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	Paper 1	Credit : 06

Study of Commerce, Business and Management

Unit I. Accounting and Finance:  Accounting Standards - Introduction, Objectives, Advantages and Applicability; Elementary study of
(i) AS - 1	Disclosure of Accounting Policies.
(ii) AS - 2	Valuation of Inventories.
(iii) AS - 4	Contingencies and Event Occurring after the Balance Sheet dates.
(iv) AS -10	Accounting for Fixed Assets.

Comparison of IFRS with existing Indian Accounting Standards; Corporate Financial Reporting and Disclosures - Concept and Objectives, Reporting Practices in Indian Context; Accounting for price level changes and Indian practices; Human Resource Accounting and Practices in India.

Business Finance - Interaction of finance function with other management functions; Investment Decisions - Issues and recent developments; Financing Decisions - Emerging issues and recent developments; Dividend Decisions - Issues and Practices; Entrepreneurial finance - Financing of start - ups and new ventures; concept of Risk and Return.
Unit II. Marketing: Marketing Environment, Market segmentation, Product Planning and Development; Pricing Strategies; Marketing Channels; Marketing Communication; Retail Marketing; Rural Marketing; Green Marketing.
Dynamics of Consumer Behaviour; Customer Relationship Management, International Marketing - Transition from export to Global Marketing.
Unit III. Human Resource Management : Meaning, Nature, Scope, Functions and Objectives, Human  Resources Development in India;  Human Resources Planning - Definition, Objective, Processes, limiting factors and difficulties; Human Resource Information System (HRIS); Compensation Administration - Nature and Objectives of Compensation, Wage Policy in India; Industrial Relations - Nature, Importance and Reasons for Poor industrial relations.
Unit IV. International Business: Modern Theories of International Trade, Finance and Economic Relations; Operational aspects of International Business; Contemporary issues in International Business Relations; Legal framework of International Business; Multinational Enterprises; International Banking – An Overview.
Unit V. Innovation and Recent Dynamics in Business Practices: E-Commerce - Concepts, Electronic Communication, E-mail, Internet and Intranets, E-Commerce in India, Information technology hardware used in e-commerce; E-Payment system and e-advertising; Models, Network. Legal issues involved in E-Commerce.
Suggested Reading:
1.	Brealy & Myers, Principles of Corporate Finance, McGraw-Hill.
2.	ShininRathore, International Accounting, Prentice Hall of India.
3.	Jawaharlal, Corporate Financial Reporting, Theory, Practice and Cases, Taxman Publications.
4. 	Compendium of Statements and Standards of Accounting, ICAI, New Delhi.
5.	Kotler, P and Keller, K. Marketing Management: Analysis, Planning, Implementation and Control, Prentice-Hall.
6.	Kotler, P, Marketing Management, Pearson Education, Asia.
7.	Bhanumurthy & Krishna, Politics, Ethics and Social Responsibility of Business, Pearson Education.
8.	Ivanceivich, John M., Human Resource Management, Tata McGraw Hill, New Delhi.
9.	SherwaniNUK : Human Resource Management, Galgotia Publishers, New Delhi.
10.	Memoria CB, Dynamics of Industrial Relations, Himalaya Publishing House, New Delhi.
11.	Mandal S.K. Ethics in Business and Corporate Govemance (Latest Edition) Tata McGraw-Hill Book Publishing Company.
12.	Jeffrey F. Rayport & Bemard J. Jaworski (Latest Edition), Introduction to E-commerce, Tata McGraw-Hill Book publishing Company.
13.	Kalakota & Winston, Frontiers of E-commerce (Latest Edition), Pearson Education, India.
14.	David Whiteley, E-Commerce-Strategy technologies and Applications, Tata Mac-Graw Hill, New Delhi, 2000.
15.	Perry: E-Commerce, (Latest Edition), Thomson Publications.
16.	Readings to be suggested by the concerned faculty keeping in view the relevance and research trends.





