain management 95,
isto:
(A) Improve quality
(B) Improve profit-making
C) Increase production level
D) Integration of supply and demand
management
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96. Retail supply chain includes all, except : 96.
(A) Distributors
(B) Regulators
(®) Manufactuers
(D) Retailers
97. Good marketing is not an accident buta  97.
result of careful planning and .............. :
(A) Promotion
(B) Selling
(®) Policies
D) Execution
98. Advertising is a form of............ 98.
communication.
(A) Personal
(B) Non-Personal
(@) Direct
(D) Internal
99. ____isnotatraditional promotion technique.  99.
(A) Newspaper
(B) Television
(®) Social Media
D) Personal Selling
100.  Hoarding and Billboards are the examples  100.
0] ST .
(A) Digital Marketing
(B) Direct Marketing
(®) Online Promotion
(D) Outdoor Marketing
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Answer Sheet, all the instructions given
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Booklet.
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