	Paper 2	Credit : 06

Advance Issues in Commerce, Business and Management

Unit I. Accounting and Finance: Recent developments in Accounting - Interim Reporting, Segment Reporting, Corporate Social Reporting, Accounting for Intangible Assets, Accounting for Financial Instruments, Environmental Accounting. Value Added Accounting, Emerging Areas of Study - Shareholders Value Creation, Balanced Score Card, Contemporary issues in Mergers and Acquisitions, Forensic Accounting - Economic Crime Investigation, Fraud Deterrence. 
Corporate Financing - Corporate financing and taxation, Corporate dividend behaviour in practice, Corporate Restructuring - Mergers and Acquisitions, Shareholders’ value creation; Financial Markets - Recent developments, Regulation, Derivatives Market and Bond Market; International Finance - Exchange rate exposure and risks, Tax implications of International transactions, Double taxation relief; Behavioural Finance;
Unit II. Marketing: Application of Marketing - Marketing and Customer Value, Marketing Strategic Planning, Brand Equity; Application of Marketing Research - for specific market situation, for market segmentation, for market forecasting, for developing and evaluating Marketing Strategies etc.
Marketing ethics - Nature, role, domain, review of researches in marketing ethics; Legal aspects of marketing; Consumerism; Consumer sentiments towards marketing; Relationship Marketing - Evolution, Nature and Scope; E-CRM.
Unit III. Organization Systems and Structure - Organizations as open system, design and structure of organization; Leadership in Organizations - Role of a leader, approaches to leadership; Organizational culture and effectiveness - organizational culture and climate, Data analytics and technology; Cross Cultural Perspectives - Impact of workforce demography and diversity on the Organizations; E-HRM - E-Recruitment, E-Selection, E-Training and E-Compensation.
Unit IV. International Business : Entry and Expansion - Entry and development strategies, Modes of entry, Direct Investment, Evaluation of different forms of arrangements, Managing Foreign Arrangements; Strategy of International Business - Industry, Strategy and performance of the firm, Types of Strategy Analysis of competitive forces; Location Decision - Market screening, Assessing risks and opportunities, Country Comparison Tools; Culture and International Business - Cross-cultural management, International marketing through internet, Ecological concerns and international marketing ethics; Relationship between export and FDI.
Unit V. Entrepreneurship Development - Entrepreneurial competence, Entrepreneurial Environment, Business Plan Preparation, Launching of small business, Management of Small Business - Monitoring and Evaluation, Preventing Sickness and Rehabilitation of Business Units, Effective management of small business.
Issues in Business Practices : Environmental ethics; Digital Business Environment; Modern Banking; Total Quality Management; Management of Creativity; Government Business Interface.

Suggested Reading :
1.	My Khan & PK Jain, Financial Management Text & Problems, Tata McGraw-Hill Publishing Company.
2.	Jeff Madura, International Financial Management, 13e, West Publishers.
3. 	ShininRathore, International Accounting, Prentice Hall of India.
4.	Jawaharlal, Corporate Financial Reporting, Theory, Practice and Cases, Taxman Publications.
5.	David J. L. Ronald S. R. Marketing Resea;rch, Prentice-Hall India Publication, India
6.	Kotler P. Armstrong G, Saunders J and V Wong, Principles of Marketing, 3rd European ed. Pearson Education, London.
7.	Debra L. Nelson, James C. Quick, Understanding Organizational Behavior, Thompson/South Western, 2005.
8.	Ivanceivich, John M., Human Resource Management, Tata McGraw Hill, New Delhi.
9.	Dessler, Gary, Human Resource Management, Tata McGraw Hill, New Delhi.
10.	Kazmi Azhar : Business Policy, Tata McGraw-Hill, New Delhi.
11.	Bhanumurthy & Krishna, Politics, Ethics and Social Responsibility of Business, Pearson Education.
12.	Francis Cherunilam, Business Policy and Strategic Management Himalaya Publishing House.
13.	Kalakota & Winston, Frontiers of E-commerce (Latest Edition), Pearson Education, India.
14.	David Whiteley, E-Commerce-Strategy technologies and Applications, Tata Mac-Graw Hill, New Delhi, 2000.
15.	Perry : E-Commerce, (Latest Edition), Thomson Publications.
16.   Readings to be suggested by the concerned faculty keeping in view the relevance and research trends.
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